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Demographic & Psychographic Profile

2024 and 2029 Esri Forecasts. Converted Census 2000 data into 2010 geography

Lat/Lon: 39.54278/-76.32660

INCOME
POPULATION
O 82 3 2 2000 Total Population 10,474 49,665 86,984
1 1 7 1 41 '4 41 l6 2010 Total Population 11,736 57,936 101,716
Median H hold | 2024 Total Population 12,726 61,803 110,821
B E I_ Al R M D Population Median Age Households edian Housenhold Income )
7 2029 Total Population 12,995 62,992 112,435
DEMOG RAPH |C PROF' LE (2024) 2024-2029 Annual Rate 0.42% 0.38% 0.29%
Median Age 41.2 42.0 41.4
1201 E Churchville Rd EDUCATION o
ng of 5 miles Per Capita Income HOUSEHOLDS
2000 Households 3,695 18,278 31,426
. - . ‘ . ‘ 2010 Households 4,314 21,610 37,237
2024 Households 4,882 23,684 41,632
21 O/ 200/ 2029 Households 5,069 24,494 42,906
(¢] (o}
2024 Average Household Size 2.59 2.57 2.64
High School Diploma Bachelor's Degree Graduate/Professional AVERAGE HH INCOME ($)
Degree INCOME
$200000+
2024 Average Household $128,836 $149,061 $150,076
$150000-199999 Income
$100000-149999 2024 Median Household $97,242  $114,021 $115,367
Income
L0000 2024 Per Capita Income $51,901  $57,061  $56,429

$50000-74999

2024 POPULATION BY RACE/ETHNICITY

$35000-49999

White Alone 79.2% 81.4% 80.3%
$25000-34999
Black Alone 6.9% 5.4% 6.2%
$15000-24999 . . .
3 889 1 05 757 223 American Indian/Alaskan Native 0.2% 0.2% 0.2%
! ! $0-14999 Alone
Total Businesses Daytime Population Food Srv & Drinkin i o 9 9
4 vt P Places 9 0 1,000 2,000 3,000 4,000 5000 6,000 7,000 8,000 9,000 Asian Alone 5.0% 4.5% 4.7%
o
) Pacific Islander Alone 0.0% 0.1% 0.0%
H
H
5 Other Race 2.0% 1.8% 1.6%
Two or More Races 6.7% 6.7% 6.9%
Hispanic Origin (Any Race) 5.2% 5.2% 5.1%
Tapestry segments
B 2024 POPULATION 25+ BY EDUCATIONAL
Sawvy Suburbanites Professional Pride Workday Drive
7,473 (18.0%) of households 5,048 (12.1%) of households 4,436 (10.7%) of households Total 8,965 43,623 77,552
Less than 9th Grade 1.8% 1.7% 1.5%
These residents are well educated, well read, and well capitalized. Families Professional Pride consumers are well-educated career professionals that have Workday Drive is an affluent, family-oriented market with a country falvor. 9th - 12th Grade, No D|p|oma 2.0% 2.4% 2.8%
include empty nesters and empty nester wannabes, who still have adult rospered through the Great Recession. To maintain their upscale suburban Residents are partial to new housing away from the bustle of the city but !
p prosp gl P
BEL AIR children at home. Located in older neighborhoods outside the urban core, lifestyles, these goal-oriented couples work, often commuting far and working long dlest GaReglh & CD 1 Prelfstng [ eoni, U fh Gl High School Graduate 19.3% 20.4% 20.6%
SOUTH . their suburbam lifestyle includes home remodeling and gardening plus the hours. However their schedules are fine-tuned to meet the needs of their school-age SL‘b“'_ba" wilderness offesets t.he hect\.u pace of two working [PENEIIS with
A (i o s ane oxeaiEEe, ey cxfey eesd s ane i, @i i, Ty e el s diey ivess wischy ane e fism s syeing) @illlien. Uiy, iEver fme ey v (.o e @l er GED/Alternative Credential 3.8% 2.9% 2.8%
. " ) ’ housekeeping services, and family oriented pursuits.
the amenities of the city's cultural events. dividend income. So far, these established families have accumulated an average of
$1.6 million dollars in net worth, and their annual household income runs at more v _ Some College, No Degree 20.8% 15.4% 15.7%
 Well-connected consumers that appreciate technology and make liberal use of itfor than twice the US level. They take pride in their newer homes and spend valuable time * Connected with a host of wireless devices-anything that eneables . o o o
convenience, like banking, paying bills, or even shopping online Associate Degree 8.9% 8.9% 8.9%

everything from shopping and banking to staying current and communicating, and energy upgrading. Their homes are furnished with the latest in home trends,

including finished basements equipped with home gyms and in-home theaters. * Well insured and invested in a range of funds, from savings accounts

Bachelor's Degree 26.5% 28.1% 28.1%
Graduate/Professional Degree 16.9% 20.1% 20.1%

 Informed shoppers that do their research prior to purchasing and focus on quality.

S or bonds to stocks.
& PLEASANT

 Most have a preferred financial institution, regularly read financial news, and use * Carry a higher level of debt, including first and second mortgages

P HILLS
/ \ the internet for banking transactions. and auto loans.
TN

« Residents are goal oriented and strive for lifelong earning and learning.

o Life here is well organized; routine is a key ingredient to daily life. BUSINESS
Total Business 237 2,349 3,889
Total Employees 1,987 25,765 39,453
Employee/Residential Popula- 0.160:1  0.420:1  0.360:1

KINGSVILLE - ¢
tion Ratio




R E T A I L

A MEMBER OF CHAIN.INKS RETAIL ADVISORS

1201 E CHURCHVILLE RD SUBLEASE
For retail leasing information, please contact:

Alex Shiel Geoffrey Mackler
240.482.3601 240.482.3616

ashiel@hrretail.com gmackler@hrretail.com
B WASHINGTON, DC B BALTIMORE, MD
3 Bethesda Metro Center, Suite 620 2 Hamill Road, Suite 348W
Bethesda, MD 20814 Baltimore, MD 21210
Telephone: 301.656.3030 Telephone: 410.308.0800

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.





