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Home to a dense employee population:

CBS Radio, WeWork, Regus, Alion, Chemonics, U.S. DOT,
District DOT, Mercury, AARP, NAB, AWF, DC Water, Booz Allen
Hamilton, Thorn Run Partners, The Trust for Public Land.

S.17% +155

AVERAGE ANNUAL ENTERTAINMENT DESTINATION,
POPULATION GROWTH +155 RESTAURATNS ,RETAIL,
2020 - 2025 AND ATTRACTIONS

88,000 SF Retail

Washington Navy Yard
16,000 Employees
2.2 Million SF of Office
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MEET YOUR CUSTOMER

METRO RENTERS | 36.7%

Transit-First Base: Strong share of daily riders commuting
via Metro—steady weekday foot traffic at peak hours.

Dense, Convenience Demand: Riders value speed—grab-
and-go food, coffee, quick-service, and essentials nearby.

All-Day Activity: Commuters plus residents and visitors
support midday, evening, and weekend spend.

High-Visibility Location: Station areas deliver repeat

exposure and strong signage/brand impressions for retailers.

LAPTOPS AND LATTES | 24.8%

Remote-Work Routine: Coffee shops double as workspaces—
steady daytime traffic from laptops, meetings/study sessions.

Affluent, Educated Mix: Higher incomes and college-
educated residents—strong demand for premium options.

Health/Convenience Spend: Frequent purchases of better-
for-you meals, snacks, and quick services between errands and
workouts.

Community-Driven Visits: L oyalty to local brands—repeat
customers tied to neighborhood events, classes, and meetups.

UPTOWN LIGHTS | 7.5%
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