SPRINGFIELD ROW

BLOOMINGDALE'S NEWEST RETAIL DESTINATION



WHY
BLOOMINGDALE2

BACKDROP F63 CU Z OR T\ ITHUSIASTS AND
FAMILIES // LIKE. TJ, STRATFORD Cf UA rr i VIALL
CATERS TO SHOPPERS WITH ITS DIVERSE RETAIL
OPTIONS, WHlLE LOCAL DINING ESTABL&HMEN’IS
OFFER A DELECTABLE TASTE OF THE REGION'S
CULINARY DELIGHTS. BLOOMINGDALE'S WARM
COMMUNITY SPIRIT IS EVIDENT IN ITS CALENDAR OF
EVENTS, WHICH FEATURES FESTIVALS, ART SHOWS,
AND GATHERINGS THAT BRING RESIDENTS AND
VISITORS TOGETHER. WHETHER EXPLORING ITS
CULTURAL OFFERINGS OR SIMPLY SAVORING THE
LEISURELY PACE OF LIFE, BLOOMINGDALE EMERGES
AS A WONDERFUL DESTINATION TO EXPERIENCE THE

FR

HEARTWARMING ESSENCE OF SUBURBAN AMERICA.
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SPRINGFIELD DRIVE
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SPRINGFIELD ROW SITE PLAN

* RARE OPPORTUNITY FOR MULTIPLE DOUBLE DRIVE-THRU CONCEPTS
*  WATERFRONT CASUAL DINING

e RETAIL PADS FOR GROUND LEASE, BTS, OR SALE



STRATFORD
SQUARE MALL

STRATFORD SQUARE MALL HAS LONG BEEN THE
CROWN JEWEL OF BLOOMINGDALE. IT OFFERS A
MULTIFACETED AND ENGAGING SHOPPING
EXPERIENCE IN A CONVENIENT LOCATION, MAKING IT
A VALUABLE DESTINATION FOR BOTH SHOPPERS AND
RETAILERS. SPRINGFIELD ROW IS PLANNED TO BE THE

FIRST PHASE OF A COMPLETE MAKEOVER OF -\ | S’TR'ATI;URD SQUARE

STRATFORD SQUARE MALL AND THE SURROUNDING -
FUTURE
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AREA INTO A DESTINATION LIFESTYLE ENTERTAINMENT

DISTRICT. | : f
DEVELOPMENT
3 Mile 5 Mile 10 Mile 3 2
Population 104,724 257,657 841,206 «
Median =
Income $ 104,693 $ 104860 $ 105,676 o=
Median
Age 38.3 38.5 38.9
Daytime :
population 47,181 111,186 591,114 fr




RETAILER AERIAL

" g Y | 3 g r ESF LT LT RO i . wa o T : \4
o, =ﬁf t:-' 2_“ i hick R e 7 s N o] ‘
" e () L AR (G- il 1 —FeN
- 1 . , A“:‘. A %{.‘! 1 '. ::,» )-!4 > w" Q| ; - L }ﬂ .‘
] E = n\\'« e Y 71 S ;

WAL
§

Tk o

vy
A L oA,
%1% e W
5’ By G B S )"-'.\z\-\_ e AT
r”\y‘v 0. i"".’“' " & bl - >
" $3Taa% ;: 3 ’/’/ L&A
Bt Lo [~ t‘.‘": 3;:‘;4_;.h‘ VR Sl B
“_ o -« y e | \ S
NI T AR VPR SUE S y: /
Y _,1","‘ »a ‘\-' LI NRITOY | eV L o Y "“J
s Pl H ‘ ? of . : e
- T e S o e ¢
*‘:! T ,r,‘_. L 2 -y )) ¥
R # AP rx.‘._nr’..;-. .y Tan ")v g
S LR s ™ 2 ’.-"{‘_" - ’? -
YT AR FOR S At B B AL g E-L A
re ) ,..' . ‘u".:A.ib‘_“i‘ "". _ "I’; X e {
o P """"X' e wf - | ' e >
. I Papilicd g e Sl ) & i BT A Fne
§ mpsra PSS R >
2 OO RS B e = RE
: = > - Dy ‘J‘.'-\' r// s ."):,
V] :

' 0 ‘\h i ~ L - .
$ S (e 3 . , XS g B
Vi d 3 ] l»../od/' ! s fhi\*l N A
oy : | Stratf -~ Y ey <315,
; tde

P

NICING

’
J
: > 3 b
- &
- »
. b =
=, o
: .
)







AND TERRAC
PR ST WA N

v'w'

Al Ll

/ .




BROKERAGE TEAM

MARC OFFIT, FOUNDER & CEO
(847) 757-5959
MARC@BRADENRE.COM

BRADEN

REAL ESTATE COMPANY

COURTNEY WALDON, PRESIDENT
(765) 586-9491
COURTNEY@BRADENRE.COM



