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Executive Summary

Former Family Dolla
6729 Blanding Boulevard | Jacksonville | Florida

Dffering Price

31,000,000

Loning (062
Signalized Intersection Yes (4-Way)

Gross Leaseable Area +/-9,180 SF

Parcel Size/Parking Spaces 1.30 Acres /29

Location Details

Year Built/Renovated 2010

Traffic Counts +/-30,000 VPD

County Duval County ~ US City Size Rank Tenth Largest
City Population 949 611 (2020 Censug)  Year Founded [622
MSA Population 1.7 Milion (2020 Census) ~ GDP (2022) $1291 Billon (2023)
FL City Size Rank First Largest ity Area Size 875 Square Miles



Large Corner Parcel at a Signalized Interection with 30k VPD  Just 11 Miles to Downtown Jacksonville, Florida's Largest City  Flexible Commercial Zoning (Duval County CCG-2)

Prime Corner 1.30-Acre Parcel at a Four-Way Signal- ~ This Owner Occupant, Lease, or Redevelopment Op-  Flexible CCG-2 Zoning Allows for a Variety of
ized Intersection on Blanding Boulevard with Over ~ portunity is Just 11 Miles from Downtown Jacksonville, Community Oriented Commercial, Recreation-
30,000 Vehicles Passing Per Day and Multiple Points FL, with Over 1.7 Million People Living Within the  al, and Entertainment Facilities Including Retail
of Ingress/Egress in Jacksonville, Florida MSA and GDP Exceeding $129 Billion (2023) Shops, Restaurants, and Light Industrial Services
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High Activity Auto Dealership Node Providing Huge Traffic Limited Surrounding Retail Competition Dense, Rapid Growth Area Providing Upside

Subject Property is Located in the Center of a Concen- Despite High Traffic Activity, This Parcel Bene- Dense Area with Over 177,000 People Within

trated Node of Automobile Dealerships Driving Traffic fits from Limited Retail Competition Providinga  a 5-Mile Radius with Population Growth Pro-

Including BMW, Mercedes Benz, Mazda, Lexus, and Unique Opportunity for a Wide Range of Retailers  jected at Nearly Seven Percent Within a One
Infiniti, Among Several Others to Meet Consumer Demands Mile Radius Between 2024 and 2029
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¢ Roughly 11 Miles from Downtown Jax %8
 Largest ity in Flrida - MSA 1.7 Milion People. S8
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Repositioning Options
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Four-Way Signalized
Intersection Provides
Maximum Site Visibility




signalized Intersection
Providing Maximum
Asset Visibility

FORMER FAMILY
DOLLAR SITE
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Population Proected to Grow
By Nearly 7 Percent Within a

[-Mile Radius by 2029 Providing
a Larger Consumer Bae!







Regional Map
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| City of Jacksonvillg | Duval Gounty | Florida

= B Jacksonville, Florida, the largest city in area in the continental United
' | States, is a rapidly growing metropolitan city in Northeast Florida, with
approximately 955,000 residents. Due to its convenient location, mild cli-
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===l | | == B £ mate, reasonable cost of living, high quality of life and a business-friendly
i B C—s =1 | 8- government, Jacksonville is a popular location for corporate expansions
e S [P\ L=t EETEEE =2 and relocations. Its status as an intermodal transportation hub is another

0¥

incentive, and the city is also a leading distribution center, with a trans-
portation network embracing port and air cargo facilities, rail and truck-
ing routes. Millions of tons of raw materials and manufactured goods
move through the city annually.

Jacksonvilles momentum continues to boost the city’s stature in the na-
tional and international marketplace. In fact, Jacksonville is consistently
rated one of the ‘Hottest Cities in America’ for business expansions and
relocations in an annual poll featured in Expansion Management maga-
~ zine. As a rapidly growing municipality, Jacksonville is recognized as a
national leader in managing development. Jacksonville also features the
youngest population in the entire state of Florida providing employers
with a robust labor force from which to hire talented employees.

With a growing population, a strong economy, diverse cultural and recre-
ational opportunities and abundant natural resources, Jacksonville con-

= tinues to distinguish itself as one of the nation’s most dynamic and pro-
k}” gressive cities.

Over 1.7 MM Residents "“IZth Most Populous -.9‘-‘ Largest City in the US




Jacksonville, Florida

Vibrant Tourist Destination

Over 8 million overnight and day trippers vis-

it Jacksonville annually with an average of over
22,000 people touring the city daily. The total
economic impact of tourism annually in Duval
County exceeds $7.4 billion which amounts to an
estimated 56,000 tourism employees.

Elite Transportation Connectivity
Jacksonville International Airport provides non-
stop flights to more than 30 major US cities and
offers an average of 140 daily arrivals and depar-
tures on all major domestic air carriers and a net-
work of regional carriers. Amtrak also connects
the city with all other locations in its rail system.

Hotbed for Corporate Relocations

There are more than 150 corporate, regional, and
divisional headquarters currently operating in the
Jacksonville region. Jacksonville currently ranks in
the top 10 US cities with the most corporate mi-
grations and was recently ranked the 2nd hottest
US job market by the Wall Street Journal.




Confidentiality and Disclaimer

The information contained in the following Marketing Brochure
is proprietary and strictly confidential. It is intended to be re-
viewed only by the party receiving it from Marcus & Millichap
Real Estate Investment Services of Florida Inc. (“Marcus & Mil-
lichap”) and should not be made available to any other person or
entity without the written consent of Marcus & Millichap. This
Marketing Brochure has been prepared to provide summary, un-
verified information to prospective purchasers, and to establish
only a preliminary level of interest in the subject property. The
information contained herein is not a substitute for a thorough
due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation, with
respect to the income or expenses for the subject property, the
future projected financial performance of the property, the size
and square footage of the property and improvements, the pres-
ence or absence of contaminating substances, PCB’s or asbestos,
the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condi-
tion or business prospects of any tenant, or any tenant’s plans
or intentions to continue its occupancy of the subject property.
The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Mar-
cus & Millichap has not verified, and will not verify, any of the
information contained herein, nor has Marcus & Millichap con-
ducted any investigation regarding these matters and makes no
warranty or representation whatsoever regarding the accuracy or
completeness of the information provided. All potential buyers
must take appropriate measures to verify all of the information
set forth herein.

Marcus & Millichap is not affiliated with, sponsored by, or en-
dorsed by any commercial tenant or lessee identified in this mar-
keting package. The presence of any corporation’s logo or name is
not intended to indicate or imply affiliation with, or sponsorship
or endorsement by, said corporation of Marcus & Millichap, its
affiliates or subsidiaries, or any agent, product, service, or com-
mercial listing of Marcus & Millichap, and is solely included for
the purpose of providing tenant lessee information about this
listing to prospective customers.

Net Leased Disclaimer

Marcus & Millichap hereby advises all prospective purchasers of
Net Leased property as follows:

The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable. However, Marcus
& Millichap has not and will not verify any of this information,
nor has Marcus & Millichap conducted any investigation regard-
ing these matters. Marcus & Millichap makes no guarantee, war-
ranty or representation whatsoever about the accuracy or com-
pleteness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsi-
bility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This
Marketing Brochure is not a substitute for your thorough due
diligence investigation of this investment opportunity. Marcus &
Millichap expressly denies any obligation to conduct a due dili-
gence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this
Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value of
a net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors
should conduct a careful, independent investigation of any net
leased property to determine to your satisfaction with the suit-
ability of the property for your needs.

Like all real estate investments, this investment carries significant
risks. Buyer and Buyer’s legal and financial advisors must request
and carefully review all legal and financial documents related to
the property and tenant. While the tenant’s past performance at
this or other locations is an important consideration, it is not a

guarantee of future success. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-ac-
quired locations, may be set based on a tenant’s projected sales
with little or no record of actual performance, or comparable
rents for the area. Returns are not guaranteed; the tenant and any

guarantors may fail to pay the lease rent or property tax-
es, or may fail to comply with other material terms of the
lease; cash flow may be interrupted in part or in whole due
to market, economic, environmental or other conditions.
Regardless of tenant history and lease guarantees, Buyer is
responsible for conducting his/her own investigation of all
matters affecting the intrinsic value of the property and the
value of any long-term lease, including the likelihood of
locating a replacement tenant if the current tenant should
default or abandon the property, and the lease terms that
Buyer may be able to negotiate with a potential replacement
tenant considering the location of the property, and Buyer’s
legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release
Marcus & Millichap Real Estate Investment Services and
hold it harmless from any kind of claim, cost, expense, or
liability arising out of your investigation and/or purchase of
this net leased property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT
ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP
AGENT FOR MORE DETAILS.

FORMER FAMILY DOLLAR

g? 6729 Blanding Boulevard
Jacksonville, Florida

Special COVID-19 Notice: All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may
deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due
diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus &
Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals
on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements
are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.



INVESTMENT CONTACTS

GHRISTOPHER 5. PAPPAS, ES(.
FIRST VIGE PRESIDENT INVESTMENTS

Office: (212)430-5180 Cell (646] 796-1419
E-mail: christopher.pappas@marcusmillichap.com

License: NY: 10401300636

MICHAEL A. CARDONE
FIRST VIGE PRESIDENT INVESTMENTS

Dffice: (648) 805-1491. Cell: (973) 902-6695
E-mail: michael.cardone@marcusmillichap.com

License: NY: 1001311477

Florida Broker of Record - Ryan Neg
5900 N Andrews Ave,, Ste. 100
Fort Lauderdale, FL 33309

Lic #: 303785

Phone: 364.245.3400
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