6 UNIT APARTMENT COMPLEX FOR SALE
5544

COLDWELL BANKER
COMMERCIAL

NORTH HOLLYWOOD, CA 91601

GATED 6-UNIT APARTMENT COMPLEX
IN NORTH HOLLYWOOD, CALIFORNIA




OFFERING SUMMARY
BUILDING SIZE: +/- 3,972 SF
LOT SIZE: +/- 6,528 SF
SALE PRICE: $1,850,000
CAP RATE: 5.25
APN: 2350-006-009
ZONING: LAR4
YEAR BUILT: 1987
PARKING LOT: 8 parking spaces

(2 are tandem)

Walking Distance
to restaurant and
retail amenities

LOCATION HIGHLIGHTS

6 parking spaces:
2 are tandem

for a total of 8
spaces

Gated and
Secured access

0.3 Mile away
from North
Hollywood

Subway Station
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INVESTMENT OVERVIEW

Multi-Family Opportunity - 6-Unit Investment | NoHo Arts District

PROPERTY OVERVIEW
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« Units: 6 residential units
o 2 Beds/1.5Bath -1 unit
o 1Bed/1Bath - 3 units
o Studio / 1 Bath - 2 units
« Parking: 6 spaces (2 are tandem — total capacity for 8 vehicles)
» Access: Gated and secured for tenant safety and peace of mind
e Laundry Income: On-site coin-operated washers and dryers
generating approximately $350/month in additional income
« Utilities:
o Tenant pays: Electricity and gas
o Landlord pays: Water, trash, and common-area lighting
« Storage: Ample storage space for tenants
* No Smoking Policy: Maintains cleanliness and minimizes property

wear

LOCATION & ACCESSIBILITY

« Situated in the NoHo Arts District, known for its theaters, galleries,

vibrant dining, and creative energy
 Transit: Exceptionally transit-friendly — North Hollywood Metro
Station is just 0.3 miles away (~5-minute walk). This includes access
to both the Red Line (B Line) subway and the G Line Bus Rapid
Transit system
» Walkability & Transit Quality:
o Walk Score: 90 — a walker’s paradise
o Transit Score: 67 — excellent transit access

o Bike Score: 77 — very bikeable




INTERIOR PHOTOS

*Note: No Photos of Unit 1 in front - It is a 2 story townhome with 1 % bath
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Why North Hollywood?!

North Hollywood, or “NoHo,” is one of Los Angeles’ most vibrant
and fastest-growing neighborhoods, anchored by the lively NoHo
Arts District. Known for its theaters, galleries, dance studios, and
eclectic dining, the area has become a magnet for artists,
performers, and creative professionals. Major redevelopment and
mixed-use projects have transformed NoHo into a walkable, transit-
oriented hub with a unique blend of culture, entertainment, and
urban living.

Unmatched Connectivity. North Hollywood is home to the North
Hollywood Metro Station, the northern terminus of the B Line
(subway) and the eastern terminus of the G Line (Bus Rapid
Transit), providing direct, car-free access to Downtown LA,
Universal City, and the San Fernando Valley. With excellent
walkability, bikeability, and freeway access (170, 134, and 101), plus
proximity to Hollywood Burbank Airport, NoHo is one of the most
accessible neighborhoods in Southern California.

Strategic Business & Creative Energy. While part of the City of Los
Angeles and subject to its standard business regulations, NoHo
offers a competitive commercial market and a thriving creative
economy. Its location between Burbank, Studio City, and Universal
City puts it near major studios, entertainment companies, and
media suppliers—making it ideal for both residents and businesses
seeking culture, connectivity, and opportunity.

With its unmatched blend of arts, accessibility, and economic
growth, North Hollywood is more than just a neighborhood—it’s a
destination. Whether you’re investing, living, or launching a
business here, NoHo offers the perfect mix of lifestyle, location, and
long-term potential




What's in My Community?

Places that make your life richer and community better

(__> 5544 North Elmer Avenue, North Hollywood, California, 91601

3 miles

A variety of grocery
outlets and sources

1,018

Restaurants

167

Food & Beverage

Mearby choices for on
premise and take-out dining

Enjoyment

681

Entertainment

Performance and
amusement destinations

154

Public Transport

Local transport and
connectivity

166

Spiritual Centers

Gateways to life
enrichment and growth

26

Playgrounds
Y9

Proximity to play and fun

This infographic was inspired by the visionary Plan Melbourng and the hyper preximity 20-minute
neighbourhoods concept. Points of interest are grouped inte civic themes which contribute to livability
and community engagement.
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Recreation
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651

Healthcare

Local hospitals and
healthcare facilities

199

Education

Schools and places for
education and skills transfer

Learning

20

Lifeleng learning
opportunities

Libraries
@ 64 Civic engagement and
Community neighborhood hubs
Government

304

Sports

Places to play alone or in
community groups

29

Access Lo green spaces

Parks & Gardens

Points of interest are sourced from Foursquare. License information about this content is available in the
data documentation. * Indicates the number of locations has reached the maximum. @ 2025 Esri

©2025 Coldwell Banker. All Rights Reserved. Coldwell Banker Commercial® and the Coldwell Banker Commercial logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised of company owned offices which are owned by a subsidiary of Anywhere Advisors LLC and franchised offices which are independently
owned and operated. The Coldwell Banker System fully supports the principles of the Equal Opportunity Act. The information provided is deemed reliable, but it is not guaranteed to be accurate or complete, and it should not be relied upon as such. This information should be independently verified before any person enters into a transaction based
upon it.
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Census Housing by Size Home Ownership Hispanic Home Ownership
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KATHI CONSTANZO, CCIM

EXECUTIVE VICE PRESIDENT
626.898.2308
Kathi.Constanzo@chcnrt.com
CalDRE #02067397

COLDWELL BANKER
COMMERCIAL  REALTY
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