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ELEMENT 30 RESTAURANT SPACE

2112 UNIVERSITY DF ARNEY, NEBRASKA
$21 PSF BASE LEASE + $3.05 PSF NNN

REMARKS

Your opportunity to open the first restaurant in the heart of University Village,

a 104-acre, mixed-use development, located on the west edge of the University

of Nebraska at Kearney campus. University Village combines educational,
residential, recreational and commercial opportunities in a pedestrian-friendly
neighborhood. Currently, approximately 200 people live within easy walking
distance, with another 130 moving in soon, plus employees of the other

buildings currently under development. This space includes 2,546 rsf at $21 psf

base lease plus $3.05 psf NNN.

LEGAL DESCRIPTION
UNITS B AND C; LOT 5; SECOND ADDITION, UNIVERSITY VILLAGE;

il CITY OF KEARNEY; BUFFALO COUNTY, NEBRASKA

308.224.9527
brandon@c21midlands.pro
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ELEMENT 30 RESTAURANT SPACE

2112 UNIVERSITY DF EARNEY, NEBRASKA
$21 PSF BASE LEASE + $3.05 PSF NNN

KEARNEY, NE

Population: ™
33,959

Median Household Income:
S62,695

Median Gross Rent:
S855

- Median House Value:
i S192,200 ,_

i

308.224.9527
brandon@c21midlands.pro
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ELEMENT 30 RESTAURANT SPACE

CENTURY 21
CENTURY 21 Y. 6884
e I Trade Area Report Keamey, NE 68845 Trade Area Report Kearney, NE 68847
Criteria Used for Analysis N Criteria Used for Analysis
2022 Income (Esti): 2022 Age: 5: any?;:ww me)wam Median Household Income Median Age Total 1st
Median Household Increments (Esi) Indicators (Esti): (Households): ™~
— ModianAge Totet Popetetiun St Dossiems: Segruent — $65,466 35.6 18,655 Bright Young Professionals
$75,921 320 21,522 In Style B
» Consumer Segmentation
Consumer Segmentation Life Mode Urbanization
Life Mode Urbanization W'.':;u Middle Ground mn:. ol Urban Periphery
What are the GenXurban Where do Metro Cities ot
27 City life for starting families in neighborhoods that fringe major cities
.,..,.':"- Gen X in middie age: tamies with fewer kids and M’""::- Affordabie city e, including smalier metros. :‘!"M ffestyles of thitysomethings  Usually live’
area? a mongage satelite cies
Top Tapestry Bright Young
Jop Tapestry res o Down the Road Set to Impress Traditions Empty Nesters
Segments In Style College Towns. Middleburg Emerald City Green Acres ket
% of Households 2622 (33.4%) 1427 (169%) 1,390 (16.5%) 1099 (13.0%) 654 (7.7%) Yot - SRR CaTn) 0 (120%) ) it L FORP %)
% of Buftalo County 2,835 (14.3%) 1435 (7.2%) 1,772 (8.9%) 1,100 (5.5%) 1467 (74%) % of Buftalo County 2,129 (10.7%) 970 (4.9%) 1370 (69%) 1,652 (8.3%) 708 (3.6%)
Litestyle Group GenXurban Scholars and Patriots  Family Landscapes Middie Ground Cazy Country Living Lifestyle Group Middle Ground Rustic OQutposts Midtown Singles GenXurban GenXurban
Urbanization Group Metro Cies Metro Caies Semsrural Metro Cities Rural Urbanization Group Urban Periphery Semirural Metro Cities Urban Periphery Suburban Periphery
Residence Type Single Famiy Multi-Unit Rentals;  Single Famiy Single Family. Muls-  Single Famiy Sy Residence Type Single Family. Mult-  Mobile Homes: Multi-Unit Rentals; Single Family Single Family
Single Famity Unts 1 e, -] Units Single Family Single Family
Vomehold Type . Singles Wikt Obuytt g Massind Conples w ‘\ Household Type Married Couples Married Couples Singles Married Couples Married Couples
Aversge Household Size 233 208 27 208 266 ey 1 Average Household Size 239 2n 207 243 25
Median Age a8 47 a7 384 s 7 Median Age 339 358 349 398 49
Diversity Index 499 642 sae 576 364 Diversity Index 749 791 nz 594 452
Median Household $88,900 $43.200 76,600 $80,700 $94.600 Median Household $67.400 $50,700 $44.200 $62.200 $89,300
g Income = Income
Median Net Worth $241.500 $13.200 $177,100 $113.500 $347.000 Median Net Worth $72.800 $83.500 $16.300 $152.400 $363.500
/ S g Yuen $hase o §00 S o000 Median Home Value $261,900 $133.800 $190,600 $185,100 $262.100
et e ol L4 ok - Homeownership 46.4% 669 % N% 721% 87.7%
W:-nu Services “ a__ u__ or Services or Services or Professional or Professional or
Education Bachelors Degree  Bachelors Degree  High School Dgioma  Bachelors Degree  High School Digioma Services MgrmntBus/Finsnciel
Preferred Activities Support ants, Goouttothe movies  Spending priorities  Place importance on  Pursue physical 1 Education Some Coliege No High School Diploma  High School Diploma  High School Diploma  Bachelor's Degree
concerts, theaters. and out for drinks m&mm mm faness vigorously, Degree
museums  Prefer Popular activities: w 10 keep and Active n " "
p row P P i and Buy ol Preferred Activities Gohbaddum.e.' Pbunoo:::am Mndoum mwwd P“;y‘?::duw
Ntk oo vegitatiin. | suid PNisban. — plbval, g, ik social organczations. at fast food, family honored customs family . Enjoy going television and gaming maintenance
fnendly products. restaurants. . Go hunting, fishing. 10 rock concerts, are common a priority among
night clubs, and the  pastimes. these homeowners.
Financlal Variety of Limited incomes Carnry C NPR, C with 200.
nvestments often result in thrifty invest for future P8S debt, and
managed by a purchases investments. Financial Own retirement Shop at Walmart Prefer name brands,  Budget aware Portfalio includes
savings and student Supercenters, buy generic when i's  shoppers stocks, CODs, mutual
Connected and Use the intemet for TV and magazines Read books. Prowviced by satelite loans Walgreens and dollar  a better deal funds and real estate
Smariphones pem g o R e Modia Get most of their Use the intemetto  Use'the Intemetfor  Read newspapers,  Listen to sports radio; !
information from the stay connected, isten  social media, video especially Sunday watch sports on TV
Partial to late model  Prefor vehicle with Like to drive trucks, Take public Late model vucks Internet 1o radio at work games and walching  editions.
SUVs and compact good gas mibeage SUVs, or motorcycles  transportation SUVa, ATVs and v
Vehicle Own newer cars Bought used vehicle  Own used, imported Own 2-3 vehicles Own 1-2 vehicles 3.
last year vehicles s
= r—— g D T e s e -

BRANDON BENITZ
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