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Absolute NNN Lease | Zero Landlord Responsibilities | High-Tfaffic Location Neaflthe P.'dri.of. ouston M M" h
Located in the Nation's Fifth-Largest MSA | Operated by Top-Tier Franchisee with +120 Units arcus {S. icnap

Global QSR Brand with Strong Sales Growth and Income Upside via Percentage Rent NFB GROUP




& Established Franchisee | Global Recognized + Global QSR Leader — Popeyes is a Top 25 U.S. QSR Brand with Over
& Brand | Resilient QSR Investment 4,300 Locations Worldwide and Growing International Presence

WHY INVEST?

Prominent Fairmont Parkway Location

High-Visibility Retail Corridor in the 1 ] e i i
Houston MSA W (Lomsmnm KITCHEN ,_
P- MM

High-Traffic Location Along Fairmont Parkway, a Major East-West S— i l !
Artery Serving the La Porte and Pasadena Areas /i i |

Freestanding Popeyes with Drive-Thru on a +0.71 AC Parcel, Offering - . : |
I

- Backed by Restaurant Brands International (NYSE: QSR), One of the

« CSM Group, One of the Largest Popeyes Franchisee in the System, Largest Global Restaurant Companies

Owns and Operates £120 Popeyes Locations Across Texas, Kansas, and

¢ «  Known for Its Iconic Louisiana-Inspired Menu and Viral Chicken
S 3 Missouri with Plans to Expand

Sandwich, Driving Continued Consumer Demand

s
ngs

Strong Visibility and Efficient Access

Located in La Porte, Part of the Expanding Houston MSA, Near the
Port of Houston and Key Industrial Employment Centers

Bay Forest
Golf Course

La Porte High School
2,079 Students

Surrounded by Established National Retailers Including Kroger, b L5 _; J g, 331 & o . _— , N e ————
Hampton Inn & Suites, Waffle House, Jersey Mike’s Subs, Anytime = : : e i L AN e | : LAQU’“I\NTA. o S o

Fitness, and Wingstop o Lo = e e S - po— e o

P e ————

Dense Daytime Population and High Income Residential Base, with
Steady Traffic from Nearby Retail, Schools, and Industrial Parks

uuuuuuuuuuuuuu

Absolute NNN Lease | Passive Investment

with Percentage Rent Upside et 2T M - -. = 17278l =)  WEEEDE |

. BELL : - - @Eﬂj

AN EXTENDED STAY WOTEL

+ Absolute NNN Lease with +8 Years of Remaining Term, Offering
Passive Ownership with Zero Landlord Responsibilities

« Two (2) Five-Year Renewal Options

« 10% Rent Increases Every Five Years, Ensuring Predictable and
Growing Cash Flow Over the Lease Term

» Tenant Pays Percentage Rent Equal to 8% of Gross Sales Exceeding
a Natural Breakpoint (Calculated as Base Rent + 8%)

« Percentage Rent Kicks In Only if Annual Gross Sales Increase More
Than 5% Over the Prior Year, Providing an Additional Layer of
Income Potential
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2025 DEMOGRAPHICS
INVESTMENT LEASE W P
SUMMARY TERMS — > W e
lores, 22 1Y m ey
e Wy
R 29,568 28,116 §143,802 V.
i . s = i a8 56,359 41,686 140,822
Address:  GOOGLEMAPS Q 15‘:: l':g:,::";;: ;'7‘;“’71 Lease Commencement: 4/22/2024 $1 836 957 e Battl g : 418,593 50,596 §112,244
' Lease Term Expiration: 4/30/2034 L | L | e rooround heze ; 4
isee: -Uni e, o
Franchisee: CSM Group (+120-Units) Term Remaining: +8 Years LISTING PRICE el CANDL AWOOD
Tenant: LB12,LLC Lease Type: Absolute NNN Deer Park High School SUITES
: (Subsidiary of Franchisee) ype: 4,063 Students i
o 3x Subsidiary Entities Landlord Responsibilities: None ;
: of Franchisee Monthly Rent: $8,802 5 7 5%
|
Price: $1,836,957 Annual Base Rent: $105,625
Cap Rate: 5.75% Rental Increases: 10%/5-Years** CAP RATE
NOI: $105,625 Renewal Options: 2 x 5-Years

Walmart >;< W

Supercenter

Building Size (SF): 12123 SF Next Rental Increase: 4/1/2029 A . La Porte Municipal

+ LAIFITNESS. [ - b Airport
Lot Size (AC) +0.71 Acres The information has been secured from sources we believe to be reliable but we make no o 4 g 3 EE : b L3 T 5 e § " ; = 3 e R "I 5 A i
w. - ; ¢ .

. representation or warranties as to the accuracy of the information either express or implied. L — o
Year Built/Renovated: il < LESLIES @ GIN(
—_—

1992/2032* References to square footage or age are approximate. Buyer must verify all information and

bears all risk for any inaccuracies. L EAS E T E R M

$105,625 B DOLLAR ARBOR FREIGHT |

WINES - SPIRITS - FINER FOODS

NOI , Sy :
SAN JACINTO" . y
o d COLLEGE 31,494 STUDENTS sst verizon’ PS
NNN i 4 Y bl Ry P Ry DR . .
LEASE TYPE T Lo y Office bel ' _ " S
; v DEPOT /5. i : SPEC S DOLLAR GENERAL

HFairway Plaza Shopping Mall ... . x WA F[FILE Pizza Wt
nouse |l Bee 0o

0 ( famplos )

CANDLEWOOD |t

SUITES

2032*

YEAR RENOVATED iCOSS HomeGoods BARNESNOBLE Marshalls (ULTA

DRESS FOR LESS

vvvvvvvvvvvvvv

( e O ’ .
weysre PETSMART R{R e dds (Viichaefs <l

Kirklands LANE BRYANT SEPHORA Bath&BodyWorks:

To the best of Seller's knowledge,Athis site will be completely remodeled to Pb/c;eyes new pretotype before tHewend 6F2032.

**Tenant also pays percentage rent equal to 8% of gross sales exceeding a “natural breakpoint,” which is calculated annually by dividing the total base
rent by 8%. Percentage rent only applies if gross sales for the year increase more than 5% over the prior year. This is in addition to and seperate from the
10%/5-year rent increase.



https://www.google.com/maps/place/Popeyes+Louisiana+Kitchen/@29.6548459,-95.0291747,2194m/data=!3m1!1e3!4m15!1m8!3m7!1s0x863f604b92ffbf67:0x97e2a0db400d0a35!2s1509+W+Fairmont+Pkwy,+La+Porte,+TX+77571!3b1!8m2!3d29.6514901!4d-95.0347045!16s%2Fg%2F11b8vc3y1n!3m5!1s0x863f604b9395164f:0xd91464178d2087d7!8m2!3d29.6514532!4d-95.0346802!16s%2Fg%2F1tl_m2n6?entry=ttu&g_ep=EgoyMDI1MDYzMC4wIKXMDSoASAFQAw%3D%3D
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S AFFLE HOUSE




The Houston Metropolitan Statistical Area (MSA) is the largest in
H O U STO N Texas and the fifth-largest in the United States, home to over 7.5 HOUSTON MSA HOUSTON MSA
million residents across nine counties. As a dynamic global city, POPULATION SNAPSHOT HOUSEHOLD SNAPSHOT
T E >< A S Houston is a powerhouse for energy, healthcare, aerospace, and SOURCE: SITES USA, 2025 HOUSTON SOURCE: SITES USA, 2025 HOUSTON
international trade. Known as the “Energy Capital of the World,” B L o 3Mm
the city is home to the headquarters of ExxonMobil, ConocoPhillips, 715M
and Halliburton, along with hundreds of supporting firms in oil, 2oz
natural gas, and renewables. The Texas Medical Center, the - 207 M
world’s largest medical complex, anchors a thriving life sciences
sector, while companies like United Airlines and Sysco strengthen
the region’s position in logistics and corporate services.
Strategically located just inland from the Gulf of Mexico, Houston 2010 2020 2025 2030 2010 2020 2025 2030
enjoys direct access to global commerce via the Port of Houston,
. . one of the busiest in the country. The city is connected by a robust POPULATION AVG. HH INCOME DAYTIME POPULATION
Dayton =/P€rt freeway system, including Interstates 10, 45, and 69, providing 7 82M $121 278 4 88M
N Humble access to major U.S. markets and supporting a vast logistics = L =
\249 (140) and distribution network. Ongoing investment in infrastructure, within MSA within MSA within MSA
master-planned communities, and urban revitalization—
@@ _ pz.ﬂrtif:ularly “j‘ areas ”ké Midtown, EaDo,. and the Innovation Culturally, Houston is one of the most diverse cities in America, with over
(29) - . 2lvieu District—continues tO. drive both population and employment 145 languages spoken and a vibrant international community. The city is
Katy iﬁ 1610, growth across the region. known for its world-class mus§ums—including the Museum of Fine Arts,
Cincs Rénch Houston R T @ Houst0|.’1 I\/I.usel,.|m of Natural Science, .and the Contemporary Arts Museu.m.
Local districts like Montrose, the Heights, and the East End offer a rich
Pas a (i 05?;“ mix of art galleries, independent restaurants, breweries, and festivals. With
pite é:\ a food scene that ranges from global street fare to James Beard-awarded
Sugar'Land &S chefs, Houston has become a culinary destination in its own right.
osenberg @ Pearland @ Houston is also a major hub for education and sports. The region
League City \qeg‘\. LARGEST EMPLOYERS is anchored by top-tier universities like Rice University and the
Dickinson ¢? T (Ommmmme  pPRERammEsessE (WIS E o IEEE S BEEENSCEEEE] SRS 0 IREhEaaacad A9 90 University of Houston, both known for academic excellence and
Alvin research output. The city boasts a passionate sports culture, with
@ Texas City Meth(dist MEMM major league teams including the Houston Texaﬁs (NF.L), Astros
o LEADING MEDICINE (MLB), Rockets (NBA), and Dynamo (MLS) drawing widespread
= ; support. It also hosts marquee events like the Houston Livestock
@ Galveston — B | L E THE UNIVERSITY OF TEXAS

Show and Rodeo—the largest of its kind in the world—cementing

@ 288 Gé}g:z;on Larg@St Metro Area in TeXQS G&HéAélli%:eerI?lst)erll' Walmart its role as a center for both entertainment and Texas tradition.

Jamaica‘Beach 5th Largest in the Country
West Angleton

Columbia




PROFILE ~ POPEYES

Founded in 1972 in New Orleans, Louisiana, Popeyes® boasts over 45 years of
culinary tradition and history. Renowned for its unique New Orleans-style menu
featuring delectable offerings like fried chicken, chicken tenders, fried shrimp, and
other regional favorites, Popeyes® has earned its place as one of the world’s largest
quick-service chicken restaurants. The chain’s famous Louisiana seasoning and hand-
battered preparation techniques contribute to its distinctive taste. With more than 3,700
locations across the United States and around the globe, Popeyes® is celebrated for
its commitment to Louisiana heritage and authentic flavors. The brand’s iconic chicken
sandwich, launched in 2019, sparked a nationwide craze and significantly boosted its
popularity.

As asubsidiary of Restaurant Brands International (RBI), Popeyes®is part of a powerhouse
in the quick-service restaurant industry. RBI, with annual system-wide sales exceeding
$35 billion, operates over 29,000 restaurants in more than 100 countries. The company’s
strategic growth initiatives and marketing campaigns have helped expand Popeyes®
reach. Among its portfolio are four esteemed and iconic quick-service restaurant brands,
including Tim Hortons®, Burger King®, Popeyes®, and Firehouse Subs®. Rated “BB” by
S&P, Restaurant Brands International stands as a leader in the global culinary landscape.

Popeyes® continues to grow and innovate, staying true to its roots while appealing to
a broad, international audience. The introduction of new menu items and limited-time
offerings keeps the brand fresh and exciting for customers. Its dedication to quality and
flavor has solidified its status as a beloved brand worldwide.

2024 REVENUE LOCATIONS EMPLOYEES PARENT COMPANY
(]
() restaurant
$6.8B | 3.7K+ | 25K+ | rbiz=.

SOURCE: 2025, STATISTA

CSM GROUP: REIGNING POPEYES FRANCHISEE
OF THE YEAR—TWICE IN A ROW

June 15, 2025
C S I I G I z U l In a bold testament to operational excellence and growth, CSM Group has clinched

the coveted Popeyes Franchisee of the Year award at the 2024 and 2025 Popeyes
Conventions—marking back-to-back triumphs that underscore its leadership in the
brand’s franchisee ecosystem. Founded in 1979, CSM Group currently operates over
120 Popeyes and Tim Hortons locations across Texas, Kansas, and Missouri. The
company’s footprint continues to expand, fueled by strategic new-builds and remodels.

INVESTMENT | DEVELOPMENT [MANAGEMENT

POPEYES’S ‘EASY TO LOVE’ REVAMP—
HERE’S WHAT IT MEANS FOR THE BRAND

February 12, 2025 | QSR Magazine

Stores will boost advertising spend, undergo remodels, and implement several
upgrades to the kitchen. Popeyes franchisees have bought into the brand’s multi-year
plan to increase franchisee profitability. The company announced Wednesday that

85 percent of restaurants have committed to amending their franchise agreement to
align with the Easy to Love strategy, which calls for increased media investment and a
unified restaurant image. Stores have agreed to test higher national advertising rates... < -

_— FULL ARTICLE My



https://www.qsrmagazine.com/growth/popeyes-operators-back-easy-to-love-revamp-heres-what-it-means-for-the-brand/

J FEFER TIM SPECK
(310) 394 Broker of Record
jason.fefer@marcusmillichap.com 5001 Spring Valley Rd., Ste. 100 W
CA 02100489 Dallas, TX 75244

Lic #: 9002994
TYLER BINDI
(310) 909-2374

tyler.bindi@marcusmillichap.com
CA 02116455

ROBERT NARCHI

(310) 909-5426
robert.narchi@marcusmillichap.com
CA 01324570

%arcus Millichap

NFB GROUP




