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THE OPPORTUNITY 

4 Central Street is not a typical downtown commercial listing. It is a 4,000 square foot masonry building in 
immaculate, like-new condition, on Route 12 in the core of downtown Leominster — a market where the data tells 
a compelling, forward-looking story. 

 
The corridor generates 390,000 annual visits. Consumers in the 5-mile trade area spend $444.85 every week. 
The median household income — already $85,700 today — is projected by STI to reach $107,900 by 2029, a 26% 
increase in five years. The retail trade index for this market is 120, meaning it generates 20% more retail demand 
than the state of Massachusetts average per capita. 

 
For an owner-user, this is a move-in ready building with 6 on-site parking spaces, BB zoning broad enough to 
support virtually any commercial concept, and a customer base whose purchasing power is growing. For 
an investor, it is a turnkey asset in a rising-income corridor with a wide tenant universe, proven foot traffic, and 
no capital expenditure required at acquisition. 

 
 
 
 
 
 
 
 
 
 
 
 

4 CENTRAL ST                                        
LEOMINSTER, MASSACHUSETTS 

FOR SALE | 4,000 SF +/- | TURNKEY CONDITION | BB ZONING | 6 PARKING SPACES 

A rare, move-in ready commercial asset on Route 12 in downtown Leominster — a corridor with 

390,000 annual visits, $444.85 weekly consumer spending per person, and a median household 

income projected to reach $107,900 by 2029. 

390K+ 
Annual Corridor Visits 

$117K 
Avg HH Income — Trade 

Area 

$107.9K 
Projected Median Income 

2029 

+26% 
Income Growth by 2029 

14,415 
Avg Daily Vehicles — Rt. 12 

72.7 
Visits / Sq Ft — Corridor 

$444.85 
Weekly Spend / Person 

1,997 
Businesses Within 3 Miles 

 
CONDITION 

This building has been meticulously maintained and presents like new. No 

deferred maintenance. No renovation timeline. An owner-user can be operational 

quickly; an investor leases from a position of strength with a top-tier asset. 



 

 

PROPERTY & LOCATION           
 

 

Building Specifications Highway Access 
 

Route 12 Directly On (0 miles) 

Route 2 1.4 Miles 

Route 190 1.8 Miles 

Worcester, MA 20 Miles 

Nashua, NH 42 Miles 

 

 
BB Zoning — Permitted Uses 

Retail, Medical/Dental, Professional Services, Food & 
Beverage, Educational Facilities, Personal Services, 
Fitness/Wellness, Financial Services, and other 
commercial uses supporting the downtown core. 

 
 
 
 
 

 

THE INCOME TRAJECTORY — A FORWARD-LOOKING MARKET 

 

One of the most compelling aspects of this opportunity is where the trade area is going, not just where it is. STI 
demographic projections show a consistent, steep upward curve in household income — the kind of trajectory 
that drives rising rents, increasing asset values, and a customer base with growing purchasing power. 

 

 

 

 
 

 
In two years (2022–2024), median household income in this trade area rose 18.6% — from $72,200 to $85,700. STI projects 
a further 25.9% increase by 2029, reaching $107,900. Population remains stable at approximately 149,000, meaning this is 
an income story, not a dilution story. Density is holding; purchasing power is rising. 

$72.2K 
Median HH Income — 2022 

$85.7K 
Median HH Income — 2024 

$107.9K 
Median HH Income — 2029 

(Projected) 

+25.9% 
Projected Income Growth 

2024–2029 

Building Size 4,000 SF +/- 

Lot Size 0.14 Acres +/- 

Construction Masonry 

Exterior Dock 1 

Parking 6 On-Site Spaces 

Zoning BB — Downtown 

Commercial 

Condition Immaculate / Like New 

Sale Price Contact Broker 

Businesses 

(3mi) 

1,997 

Employees 

(3mi) 

17,385 



 
 

 

UNMET RETAIL DEMAND — BUSINESS GAP ANALYSIS 
 

STI Market Outlook data for the 3-mile trade area identifies significant unmet consumer demand across multiple 
retail categories — dollars that exist in the market but are currently leaving the trade area to be spent elsewhere. 
This is the white space opportunity for a buyer at 4 Central Street. 

 

Unmet Demand by Category What This Means for a Buyer 

 
• $33.6M grocery gap + $3.7M special food 

services gap = proven, quantified demand 
for F&B and specialty food at this location 

• $3.9M health & personal care gap directly 
supports a medical, dental, or wellness 
operator — especially given BB zoning and 
6 parking spaces 

• Retail trade index of 120 vs. state 
benchmark — this market generates 20% 
MORE retail demand per capita than the MA 
average 

• 1,997 businesses and 17,385 employees 
within 3 miles = deep daytime consumer 
base driving gap demand 

 
 

 

SPENDING PATTERNS — WHERE THE MONEY GOES 
 

STI Spending Patterns data for the 5-mile trade area (87,600 population, $88,800 median HH income) shows 

$444.85 in total weekly spending per person across all categories — an active, spending consumer market. 
 
 

Transportation 

$118.84/wk 
Housing $118.67/wk Healthcare $60.57/wk 

Food at Home 

$56.32/wk 

Entertainment 

$27.29/wk 

Apparel & Services 

$17.73/wk 

Personal Care 

$8.68/wk 
Restaurants $33.11/wk 

 
HEALTHCARE 

OPPORTUNITY 

Healthcare spending at $60.57/week × 87,600 people = $275M+ in annual 

healthcare spending within the 5-mile trade area. Combined with BB 

zoning permitting medical uses and 6 on-site parking spaces, this 

building is ideally positioned for a medical, dental, or wellness operator. 

BUSINESS TYPE UNMET DEMAND 

Automobile Dealers $45,525,696 

Grocery Stores $33,585,391 

Building Material & 

Supplies 

$26,489,669 

Furniture Stores $10,258,590 

Beer, Wine & Liquor 

Stores 

$7,681,370 

Health & Personal Care $3,912,763 

Electronics & Appliance $3,824,143 

Special Food Services $3,658,721 



 
 

 

WHO THE CUSTOMERS ARE — PSYCHOGRAPHIC PROFILE 
 

ESRI Tapestry LifeMode analysis of the trade area reveals a consumer base dominated by three high-value 
segments that index well above state averages — and that support a broad range of retail, dining, wellness, and 
professional service concepts. 

 

METRO VIBES 
34.0% of households | 20,100 HH 

Benchmark: 421 vs. State Avg 

SUBURBAN SHINE 
32.8% of households | 19,400 HH 

Benchmark: 139 vs. State Avg 

PREMIER ESTATES 
15.9% of households | 9,430 HH 

Affluent New England 
Suburbanites 

• Metro Vibes index of 421 
= 4x the state 
concentration of this 
segment 

• Urban-influenced, 
lifestyle-oriented, 
concept-driven 
consumer 

• Supports F&B, boutique 
retail, wellness, personal 
services 

• Aspirational suburban 
households — quality 
and value both matter 

• Strong index for home 
goods, apparel, dining, 
fitness 

• K5 Dreambelt (17.8%) + L1 
Savvy Suburbanites 
(15.1%) within this group 

• Affluent New England 
suburbanite — the 
target customer for 
specialty and 
professional services 

• Supports premium 
pricing and higher ticket 
transactions 

• Pull-through traffic from 
North Andover, 
Lunenburg, Sterling 

 
Additionally, 30.7% of trade area residents hold a bachelor's or graduate degree, and the median age is 40 — 
prime earning and spending years. The C5 Diverse Horizons segment (15.4%, benchmark 390) represents a 
large, underserved urban family demographic with significant unmet retail and grocery demand. 
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SUMMER STUBBLEBINE
781.783.7903

summer@stubblebinecompany.com

DAVID STUBBLEBINE
617.592.3391

david@stubblebinecompany.com

We obtained the information above from sources we believe to be reliable. However, we have not verified its accuracy and make no
guarantee, warranty or representation about it. It is submitted subject to the possibility of errors, omissions, change of price, rental or other
conditions, prior sale, lease or financing, or withdrawal without notice. We include projections, opinions, assumptions or estimates for
example only, and they may not represent current or future performance of the property. You and your tax and legal advisors should
conduct your own investigation of the property and transaction.
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