DRIVE THRU PAD AVAILABLE - Yucaipa CA

DRIVE THRU PAD AVAIEABLE FOR GROUND E@E
8,300 = 4,500 SF eniitlled space avallals

%

'=

BTy

OMMERCIAL



OFFERING SUMMARY

Location

CenterPoint Plaza

33490-33492 Oak Glen Rd
Yucaipa, CA 92399

Lease Term
Rent Negotiable
Space 3,500 - 4,500 SF
Lease Term Negotiable

Additional Spaces Available For Lease

Pad Available 3,500 SF  Fast Food - Restaurant - Drive Thru
or Your Choice of Business




AERIAL OVERVIEW

3,500 - 4,500 SF, Drive Thru entitled space available
Fast Food, Restaurant, Coffee Shop, Donut Shop
ol youlr choice of Business




INVESTMENT HIGHLIGHTS

CenterPoint Plaza, Yucaipa CA

DRIVE THRU PAD - Available for Ground Lease

3,500-4,500 SF entitled space available on around 15,000 SF developable pad

Great location for National Drive-Through Food Chains or Local Business owners looking to expand their businesses
Fast Food, Restaurant, Coffee Shop, Donut Shop, Daycare Center, Learning Centers, or any Retail Shop of your choice
Access points from into the center includes one entrance off Oak Glen Rd and two entrances off Yucaipa Blvd

The Drive Thru Pad is visible from over 830 linear feet of frontage along Oak Glen Rd

Shopping Center was built in 2007, Total Building SF around 27,464 and Total Land Area around 220,849 SF

Center Point Plaza retail hub spans over 27,464 SF with around 15 tenants ranging from restaurant, fitness center, medical, dental, pharmacy, which notably

includes, WaBa Grill, Time out Sports Bar, Yucaipa Urgent Care, Allstar Physical Therapy, Reps for Life Fitness, Quest Diagnostics, along with others
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LEASING INFO
951-269-3000
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DEMOGRAPHICS

POPULATION
2024 Population
Median Age
Bachelors' Degree Higher Education

INCOME
Average House Income

HOUSING
Median Home Value
Median Home Year Built

HOUSEHOLDS
2024 Households
Average Household Size
Average Household Vehicles

HOUSING OCCUPANCY
Owner Occupied Households
Renter Occupied Households

TRAFFIC
Oak Glen Rd and Yucaipa Blvd SW
Yucaipa Blvd and 12 St W

DAYTIME EMPLOYMENT
Employees

Businesses

3 miles
52,863

38.8
22%

$92,698

$417,366
1975

20,000
25
2

55%
45%

13,316
27,760

11,968

1,763

5 miles
92,863

39.8
29%

$108,305

$468,774
1978

160,000
3
3

2022
2022

16,937

2,542

10 miles
276,421

38
31%

$111,780

$466,155
1984

480,000
4
5

85,970

10,182

SNAPSHOT

92,863

POPULATION 5 mile

$108,305

INCOME 5 mile

$468,774

HOME VALUE 5 mile

13,316

TRAFFIC Vehicles Per Day

Information has been secured from several sources. All viewers are advised they must
verify with their own advisors, experts, consultants and resources for the accuracy and up
to date information. We make no representations or warranties, express or implied as to
the accuracy of the information. Viewers bear all risk for any inaccuracies



AREA OVERVIEW

YUCAIPA

Yucaipa (Serrano: Yukaipa't) is a city located 10 miles (16 km) east of San Bernardino, in San Bernardino County, California, United States. The popula-
tion was 54,542 at the 2020 census, up from 51,367 at the 2010 census. Yucaipa has the distinction of being the longtime home to a large popula-
tion of Serrano Native Americans.

SAN BERNARDINO

San Bernardino (/ seen ba:rna'di:nou/ © SAN BUR-na-DEE-noh) is a city in and the county seat of San Bernardino County, California, United States.
Located in the Inland Empire region of Southern California, the city had a population of 222,101 in the 2020 census, 8! making it the 18th-largest city
in California. San Bernardino is the economic, cultural, and political hub of the San Bernardino Valley and the Inland Empire. The governments of El
Salvador, Guatemala, and Mexico have established the metropolitan area's only consulates in the downtown area of the city. Additionally, San Bernar-
dino serves as an anchor city to the 3rd largest metropolitan area in California (after Los Angeles and San Francisco) and the 12th largest metropolitan
area in the United States; the San Bernardino-Riverside MSA.

Furthermore, the city's University District serves as a college town, as home to California State University, San Bernardino.

San Bernardino was named in 1810, when Spanish priest Francisco Dumetz led an expedition through the area. In 1839, the Mexican government
granted Californio ranchero José del Carmen Lugo the right to settle the area, which was formalized when he was granted Rancho San Bernardino in
1842. Following the American Conquest of California, the community on the rancho incorporated as a city in 1854. The city grew significantly in the
late 19th century as a commercial hub at the crossroads between Southern California and the American Southwest. Today, San Bernardino is an im-
portant hub for the Inland Empire and Southern California.
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https://en.wikipedia.org/wiki/Francisco_Dumetz
https://en.wikipedia.org/wiki/Californio
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Presented By:

Bashir Tariq

DRE# 01851484 | Corp DRE# 01898399

KW Commercial Director:

Business Sales and Commercial Real Estate

180 N. Riverview Dr, Suite 320, Anaheim Hills CA 92808
Direct: 951-269-3000 | Email: BashirTarig@msn.com

Confidentiality & Disclaimer

Each party is advised to consult their own advisors, consultants, experts to
conduct its own independent investigation and due diligence

This Offering Memorandum has been provided to you as a short overview of the business and/or property de-
tails. It does not provide a complete and thorough description of the business and/or property and does not
include all the information and details that a buyer may require to make an informed decision regarding the
purchase of such business and/or property. The buyer must do his or her own due diligence and must take
appropriate steps to verify all necessary details. Such steps must include using buyer’'s own sources to inspect
and investigate all the details; to verify and analyze any and all information by consulting with all appropriate
professionals; and obtaining, reading, and understanding all relevant reports, documents, and materials regard-
ing rules, regulations, financial statements, environmental assessments, and whatever else may be available.
KW Commercial does not serve as a financial advisor to any party regarding any proposed transaction.

KW Professional and any and all persons and entities associated and affiliated with KW Professional make no
warranties, express or implied, regarding the accuracy and completeness of the information provided, whether
written or verbal. No warranties, express or implied, are made regarding the current or future performance of
the business and/or property in terms of income, expenses, sales, value, and overall current or future physical
and financial health. No warranties are made regarding compliance to any and all Federal, State, and local
regulations, requirements, and permits. No warranties are made regarding the physical condition of the premis-
es. No warranties are made regarding any tenants, if present, or continued occupancy of the premises. Under
no circumstances will KW Professional and any and all of its affiliates be liable for anything or have any legal
obligation or commitment of any kind whatsoever by reason of this Offering Memorandum or any other commu-
nication related to this Offering Memorandum, written or verbal.

This Offering Memorandum does not indicate any changes that may have transpired since it was prepared. All
information contained herein are subject to change without notice. Additional information will be made availa-
ble to qualified buyers, along with arrangements to inspect the business and/or property. All communication
must be kept limited to the assigned agent representing KW Professional, and only to the agent. Buyer must not
communicate with the owner, staff, employees, or the management in reference to the sale of the business
and/or property, while visiting or prior to purchasing.

All data and assumptions regarding financial performance, including that used for financial modeling purposes,
may differ from actual data or performance. Any estimates of market rents and/or projected rents that may be
provided to a party do not necessarily mean that rents can be established at or increased to that level. Parties
must evaluate any applicable contractual and governmental limitations as well as market conditions, vacancy
factors and other issues in order to determine rents from or for the property. Legal questions should be dis-
cussed by the party with an attorney. Tax questions should be discussed by the party with a certified public
accountant or tax attorney. Title questions should be discussed by the party with a title officer or attorney. Ques-
tions regarding the condition of the property and whether the property complies with applicable governmental
requirements should be discussed by the party with appropriate engineers, architects, contractors, other con-
sultants, and governmental agencies. All properties and services are marketed by KW Commercial in compli-
ance with all applicable fair housing and equal opportunity laws

KW Professional and its affiliates, along with the Owner, expressly reserve the right at their sole discretion, and
with or without notice, to terminate all discussions and communications regarding the sale and purchase of the
business and/or to reject any or all expressions of interest or offers to purchase the business and/or property.
KW Professional, its affiliates, and the Owner have no legal commitment or obligations to any entity reviewing
this Offering Memorandum or making an offer to purchase the business and/or property.




991-269-3000

BashirTarig@msn.com
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All types of Business Sales, Purchases, Commercial Properties, Investments and Leases

® Car Washes - Gas Stations ® Truck Wash and Stops @ CarLots - Land - Vacant Lots - Warehouses
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©® Restaurants - Fast Foods @ Franchise Businesses ® Liquor Stores and Convenience Markets

® Retail Shopping Centers ~ ® Auto Service Centers @ Service - Technical based Businesses Bashir Tariq \ Baohix Tl Bashir Tariq
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COMMERCIAL

©® Apartments-Hotels-Motels ® Investment Properties @ or Any other Business you that you own

KW ™
COMMERCIAL e

| can help you Sell any Business that you own or help you Purchase the dream business you been waiting for

KW Commercial: Southern CA Regional and Top Market Award Winner Member of: ICA, WCA, ICSC, NAR, C.A.R, RIAOC RCAOC
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