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NON-ENDORSEMENT & DISCLAIMER NOTICE ! i

CONFIDENTIALITY & DISCLAIMER E ag4 1§
The information contained in the following Marketing Brochuretis pnopmetany
confidential. It is intended to be reviewed only by the party r‘ecelvnt‘.'-t from M]a
chap and should not be made available to any other person or lentity-wit u{m
sent of Marcus & Millichap. This Marketing Brochure has been pregﬁned t?
unverified information to prospective purchasers, and to-establi pr Ilmlnar‘y level
of interest in the subject property. The information contained her.e‘i’hf Nnat a substitute for a
thorough due diligence investigation. Marcus & Millichap has not h:n-aud investigation, and
makes no warranty or representation, with respect to thg income or;expenses for the sub-
ject property, the future projected financial performance of the n_rjepg ,the size and square A
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footage of the property and improvements, the presence or-absence of gontaminating sub-
stances, PCB's or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of
any tenant, or any tenant’s plans or intentions to continue its.6ccupancy of the subject prop-
erty. The information contained in this Marketing Brochure has been obtained from sources
we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any
of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All tential buyers must take
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appropriate measures to verify all of the information set forth herein. Marcus & Millichap is AT
a service mark of Marcus & Millichap Real Estate Investment Ser‘woes Inc. © 2021 Margus & i
Millichap. All rights reserved. - i e J
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NON-ENDORSEMENT NOTICE |_-:' i 5 =

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any cammencial tenant-*
or lessee identified in this marketing package. The presence.of-any carpoerations:iogo or
name is not intended to indicate or imply affiliation with, or sponsorship ar.endersement_by,
said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any.agent, product,
service, or commercial listing of Marcus & Millichap, and is solely included for the Burpose of_
providing tenant lessee information about this listing to pr‘ospecﬂve custome;‘s; i
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ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. # g
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE 'I5ET
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4624 CAHUENGA BLVD

EXECUTIVE SUMMARY

We are proud to present this rare opportunity to own a 32-unit apartment building located in a prime Toluca Lake location.

Built in 1968, the property is subject to LA City Rent Control. The building features an excellent unit mix with 30 two-bedroom, two-bath
units and 2 one-bedroom, one-bath units. Each apartment offers spacious floorplans, central A/C & heat and attractive finishes to add to
the desirability of the property.

The property offers residents attractive amenities such a pool, courtyard, gym, BBQ area, intercom access, on-site laundry facility and
plenty of subterranean and open parking (66 Spaces total). Additionally, there is leasing office at the property which helps the owner,
manager and tenants facilitate the best living and management experience possible.

In addition to the desirable features of the property, residents benefit from an excellent location that provides easy access to endless
shopping, dining and entertainment options of Universal Studios, Universal City, and busy thoroughfare of Ventura Blvd.

This is a unigue opportunity to acquire a very well-located asset with long term ownership and significant upside potential.
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4624 CAHUENGA BLVD

INVESTMENT HIGHLIGHTS

(CUR CURMI TUR B O KL

K

Prime Toluca Lake Location

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Leasing Office, Pool, Courtyard, Gym, Subterranean & Open
Parking

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

Close Proximity to Universal Studios, Hollywood Hills, and
Lakeside Golf Club
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INVESTMENT OVERVIEW

$10,750,000

OFFERING PRICE

$335,938

PRICE PER UNIT

$299.78

PRICE PER SF

4.02%
4624 CAHUE APPROX. CAP F\?ATE

Toluca Lake, C

13.83

GRM

PROPERTY INFO

UNITS 32
BUILDING SF 35,860
LOT SIZE 0.72 Acres
YEAR BUILT 1968
APN 2420-032-012

ZONING R3
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FINANGIAL ANALYSIS
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4624 CAHUENGA BLVD

RENT ROLL SUMMARY

UNIT TYPE UNITS AVG SF RENTAL RANGE AVG RENT
141 2 = $1,670 - $1,900 $1,785 $3,570 $1,900 $3,800

2+2 30 = $1,626 - $2,700 $2,040 N/A $61,208 $2,700 N/A $81,000
TOTALS/AVERAGES 32 1121 $2,024 $1.81 $64,778 $2,650 $2.36 $84,800
GROSS ANNUALIZED RENTS $777,336 $1,017,600




4624 CAHUENGA BLVD

RENT ROLL DETAIL
uNIT UNIT TYPE CURRENT RENT

101 2+2 $2,700 $2,700
102 2+2 $2,000 $2,700
103 2+2 $2,028 $2,700
104 2+2 $1,626 $2,700
105 2+2 $1,979 $2,700
106 2+2 $2,392 $2,700
107 2+2 $2/184 $2,700
108 2+2 $2,080 $2,700
109 2+2 $2,400 $2,700
10 2+2 $1,716 $2,700
201 2+2 $2,080 $2,700
202 2+2 $1,826 $2,700
203 2+2 $1,948 $2,700
204 2+2 $1,768 $2,700
205 1+1 $1,900 $1,900
206 2+2 $2,080 $2,700
207 2+2 $1,950 $2,700
208 2+2 $2,288 $2,700
209 2+2 $1,745 $2,700
210 2+2 $1,920 $2,700
211 2+2 $1,885 $2,700
301 2+2 $1,825 $2,700
302 2+2 $2,600 $2,700
303 2+2 $1,893 $2,700
304 2+2 $1,662 $2,700
305 1+1 $1,670 $1,900
306 2+2 $1,977 $2,700
307 2+2 $1,892 $2,700
308 2+2 $2,650 $2,700
309 2+2 $1,914 $2,700
310 2+2 $2,340 $2,700
31 2+2 $1,860 $2,700
TOTAL $64,778 $84,800
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PRICING SUMMARY

PRICE

DOWN PAYMENT - 100%
NUMBER OF UNITS
PRICE PER UNIT
CURRENT GRM
MARKET GRM
CURRENT CAP
MARKET CAP

YEAR BUILT / AGE
APPROX. LOT SIZE
APPROX. GROSS SF

COST PER GROSS SF

$10,750,000
$10,750,000
32

$335,938
13.83

10.56

4.02%

611%

1968

0.72 AC
35,860

$299.78

AG2A CAHIIEFNGA RIVD
Toluca Lake, CA 91602

4624 CAHUENGA BLVD

FINANCIAL ANALYSIS

OPERATING DATA

GROSS SCHEDULED RENT S777,336 $1,017,600
LESS: VACANCY/DEDUCTIONS 3.0% $23,475 3.0% S30,731
TOTAL EFFECTIVE RENTAL INCOME $753,861 $986,869
OTHER INCOME $3,600 $3,600
EFFECTIVE GROSS INCOME S757,461 $990,469
LESS: EXPENSES 42.9% $325/144 33.7% $333,299
NET OPERATING INCOME $432,317 $657170

EXPENSES
REAL ESTATE TAXES $129,000 $129,000
INSURANCE $25,689 $25,689
UTILITIES $49,200 $49,200
TRASH REMOVAL $12,864 $12,864
REPAIRS & MAINTENANCE $35,000 $35,000
LANDSCAPING $5,400 $5,400
POOL $1,920 $1,920
ELEVATOR $2,760 $2,760
ON-SITE MANAGER (EST) $28,800 $28,800
CLEANING & MISC. EXPENSES $8,000 $8,000
MANAGEMENT FEE $26,511 S34,666
TOTAL EXPENSES $325/144 $333,299
EXPENSES/UNIT $10161 $10,416
EXPENSES/SF $9.07 $9.29
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4624 CAHUENGA BLVD

SALES COMPARABLES

# ADDRESS UNITS BUILT BUILDING SF LOT SF UNIT MIX SALE DATE SALE PRICE PRICE/UNIT PRICE/SF CAP RATE GRM
1 4345 Matilija Ave 8 1954 6,176 11,495 (6)1+1 8/29/2024 $2,475,000 $309,375 S400.74 4.08% 14.66
Sherman Oaks, CA 91423 (2) 2+2
2 4916 Hazeltine Ave 8 1958 7,068 7,928 (3)1+1 7/9/2024 $2,400,000 $300,000 $339.56 5.32% 13.52
Sherman Oaks, CA 91423 (3)2+1
(2) 3+2
3 4528 Murietta Ave 12 1956 9,784 13,586 (B6)1+1 6/28/2024 $3,651,500 $304,292 $373.21 4.33% 14.95
Sherman Oaks, CA 91423 (8) 2+1
4 14926 Dickens St 8 1953 6,524 10,585 (6)1+1 3/8/2024 $2,340,000 $292,500 $358.68 5.08% 11.87
Sherman Oaks, CA 91403 (2) 2+1
5  4437-4439 Vista Del Monte Ave 9 1936 6,799 14,810 (6)1+1 1/19/2024 $2,855,000 $317,222 S419.91 419% 14.90
Sherman Oaks, CA 91403 (2) 2+2
(1) 3+2
6 12015 Kling St 24 1961 23,973 28,314 (8)1+1 12/27/2023 $7125,000 $296,875 $S297.21 5.549% 11.81
Valley Village, CA 91607 (1B8) 2+2
7 4525 Murietta Ave 34 1956 35,515 40,946 (2) Studios 10/13/2023 $10,300,000 $302,941 $290.02 4.43%
Sherman Oaks, CA 91423 17)1+1
(12) 241 2+2
(3)3+2
8 5027-5043 Buffalo Ave 12 1961 12,792 23,958 2)1+1 10/3/2023 $3,800,000 $316,667 $297.06 4.83% 12.81
Sherman Oaks, CA 91423 (B) 2+2
(4)3+2
9 4918 Cahuenga Blvd 8 1948 6,083 12197 (8) Studios 9/29/2023 $2,250,000 $281,250 $369.88 5.80% 13.27

North Hollywood, CA 91601

AVERAGE $302,347 $340.25 4.84% 13.47
S 4624 Cahuenga Blvd 32 1968 35,860 35,719 (2) 141 $10,750,000 $335,938 $299.78 4.02% 13.83
Toluca Lake, CA 91602 (30) 2+2
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SALES COMPARABLES
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4624 CAHUENGA BLVD

SALES COMPARABLES

4624 Cahuenga Blvd
Toluca Lake, CA 91602

4345 Matilija Ave
Sherman Oaks, CA 91423

UNITS 32 UNITS 8
YEAR BUILT 1968 YEAR BUILT 1954
BUILDING SF 35,860 BUILDING SF 6176
LAND SF 35,719 LAND SF 1,495
SALE DATE SALE DATE 8/29/2024
PRICE $10,750,000 SALE PRICE $2,475,000
PRICE PER UNIT $335,938 PRICE PER UNIT $309,375
PRICE PER SF $20978 PRICE PER SF $40074
CAP RATE 4.02% CAP RATE 4.08%
GRM 13.83 GRM 14.66
UNIT MIX (3&2))3:; UNIT MIX (S);:;
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4624 CAHUENGA BLVD

SALES COMPARABLES

4916 Hazeltine Ave

Sherman 0Oaks, CA 91423

4528 Murietta Ave
Sherman Oaks, CA 91423

UNITS 8
YEAR BUILT 1958
BUILDING SF 7,068
LAND SF 7,928
SALE DATE 7/9/2024
SALE PRICE $2,400,000
PRICE PER UNIT $300,000
PRICE PER SF $339.56
CAP RATE 5.32%
GRM 13.52

(3)1+1
UNIT MIX (3)2+1

(2) 3+2

UNITS 12
YEAR BUILT 1956
BUILDING SF 9784
LAND SF 13,586
SALE DATE 6/28/2024
SALE PRICE $3,651,500
PRICE PER UNIT $304,292
PRICE PER SF $373.21
CAP RATE 4.33%
GRM 14.95
UNIT MIX ((g));::
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4624 CAHUENGA BLVD

SALES COMPARABLES

14926 Dickens St 4437-4439 Vista Del Monte Ave
Sherman Oaks, CA 91403 Sherman 0Oaks, CA 91403
UNITS 8 UNITS 9
YEAR BUILT 1953 YEAR BUILT 1936
BUILDING SF 6,524 BUILDING SF 6799
LAND SF 10,585 LAND SF 14,810
SALE DATE 3/8/2024 SALE DATE 1119/2024
SALE PRICE $2,340,000 SALE PRICE $2,855,000
PRICE PER UNIT $292,500 PRICE PER UNIT $317,222
PRICE PER SF $358.68 PRICE PER SF SM9.91
CAP RATE 5.08% CAP RATE 419%
GRM 1.87 GRM 14.90
UNIT MIX ((26));:: UNIT MIX (S)etg
(1) 3+2
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4624 CAHUENGA BLVD

SALES COMPARABLES

12015 Kling St 4525 Murietta Ave
Valley Village, CA 91607 Sherman Oaks, CA 91423

UNITS 24 UNITS 34
YEAR BUILT 1961 YEAR BUILT 1956
BUILDING SF 23,973 BUILDING SF 35,515
LAND SF 28,314 LAND SF 40,946
SALE DATE 12/27/2023 SALE DATE 10/13/2023
SALE PRICE $7125,000 SALE PRICE $10,300,000
PRICE PER UNIT $296,875 PRICE PER UNIT $302,941
PRICE PER SF $297.21 PRICE PER SF $290.02
CAP RATE 5.54% CAP RATE 4.43%
GRM 1.81 GRM

(2) Studios
UNIT MIX (,Ig)e":; Py — 2(1?)21:;

(3) 3+2
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SALES COMPARABLES

| vl

4624 CAHUENGA BLVD
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5027-5043 Buffalo Ave

Sherman Oaks, CA 91423

4918 Cahuenga Blvd

North Hollywood, CA 91601

UNITS 12
YEAR BUILT 1961
BUILDING SF 12,792
LAND SF 23,958
SALE DATE 10/3/2023
SALE PRICE $3,800,000
PRICE PER UNIT $316,667
PRICE PER SF $297.06
CAP RATE 4.83%
GRM 12.81

(2)1+1
UNIT MIX (B) 2+2

(4) 3+2

UNITS 8
YEAR BUILT 1948
BUILDING SF 6,083
LAND SF 12197
SALE DATE 9/29/2023
SALE PRICE $2,250,000
PRICE PER UNIT $281,250
PRICE PER SF $369.88
CAP RATE 5.80%
GRM 13.27
UNIT MIX (8) Studios
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4624 CAHUENGA BLVD

SALES COMPARABLES

PRICE PER UNIT PRICE PER SF

$350,000 $450.00 o Te $419.91
$340,000 $335,938 -
\ $400.00 $37321 yp e $369.88
$330,000 $339.56 . b
, $350.00
$320,000 5317,222 $316,667 $297.21 390,02 $297.06 $299.78
' $309,375 $300.00
$310,000 S0 000 $302,941 $302,347 $250.00
$300,000 $296,875 '
! $292,500
$200.00
$290,000 S28T750 o000
$280,000 )
$270,000 $100.00
$260,000 $50.00
$250,000 $-
6 7 8 9 AVERAGE SUBJECT 1 2 3 4 5 6 7 8 9 AVERAGE SUBJECT
7.00% 1600 1766 14.95 14.90
13.83
5.80% 13.52 13.27 13.47
6.00% o 3% 5.54% 2 14.00 12.81
-32% 5.08% 11.87 11.81
) 4.83% 4.84% 12.00
5.00% 433% — 4.43%
4.08% k) 4.02% 10.00
4.00%
8.00
3.00%
6.00
2.00%
4.00
1.00% o100
0.00% 0.00
1 2 3 4 5 6 7 8 9 AVERAGE SUBJECT 1 2 3 4 5 6 7 8 9  AVERAGE SUBJECT

m 4624 CAHUENGA BLVD



4624 CAHUENGA BLVD
4 J "R




4624 CAHUENGA BLVD

LEASE COMPARABLES

= - ] -
] = S| [ .E
Ko =t i 5 3 g
o e EAIRG0 5,
. W e W '!"_Q W
|- Fawion =l
\Eos 51 E i Fhisfon 5 ok
¥ ; et T
o ™
il i Riwee ik Carnarilla 51
"y £ £ B Y R g { =
%- % | =EpS = — E 3.5 Tl L
I.- i 3 B = = EEE %= o=
e » .- o o i :
8 i 3 g e ﬁ ;3.' o
P vy PR T[]
, Ly ity Mo
E 3 i)
§on "_" 15 b ik
L] - [* Mg
B ™ - E i Landsie 5T Lodnw EE { ==
E i T
B or %‘
o park o p - Moorpark =
o 8 £ & § 5 E oo o £ =
1 E T = g T e S |
| % N R T R I e
St TN - b = B [+ - I :'.. . # e
\ i - e I

Vb =i

=~ LT ]

Jlnwhine T tanp

4624 CAHUENGA BLVD

ARY TV

w4
23

-;.;l'

T WEST TOLUCA

LAKE
1] S
"'- Largials =N

Y SUBJECT 4 11558 Riverside Dr
1 4100 Arch Dr 5 10953 Bloomfield St
2 11024 Acama St 6 10823 Hortense St
3 4201 Arch Dr 7 10836 Camarillo St
o i ] o 5 = i
SR -‘- " W
B ey - 'I-ia-u
= = %, | S e W el A T’ﬁ 1: =
i RO TOLUCA WOODS 2%
| iz A1 "5': W
[+ SR Hasw B =l
i =
= ﬁ'-ﬂc -
% L %
I:.:.m:nl Camsailla 51 R i pt ':"".5.
- +1 | | = = o
& f 5 o= g N T 3 i
Bl = z E OB 'I;,'_ K ‘?:_ ™ =
Wsa o R A TR H R 4 T 5
- : : %
1'.-.— L E ,A‘Afl Sareh Tl 134}
{1 z
E "a,g TOLUCA LAKE Riveraids b W Rt o,
~' T e B o S
= LEndeiE R '__, '_'.‘ l‘; :'I 2 5 '-ﬂ‘
~ % ool A ek
L0 AT R Tt S Lk
W e | 1 H ¥
||l.ll"'.= PR ’E’
z T s

Higein e

ATy, o

Wiy e R

Einivers sl ity

Inloareal Sandic lﬁl&pﬁm

s
T




4624 CAHUENGA BLVD

LEASE COMPARABLES

4100 Arch Dr 36 1962 141 31,995

Studio City, CA 91604

11024 Acama St 21 1979 1+1 $2,000

Studio City, CA 91602

4201 Arch Dr 10 1964 141 $2,095

Studio City, CA 91604

M558 Riverside Dr 30 1972 2+2 $2,745
North Hollywood, CA 91602

10953 Bloomfield St, 80 1989 2+2 $2,895
North Hollywood, CA 91602

10823 Hortense St 15 1989 2+2 $2,800
North Hollywood, CA 91602

10836 Camarillo St il 1976 2+2 32,895
North Hollywood, CA 91602

AVERAGE $2,030 $2,834
4624 Cahuenga Blvd 32 1968 1+1 $1,785 2+2 $2,040
Toluca Lake, CA 91602 Market $1,900 Market $2,700
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LEASE COMPARABLES

ONE BEDROOM

$2.150 i
= $2,030
{10 $1,095 $2,000 ’
$2,000
$1,950
$1,900
$1,850
$1,800 $1,785
$1.750
$1,700
$1,650
$1,600
1 2 3 AVERAGE SUBECT
TWO BEDROOM
$3,500
$3,000 $2.745 $2,805 $2,800 $2,895 $2.834
$2.500
$2,040
$2,000
$1,500
$1,000
$500
$0
4 5 6 7 AVERAGE SUBECT
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SECTION 4

IARKET OVERVIEW
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Toluca Lake, nestled in the heart of the San Fernando Valley, is a charming and
affluent neighborhood in Los Angeles, California, known for its picturesque
atmosphere and serene residential streets.

At the heart of Toluca Lake is the Toluca Lake Country Club, a private institution
located near the neighborhood’'s namesake lake. While the lake itself is privately
owned, the country club adds to the area’s allure, offering golf and other
recreational activities in a lush, tranquil setting. This serene environment attracts
a mix of entertainment industry professionals and families looking for an upscale
yet peaceful community.

For shopping and dining, residents frequent the Toluca Lake Village along
Riverside Drive, where boutique shops, local cafes, and popular restaurants line
the street. Restaurants like Bob's Big Boy, a historic diner, and Paty’'s Restaurant,
a beloved local eatery, are popular spots for casual dining. The area’s proximity to
Universal CityWalk and Studio City also offers residents access to a wider range
of entertainment and dining options.

Toluca Lake offers several parks and recreational areas, such as North Weddington
Park, which provides green space for picnics, sports, and walking trails. Nearby,
the Los Angeles River Walk is a scenic pathway perfect for biking and strolling
along the revitalized riverbanks.

Housing in Toluca Lake is predominantly single-family homes, many of which are
stately and sit on large lots. The neighborhood’'s residential areas are known
for their manicured lawns and tree-lined streets, making it a popular spot for
celebrities and professionals seeking privacy and a quiet lifestyle.

Culturally, Toluca Lake has a deep connection to the entertainment industry, with
many industry insiders residing in the area. This is due in part to its proximity
to major studios like Warner Bros. and Universal Studios. The neighborhood’s
Hollywood ties are reflected in its occasional star sightings and history, with
famous past residents like Bob Hope.

Overall, Toluca Lake offers a blend of small-town charm and big-city convenience.
Its mix of upscale homes, boutique shopping, and scenic outdoor spaces, combined
with a strong connection to the entertainment industry, makes it one of the most
desirable and distinctive neighborhoods in Los Angeles.

4624 CAHUENGA BLVD m




The Media Capital
OF THE WORLD

Burbank, California, has earned the title of the “Media Capital of the World"” due
to its central role in the entertainment industry and its concentration of major
media and production companies. Located just a few miles from Hollywood,
Burbank is home to a multitude of film, television, and digital media studios,
making it one of the most important hubs for content creation globally.

The city is renowned for being the headquarters of several industry giants.
Warner Bros. Studios and Walt Disney Studios, two of the most iconic and
influential entertainment companies in the world, are based in Burbank. Warner
Bros., located on Riverside Drive, has produced some of the most successful
films and television shows, while Disney, on Buena Vista Street, is responsible
for a vast empire of animation, movies, and TV content. These studios produce
blockbuster movies, hit TV shows, and beloved animated features, influencing
global culture and entertainment trends.

In addition to these major players, Burbank is home to NBCUniversal, which
operates from Universal Studios, just over the city's border, and The Burbank
Studios, a historic production facility that has housed evervthing from: live TV
tapings to major network shows. Nickelodeon Animation Studio, known for
popular animated series like SpongeBob SquarePants, is also based in Burbank.

Burbank’s media infrastructure extends beyond - traditional studios.
iHeartMedia, the leading global audio content provider, has a presence in the
city, as well as numerous smaller production and post-production companies.
Burbank also houses a variety of sound stages, production offices, and post-
production facilities that support the creation of content for film, television,
video games, and digital media.

The city’s proximity to Hollywood, along with its advanced media infrastructure,
has attracted talent, both in front of and behind the camera, and has fostered
a thriving ecosystem for content creation. Burbank also has strong ties to the
animation industry, hosting several key animation studios, including Cartoon
Network Studios and Insomniac Games, making it a center for both traditional
and digital animation.

Overall, Burbank’'s status as the “Media Capital of the World” stems from,its
concentration of world-leading entertainment studios, media companies,
and production facilities that together generate a significant portion of the
world’'s most beloved and influential media content. This dominance in media
production, combined with its historical ties to Hollywood, ensures Burbank
remains at the heart of the global entertainment industry.
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BURBANK

3.7 MILES

Known as the “Media Capital of the World,”
Burbank is home to major film and television
studios, including Warner Bros. and Disney.
It hoasts a mix of suburban neighborhoods
and bustling business districts.

Entertainment and media giants (Warner
Bros., Disney, Nickelodeon), post-production
companies, aerospace (Lockheed Martin).

Downtown Burbank features a range of
casual and upscale dining options (Granville,
Castaway), along with shopping at Burbank
Town Center, including retailers like Macy's

and H&M.

NOHO ARTS DISTRICT

1.3 MILES

A creative hub in North Hollywood, the
NoHo Arts District is known for its vibrant
arts scene, including theaters, galleries,
and dance studios. The area attracts a
mix of artists, professionals, and young
urbanites.

Entertainment, performing arts, and
independent film production. Numerous
studios and talent agencies are based here,
along with smaller production companies.

Popular dining spots include The Federal Bar
and The Fat Dog. Shopping is centered around
vintage stores, galleries, and indie boutiques.

UNIVERSAL CITY

1.7 MILES

Universal City is a unique neighborhood
centered around Universal Studios
Hollywood, which includes both a major
film studio and a popular theme park. It also
serves as a key entertainment district for
locals and tourists.

Universal Studios, NBCUniversal, and related
entertainment and tourism industries.

Universal CityWalk offers a wide array
of dining (Bubba Gump Shrimp, Antojitos
Cocina) and shopping options, with stores like
Abercrombie & Fitch and Fossil.
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2.7 MILES

VALLEY VILLAGE

Valley Village is a quiet, residential
neighborhood in the San Fernando Valley
known for its suburban charm, tree-lined
streets, and family-friendly atmosphere.
It"'s a more low-key area with easy access

to nearby entertainment hubs.

Primarily residential, with local businesses
and schools being the main employers. Many
residents work in nearby entertainment hubs

like Burbank or Studio City.

Valley Village offers a small selection of local
eateries and cafes, such as Harvest Moon
Kitchen & Marketplace and Hugo’s. Shopping
is primarily found in nearby North Hollywood
or Studio City, with small boutiques and
specialty stores scattered throughout.
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STUDIO CITY

3.0 MILES

Studio City is a trendy neighborhood that
blends suburban living with a thriving
entertainment industry scene. Named after
CBS Studio Center, it has become a hotspot
for media professionals, offering a mix of
upscale dining and bouticque shopping along
Ventura Boulevard.

Entertainment and media (CBS Studio
Center, production companies), and a
growing number of boutique retail and dining
establishments.

Ventura Boulevard is the main strip for
dining (Firefly, Black Market Liquor Bar) and
shopping, featuring high-end boutiques,
artisanal shops, and popular chains like Urban
Outfitters and Sephora.
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SHERMAN OAKS

6.0 MILES

Sherman Oaks is an affluent, suburban
neighborhood in the San Fernando Valley,
known for its family-friendly atmosphere

and vibrant shopping and dining along

Ventura Boulevard.

Primarily residential; with industries in
entertainment, finance, and healthcare.
Ventura Boulevard hosts many offices and
local businesses.

Dining hotspots include The Sherman and
Blue Dog Beer Tavern. Shopping options range
from Westfield Fashion Square to boutique
shops along Ventura Blvd.
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MAJOR
EMPLOYERS

MAJOR EMPLOYERS EMPLOYEES
1 Yf Art Holdings Gp LLC 10,600
2 Ticketmaster Entertainment LLC 4,390
3 Burlington Coat Factory 4187
4 Aramark Unf & Career AP LLC 4180
5 Sofro Fabrics Inc 3,810
6 Walt Disney Records Direct 2,990
7 Providence Holy Cross 2,561
] Rsg Group USA Inc 2,000
9 Providnce Hith Sves Fndtn/San 2,000
10 Providence Health System 2,000
" Andrews International Inc 1,700
12 Certified Laboratories LLC 1,503
13 McCormick & Schmick Holding 1,433
14 Walt Disney Company 1,381
15 Valet Parking Svc A Cal Partnr 1,268
16 Scanline Vfx Inc 1,200
17 Walt Dsney Imgnring RES Dev In 1,011
18 Foh Holdings Inc 1,000
19 Dreamworks Animation Pubg LLC 975
20 Los Angeles Philharmonic Assn 900
21 Los Angeles Philharmonic Assn 899
22 Vintage Senior Management Inc 832
23 Broadreach Capitl Partners LLC 789
24  Los Angles Cnty Mtro Trnsp Aut 1
25 Vallarta Food Enterprises Inc 613
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BRETT SANSON

First Vice President Investments
(818) 212-2785 direct
brett.sanson@marcusmillichap.com
DRE 01387480

Merc s g Millichay

JEFF LOUKS

Executive Managing Director Investments
(818) 212-2780 direct
jeff.louks@marcusmillichap.com

DRE 00908473




