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OFFERING MEMORANDUM

LENEXA | KANSAS

$119K+
Average HHI 3-Mile 

 $10 Billion
Enterprise Value

Absolute NNN 
Lease

‘B+’
S&P Rated
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LEASE DETAILS
RENT COMMENCEMENT 6/1/2015
LEASE EXPIRATION 6/30/2040
LEASE TYPE Absolute NNN
NOI* $2,041,560
RENT PSF $18.21
PRICE PSF $260
OPTIONS (4) 5 Year @ FMV
INCREASES             Lessor of 10% or CPI Every 5 Yrs

RENT SCHEDULE
LEASE YEARS ANNUAL RENT RENT PSF

Current - 6/30/2030 $2,041,560 $18.21
7/1/2030 - 6/30/2035 $2,245,716 $20.03
7/1/2035 - 6/30/2040 $2,470,288 $22.04
Option 1 $2,717,317 $24.24
Option 2 $2,989,049 $26.66
Option 3 $3,287,953 $29.33
Option 4 $3,616,749 $32.26

INVESTMENT OVERVIEW

OFFERING DETAILS
ADDRESS                                      16851 West 90th Street

CITY, STATE Lenexa, KS

TOTAL GLA 112,110 SF

LOT SIZE 11.97 AC

PARKING ±200 Spaces
YEAR BUILT 2010
TENANT Healthy Way Of Life I, LLC

$29,165,000  
Purchase Price

Click to View
Google Map

Click to View
Street View

Top Luxury Health Club Chain –  Life Time (LTH: NYSE) is 
the nation’s leading luxury health club provider with over 
180 clubs and a total enterprise value north of $10 Billion. 

Dominant Financial Performance –  First Quarter 2025 
Life Time revenue increased 18.3% to $706.0 million due 
to continued strong growth in membership dues and 
in-center revenue, driven by an increase in average dues 
and overall membership growth. 

Premier Location in City Center Lenexa – Located 
within the 69-acre City Center Lenexa master 
development- Johnson County’s emerging downtown- 
Life Time anchors a vibrant mixed-use district 
featuring office, retail, residential, and civic space 
totaling over 2 million square feet at full buildout. 

Tremendous Company Growth – In the 2025 full fiscal 
year, Life Time is planning on opening 10 to 12 new 
centers and plans to expand into many of the top MSA’s 
nationwide as they expand their national footprint.

15 Years
Term Remaining

7.00%
Cap Rate

*Increases above assume the maximum 10%.
**Options adjust to FMV.

*Projected Rent as of 7/1/2025

https://www.google.com/maps/place/16851+W+90th+St,+Lenexa,+KS+66219/@38.9641885,-94.783789,1179m/data=!3m2!1e3!4b1!4m6!3m5!1s0x87c09470389f7679:0x8253dd8a97f42754!8m2!3d38.9641885!4d-94.7812141!16s%2Fg%2F11bw3y1l1g?entry=ttu&g_ep=EgoyMDI1MDYxNy4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/16851+W+90th+St,+Lenexa,+KS+66219/@38.9648084,-94.7814338,3a,60y,170.47h,93.67t/data=!3m7!1e1!3m5!1sJJx6SWNLRpatsYHU4WCFIA!2e0!6shttps:%2F%2Fstreetviewpixels-pa.googleapis.com%2Fv1%2Fthumbnail%3Fcb_client%3Dmaps_sv.tactile%26w%3D900%26h%3D600%26pitch%3D-3.6732936481498086%26panoid%3DJJx6SWNLRpatsYHU4WCFIA%26yaw%3D170.4709733102854!7i13312!8i6656!4m6!3m5!1s0x87c09470389f7679:0x8253dd8a97f42754!8m2!3d38.9641885!4d-94.7812141!16s%2Fg%2F11bw3y1l1g?entry=ttu&g_ep=EgoyMDI1MDYxNy4wIKXMDSoASAFQAw%3D%3D


Imagery ©2025 Google, Airbus, Landsat / Copernicus, Data SIO, NOAA, U.S. Navy, NGA, GEBCO, Imagery ©2025 Airbus, Maxar Technologies, Map data ©2025 Google 500 ft 

16851 W 90th St

SUBJECT PROPERTY

COMING SOON  |  JULY 2025

SONOMA PLAZA
MIXED-USE  |  175K SF RETAIL  |  710+ LUXURY UNITS

W 87TH ST |  22,690 VPD

I-435 |  76,500 VPD

AERIAL MAP 
CITY CENTER LENEXA

MASTER DEVELOPMENT  |  MIXED-USE  |  69 AC
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112,100 S F  G L A 11.97 AC LOT  S I Z E 2010 Y E A R  B U I LT

SITE MAP
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28.5% Increase
Adjusted EBITDA increased 
28.5% to $177 million for Q4 

$676.8M EBITDA
Adjusted EBITDA increased 
26.1% to $676.8 million for 

the year

180 Centers
In operation as of 

March 31, 2025

$3,781,000
Average EBITDA per club

TENANT SUMMARY
Life Time

Life Time was founded in 1992 by CEO, Chairman and President 
Bahram Akradi, with its first location in Brooklyn Park, MN. 
The company opened its first 65,000 SF club in Eagan, MN in 
1994 and since then business has been booming.

Life Time (NYSE: LTH) empowers people to live healthy, 
happy lives through its portfolio of 180+ athletic clubs across 
the United States and Canada. The health and wellness 
pioneer also delivers a range of healthy way of life programs 
and information via its complimentary Life Time Digital 
app. The Company’s healthy living, healthy aging, healthy 
entertainment communities and ecosystem serve people 90 
days to 90+ years old and is supported by a team of more 
than 43,000 dedicated professionals. Life Time produces 
nearly 30 of the most iconic athletic events in the US.

www.lifetime.life
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Life Time Group Holdings Reports Strong Q4 2024 Results with 
Revenue Growth and Record Membership Retention

CHANHASSEN, MN – February 27, 2025 – Life Time Group Holdings, 
Inc. (NYSE: LTH), a leading provider of healthy lifestyle communities, 
recently announced its financial results for the fourth quarter and 
full year 2024, highlighting significant revenue growth and record 
membership retention.

Q4 2024 Financial Highlights:
•	 Total revenue increased 18.7% to $663.3 million.
•	 Membership dues and enrollment fees grew by 18%, while 

in-center revenue rose by 19.4%.
•	 Net income reached $37.2 million, a 57% increase year-

over-year.
•	 Adjusted EBITDA was $177 million, up 28.5%, with a margin 

of 26.7%.
•	 Total memberships ended the quarter at approximately 

866,000, with center memberships up 6.4% to over 812,000.

Full Year 2024 Highlights:
•	 Total revenue grew 18.2% to $2.621 billion.
•	 Adjusted EBITDA increased 26.1% to $676.8 million, with a margin 

of 25.8%.
•	 Net income surged 105% to $156.2 million.

“Our exceptional performance in 2024 is 
a testament to our focus on delivering an 
unparalleled member experience” 

-BAHRAM AKRADI | FOUNDER, CHAIRMAN, & CEO
Source: Insider Monkey Transcripts | 2/28/2025

Life Time Group Holdings Q4 2024
Earnings Press Release

2025 Outlook:
•	 Revenue guidance raised to $2.925 billion to $2.975 billion.
•	 Adjusted EBITDA guidance increased to $780 million to $800 

million.
•	 Plans to open 10 to 12 new clubs in 2025 with a robust pipeline for 

future growth.
•	 Targeting a net debt leverage ratio of less than two times by year-

end.

“Our exceptional performance in 2024 is a testament to our focus 
on delivering an unparalleled member experience,” said Bahram 
Akradi, Founder, Chairman, and CEO. “We are excited to build on our 
momentum in 2025 with new club openings, enhanced offerings, 
and continued financial discipline.”

Life Time also highlighted the strong growth of its asset-light 
initiatives, including LT Digital, with over 1.7 million subscribers, 
and the expansion of its Miura health optimization and longevity 
business.

For additional information, please visit the Investor Relations section 
of Life Time’s website.

CLICK HERE FOR LIFE TIME’S INVESTOR RELATIONS

IN THE NEWS
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Imagery ©2025 Google, Airbus, Vexcel Imaging US, Inc., Landsat / Copernicus, Imagery ©2025 Airbus, Maxar Technologies, Map data ©2025 Google 200 ft 

16851 W 90th St

CITY CENTER LENEXA
MASTER DEVELOPMENT  |  MIXED-USE  |  69 AC

COMING SOON  |  JULY 2025

SONOMA PLAZA
MIXED-USE  |  175K SF RETAIL  |  710+ LUXURY UNITS

I-435 |  76,500 VPD

W 87TH ST |  22,690 VPDSUBJECT PROPERTY

RETAIL AERIAL
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PHOENIX, AZ
CENTRAL LOCATION
A large portion of North America is within a 12-hour drive, making the
metro a transportation and distribution hub.

EXPANSIVE TRANSPORTATION SYSTEM
The region has the second-largest rail center in the U.S. and features an 
efficient and well-connected airport. BNSF Railway also has an intermodal
facility in the area.

AFFORDABLE COST-OF-LIVING
Approximately 15 miles from downtown Kansas City, the metro offers a 
lower cost-of-living than many other large Midwestern markets, including 
a lower median house price.

POPULATION 1 MILE 3 MILES 5 MILES

2024 Population 10,157 47,700 175,594

2029 Projection 10,668 49,672 182,950

HOUSEHOLDS
2024 Households 4,935 20,142 72,272

2029 Projection 5,181 20,995 75,36

HOUSEHOLD INCOME
Avg Household Income $110,367 $119,385 $109,862

Median Household Income $83,886 $95,034 $87,566

EDUCATION
Some College, No Degree 2,148 8,913 35,004

Associate Degree 311 1,923 7,886

Bachelor's Degree 2,574 12,151 41,082

Advanced Degree 1,702 7,787 23,174

EMPLOYMENT
Civilian Employed 6,683 27,988 101,273

Civilian Unemployed 94 657 2,674

U.S. Armed Forces 11 28 352

DEMOGRAPHICS

LENEXA, KANSAS
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EXTERIOR PHOTOS
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O F F I C E S  N A T I O N W I D E  A N D  T H R O U G H O U T  C A N A D A

CONFIDENTIALITY & DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be made available to any other person or 
entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. 
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject 
property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal 
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in 
this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation 
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.  

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, 
or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee 
information about this listing to prospective customers. 

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER
Marcus & Millichap hereby advises all prospective purchasers as follows:
 
The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified or conducted any due diligence, and will 
not verify or conduct any due diligence, regarding information communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or representation about the accuracy or completeness of any information and expressly 
denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.
 
Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for example only, represent only what might 
occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should be evaluated by each buyer together with the buyer’s tax, financial, legal, and 
other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability 
of a particular property for each buyer’s particular needs. All potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by 
Marcus & Millichap, including this marketing material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.
 
Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property and tenant which the buyer deems 
material to their particular needs. While the tenant’s past performance at this or other properties might be an important consideration, past performance is not a guarantee or necessarily a reliable indication of future performance. Similarly, the 
lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s projected sales with little or no record of actual performance or comparable rents for the area. Future performance 
and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market, 
economic, environmental, or other conditions. Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the 
likelihood of locating a replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering the location 
of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.
 
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers are admonished and advised to engage 
Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property’s physical condition or financial outlook.
 
By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless, from any claim, cost, expense, or 
liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must 
verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2025 Marcus & Millichap.  All rights reserved.

N O N - E N D O R S E M E N T  &  D I S C L A I M E R  N O T I C E



CO L BY  H AUG N E S S
Broker of Record 

9393 W. 110th St., Ste. 500
Overland Park, KS 66210

P: (816) 410-1010
colby.haugness@marcusmillichap.com

Lic #: 00241410
ZAG0090509
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