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Criteria Used for Analysis

Incore: Age: Population Stats: Segmentation:
Median Household Income Median Age Total Population 1st Dominant Segment
$90,644 37.5 38,483 Soccer Moms
Consumer Segmentation
Life Mode Urbanization
What are the Where do people

people like that
live in this area?

Top Tapestry
Segments

% of Households
Lifestyle Group
Urbanization Group
Residence Type

Household Type

Family Landscapes

Successful younger familiesin newer

housing

Average Household Size

Median Age

Diversity Index

Median Household Income

Median Net Worth
Median Home Value
Homeownership

Employment

Education

Preferred Activities

Soccer Moms
2,488 (18.9%)
Family Landscapes
Suburban Periphery
Single Family
Manied Couples
2.96

36.6

48.3

$84,000

$252,000
$226,000

85.5 %

Professonal or
Management

College Degree

Go jogging, biking,

live?

Urban Villages
1,684 (12.8%)

Ethnic Enclaves
Urban Periphery
Single Family
Manied Couples
3.75

333

85.6

$58,000
$99,000
$228,000
70.2%

Servicesor
Adminigration

No High School
Diploma

Buy new clothes; go

like this usually

commutes

Savvy Suburbanites
1,543 (11.7%)
Affluent Estates
Suburban Periphery
Single Family
Manied Couples
2.83

441

33.2

$104,000

$502,000

$311,000

91 %

Professonal or
Management

College Degree

Enjoy good food, wine

Suburban Periphery

Affluence in the suburbs, mamied couple-families, longer

Professional Pride
1,451 (11.0%)
Affluent Estates
Suburban Periphery
Single Family
Manied Couples
3.11

40.5

41.2

$127,000

$540,000

$387,000

92 %

Professonal or
Management

College Degree

Own latest tablets,

Home
Improvement

1,192 (9.1%)
Family Landscapes
Suburban Periphery
Single Family
Manied Couples
2.86

37

63.4

$67,000

$162,000
$174,000

80.3 %

Professional or
Services

College Degree

Eat at Chili's, Chickdil-

target shooting . Visit clubbing; visit water . DIY gardening, home smartphonesand A, Panera Bread
theme parks, zoos. parks. Shop at Costco, remodeling. laptops . Upgrade . Shop
Whole Foods, Target, pictureperfect homes.  warehouse/club, home
Nordstrom. improvement stores.
Financial Canry high level of Cany credit cards Cany firdt, second Hold 401(K) and IRA Invest conservatively
debt mortgages plans/securities
Media Shop, bankonline Own smartphones Shop, bankonline Read epicurean, Watch DIY Network
sports, home service
magazines
Vehicle Own 2+ vehicles Own late-model Prefer late-model Own 2-3 vehicles Own minivan, SUV
(minivans, SUVs) compact car, SUV SUVs, minivans,
gtation wagons
& RPR o e e e rasrg e Y 11412022
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About this segment

Soccer Moms

Thisisthe In thisarea

#1 18.9%
dominant segment of householdsfall

for this area into this ssgment

In the United States

2.9%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Soccer Moms is an affluent, family-
oriented market with a country flavor.
Residents are partial to new housing
away from the bustle of the city but close
enough to commute to professional job
centers. Life in this suburban wilderness
offsets the hectic pace of two working
parents with growing children. They favor
time-saving devices, like banking online or
housekeeping senvices, and family-
oriented pursuits.

Our Neighborhood

o Soccer Moms residents prefer the suburban
periphery of metropolitan areas.

e Predominantly single family, homesare in
newer neighborhoods, 36% built in the 1990s,
31% built since 2000.

o Owner-occupied homes have high rate of
mortgages at 74%, and low rate vacancy at
5%.

e Median home value is $226,000.

o Mogt households are mamied couples with
children; average household size is 2.96.

¢ Most households have 2 or 3 vehicles; long
travel time to workincluding a disproportionate
number commuting from a different county

Socioeconomic Traits

o Education: 37.7% college graduates, more
than 70% with some college education.

e Lowunemployment at 5.9%; high labor force
participation rate at 72%; 2 out of 3
householdsinclude 2+ workers.

o Connected, with a host of wireless devices from
iPods to tablets—anything that enables
convenience, like banking, paying bills or even
shopping online.

o \\ell insured and invested in a range of funds,
from savings accounts or bonds to stocks.

e Canry a higher level of debt, including first and
second mortgages and auto loans

Market Profile

o Mot households own at least two vehicles; the
most popular types are minivans and SUVs.

o Family-oriented purchases and activities
dominate, like 4+ televisons, movie purchases
or rentals, children's apparel and toys, and
visitsto theme parks or zoos.

o Outdoor activities and sports are characterigtic
of life in the suburban periphery, like bicycling,
jogging, golfing, boating, and target shooting.

o Home maintenance services are frequently
contracted, but these familiesalso like their
gardens and own the tools for minor upkeep,
like riding mowers and tillers.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe

#2

In thisarea

12.8%

dominant segment
for thisarea

of households fall
into this ssgment

In the United States

1.1%

of households fall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Urban Villages residents are multicultural,
multigenerational and multilingual. Trendy

and fashion conscious, theyare risk
takers. However, these consumers focus
on their children and maintain gardens.
They are well connected with their
smartphones, but more likely to shop in
person or ia the Home Shopping
Network. Their favorite stores are as
diverse as theyare, Costco or Whole
Foods, Target or Nordstrom.

Older homes (mogt built before 1970) are
found in the urban periphery of large
metropolitan markets.

Manied coupleswith children, and
grandparents, many households are
multigenerational. Average household size is
3.75.

Homes are older, primarily single family, with a
higher median value of $228,000 and a lower
vacancy rate of 5.2%.

Socioeconomic Traits

Multicultural market including recent
immigrants and some language baniers.

Education: more than half the population
aged 25 or older have a high school diploma
or some college.

Labor force participation rate higher than the
U.S., but so isthe unemployment rate at
10.5%.

Brand conscious but not necessarily brand
loyal; open to trying new things.

Status-conscious consumers; choices reflect
their youth—attention to style and pursuit of
trends.

Comfortable with technology and interested in
the latest innovations.

Market Profile

Fashion mattersto Urban Villages residents,
who spend liberally on new clothes for the
whole family.

Saving is more limited than spending in this
young market.

They cany credit cards, but banking isbasic.
They are likely to pay billsin person or online.

Media preferences vary, but feature culturally
specific channels or children's shows.

Leisure includes family activitieslike going to
water parks, gardening, and clubbing, plus
sportslike soccer and softball.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea In the United States
(o) (o)

#3 11.7% 3.0%

dominant segment of householdsfall of householdsfall

for thisarea into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

Sawy Suburbanites residents are well e Egts\t/:imﬁg ?gighgqgggﬁs (mSS,t bturjlt

ali [S) en an ound in the
eduggted_, well read and well capitalized. suburban pefiphery of large metropolitan
Families include empty nesters and empty markets.
nester wannabes, who still have adult « Martied coupleswith no children or older
children at home. Located in older children; average household size is2.83.
neighborhoods outside the urban core, e 91% owner occupied; 71% mortgaged.
their subyrban lifestyle |.ncludes home . "« Primarily single-family homes, with a median
remodeling and gardening plus the active value of $311,000.
pursuit of sports and exercise. Theyenjoy =+ Lowvacancy rate at 4.5%.
good food and wine, plus the amenities of
the city's cultural events.

Socioeconomic Traits

o Education: 48.1% college graduates; 76.1%
with some college education.

¢ Lowunemployment at 5.8%; higher |abor force
participation rate at 68.5% with proportionately
more two-worker households at 65.4%.

o \W\ell-connected consumers that appreciate
technology and make liberal use of it for
everything from shopping and banking to
staying curent and communicating.

o Informed shoppersthat do their research prior
to purchasing and focus on quality.

Market Profile

Residents prefer late model, family-oriented
vehicles SUVs, minivans, and station wagons.

Gardening and home remodeling are
priorities, usually DIY. Riding mowers and
power tools are popular, although they also
hire contractors for the heavy lifting.

There isextensive use of housekeeping and
personal care services.

Foodies: They like to cook and prefer natural or
organic products.

These invedors are financially active, usng a
number of resources for informed investing.
They are not afraid of debt; many households
cany firgt and second mortgages, plus home
equity credit lines.

Physically fit, resdents actively pursue a
number of sports, from skding to golf, and invest
heavily in sports gear and exercise equipment.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe

#4 11.0%

dominant segment
for this area

In thisarea

of householdsfall
into this ssgment

In the United States

1.6%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Professional Pride consumers are well-
educated career professionals who have
prospered through the Great Recession.
To maintain their upscale suburban
lifestyles, these goal-oriented couples
work, often commuting far and working
long hours. However, their schedules are
fine-tuned to meet the needs of their
school-age children. They are financially
sawy; they invest wisely and benefit from
interest and dividend income. So far,
these established families have
accumulated an average of $1.5 million in
net worth, and their annual household
income runs at more than twice the U.S.
awverage. Theytake pride in their newer
homes and spend valuable time and
energy upgrading. Their homes are
furnished with the latest in home trends,
including finished basements equipped
with home gyms and in-home theaters.

Our Neighborhood

o Typically owner-occupied, single-family homes
are in newer neighborhoods: 59% of units were
built in the last 20 years.

o Neighborhoods are primarily located in the
suburban periphery of large metropolitan
areas.

o Mogt households own two or three vehicles;
long commutes are the norm.

e Homesare valued at more than twice the U.S.
median home value, although three out of four
homeowners have mortgages to pay off.

o Familiesare mosly manied couples (almost
80% of households), and more than half of
these families have kids. Their average
household size, 3.11, reflects the presence of
children.

Socioeconomic Traits

e Professonal Pride consumersare highly
qualified in the science, technology, law or
finance fields; they've worked hard to build
their professonal reputation or their sart-up
busneses

e These consumersare willing to risk their
accumulated wealth in the stock market.

e They have a preferred financial inditution,
regularly read financial news, and use the
Intemet for banking transactions.

e These resdentsare goal oriented and strive for
lifelong eaming and leaming.

o Life here iswell organized; routine isa key
ingredient to daily life.

Market Profile

¢ These frequent travelers take several domestic

tripsa year, prefering to book their plane
tickets, accommodations and rental carsvia the
Intemet.

« Resdentstake pride in their picture-perfect

homes, which they continually upgrade. They
shop at Home Depot and Bed Bath & Beyond
to tacke the smaller home improvement and
remodeling tasks but contract out the larger
projects.

o To keep up with their busy households, they

hire housekeepers or professonal cleaners.

¢ Residentsare prepared for the upsand downs

in life; they maintain life insurance;
homeowners and auto insurance; aswell as
medical, vison, dental, and prescription
insurance through work They are actively
investing for the future; they hold 401(K) and
IRA retirement plans, plus securities.

o Consumers spend on credit but have the

disposable income to avoid a balance on their
credit cards. They spend heavily on Intemet
shopping; Amazon.com is a favorite website.

o Consumersfind time in their busy schedules for

themselves. They workout in their home gyms,
owning at leas a treadmill, an elliptical or
weightlifting equipment. They also visit the
salon and spa regularly.

o All family members are avid readers; they read

on their smartphones, tablets and e-readers but
also read hard copies of epicurean, home
service and sports magazines.

o Residents, both young and old, are tech savvy;

they not only own the latest and greatest in
tablets, smartphones and laptops but actually
use the features each hasto offer.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

Home Improvement

Thisisthe In thisarea

(0)
#5 9.1%
dominant segment of householdsfall

for this area into this ssgment

In the United States

1.7%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Married-couple families occupy well over
half of these suburban households. Most
Home Improvement residences are
single-family homes that are owner
occupied, with only one-fifth of the
households occupied byrenters.
Education and diversity levels are similar
to the U.S. as a whole. These families
spend a lot of time on the go and therefore
tend to eat out regularly. When at home,
weekends are consumed with home
improvement and remodeling projects.

Our Neighborhood

e These are low-densty suburban
neighborhoods.

« Eight of every 10 homes are traditional single-
family dwellings, owner occupied.

o Majority of the homeswere built between 1970
and 2000.

o More than half of the households consist of
manied-couple families; another 12% include
single-parent families

Socioeconomic Traits

o Higher participation in the labor force and
lower unemployment than US levels, most
households have 2+ workers.

¢ Cautious consumersthat do their research
before buying, they protect their investments.

o Typically spend 4-7 hours per week
commuting, and, therefore, spend sgnificant
amounts on car maintenance (performed at a
department store or auto repair chain store).

e They are paying off student loans and second
mortgages on homes.

e They spend heavily on eating out, at both fast-
food and family restaurants.

o They like to workfrom home, when possible.

Market Profile

¢ Enjoy working on home improvement projects
and watching DIY networks.

« Make frequent trips to warehouse/club and
home improvement storesin their minivan or
SUV.

e Own a giant screen TV with fiber-optic
connection and premium cable; rent DVDs
from Redbox or Netflix.

o \ery comfortable with new technology;
embrace the convenience of completing tasks
on a mobile device.

o Enjoy dining at Chili's, Chickfil-A and Panera
Bread.

o Frequently buy children's clothes and toys.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Mundelein, IL 60060: Population Comparison

Total Population

60060 | 35,483

This chart shows the total population in 38,840
an area, compared with other
geographies. Lake County - 706,925
Data Source: U.S. Census American 705,283
ponmuy Suey e B, 2020 tiinois - |
Update Frequency: Annually
12,895,265

B 2020

2025 (Projected)
Population Density s00.0 |

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

228.9

Population Change Since 2010

This chart shows the percentage change
in area's population from 2010 to 2020,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

60060

0.93%

-0.23%

linois -

2.72%

Lake County

Total Daytime Population

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 60060

60060 | 31,174
Lake County - 726,622

IIGLIEN 12,850,717

& RPR
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 60060

60060
Lake County

G 225.1

Average Household Size

This chart shows the average household 2.51
qeogrpnios oo i ether Lake county |
geographies. ake County
Data Source: U.S. Census American 2.7%
communty Sunvey va B, 2020 tinors - |
Update Frequency: Annually
2.58
Il 2020
2025 (Projected)
Population Living in Family 60060 | 33,267
HousehOldS 33,4496
This chart shows the percentage of an Lake County - 504,412
area’s population that livesin a
household with one or more individuals 591,566
Compares Wit olver gengrertiee. tinos | —
compared with other geographies.
Data Source: U.S. Census American 10,130,043

Community Survey via Esi, 2020
Update Frequency: Annually

B 2020
2025 (Projected)
Female / Male Ratio su

This chart shows the ratio of femalesto 449.5% 50.5%
malesin an area, compared with other o
oaies Lske courty s
Data Source: U.S. Census American 50.1% 48.9%
Commuty Suney wa B 2020 fino s
Update Frequency: Annually
50.6% 49.2%

Il Women 2020

Men 2020

Women 2025 (Projected)

Men 2025 (Projected)
& RPR o aion & 3 Guepertics B Houirg Oosrerne o 12Y 111412022
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Mundelein, IL 60060: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

383

ke counry |
38.7
gy

B 2020 388
2025 (Projected)
Population by Age cnildren |

This chart breaks down the population of
an area by age group.

Data Source: U.S. Census American
Community Survey via Esi, 2020

12.8%

Tweens

4.4%

Update Frequency: Annually Teens |
B 2020 9.9%
2025 (Projected) 20 [,
11.2%
20 .
14.1%
.
13.2%
sos [
12.7%
ey ]
11.7%
7os [
F.1%
Ower 80 _
3.0%
& RPR Copyight 20122 Recltrs Property Rescuroeh LG, Al RightsResened g2y 111412022
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Mundelein, IL 60060: Marital Status Comparison

Married / Unmarried Adults
Ratio
This chart shows the ratio of manied to

unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

60060 2%
Lake County e
tinois 1

B Veried
Unmarried
Married 60060

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Lake county
o

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

60060

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

ke County
i |

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

0060
Lake courty

G 9.5%

& RPR
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Mundelein, IL 60060: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

$141,650

ey

£102,660

Median Household Income

This chart shows the median household $103,537
e e, 1o compared il oer o counry |
geographies. ake County
Data Source: U.S. Census American £59,320
Conmurly Suvey v 202 ainis
Update Frequency: Annually
§72,326
B 2020
2025 (Projected)
Per Capita Income cooco [

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

ey

£39,023

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

60060
Lake County
Tinols

& RPR
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

I Mundelein
[ Lake County
lllinois
USA

Employment Count by
Industry
This chart showsindusiriesin an area

and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Manufacturing

Retail Trade

Health Care and Social Assistance
Professional, Scientific and Technical
Education

Accommodation and Food

Administrative Support and Waste Management
Finance and Insurance

Other

Construction

Whaolesale Trade

Transportation and Warehousing

Arts, Entertainment and Recreation
Public Administration

Real Estate, Rental and Leasing
Infarmation

Utilities

Agriculture, Forestry, Fishing and Hunting
Business Management

Mining

3,659

2,179

2,165
1,757
1,723
1,458
1,125
1,106
1,072

1,002

(=]

509

o &
Ca i =

(5=
4
(=2

L
(=11

g
[4,]

.
(5]
iy

0 orno data
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Mundelein, IL 60060: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

fino

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

G 5.9%

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispassing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Hinois RS

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

linois

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Lake County
fino

& RPR
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is an asociate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

60060
Lake County

Illinois

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Mundelein, IL 60060: Commute Comparison

Average Commute Time

This chart shows average commute times

to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

<3 Minu

5-10 Minu

10-15 Minutes
15-20 Minutes
20-25 Minutes
23-30 Minutes

tes

tes

(5] =
] H k.
& ]

. 30-35 Minutes
3540 Minutes REEEA
4045 Minutes b
45-60 Minutes JEkE
60-90 Minutes 5%
How People Get to Work orive Alone - |EEE
This chart shows the types of Carpool
transportation that residents of the area .
you searched use for their commute, by Work at Home - 3.3%
percentage of an area's population. Public Transit . 3.0%
Data Source: U.S. Census American Trai . -
Community Survey via Esi, 2020 rain 2
Update Frequency: Annually walk || 0.2%
B 50060 other | 0.9%
Bicycle |D.3"fu
Bus | 0.2%
Subway/El |u.1",-fu
Streetcar/Trolley |u.1%
Taxi | 0.1%
Matorcycle |u.1"fu
- ight 2022 Realtors Pri Resource® LLC. All Rights Reserved.
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Mundelein, IL 60060: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

tino

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

60060
Lake County
Thinols

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

llinois

+3.6%
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Traffic Counts

VTHE Chapel - Grayslake (83)
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Daily Traffic Counts: Up 6,000 / day 6,001 -15,000 & 15,001 — 30,000 30,001 —50,000 A 50,001 —100,000 4 Over 100,000/ day

30,698

2021 Est. daily
traffic counts

Street: Mundelein Road

30,576

2021 Est. daily
traffic counts

Street: Townline Rd

A
28,906

2021 Est. daily
traffic counts

Street: Townline Rd

A
28,341

2021 Est. daily
traffic counts

Street: Mundelein Rd

A
27,747

2021 Est. daily
traffic counts

Street: Townline Road

Cross: Warren Ln Cross: Cty W11 Cross: Oak Creek Plz Cross: Osage Rd Cross: Oak Creek Plz
Cross Dir: SE Cross Dir: E Cross Dir: E Cross Dir: S Cross Dir: E
Dist: 0.06 miles Dist: 0.08 miles Dist: 0.03 miles Dist: 0.05 miles Dist: 0.03 miles

Historical counts

Historical counts

Historical counts

Historical counts

Historical counts

2019 31,200 AADT 2013 A 30,000 AADT 2013 & 30,000 AADT 2013 31,400 AADT 2019 A 28,200 AADT
2008 36,943 ADT 2007 33,600 AADT 2009 32,900 AADT
2007 33,600 AADT 2007 A 27,700 AADT
2005 34,800 AADT 2005 31,000 AADT
2003 36,900 AADT 2003 33,300 AADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
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About RPR (Realtors Property Resource)

¢ Realtors Property Resource®is a wholly owned subsidiary of the National

Association REALTORS®.

¢ RPR offers comprehensive data — including a nationwide database of 164 million o
properties — as well as powerful analytics and dynamic reports exclusively for R P R
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to senve their clients. PR :‘; ER ; Y

o This report has been provided to you by a member of the NAR. RESOURCE

L}
About RPR's Data e —
e R ommm S

RPR generates and compiles real estate and other data from a vast array of sources. IR i =T

The data contained in your report includes some or all of the following: o 2 .'.' .":'_.. e

e Listing data from our partner MLSs and CIEs, and related calculations, like i — -

estimated value for a property or median sales price for a local market.

¢ Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

o Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

o Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

e Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

e School data and reviews from Niche.
o Specialty data sets such as walkability scores, traffic counts and flood zones.

Update Frequency S8 Nedan s

Price
e Listings and public records data are updated on a continuous basis. $227k glngﬂian Sale
ce
e Charts and statistics calculated from listing and public records data are refreshed
monthly. _6 il '%L R oot

e Other data sets range from dailyto annual updates. . Reree

. ‘65 _Mpd' -

Learn more

NATIONAL .
For more information about RPR, please \isit RPR's Asso?:m'nou OF a | R P R
public website: https://blog.narrpr.com REALTORS®

& RPR g o o o s esened.  #2% 111412022



