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Location/Study Area Map (Rings: 1, 3, 5 mile radius)
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Infographic: Key Facts (Ring: 1 mile radius)

KEY FACTS EDUCATION
| S © ©
A Median Age
Population
10.17% 5.76% 16.39% 9.19%
No High High School Some College Bachelor's/
/ﬁ‘ 21726 School Graduate Grad
Total Households Diploma
BUSINESS EMPLOYMENT

Retail Trade Finance/Ins/Real
™ Employees Estate Emp
Manufacturing Eating &
88 Employees Drinking
Employees

Total Businesses

Unemployment Rate

. $48,872 Households by Income

Median Household Income The largest group : $100,000 - $149,999 (18.88%)m
The smallest group : $200,000+ (1.19%)=

Indicator Value(%)
< $15,000 15.07 [
INCOME - - $15,000 - $24,999 10.68 ]
Per Capita Income $25,000 - $34,999 9.21 [
$35,000 - $49,999 15.91 ]
$50,000 - $74,999 18.6 E
$75,000 - $99,999 8.55 | ]
e O $107,611 $100,000 - $149,999 18.88
Median Net Worth $150,000 - $199,999 1.88 |
$200,000+ 119 |

. Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com
TheAnalyst o p A 5 -
PRO This infographic contains data provided by Esri.
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Infographic: Key Facts (Ring: 3 mile radius)

KEY FACTS EDUCATION
25,035 _ O Q G
. Median Age
Population
6.79% 6.76% 20.52% 11.38%
No High High School Some College Bachelor's/
/ﬁ‘ 81371 School Graduate Grad
Total Households Diploma
BUSINESS EMPLOYMENT

Retail Trade Finance/Ins/Real
Employees Estate Emp
Manufacturing Eating &
400 Employees Drinking
Employees

Total Businesses

Unemployment Rate

% $54,538 Households by Income
*"—e
Median Household Income The largest group : $50,000 - $74,999 (19.67%)m=
The smallest group : $200,000+ (2.09%)=

Indicator Value(%)
< $15,000 1212 [ |
INCOME = Per Capita Income $15,000 - $24,999 1075 -
$25,000 - $34,999 10.72 [ ]
$35,000 - $49,999 N.45 ]
$50,000 - $74,999 19.67
$75,000 - $99,999 1.66 [ |
- o O $138,253 $100,000 - $149,999 19.3 ]
Median Net Worth $150,000 - $199,999 2.25 |
$200,000+ 2.09 |
% TheAnalyst: Co.p){right © 2924 TheAfnaIyst PRO b.y CRE Tecr?, Inc. https://TheAnalystPRO.com
S PRO This infographic contains data provided by Esri.
L\
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Infographic: Key Facts (Ring: 5 mile radius)

CENTURY 21
COMMERCIAL

Carioti

»

INCOME

g TheAnalyst®
i PRO

59,880

Population

1,321

Total Businesses

—~Q

KEY FACTS

BUSINESS

$60,002

Median Age

21,129

Total Households

Median Household Income

Per Capita Income

$185,944

Median Net Worth

EDUCATION

6.14% 7.29% 19.01% 13.54%

No High High School Some College Bachelor's/

School Graduate Grad

Diploma

EMPLOYMENT
Retail Trade Finance/Ins/Real
Employees Estate Emp
Manufacturing Eating &
Employees Drinking
Employees
Unemployment Rate
Households by Income

The largest group : $100,000 - $149,999 (19.88%)=
The smallest group : $200,000+ (2.59%)=
Indicator Value(%)
< $15,000 1017 [ |
$15,000 - $24,999 7.88 [ |
$25,000 - $34,999 10.6 [ |
$35,000 - $49,999 1.53 [ ]
$50,000 - $74,999 19.67 .
$75,000 - $99,999 13.23 [ |
$100,000 - $149,999 19.88
$150,000 - $199,999 4.44 1
$200,000+ 2.59 1

Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com
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Infographic: Population Trends (Ring: 1 mile radius)

HISTORICAL & FORECAST POPULATION

Wt

2019-2024
Historic Household
Population Households Median Age GICthIRES Population
7,382
1.4% W
Avg Size Household Median Household Median Home Value L.
Income Population
- Density
» 2,352
Wealth Index Housing Affordability Diversity Index

POPULATION BY AGE

c
-]
2 4K
Under 18, 23% 5
o
0
Ages 18-64, 55% 2 = ¥ 2 X2 2 =22 2 8 3 8§ &
O © © © ©o© © © ©o© ©o °o ©o o ©o o
N 3\ N N 3\ o N a a N N N 3\ N
Year
. Ages 65+, 22%
DAYTIME POPULATION
5,235 4,593
2024 Total Daytime Population 2024 Daytime Pop: Residents
@ Under 18 @ Ages 18-64 Ages 65+
642 1,668
2024 Daytime Pop: Workers 2024 Daytime Pop Density

POPULATION BY GENERATION
POPULATION BY EDUCATION

aC aaB aX "
6.31% 21.58% 17.72%
Greatest Gen: Born Baby Boomer: Born Generation X: Born
1945/Earlier 1946 t0 1964 1965 to 1980 0

10
2176% 22.85% 9.79% 0 . . . . N

Millennial: Born 1981 Generation Z: Born Alpha: Born 2017 to < 9th Some High GED Some Assoc.  Bachelor Grad.

to 1998 1999 to 2016 Present Grade High School Collage  Degree  Degree  Degree
School  Diploma

A\,
- '=:| TheAnalyst‘,.Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com
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Infographic: Population Trends (Ring: 3 mile radius)

HISTORICAL & FORECAST POPULATION
s
2019-2024 )/(\/
Historic Household
. . Population
Population Households Median Age GICthIRES P
o 25,740
2.63% ¥
Avg Size Household Median Household Median Home Value L. .
Income Population
- Density
w7 an
Wealth Index Housing Affordability Diversity Index
POPULATION BY AGE
c
_‘9_. 15K ................................................................................................
]
Under 18, 24% g ok
o
DK e
0
S ¥ 2 X0 e 2 2 g 5o g
Ages 18-64, 57% & &§ &8 8§ &§8 &8 8 8 8 8 8 8 &8 8§
Year
7\~ Ages 65+, 19%
DAYTIME POPULATION
19,887 14,572
2024 Total Daytime Population 2024 Daytime Pop: Residents
@ Under 18 @ Ages 18-64 Ages 65+
5,315 704
2024 Daytime Pop: Workers 2024 Daytime Pop Density
POPULATION BY GENERATION
® o Y POPULATION BY EDUCATION
aC aaB aX "
4.99% 19.89% 18.65%
Greatest Gen: Born Baby Boomer: Born Generation X: Born 25
1945/Earlier 1946 to 1964 1965 to 1980 2
15
10
5
22.45% 23.8% 10.21% ,
Millennial: Born 1981 Generation Z: Born Alpha: Born 2017 to < 9th Some High GED Some Assoc.  Bachelor Grad.
101998 1999 to 2016 Present Grade High School Collage  Degree  Degree  Degree
School  Diploma
i, .
- /R TheA »Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com
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Infographic: Population Trends (Ring: 5 mile radius)

HISTORICAL & FORECAST POPULATION

s
2019-2024 )/(\/

Historic Household

Growth Rate Population

218% 61,015

o (] e

.2
Population
Density

780

Population Households Median Age

Avg Size Household Median Household Median Home Value
Income

ks

Wealth Index Housing Affordability Diversity Index

POPULATION BY AGE

c 40K
o
2 30K-
Under 18, 22% 5
EL DK ettt
10K
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g M Ages 65+, 23%
DAYTIME POPULATION

47,622 35,037
2024 Total Daytime Population 2024 Daytime Pop: Residents

12,585 606
2024 Daytime Pop: Workers 2024 Daytime Pop Density

POPULATION BY EDUCATION

@ Under 18 @ Ages 18-64 Ages 65+

POPULATION BY GENERATION

aC aaB aX "
6.36% 22.98% 18.48%
Greatest Gen: Born Baby Boomer: Born Generation X: Born 25
1945/Earlier 1946 to 1964 1965 to 1980 2
15
10
5
21.34% 21.71% 9.14% . IR
Millennial: Born 1981 Generation Z: Born Alpha: Born 2017 to < 9th Some High GED Some Assoc.  Bachelor Grad.
101998 1999 to 2016 Present Grade High School Collage  Degree  Degree  Degree
School  Diploma
i, .
- ESS‘ TheAnalet,,.Copyrlght © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com
'. . i ¥ PRO This infographic contains data provided by Esri.
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Infographic: Lifestyle / Tapestry (Ring: 1 mile radius)

Lifestyle and Tapestry Segmentation Infographic

LIFESTYLE SPENDING

3,631,025 54,199,323

Home Services Retail Goods

6,657,008

Entertainment/
Recreation

ANNUAL LIFESTYLE SPENDING

$4,616,213 $11,196 $89,718 $191,468 $1,664,764
Travel Theatre/Operas/Concerts Movies/Museums/Parks Sports Events Pets
=l
o0 O O
ﬂ L~ 0,0
$16,318 $1,032,797 $1,111,058 $2,516,045 $304,967
Online Gaming Cash Gifts to Charities Life/Other Insurance Education RV (Recreational Vehicles)
TAPESTRY SEGMENTS

e

LifeMode Group: Cozy Country Living LifeMode Group: Rustic Outposts
Heartland Communities Down the Road

737 Households 625 Households

Household Percentage: 25.72% Household Percentage: 21.81%
Average Household Size: 2.39 Average Household Size: 2.76
Median Age: 42.3 Median Age: 35

Median Household Income: $42,400 Median Household Income: $38,700

LifeMode Group: Hometown

Traditional Living
942 Households

Household Percentage: 32.87%
Average Household Size: 2.51
Median Age: 35.5

Median Household Income: $39,300

M§ L':?%‘"alvﬁ" Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com. This infographic contains data provided by Esri.
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Infographic: Lifestyle / Tapestry (Ring: 3 mile radius)

Lifestyle and Tapestry Segmentation Infographic

LIFESTYLE SPENDING

13,008,762 191,718,171

Home Services Retail Goods

23,428,986

Entertainment/
Recreation

ANNUAL LIFESTYLE SPENDING

$16,536,022 $386,211 $333,591 $642,278 $5,860,455
Travel Theatre/Operas/Concerts Movies/Museums/Parks Sports Events Pets
=l
m q OO
ﬂ L~ 0,0
$53,015 $3,531,601 $3,932,319 $8,726,768 $1,085,628
Online Gaming Cash Gifts to Charities Life/Other Insurance Education RV (Recreational Vehicles)

TAPESTRY SEGMENTS

LifeMode

Group: Family Landscapes LifeMode Group: Hometown LifeMode Group: Sprouting Explorers

Middleburg Traditional Living Urban Edge Families

2,930 Households 1,799 Households 1,377 Households

Household Percentage: 31.29% Household Percentage: 19.21% Household Percentage: 14.71%
Average Household Size: 2.75 Average Household Size: 2.51 Average Household Size: 3.19
Median Age: 36.1 Median Age: 35.5 Median Age: 32.5

Median Household Income: $59,800 Median Household Income: $39,300 Median Household Income: $50,900

M§ L':?%‘"alvﬁ" Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com. This infographic contains data provided by Esri.
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Infographic: Lifestyle / Tapestry (Ring: 5 mile radius)

Lifestyle and Tapestry Segmentation Infographic

LIFESTYLE SPENDING

36,399,519 534,912,427

Home Services Retail Goods

65,234,747

Entertainment/
Recreation

ANNUAL LIFESTYLE SPENDING

$45,785,942 $1,066,166 $887,710 $1,682,159 $16,647,518
Travel Theatre/Operas/Concerts Movies/Museums/Parks Sports Events Pets
=l
m q OO
“ L 0,0
$148,664 $10,653,601 $11,102,917 $23,320,968 $3,081,457
Online Gaming Cash Gifts to Charities Life/Other Insurance Education RV (Recreational Vehicles)
TAPESTRY SEGMENTS

LifeMode Group: Family Landscapes LifeMode Group: Senior Styles LifeMode Group: Senior Styles

Middleburg Senior Escapes The Elders

7,385 Households 3,651 Households 2,283 Households

Household Percentage: 31.62% Household Percentage: 15.63% Household Percentage: 9.77%
Average Household Size: 2.75 Average Household Size: 2.2 Average Household Size: 1.68
Median Age: 36.1 Median Age: 54.6 Median Age: 72.3

Median Household Income: $59,800 Median Household Income: $38,700 Median Household Income: $42,800

M§ L':?%‘"alvﬂ" Copyright © 2024 TheAnalyst PRO by CRE Tech, Inc. https://TheAnalystPRO.com. This infographic contains data provided by Esri.
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Infographic: Lifestyle / Tapestry

Esri Tapestry Segmentation

Tapestry Segmentation represents the latest generation of market segmentation systems that began over 30 years ago. The
68-segment Tapestry Segmentation system classifies U.S. neighborhoods based on their socioeconomic and demographic
composition. Each segment is identified by its two-digit Segment Code. Match the two-digit segment labels on the report to
the list below. Click each segment below for a detailed description.

Segment 1A (Top Tier)

Segment 1B (Professional Pride)
Segment 1C (Boomburbs)

Segment 1D (Savvy Suburbanites)
Segment 1E (Exurbanites)

Segment 2A (Urban Chic)

Segment 2B (Pleasantville)

Segment 2C (Pacific Heights)

Segment 2D (Enterprising Professionals)
Segment 3A (Laptops and Lattes)
Segment 3B (Metro Renters)

Segment 3C (Trendsetters)

Segment 4A (Soccer Moms)

Segment 4B (Home Improvement)
Segment 4C (Middleburg)

Segment 5A (Comfortable Empty Nesters)
Segment 5B (In Style)

Segment 5C (Parks and Rec)

Segment 5D (Rustbelt Traditions)
Segment 5E (Midlife Constants)
Segment 6A (Green Acres)

Segment 6B (Salt of the Earth)
Segment 6C (The Great Outdoors)
Segment 6D (Prairie Living)

Segment 6E (Rural Resort Dwellers)
Segment 6F (Heartland Communities)
Segment 7A (Up and Coming Families)
Segment 7B (Urban Villages)

Segment 7C (American Dreamers)
Segment 7D (Barrios Urbanos)
Segment 7E (Valley Growers)
Segment 7F (Southwestern Families)
City Lights)

Segment 8B (Emerald City)

(
(
Segment 8A (
(

Segment 8C (Bright Young Professionals)
Segment 8D (Downtown Melting Pot)
Segment 8E (Front Porches)
Segment 8F (Old and Newcomers)
Segment 8G (Hardscrabble Road)
Segment 9A (Silver & Gold)
Segment 9B (Golden Years)
Segment 9C (The Elders)
Segment 9D (Senior Escapes)
Segment 9E (Retirement Communities)
Segment 9F (Social Security Set)
Segment 10A (Southern Satellites)
Segment 10B (Rooted Rural)
Segment 10C (Diners & Miners)
Segment 10D (Down the Road)
Segment 10E (Rural Bypasses)
Segment 11A (City Strivers)
Segment 11B (Young and Restless)
Segment 11C (Metro Fusion)
Segment 11D (Set to Impress)
Segment 11E (City Commons)
Segment 12A (Family Foundations)
Segment 12B (Traditional Living)
Segment 12C (Small Town Simplicity)
Segment 12D (Modest Income Homes)
Segment 13A (International Marketplace)
Segment 13B (Las Casas)

Segment 13C (NeWest Residents)
Segment 13D (Fresh Ambitions)
Segment 13E (High Rise Renters)
Segment 14A (Military Proximity)
Segment 14B (College Towns)

Segment 14C (Dorms to Diplomas)

Copyright 2011-2026 CRE Tech, Inc. All Rights Reserved.
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https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment1.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment2.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment3.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment4.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment5.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment6.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment7.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment8.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment9.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment10.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment11.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment12.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment13.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment14.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment15.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment16.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment17.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment18.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment19.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment20.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment21.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment22.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment23.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment24.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment25.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment26.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment27.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment28.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment29.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment30.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment31.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment32.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment33.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment34.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment35.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment36.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment37.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment38.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment39.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment40.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment41.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment42.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment43.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment44.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment45.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment46.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment47.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment48.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment49.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment50.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment51.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment52.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment53.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment54.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment55.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment56.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment57.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment58.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment59.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment60.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment61.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment62.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment63.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment64.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment65.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment66.pdf
https://www.esri.com/content/dam/esri_content_doc/dbl/us/tapestry/segment67.pdf
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