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CONFIDENTIALITY & DISCLAIMER

All materials and information received or derived from Graham Group its directors, officers, agents,
advisors, affiliates and/or any third party sources are provided without representation or warranty as
to completeness , veracity, or accuracy, condition of the property, compliance or lack of compliance
with applicable governmental requirements, developability or suitability, financial performance of the
property, projected financial performance of the property for any party’s intended use or any and all
other matters.

Neither Graham Group its directors, officers, agents, advisors, or affiliates makes any representation
or warranty, express or implied, as to accuracy or completeness of the any materials or information
provided, derived, or received. Materials and information from any source, whether written or verbal,
that may be furnished for review are not a substitute for a party’s active conduct of its own due
diligence to determine these and other matters of significance to such party. Graham Group will not
investigate or verify any such matters or conduct due diligence for a party unless otherwise agreed in
writing.

EACH PARTY SHALL CONDUCT ITS OWN INDEPENDENT INVESTIGATION AND DUE DILIGENCE.

Any party contemplating or under contract or in escrow for a transaction is urged to verify all
information and to conduct their own inspections and investigations including through appropriate
third party independent professionals selected by such party. All financial data should be verified by
the party including by obtaining and reading applicable documents and reports and consulting
appropriate independent professionals. Graham Group makes no warranties and/or representations
regarding the veracity, completeness, or relevance of any financial data or assumptions. Graham
Group does not serve as a financial advisor to any party regarding any proposed transaction. All data
and assumptions regarding financial performance, including that used for financial modeling purposes,
may differ from actual data or performance. Any estimates of market rents and/or projected rents
that may be provided to a party do not necessarily mean that rents can be established at or increased
to that level. Parties must evaluate any applicable contractual and governmental limitations as well as
market conditions,vacancy factors and other issues in order to determine rents from or for the
property.

Legal questions should be discussed by the party with an attorney. Tax questions should be discussed
by the party with a certified public accountant or tax attorney. Title questions should be discussed by
the party with a title officer or attorney. Questions regarding the condition of the property and
whether the property complies with applicable governmental requirements should be discussed by
the party with appropriate engineers, architects, contractors, other consultants and governmental
agencies. All properties and services are marketed by Graham Group in compliance with all applicable
fair housing and equal opportunity laws.
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PROPERTY DESCRIPTION OFEERING SUMMARY
Sperry Co'mmeraal Global Af'flllates - 'Graham group has been t'axcluswely selected Sale Price: $2.700.000
to sell this 40,524 sf space in Longview Mall in Texas. Longview Mall has spent
over $20 mm in recent years on renovation and has recently finished a major Lot Size: 3.096 Acres
renovation for new major tenants - Home Goods. Other major tenants are Building Size: 40,450 SF
Dillard's, JC Penny, Dick's Sporting Goods, Victoria Secrets and many more. This NOI: $232,089.00
40,524 sf portion of the mall was recently renovated in 2022. Longview Texas ’ ' ’
Cap Rate: 8.6%

enjoys a Retail Trade Area population estimated to be 419,810. This space is
currently occupied by L'Patrica and D Bat. The next largest space was recently

leased for just over $50,000 per year. Once leased up this will create at least an DEMOGRAPHICS 0.5 MILES 1 MILE 1.5 MILES
additional $600,000 in value.

Total Households 1,157 3,661 5,472
PROPERTY HIGHLIGHTS Total Population 2,014 7,056 11,136
o Value Add-turn an 8.6 cap into a 10.5 cap Average HH Income $52,467 $69,011 $68,853

e Located on Loop 281 and Spur 63

e High Traffic Count over 35K cpd
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We obtained the information above from sources we believe to be reliable. However, we have not verified its accuracy and make no guarantee, warranty or representation about it. It is submitted subject to the possibility of errors, omissions, change of price, rental or other conditions, prior sale, lease or
financing, or withdrawal without notice. We include projections, opinions, assumptions or estimates for example only, and they may not representmr\em or future performance of the property. You and your tax and legal advisors s should conduct your own inv /estigation of the property and transaction.
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A 24 hour notice for =
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PROPERTY DESCRIPTION

Sperry Commercial Global Affiliates - Graham Group has been exclusively selected to
sell this 40,524 sf space in Longview Mall in Texas. Longview Mall has spent over
$20 mm in recent years on renovation and has recently finished a major renovation
for new major tenants - Home Goods. Other major tenants are Dillard's, JC Penny,
Dick's Sporting Goods, Victoria Secrets and many more. This 40,524 sf portion of
the mall was recently renovated in 2022. Longview Texas enjoys a Retail Trade Area
population estimated to be 419,810. This space is currently occupied by L'Patrica
and D Bat. The next largest space was recently leased for just over $50,000 per year.
Once leased up this will create at least an additional $600,000 in value.

LOCATION DESCRIPTION

Longview Mall is located in Longview, TX. Longview is east of Dallas, TX straight
down Interstate 20 and west of Shreveport, LA about 60 miles. Located in the NE
corner of Texas, Longview dominates the retail market and is considered a Regional
market center. The Longview Mall sits right on the major hard corner of Loop 281
and Spur 63 with traffic counts over 35,000 CPD.
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We obtained the information above from sources we believe to be reliable. However, we have not verified its accuracy and make no guarantee, warranty or representation about it. It is submitted subject to the possibility of errors, omissions, change of price, rental or other conditions, prior sale, lease or
financing, or withdrawal without notice. We include projections, opinions, assumptions or estimates for example only, and they may not represent current or future performance of the property. You and your tax and legal advisors should conduct your own investigation of the property and transaction.
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INVESTMENT OVERVIEW

Price $2,700,000
Price per SF $67
GRM 8.18
CAP Rate 8.60%
Cash-on-Cash Return (yr 1) 8.60%
Total Return (yr 1) $232,089

OPERATING DATA

1
1
<
>
<
=
>
O
Z
©)
_
L
£
o))
=

Gross Scheduled Income $330,134
Total Scheduled Income $330,134
Vacancy Cost $50,004
Gross Income $280,130
Operating Expenses $48,041
Net Operating Income $232,089
Pre-Tax Cash Flow $232,089

FINANCING DATA
Down Payment $2,700,000

SPERRY - GRAHAM GROUP | 3122 NEALY WAY | LONGVIEW, TX 75605 SPERRYCGA.COM
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INCOME SUMMARY
GROSS INCOME $330,134

EXPENSES SUMMARY
OPERATING EXPENSES $48,041

NET OPERATING INCOME $232,089

1
1
<
>
<
=
>
O
Z
©)
_
L
£
o))
=

SPERRY - GRAHAM GROUP | 3122 NEALY WAY | LONGVIEW, TX 75605 SPERRYCGA.COM




P

=
SPERRY

GRAHAM GROUP

s 3

e
& STENEERS i
; L i
. L e =
= Sl
iz : :
s ey RS
, = = =
: i i s
B e p— ._
— e
S e o e o o Do
e simmms
S P T e B
== 2 s BT e
s 2]
sy s ,THHW 5
= e prey
e e e =]
illl-\qll‘l = W\.‘ = =l
e
ERLES Soitsas
e
2 == |

icia

Patri

X

TIVIN MJIADNOT 4dISNI

= = -
= e
e— ===
= ==

P\

|
It

it i ” [

| | I}
‘ | W

AL til -‘\< LU

il M ! “‘“ “i

UL Hm‘wuﬂimmmmuuu

it

SECTION 4

DEMOGRAPHICS



Demographics Map & Report Spg'gm

GRAHAM GROUP
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Total Population 2,014 7,056 11,136 o
Average Age 35.5 36.4 38.5 @
Average Age (Male) 35.3 35.5 37.6

Average Age (Female) 36.2 39.7 41.3
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Total Households 1,157 3,661 5,472 %
# of Persons per HH 1.7 1.9 2.0 %

(14
Average HH Income $52,467 $69,011 $68,853 ]
Average House Value $396,419  $323,727 $278,093

2020 American Community Survey (ACS)
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financing, or withdrawal without notice. We include projections, opinions, assumptions or estimates for example only, and they may not represent current or future performance of the property. You and your tax and legal advisors should conduct your own investigation of the property and transaction.
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Retail Trade Area * Demographic Snapshot

Longview, Texas
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Population Age
2020 402,795 0-9Years
2025 419,810 10-17 Years
2030 437,139 18 -24 Years
Educational Attainment (%) 25 - 34 Years
Graduate or Professional 35 -44 Years
6.51%
Degree 45 - 54 Years
Bachelors Degree 12.93%  55_64 Years
Associate Degree 8.96% g5 and Older
Some College 24.93%  Median Age
High School Graduate 0
(GED) 33.08%  Average Age
Some High School, No 8.50% Race Distribution (%)
Degree o
White
Less than 9th Grade 5.10%
Black/African American
Income American Indian/
Average HH $88,122  Alaskan
Median HH $64,885  Asian
Per Capita $34.623 Native Hawaiian/
P ! Islander
Other Race

Two or More Races

Hispanic

12.15%
10.98%
10.07%
11.93%
12.03%
11.46%
12.05%
19.33%

39.03

40.13

63.26%
15.77%

0.85%
0.89%
0.06%

9.30%
9.87%
19.26%
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«LONGVIEW

ECONOMIC DEVELOPMENT CORPORATION

Annissa Johnston
Longview Economic Development
Corporation
Director of Business Development

400 North Second Street
Longview, Texas 75601

Phone 903.753.7878
Annissa@LongviewUSA.com
www.LongviewUSA.com

Aaron Farmer
The Retail Coach, LLC
President

Office 662.844.2155
Cell 662.231.0608
AFarmer@TheRetailCoach.com
www.TheRetailCoach.com

(R) TheRetailCoach.

662.844.2155 | INFO@THERETAILCOACH.COM | THERETAILCOACH.COM | AUSTIN, TEXAS « TUPELO, MISSISSIPPI 2



Retail Trade Area * Demographic Profile

Longview, Texas
DESCRIPTION

Population

2030 Projection
2025 Estimate
2020 Census
2010 Census

Growth 2025 - 2030

Growth 2020 - 2025
Growth 2010 - 2020

2025 Est. Population by Single-
Classification Race

White Alone

Black or African American Alone
Amer. Indian and Alaska Native Alone
Asian Alone

Some Other Race Alone
Two or More Races

2025 Est. Population by Hispanic or Latino
Origin

Not Hispanic or Latino

Hispanic or Latino

Mexican

Puerto Rican

Cuban

All Other Hispanic or Latino

2025 Est. Hisp. or Latino Pop by Single-
Class. Race

White Alone

Black or African American Alone

American Indian and Alaska Native Alone
Asian Alone

Native Hawaiian and Other Pacific Islander
Alone

Some Other Race Alone

Two or More Races

2025 Est. Pop by Race, Asian Alone, by
Category

Chinese, except Taiwanese

Filipino

Japanese

Asian Indian

Korean

Vietnamese

Cambodian

Hmong

Laotian

Thai

All Other Asian Races Including 2+ Category

Native Hawaiian and Other Pacific Island Alone

DATA

437,139
419,810
402,795
401,368

419,810

265,590
66,207
3,571
3,736
248
39,038
41,419

419,810

338,943
80,867
72,235

1,048
253
7,331

80,867

17172
865
1,784
78

47

37,832
23,088

3,736

379
482

60
379
345
899
409
142

35
134
472

%

4.13%

4.22%
0.36%

63.26%
15.77%
0.85%
0.89%
0.06%
9.30%
9.87%

80.74%
19.26%
89.33%
1.30%
0.31%
9.07%

21.23%
1.07%
2.21%
0.10%

0.06%

46.78%
28.55%

10.14%
12.90%
1.61%
10.14%
9.23%
24.06%
10.95%
3.80%
0.94%
3.59%
12.63%

DESCRIPTION

2025 Est. Population by Ancestry
Arab

Czech

Danish

Dutch

English

French (except Basque)
French Canadian

German

Greek

Hungarian

Irish

Italian

Lithuanian

United States or American
Norwegian

Polish

Portuguese

Russian

Scottish

Scotch-Irish

Slovak

Subsaharan African
Swedish

Swiss

Ukrainian

Welsh

West Indian (except Hisp. groups)
Other ancestries
Ancestry Unclassified

2025 Est. Pop Age 5+ by Language Spoken
At Home

Speak Only English at Home

Speak Asian/Pacific Island Language at Home
Speak IndoEuropean Language at Home
Speak Spanish at Home

Speak Other Language at Home

DATA

419,810
530
1,040
438
2,887
38,396
6,120
649
27,546
169
240
32,425
5,603
m
53,283
1,492
1,528
104
431
5,491
3,403
41
2,643
1,371
149
102
1,426
378
147144
84,671

341,323
1,126
1,958

49,614
880

%

0.13%
0.25%
0.10%
0.69%
9.15%
1.46%
0.16%
6.56%
0.04%
0.06%
7.72%
1.33%
0.03%
12.69%
0.36%
0.36%
0.03%
0.10%
1.31%
0.81%
0.01%
0.63%
0.33%
0.04%
0.02%
0.34%
0.09%
35.05%
20.17%

86.43%
0.28%
0.50%

12.56%
0.22%

(R) TheRetailCoach.

662.844.2155 | INFO@THERETAILCOACH.COM

| THERETAILCOACH.COM |

AUSTIN, TEXAS + TUPELO, MISSISSIPPI
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Retail Trade Area * Demographic Profile

Longview, Texas

DESCRIPTION DATA
2025 Est. Population by Age 419,810
Age0-4 24,909
Age5-9 26,090
Age 10-14 28,619
Age 15-17 17,473
Age 18 - 20 19,146
Age 21-24 23,136
Age 25-34 50,095
Age 35-44 50,507
Age 45 - 54 48,093
Age 55 - 64 50,582
Age 65 -74 46,875
Age 75 - 84 26,043
Age 85 and over 8,243
Age 16 and over 334,378
Age 18 and over 322,719
Age 21 and over 303,573
Age 65 and over 81,161
2025 Est. Median Age
2025 Est. Average Age
2025 Est. Population by Sex 419,810
Male 208,648
Female 211,162
2025 Est. Male Population by Age 208,648
Age0-4 12,698
Age5-9 13,255
Age10-14 14,554
Age 15-17 9,024
Age 18 - 20 10,003
Age 21-24 12,254
Age 25-34 25,597
Age 35-44 25,224
Age 45 -54 24,096
Age 55 - 64 24,792
Age 65-74 22,377
Age 75- 84 11,664
Age 85 and over 3,110
2025 Est. Median Age, Male
2025 Est. Average Age, Male
2025 Est. Female Population by Age 211,162
Age0-4 12,211
Age5-9 12,835
Age 10-14 14,065
Age 15-17 8,449
Age 18 - 20 9,143
Age 21-24 10,882
Age 25-34 24,497
Age 35-44 25,283
Age 45 - 54 23,997
Age 55 - 64 25,790
Age 65-74 24,498
Age 75 -84 14,379
Age 85 and over 5133

2025 Est. Median Age, Female
2025 Est. Average Age, Female

%

5.93%
6.21%
6.82%
4.16%
4.56%
5.51%
11.93%
12.03%
11.46%
12.05%
11.17%
6.20%
1.96%

79.65%
76.87%
72.31%
19.33%

39.03
40.13

49.70%
50.30%

6.09%
6.35%
6.97%
4.33%
4.79%
5.87%
12.27%
12.09%
11.55%
11.88%
10.73%
5.59%
1.49%

3773
39.16

5.78%
6.08%
6.66%
4.00%
4.33%
5.15%
11.60%
11.97%
11.36%
12.21%
11.60%
6.81%
2.43%

40.32
41.08

DESCRIPTION

2025 Est. Pop Age 15+ by Marital Status
Total, Never Married
Males, Never Married
Females, Never Married
Married, Spouse present
Married, Spouse absent
Widowed

Males Widowed
Females Widowed
Divorced

Males Divorced

Females Divorced

2025 Est. Pop Age 25+ by Edu. Attainment
Less than 9th grade

Some High School, no diploma

High School Graduate (or GED)

Some College, no degree

Associate Degree

Bachelor's Degree

Master’s Degree

Professional School Degree

Doctorate Degree

2025 Est. Pop Age 25+ by Edu. Attain., Hisp./
Lat.

No High School Diploma

High School Graduate

Some College or Associate’s Degree
Bachelor's Degree or Higher

Households
2030 Projection
2025 Estimate
2020 Census
2010 Census

Growth 2025 - 2030

Growth 2020 - 2025

Growth 2010 - 2020

2025 Est. Households by Household Type
Family Households

Nonfamily Households

2025 Est. Group Quarters Population

2025 Households by Ethnicity, Hispanic/Latino

DATA

98,763
53,984
44,780
159,827
16,550
24,330
5,649
18,680
40,722
18,779
21,943

14,298
23,848
92,775
69,903
25,115
36,251
14,380
2,099
1,769

17,091
12,857
7,971
3,555

167,273
160,086
152,852
150,156

160,086
110,478
49,608
12,366

20,944

%

29.03%
15.87%
13.16%
46.98%
4.87%
7.15%
1.66%
5.49%
11.97%
5.52%
6.45%

5.10%
8.50%
33.08%
24.93%
8.96%
12.93%
5.13%
0.75%
0.63%

41.21%
31.00%
19.22%

8.57%

4.49%
4.73%
1.79%

69.01%
30.99%
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Retail Trade Area * Demographic Profile
Longview, Texas

2025 Est. Households by Household Income 160,086 2025 Est. Households by Household Size 160,086

Income < $15,000 14,765 9.22% 1-person 42,896  26.80%

Income $15,000 - $24,999 14,115 8.82% 2-person 54,444  34.01%

Income $25,000 - $34,999 14,360 8.97% 3-person 24,521 15.32%

Income $35,000 - $49,999 19,502 12.18% 4-person 19,763  12.35%

Income $50,000 - $74,999 27,709 17.31% 5-person 10,587 6.61%

Income $75,000 - $99,999 20,605 12.87% 6-person 4,962 3.10%

Income $100,000 - $124,999 14,729 9.20% 7-or-more-person 2,913 1.82%

Income $125,000 - $149,999 10,973 6.85%

Income $150,000 - $199,999 11,967 7.47% 2025 Est. Average Household Size 2.55

Income $200,000 - $249,999 5,185 3.24%

Income $250,000 - $499,999 4,503 2.81% 2025 Est. Households by Number of 160 086

Income $500,000+ 1,674  1.05% Vehicles '

No Vehicles 7,721 4.82%

2025 Est. Average Household Income $88,122 1 Vehicle 51,836  32.38%

2025 Est. Median Household Income $64,885 2 Vehicles 64,080 40.03%

3 Vehicles 25,077  15.66%

2025 Median HH Inc. by Single-Class. Race 4 Vehicles 7,827  4.89%

or Eth. 5 or more Vehicles 3,544 2.21%

White Alone $72,618

Black or African American Alone $42,044 2025 Est. Average Number of Vehicles 1.9

American Indian and Alaska Native Alone $59,339

Asian Alone $79,877 Family Households

Native Hawaiian and Other Pacific Islander $45 082 2030 Projection 115,555

Alone ' 2025 Estimate 110,478

Some Other Race Alone $60,041 2020 Estimate 105,361

Two or More Races $58,772 2010 Census 106,088

Hispanic or Latino $61,034
Not Hispanic or Latino $65,604 Growth 2025 - 2030 4.59%

Growth 2020 - 2025 4.86%

%g;IZESt. HH by Type and Presence of Own 160 086 Growth 2010 - 2020 -0.68%

ild. '

Fam”y Households with Children 45,673 28.53% 2025 Est. Families by Poverty Status 110,478

Ej‘m".y :‘DCUSEhIO'?:S W!f_hOUt Children 1;31312 Z;-g;’f 2025 Families at or Above Poverty 97,515  88.27%
arried-Couple Families § .61% i ;

Married-Couple Family, own children 30,137 18.83% %%ﬁ%ff,ﬁn"'es ator Above Poverty with 42,903 38.83%

Married-Couple Family, no own children 49,280 30.78%

Cohabitating-Couple Families 8,514  5.32% 2025 Families Below Poverty 12,963 11.73%
Cohabitating-Couple Family, own children 3,148 1.97% 2025 Families Below Poverty with Children 9,343 8.46%
Cohabitating-Couple Family, no own children 5,366 3.35%

Male Householder Families 27180 16.98% 2025 Est. Pop 16+ by Employment Status
Male Householder, own children 2,190 1.37% Civilian Labor Force, Employed 182,271 54.51%
Male Householder, no own children 4,303 2.69% Civilian Labor Force, Unemployed 9,268 2.77%
Male Householder, only Nonrelatives 1,866 1.17% Armed Forces 367 0.11%
Male Householder, Living Alone 18,821 11.76% Not in Labor Force 142,472 42.61%
Female Householder Families 44,974  28.09%

Female Householder, own children 10,198 6.37% 2025 Est. Civ. Employed Pop 16+ by Class of

Female Householder, no own children 10,440 6.52% Worker

Female Householder, only Nonrelatives 1,021 0.64% For-Profit Private Workers 126,802  68.92%

Female Householder, Living Alone 23,316 14.57% Non-Profit Private Workers 12,808 6.96%
Local Government Workers 2,925 1.59%
State Government Workers 8,249 4.48%
Federal Government Workers 13,924 7.57%
Self-Employed Workers 18,922  10.29%
Unpaid Family Workers 347 0.19%

(R) TheRetailCoach.
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Retail Trade Area * Demographic Profile

Longview, Texas

DESCRIPTION

2025 Est. Civ. Employed Pop 16+ by
Occupation
Architect/Engineer
Arts/Entertainment/Sports
Building Grounds Maintenance
Business/Financial Operations
Community/Social Services
Computer/Mathematical
Construction/Extraction
Education/Training/Library
Farming/Fishing/Forestry
Food Prep/Serving

Health Practitioner/Technician
Healthcare Support
Maintenance Repair

Legal

Life/Physical/Social Science
Management

Office/Admin. Support
Production

Protective Services
Sales/Related

Personal Care/Service
Transportation/Moving

2025 Est. Pop 16+ by Occupation
Classification

White Collar
Blue Collar
Service and Farm

2025 Est. Workers Age 16+ by Transp. to
Work

Drove Alone

Car Pooled

Public Transportation
Walked

Bicycle

Other Means
Worked at Home

2025 Est. Workers Age 16+ by Travel Time to
Work

Less than 15 Minutes
15 - 29 Minutes

30 - 44 Minutes

45 - 59 Minutes

60 or more Minutes

2025 Est. Avg Travel Time to Work in Minutes
2025 Est. Occupied Housing Units by Tenure
Owner Occupied

Renter Occupied

2025 Owner Occ. HUs: Avg. Length of
Residence

2025 Renter Occ. HUs: Avg. Length of
Residence

*Years

DATA

2,565
1,917
7,053
6,858
3,298
2,029
12,159
11,697
1171
9,727
10,000
5,761
8,318
1,239
1,038
16,145
19,501
16,481
4,371
18,314
4,612
19,724

94,600
56,683
32,694

149,270
18,271
226
2,254
149
1,561
9,249

57,269
61,619
29,581

9,703
13,297

160,086
112,546
47,540

%

1.39%
1.04%
3.83%
3.73%
1.79%
1.10%
6.61%
6.36%
0.64%
5.29%
5.44%
3.13%
4.52%
0.67%
0.56%
8.78%
10.60%
8.96%
2.38%
9.96%
2.51%
10.72%

51.42%
30.81%
17.77%

82.48%
10.10%
0.13%
1.25%
0.08%
0.86%
5.11%

27

70.30%
29.70%

16.79°

7.39°

DESCRIPTION
2025 Est. Owner-Occupied Housing Units by
Value
Value Less than $20,000
Value $20,000 - $39,999
Value $40,000 - $59,999
Value $60,000 - $79,999
Value $80,000 - $99,999
Value $100,000 - $149,999
Value $150,000 - $199,999
Value $200,000 - $299,999
Value $300,000 - $399,999
Value $400,000 - $499,999
Value $500,000 - $749,999
Value $750,000 - $999,999
Value $1,000,000 or $1,499,999
Value $1,500,000 or $1,999,999
Value $2,000,000+

2025 Est. Median All Owner-Occupied Housing
Value

2025 Est. Housing Units by Units in
Structure

1 Unit Detached

1 Unit Attached

2 Units

3 or 4 Units

5to 19 Units

20 to 49 Units

50 or More Units
Mobile Home or Trailer
Boat, RV, Van, etc.

202|5 Est. Housing Units by Year Structure
Built

Housing Units Built 2020 or later
Housing Units Built 2010 to 2019
Housing Units Built 2000 to 2009
Housing Units Built 1990 to 1999
Housing Units Built 1980 to 1989
Housing Units Built 1970 to 1979
Housing Units Built 1960 to 1969
Housing Units Built 1950 to 1959
Housing Units Built 1940 to 1949
Housing Unit Built 1939 or Earlier

2025 Est. Median Year Structure Built

DATA

112,546

4,697
4,549
3,932
6,346
6,320
15,829
15,686
22,923
14,799
7,164
5,567
2,426
1,573
273
460

126,112
2,206
6,466
5,065
7,212
1,817
2,778

30,339

631

8,202
17,570
23,959
24,619
27,436
31,884
19,283
15,670

6,942

7,062

%

4.17%
4.04%
3.49%
5.64%
5.62%
14.06%
13.94%
20.37%
13.15%
6.37%
4.95%
2.16%
1.40%
0.24%
0.41%

$196,301

69.06%
1.21%
3.54%
2.77%
3.95%
1.00%
1.52%
16.61%
0.35%

4.49%
9.62%
13.12%
13.48%
15.02%
17.46%
10.56%
8.58%
3.80%
3.87%

1984
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About The Retail Coach.

The Retail Coach is a national retail recruitment and development firm that combines strategy, technology,
and creative expertise to develop and deliver high-impact retail recruitment and development plans to local
governments, chambers of commerce, economic development organizations and private developers.

Through its unique Retail360® Process, The Retail Coach offers a dynamic system of products and services that
better enable communities to maximize their retail development potential.

Retail:360° Process

Providing more than simple data reports of psychographic and demographic trends, The Retail Coach goes well
beyond other retail consulting and market research firms’ offerings by combining current national and statewide
demographics and trend data with real-world, “on-the-ground” information gathered through extensive visits to

our clients’ communities. Every community is different, and there is no “one size fits all” retail recruitment solution.
Compiling the gathered data into client-tailored information packets that are uniquely designed for, and targeted to,
specific retailers and restaurants who meet the community’s needs help assure our clients that they are receiving
the latest and best information for targeted retail recruitment efforts — all with personal service and coaching
guidance that continues beyond the initial project scope and timeline.

Our Retail:360® Process assures that communities get timely, accurate and relevant information.Translating that

data into the information that retailers need and seek assures our clients even better possibilities for tremendous
retail growth and success.

(R) TheRetailCoach.
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Retail Coach, LLC and should not be construed to represent the opinions of others, including its clients,
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All information furnished is from sources deemed reliable and is submitted subject to errors, omissions,
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Microsoft Corporation.

All information furnished is from sources deemed reliable and is submitted subject to errors, omissions,
change of terms and/or conditions.
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GRAHAM GROUP

BILL GRAHAM

Managing Director

bill.graham@sperrycga.com
Direct: 903.738.3886 | Cell: 903.738.3886

TX #244353

PROFESSIONAL BACKGROUND

Bill Graham serves as Managing Director for Sperry Commercial Global Affiliates Graham Group selling office, retail, multifamily, industrial and land properties. His focus is in
Dallas/Fort Worth and North East Texas including Longview, Tyler, Texarkana, Nacogdoches and Lufkin.

Graham, with his previous company, has achieved the number one Broker position in the State of Texas and number 3 Broker position in the Central Region of the US. This
last year he was in the Top Ten of his National Company in production.

Graham has also developed and built some of the most innovative projects in North East Texas including office, retail, medical, residential, and multifamily and land
developments. Graham's design/build firm was also the managing partner for numerous equity partnerships.

Graham is a past national director of the National Association of Home Builders, past State director of the Texas Association of Builders and past president of the East Teas
Home Builder Association. He has also served his community in many ways including six years as a board member for the Court Appointed Special Advocates (CASA) and
served for two years as President of the six County CASA being instrumental in bringing together the Sheriffs Department, Police Department and Child Protective Services
Agency to create the first Child Advocacy Center in his area.

EDUCATION

Graham earned a Bachelor of Business Administration in Finance from the University of Texas in Austin. He is a licensed real estate broker in the State of Texas.

Graham Group
3122 Nealy Way
Longview, TX 75605
903.738.3886

SPERRY - GRAHAM GROUP | 3122 NEALY WAY | LONGVIEW, TX 75605 SPERRYCGA.COM
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