DEVELOPMENT OPPORTUNITY

Commercial Land | 2.8 Acres | Shovel-Ready Parcel | Growing Retail Corridor

12601 - 12649 S TAMIAMI TRAIL
NORTH PORT, FL 34287

SARASOTA MSA
RETAIL CORRIDOR | £2.3 MILES AWAY FROM THE PROPERTY
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DEVELOPMENT OPPORTUNITY

12601 - 12649 S TAMIAMI TRAIL

INVESTMENT SUMMARY

PRICE: $1,975,000

PROPERTY SUMMARY ZONING DESCRIPTION

Site Address 12601 - 12649 S Tamiami Trail, North Port, FL 34287 The purpose of the PCD Planned Community Development District is to provide an
area for coordinated development of industrial, commercial, service, residential and
County Sarasota County
government uses within a park-like setting. The establishment of this district provides
Parcel ID 0791-02-0010 a mechanism to attract major employers to the City, which can contribute to the
diversification of the economic base in a manner consistent with the City’s adopted
Ownership Interest Fee Simple Comprehensive Plan. The PCD District provides for a variety of uses where project
components and land use relationships are physically and functionally integrated.
Encumbrances Delivered Free & Clear

Lot 1: 0.93 Acre
Lot 2: 0.93 Acre
Lot 3: 0.93 Acre
Total: 2.8 Acres; 121,968 SF

Total Land Area

Zoning PCD - Planned Community Development

Opportunity Zone Yes
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INVESTMENT HIGHLIGHTS

PRIME FRONTAGE ON US-41 (TAMIAMI TRAIL)
2.8 Acres with premier exposure along one of the region’s
primary commercial corridors within the Sarasota MSA

THREE PARCEL CONFIGURATION FOR MAXIMUM FLEXIBILITY
Commercially zoned, shovel-ready site allows for phased
development, pad sales, or single-user site planning

HIGH TRAFFIC & SIGNALIZED INTERSECTION
Positioned along a heavily traveled corridor (32k+ VPD) with
signalized access, providing strong visibility and accessibility

STRONG RETAIL CORRIDOR WITH NATIONAL TENANCY
Surrounded by established and incoming national
retailers, supporting consistent traffic flow and long-term
tenant demand

LOCATED IN A HIGH-GROWTH MARKET
North Port is one of the fastest-growing cities in Florida,
with rapid residential expansion driving retail demand

NEARBY TOURIST ATTRACTION

Site benefits from proximity to the Warm Mineral Springs Park,

a heavily trafficked natural hot springs tourist attraction, with
150,000 annual visitors

WARM MINERAL SPRINGS PARK
Tourist Attraction
150,000 Annual Visitors
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LOCATION OVERVIEW Marcus g Millichap
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SARASOTA

Known for small-town living, beaches and resorts, the
Sarasota metro is a major draw for tourists and retirees.
About one-third of the population is above the age of 65,
supporting a large network of health care providers and
underpinning demand for workers in the sector. The
metro encompasses all of Manatee and Sarasota counties.
About 60 miles south of Tampa, Sarasota is the second-
most populated city in the metro, with more than 59,000
residents. North Port has a slightly larger population at
almost 90,000 citizens.

* In addition to manufacturers, other major employers in
the metro include SMH Health Care, HCA Sarasota Doctors

Hospital, Florida Resource Management, Ritz-Carlton and

FCCI Insurance Group. METRO HIGHLIGHTS

* The area offers proximity to Seaport Manatee, Port Tampa
DIVERSIFYING ECONOMY

Bay, Tampa International Airport and Saraso-ta-Bradenton . ] . . . )
Infotech, life sciences, professional services and clean technology are among the growing sectors propelling

International Airport.
the economy.

* The Baltimore Orioles and Pittsburgh Pirates conduct
spring training in the metro, contributing to the met-ro’s
tourism sector. Other sporting events here pertain to polo, MANUFACTURING

The Sarasota metro is home to some 1,000 manufacturing companies, including PGT Innovations, Sun

Hydraulics Corp., Helios Technologies and Tervis.

powerboat racing and BMX.

* The many museums and cultural activities, such as the
Ringling Museum of Art and the Sarasota Orchestra,
enhance the metro’s quality of life. TOURISM INDUSTRY

Awarm climate year-round, miles of beaches, and an abundance of activities and attractions draw two

million to three million annual tourists, yielding billions in total economic impact each year.

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian;

Fortune; Moody’s Analytics; U.S. Census Bureau,; EDC Sarasota County




DEMOGRAPHICS / NORTH PORT, FL

POPULATION 1 MILE 3 MILES 5 MILES
2030 Projection 7,208 26,873 65,738
2025 Estimate 7,058 25,710 60,873
Growth 2025 - 2030 2.12% 4.53% 7.99%
2010 Census 5,887 21,099 42,668
2020 Census 6,881 23,800 52,463
Growth 2010 - 2020 16.88% 12.80% 22.96%
Growth 2010 - 2020 1MILE  3MILES  5MILES
2030 Projections 3,766 12,802 28,781
2025 Estimate 3,672 12,256 26,677
Growth 2025 - 2030 2.57% 4.46% 7.89%
2010 Census 3,024 10,066 18,422
2020 Census 3,491 11,214 22,664
Growth 2010 - 2020 15.44% 11.40% 23.02%
2025 EST. HOUSEHOLDS

BY INCOME 1 MILE 3 MILES 5 MILES
$200,000 or More 2.89% 4.36% 6.70%
$150,000 - $199,999 2.50% 3.62% 5.77%
$100,000 - $149,999 13.57% 18.73% 20.43%
$75,000 - $99,999 11.58% 13.91% 16.47%
$50,000 - $74,999 17.05% 18.89% 18.98%
$35,000 - $49,999 17.41% 14.15% 11.80%
$25,000 - $34,999 15.46% 9.92% 7.42%
$15,000 - $24,999 8.80% 8.20% 6.57%
$10,000 - $14,999 5.46% 3.85% 2.49%
Under $9,999 5.30% 4.37% 3.36%
2025 Est. Average Household Income $65,976 $80,273 $93,049
2025 Est. Median Household Income $49,026 $65,381 $75,750
2025 Est. Per Capita Income $33,675 $37,148 $40,196

POPULATION PROFILE 1 MILE 3 MILES 5 MILES
2025 Estimated Population by Age 7,058 25,710 60,873
Under 4 4.2% 4.0% 4.1%
5 to 14 Years 6.7% 7.9% 9.3%
15 to 17 Years 1.6% 2.3% 2.8%
18 to 19 Years 1.0% 1.4% 1.8%
20 to 24 Years 3.3% 3.7% 4.0%
25 to 29 Years 4.2% 4.2% 4.2%
30 to 34 Years 4.2% 4.5% 4.7%
35 to 39 Years 3.6% 4.3% 4.7%
40 to 49 Years 6.6% 7.7% 9.2%
50 to 59 Years 9.9% 10.9% 12.1%
60 to 64 Years 7.7% 7.8% 8.3%
65 to 69 Years 9.4% 9.4% 9.4%
70 to 74 Years 11.6% 10.5% 9.5%
Age 75+ 26.0% 21.4% 15.9%
2025 Median Age 57.0 55.0 52.0
2025 Population 25 + by Education Level 5,875 20,764 47,523
Elementary (0-8) 1.70% 1.42% 1.65%
Some High School (9-11) 3.51% 4.98% 5.31%
High School Graduate (12) 38.92% 35.27% 31.60%
Some College (13-15) 22.26% 24.12% 23.44%
Associates Degree Only 11.97% 11.32% 12.77%
Bachelors Degree Only 12.90% 13.29% 13.88%
Graduate Degree 6.33% 7.64% 9.90%
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential.
It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real Estate
Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to any
other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to
establish only a preliminary level of interest in the subject property. The information contained herein
is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation, with respect to the income or expenses for
the subject property, the future projected financial performance of the property, the size and square
footage of the property and improvements, the presence or absence of contaminating substances,
PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s
plans or intentions to continue its occupancy of the subject property. The information contained
in this Marketing Brochure has been obtained from sources we believe to be reliable; however,
Marcus & Millichap has not verified, and will not verify, any of the information contained herein,
nor has Marcus & Millichap conducted any investigation regarding these matters and makes no
warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein.

SINGLE TENANT NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future
performance used in this or any other marketing material provided by Marcus & Millichap are for example
only, represent only what might occur, and do not represent the current, actual, or future performance
of this property or tenant. The value to any buyer of any property depends on factors that should be
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing
this or any other property. Information provided by Marcus & Millichap, including this marketing material,
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence
of this or any other property the buyer might purchase.

Marcus g Millichap

Like all real estate transactions, this potential investment carries significant risks. Each buyer and
Professional Advisors must request and carefully review all information and documents related to the
property and tenant which the buyer deems material to their particular needs. While the tenant’s past
performance at this or other properties might be an important consideration, past performance is not a
guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s
projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow
may be interrupted in part or in whole due to market, economic, environmental, or other conditions.
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own
investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory,
financial and accounting matters, and for questions involving the property’s physical condition or
financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless,
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
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