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EXECUTIVE SUMMARY

2024 | Income & Lease Terms

OFFERING SUMMARY

INCEICST GOOGLEMAPS Q Ar:izrf; :nB%"z";ggfé

Concept: Sonic
Tenant: Merrit Group (185 Units)
Guarantor: MRG Venture 81, LLC (54 Units)
Price: $2,083,333
Cap Rate: 6.00%
NOI: $125,000
Building Size (SF): +1,468 SF
Lot Size (AC): +0.75 Acres
Year Built/Renovated: 2003/2024*

Lease Commencement: 11/18/21
Lease Term Expiration: 11/18/41
Lease Term Remaining: 117 Years
Lease Type: NNN
Landlord Responsibilities: None
Monthly Rent: $10,417
Annual Base Rent: $125,000
Rental Increases: 1.5% Annually Starting 11/2026
Renewal Options: 4 x 5-Year Options
Ownership Interest: Fee Simple

*Tenant will remodel site before January 2025

The information has been secured from sources we believe to be reliable but we make no representation or warranties as to the accuracy of the information either express or implied

approximate. Buyer must verify all information and bears all risk for any inaccuracies.

MARCUS & MILLICHAP

LISTING PRICE

$2,083,333

CAP RATE

6.00%

LEASE TERM REMAINING

+17 YEARS

BUILDING SIZE

+1,468 SF

LEASE TYPE

SCHEDULED REMODEL

2024*

. References to square footage or age are
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NASDAQ:

SONIC

TOP 50 QSR BRANDS IN THE U.S:

#14

Sonic stands as the premier drive-in restaurant chain in the United States, boasting a
over 3,545 locations across 46 states. Sonic’s headquarters are located in Oklahoma
City, Oklahoma. Operated by Sonic’s renowned Carhops, the restaurant offers an
expansive and award-winning menu featuring distinctive options for breakfast, lunch,
dinner, snacks, and beverages suitable for the entire family. As a member of the
Inspire Brands family, Sonic has been serving customers since its establishment on
June 18, 1953—now celebrating 67 years of operation. With a rich heritage, Sonic
continues to innovate, specializing in freshly prepared, customized meals unavailable
elsewhere. Each day, Sonic’s drive-ins cater to a unique clientele of three million
customers, reflecting the diversity of its distinctive menu offerings.

Sh

The Merritt Group (or Merritt Group Sonic) is the second-largest owner of Sonic
franchises across the United States. Located in Las Cruces, New Mexico, the Merritt
Group was founded in 1975 when leader Bobby Merrit bought his first-ever Sonic
Drive-In franchise. Fast-forward nearly 50 years and 145 drive-ins later, and the
Merritt Group has pioneered Sonic’s entry into new and developing markets across
New Mexico, Nevada, Arizona, Texas, and Colorado.

Py st

LARGEST DRIVE-IN AWARD WINNING SECOND LARGEST HEADQUARTERS:
RESTAURANT IN RESTAURANT SONIC FRANCHISEE OKLAHOMA CITY, OK
THE U.S. FRANCHISE IN THE U.S.

(3,500+ locations)
SOURCE: OKLAHOMA HISTORICAL SOCIETY, 2024
JEFF CIVILLICO
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N s P T R E e 32,600+ 675,000
RESTAURANTS COMPANY AND FRANCHISE
‘ | Newsweek | TEAM MEMBERS

2023 AMERICA'S GREATEST WORKPLACES

b BR @) ounkn J] ¢ Talent Board 2,900+ 57

2023 GLOBAL CANDIDATE EXPERIENCE AWARD FRANCHISES GLOBAL
(U.s.) MARKETS

Inspire was founded in February 2018 with a vision to invigorate great brands and supercharge their long-term growth. In an industry
facing increasing disruption, Inspire leaders saw an opportunity to build a restaurant company unlike any other — one that brings together
differentiated yet complementary brands and aims to make them stronger than they would be on their own.

Found inherently in the purposes of its family of brands, they identified a common thread between its restaurants — the capacity to inspire.
From guest experience to career development to community well-being, Inspire plays a role in the lives of millions of people every day.

They’re building a purpose-driven organization with a common cultural foundation — to ignite and nourish flavorful experiences. Inspire
is investing in best-in-class Centers of Excellence across a suite of shared services to enable efficient operations and drive competitive
advantage for our brands. While each brand maintains its own distinct identity, they all share a commitment to fostering a winning culture
and organization.

In just six years, the Inspire portfolio has grown to encompass more than 32,000 Arby’s, Baskin-Robbins, Buffalo Wild Wings, Dunkin’, Jimmy
John’s, and SONIC restaurants across nearly 60 global markets and all 50 states.

SOURCE: INSPIRE BRANDS, 2024
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SONIC DRIVE-IN TO DONATE $1.5 MILLION
TO SUPPORT PUBLIC SCHOOLS

May 4, 2023 | Christina Reh

For Teacher Appreciation Week, SONIC® Drive-In is supporting public school teachers
by teaming up with award-winning actress, Sheryl Lee Ralph, to help educators get
the materials they need in the classroom. On Tuesday, May 9, the SONIC Foundation
will match up to $1.5 million in donations to DonorsChoose, an education nonprofit
that allows individuals to donate directly to public school classroom requests
submitted by teachers across U.S. public schools. Additionally, SONIC is...

SONIC DRIVE-IN DEBUTS PEANUT BUTTER
AND BACON BURGER, SHAKE

January 3, 2024 | Matt Adams

Do peanut butter and bacon go together like peanut butter and jelly? Sonic Drive-In
seems to think so! Starting on Jan. 8, customers can order a new burger and shake
featuring the unlikely flavor combination at Sonic locations nationwide. The items are
available for a limited time only. Think the flavors sound a bit “too extreme?” Sonic

is telling customers not to “knock ‘em until you try ‘em.” The Peanut Butter Bacon
SuperSONIC Double Cheeseburger features two beef patties with creamy peanut...

FULL ARTICLE My
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https://stories.inspirebrands.com/sonic-limeades-for-learning-teacher-appreciation-day-2023/
https://fox59.com/news/sonic-drive-in-comes-out-swinging-in-2024-with-peanut-butter-and-bacon-burger-shake/
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Arlihgton offers a diverse Fénge of amenities and attractions for
residents and visitors alike including an array of shops, restaurants,
and entertainment venues at Arlington Highlands and The Parks Mall
at Arlington, and the Entertainment District that is home to Six Flags
Over Texas and Hurricane Harbor.

The city’s strategic location between Dallas and Fort Worth positions
it as.a key hub within the Dallas-Fort Worth metroplex, providing
residents with access to a wealth of employment opportunities, cultural
experiences, and recreational activities. With its growing population,
youthful demographic profile, and diverse array of amenities, Arlington
continues to thrive as a dynamic and welcoming community.

MARCUS & MILLICHAP
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SPORTS & ENTERTAINMENT

Arlington, Texas, is a vibrant city known for its rich sports culture
and diverse entertainment options, boasting some of the most
impressive sports facilities in the United States. AT&T Stadium,
home to the Dallas Cowboys (NFL), is an iconic venue renowned
for its state-of-the-art design and massive seating capacity. It hosts
not only football games but also concerts, boxing matches, and
other major events. In 2023, Arlington had the honor of hosting
the World Series — the most anticipated event in baseball — at
Globe Life Field where the Texas Rangers (MLB) won the 2023
championship against the Arizona Diamondbacks. The stadium
provided the perfect backdrop for this prestigious championship
series, showcasing the city’s ability to host major sporting events
on a global scale. In addition to its sports offerings, Arlington
offers a wide range of entertainment options, including Six Flags
Over Texas, an amusement park featuring thrilling rides, live
entertainment, and family-friendly attractions, and Texas Live! an
entertainmentdistrict adjacentto the stadiums, offering restaurants,
bars, and live music venues, making it the perfect destination for
pre-game festivities or post-game celebrations.

AT&T STADIUM

MARCUS & MILLICHAP

TEXAS RANGERS DALLAS COWBOYS DALLAS WINGS
(MLB) (NFL) (WNBA)

ARLINGTOM

ARLINGTON RENEGADES NORTH TEXAS SOCCER CLUB UT ARLINGTON MAVERICKS
(UFL) (MLS NEXT PRO) (NCAA DIV. )

NOTEWORTHY EVENTS

The City of Arlington is shining in the global spotlight as FIFA
announced a FIFA World Cup 2026 Semi-final will be played at
AT&T Stadium. Overall, Arlington will host nine matches of the most

prestigious sports and entertainment event on earth, attracting
hundreds of thousands of fans to the city for the largest and most
inclusive World Cup in the tournament’s rich history.
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EXCLUSIVELY LISTED BY

I
ROBERT NARCHI TIM SPECK
(310) 909-5426 Broker of Record
robert.narchi@marcusmillichap.com 5001 Spring Valley Rd., Ste. 100W
CA 01324570 Dallas, TX 75244

Lic # 9002994

JASON FEFER

(310) 909-2394
jason.fefer@marcusmillichap.com
CA 02100489

TYLER BINDI

(310) 909-2374
tyler.bindi@marcusmillichap.com
CA 02116455
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NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or
lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confiden-
tial. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the written consent of Marcus & Milli-
chap. This Marketing Brochure has been prepared to provide summary, unverified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject proper-
ty. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation,
with respect to the income or expenses for the subject property, the future projected financial
performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial con-
dition or business prospects of any tenant, or any tenant’s plans or intentions to continue its oc-
cupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified,
and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.Any rent or income
information in this offering memorandum, with the exception of actual, historical rent collections,
represent good faith projections of potential future rent only, and Marcus & Millichap makes no
representations as to whether such rent may actually be attainable. Local, state, and federal laws
regarding restrictions on rent increases may make these projections impossible, and Buyer and
its advisors should conduct their own investigation to determine whether such rent increases are
legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations
to conduct thorough due diligence and seek expert opinions as they may deem necessary, espe-
cially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus
& Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment prop-
erties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its invest-
ment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax,
regulatory, financial, and accounting matters, and for questions involving the property’s physical
condition or financial outlook. Projections and pro forma financial statements are not guarantees
and, given the potential volatility created by COVID-19, all potential buyers should be comfortable
with and rely solely on their own projections, analyses, and decision-making.)



