
A LV I N  M A R K E T P L A C E

O F F E R I N G  M E M O R A N D U M
1591 E. Highway 6, Alvin, Texas 77511



Prime Locat ion:
Immediately adjacent to the NWC where Texas Highway 146 (Future Grand Parkway) and E. Highway 6 intersection one another which make up
Alvin’s main retail node. The two highways have a combined traffic count of over 63,525 vehicles per day. The center’s visibility is outstanding and is
easily accessible in all directions from both highways.

ALVIN MARKETPLACE
ADDRESS				    1591 E. Highway 6 
					     Alvin, Texas 77511

PRICE					     $6,352,650.00

OCCUPANCY	 			   100%

GLA					     22,405 SF

LAND AREA				    2.25 Acres

NUMBER OF TENANTS		  10

YEAR BUILT				    2001

COUNTY				    Brazoria

PROPERTY ID				    164929

GEOGRAPHIC ID			   0227-0051-000

Excel lent  Demographics:
Within a 5-mile radius, there are over 54,880 residents with an average household income of $109,496. The population has a high concentration of
residents identifying as Caucasian (59%), and a significant Hispanic population (44%), along with a mix of African American and other ethnicities.

Surrounding Retai l :
Alvin Marketplace is surrounded by the highest concentration of popular national retailers in the city including Walmart, Home Depot, Boot
Barn, Goodwill, Memorial Herman, and an array of popular casual restaurants, quick service restaurants, and personal needs retail. The strong
concentration of surrounding “everyday needs” retail makes it popular high trafficked location, which essential for long term success and tenant
retention.

Convenient/Ample Parking:
Alvin Marketplace features ample parking including head-in parking in front of all the storefronts. Parking is convenient for both patrons and center
employees. There are two curb cuts/access points off E. Highway 6 with 360 degrees traffic flow around the building.

National/Regional  Co-tenancy:
Alvin Marketplace features an array of national and regional retailers, service-oriented tenants, and restaurants, making this center “internet-
resistant”.

P R O P E R T Y  O V E R V I E W



Investment Opportunity:
Alvin Marketplace (the “Property”) is a neighborhood shopping center featuring a lineup of ten (10) national/regional retailers, service-oriented businesses, and

restaurants. The Property is located at Alvin’s main retail node, making it one of the most visible and well-positioned retail centers in the city. The Property was built

in 2001 and has retained almost half of its original tenants over its 25-year lifespan. Its strong real estate ensures the center’s long-term viability, relevance, and

tenant retention, while also making it easy to replace tenants when necessary. The center’s “below market” rental rates and short lease terms (less than five (5) years)

present tremendous upside for the purchaser of the Property and an opportunity to dramatically increase the Property’s NOI. The center’s solid construction, concrete

parking, and triple net tenant leases ensure very low “out-of-pocket” costs for the purchaser to maintain the Property.

The Property is supported by a thriving and growing city with excellent demographics and a strong workforce. Residential development in Alvin is currently at historic

levels. Since 2021, the population of Alvin within 5-miles of the Property has experienced year-over-year growth at the rate of 3.0% annually. As the development of

this submarket has exploded within these past few years, so has the traffic. By 2028, traffic along Highway 35 (40,000 vpd) and Highway 6 (24,000 vpd) will increase

dramatically as Highway 35 becomes part of the Grand Parkway. Upgrades to Highway 6/35 intersection have already been completed. Therefore, businesses in this

submarket should experience very little interruption during the conversion/expansion of Highway 35 into the Grand Parkway.

E X E C U T I V E  S U M M A R Y

P R O P E R T Y  S N A P S H O T

BUILDING				    22,405 SF

LAND		  			   2.25 AC

PRICE					     $6,352,650.00

CAP RATE - YR 1			   6.20%

CAP RATE - YR 2			   6.29%



R E G I O N A L  M A P



M A R K E T  A E R I A L
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S I T E  P L A N
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Dollar Tree 9,950 44.4% 11/1/2001 1/31/2030 $9.50 $94,525.00 $10.68 $7,877.08 $8,855.50 $16,732.58 $200,790.96

The Blu Spot 1,447 6.5% 3/1/2020 2/28/2029 $20.63 $29,851.61 $11.30 $2,487.63 $1,362.59 $3,850.22 $46,202.64

UPS Store 1,400 6.3% 10/1/2019 2/28/2030 $23.00 $32,200.00 $11.30 $2,683.33 $1,318.33 $4,001.66 $48,019.92

H&R Block 1,600 7.1% 10/30/2009 4/30/2028 $22.05 $35,280.00 $11.30 $2,940.00 $1,506.67 $4,446.67 $53,360.04

Smile Avenue 2,000 9.0% 1/1/2009 3/31/2030 $25.63 $51,260.00 $11.30 $4,271.67 $1,883.33 $6,155.00 $73,860.00

Alvin Cleaners 1,208 5.4% 7/1/2026 10/31/2031 $23.00 $27,784.00 $11.30 $2,315.33 $1,137.53 $3,452.86 $41,434.32

Pizza Hut 1,600 7.1% 11/16/2004 11/14/2029 $21.24 $33,984.00 $11.30 $2,832.00 $1,506.67 $4,546.67 $52,064.04

Amtex Insurance 1,600 7.1% 4/1/2017 4/30/2027 $22.80 $36,480.00 $11.30 $3,040.00 $1,506.67 $4,543.67 $54,560.04

Subway 1,600 7.1% 6/1/2001 5/31/2029 $22.00 $35,200.00 $11.30 $2,933.33 $1,506.67 $4,440.00 $53,280.00

Bank of America (ATM) kiosk n/a 9/9/2019 9/30/2029 n/a $17,299.68 n/a $1,441.64 n/a $1,441.64 $17,299.68

$393,864.29 $32,822.01 $20,583.96 $53,405.97 $640,871.64

T E N A N T  S U M M A R Y

T E N A N T R E N TA L B U M P S / N OT ES R E N E WA L O PT I O N S

Dollar Tree Rent increases to $9.80psf beginning 2/01/27 - 1/31/30. Liability Insurance 
not reimbursed. No Options

The Blu Spot No Options

UPS Store Rent increases to $24.00psf - 3/01/28 - 2/28/30. Three (3) at five (5) years. Each option at Prevailing Market Rate.

H&R Block Rent increases 3.0% - 5/01/27. No Options
Smile Avenue Rent increases 2.5% annually. No Options

Alvin Cleaners Rent increases 2.0% annually through Primary Lease Term. Two (2) at five (5) years. Option #1 - 2% annual increases. Option #2 - Pre-
vailing Market Rate.

Pizza Hut Rent remains flat throughout each five (5) year extension. Four (4) at five (5) years. Option #1 - $23.36psf Option #2 - $25.69psf Op-
tion #3 - $28.26psf Option #4 - $31.09psf

Amtex Insurance No Options
Subway No Options

Bank of America (ATM) Rent remains flat throughout each five (5) year extension. Two five (5) year options remaining - 10% increase between each option 
period.



O P E R A T I N G  S T A T E M E N T

I N C O M E 					     Y E A R  1		  Y E A R  2		  P E R  S Q  F T

N E T  O P E R AT I N G  I N C O M E
Y E A R  2

N E T  O P E R AT I N G  I N C O M E
Y E A R  1

$399,740.97

$393,864.29

O P E R AT I N G  E X P E N S E S 		  Y E A R  1		  Y E A R  2		  P E R  S Q  F T

Scheduled Base Rental Income		  $393.864.29		  $399,740.97		  $17.58*

Expense Reimbursement Income

CAM						      $50,411.25		  $50,411.25		  $2.25

Insurance					     $28,558.60**		  $28,558.60**		  $1.55

Real Estate Taxes				    $168,037.50		  $168,037.50		  $7.50

Total Reimbursement Income		  $247,007.50		  $247,007.50		  $11.30

Effective Gross Revenue			   $640,871.64		  $646,748.47		  $28.60

*   PSF Average is brought down by Dollar Tree who occupies 44% of the Center’s GLA. Withouth Dollar Tree,  
     the average rent per square foot is $24.03.

** Accounts for Dollar Tree’s reduction in Insurance.

CAM						      $50,411.25		  $50,411.25		  $2.25

Insurance					     $28,558.60		  $28,558.60		  $1.55

Real Estate Taxes				    $168,037.50		  $168,037.50		  $7.50

Total Reimbursement Income		  $247,007.50		  $247,007.50		  $11.30

Expenses as % of EGR				   $38.5%		  38.2%			 

Effective Gross Revenue			   $640,871.64		  $646,748.47		  $28.60



F E A T U R E D  T E N A N T S

Dollar Tree

www.dollartree.com

Dollar Tree is a leading value-oriented retail chain offering everyday essentials, household goods, party supplies, seasonal merchan-
dise, food, snacks, health and beauty products, cleaning supplies, and other discount merchandise. Headquartered in Chesapeake, 
Virginia, Dollar Tree operates more than 9,000 stores and 18 distribution centers across the contiguous United States and Canada. 
The brand is a strong traffic driver for necessity-based shopping and benefits from broad consumer appeal, frequent repeat visits, 
and a value-focused retail model.

Subway

www.subway.com

Subway is one of the world’s largest quick-service restaurant brands, serving made-to-order sandwiches, wraps, salads, bowls, and 
catering options. The company operates in more than 100 countries with approximately 37,000 restaurants worldwide, primarily 
through a franchise network of independent operators. KKCorp is the franchise operator of this restaurant. Based in Houston, KK-
Corp owns and operates over 152 Subway Restaurants throughout Houston and San Antonio.Subway’s recognizable brand, flexible 
footprint, and established quick-service model make it a familiar and convenient food option for nearby residents, employees, and 
shoppers.

The UPS Store

www.theupsstore.com

The UPS Store is a leading retail shipping, postal, printing, and business services franchise with more than 5,000 locally owned and 
operated locations across the United States. The brand provides packing and shipping, mailbox rentals, printing, copying, shredding, 
notary, faxing, and other small-business services. As a daily-needs service tenant, The UPS Store attracts consistent customer traffic 
from both individuals and local businesses.

Pizza Hut

www.pizzahut.com

Pizza Hut is one of the world’s largest and most recognizable pizza restaurant brands, founded in 1958 and now operating more 
than 19,000 restaurants in 108 countries. This location is owned and operated by Ayvaz Pizza, Inc. based in Houston. The company 
operates 358 locations making it Pizza Hut ’s second largest franchisee. Pizza Hut offers pizza, wings, pasta, sides, desserts, delivery, 
carryout, and digital ordering. The brand’s long-standing name recognition, national advertising platform, and strong delivery/carry-
out model make it a recognizable food-service tenant within neighborhood retail centers.



F E A T U R E D  T E N A N T S

H&R Block

www.hrblock.com

H&R Block is one of the most recognized names in tax preparation and financial services, providing in-person, online, and virtual tax 
fi l ing solutions for individuals and small businesses. Founded in 1955, the company has prepared more than 800 million tax returns 
worldwide and operates through more than 12,000 offices globally with more than 70,000 tax professionals. H&R Block brings sea-
sonal traffic, strong brand recognition, and a long-established service platform to the tenant mix.

Bank of America

www.bankofamerica.com

Bank of America is one of the largest financial institutions in the United States, serving approximately 70 million consumer and 
small business clients through its national banking platform. The company operates approximately 3,500 retail financial centers and 
approximately 15,000 ATMs, supported by a major digital banking platform with approximately 59 million verified digital users. A 
Bank of America location or ATM provides strong brand credibility, convenience, and an essential financial service component with-
in the retail center

Amtex Auto Insurance

www.amtexinsurance.com

Amtex Auto Insurance is a Texas-based insurance agency offering auto, renters, commercial, motorcycle, Mexico insurance, and oth-
er coverage options. Founded in 1999, Amtex has grown from a local family business into a statewide insurance provider with more 
than 85 locations across Texas, including the Houston, San Antonio, Dallas/North Texas, and Rio Grande Valley markets. The compa-
ny provides a practical, service-based use that serves recurring customer needs and complements daily-needs retail traffic.

Smile Avenue Family Dental

www.smileave.com

Smile Avenue Family Dental is a local Alvin, Texas dental practice offering comprehensive family dentistry services, including pre-
ventive care, cosmetic dentistry, dental implants, veneers, and other general dental services. The practice is led by Dr. Danielle K. 
Reed and serves patients from its office at 1591 E. Hwy 6, Suite 109 in Alvin. As a healthcare service tenant, Smile Avenue Family 
Dental provides appointment-driven customer traffic and supports the center ’s mix of essential neighborhood services.



M A R K E T  H I G H L I G H T S

Major  Area Employers 			   Sector 					     Employees

Community  Overview: 
The City of Alvin is in Brazoria County, approximately 30 miles South of Downtown Houston. Alvin has a population of 

29,869 made up of 10,544 households. Brazoria County has a population of 413,224 made up of 138,692 households 

(source: US Census Bureau and Sites USA). Its labor force is approximately 15,000 strong with an unemployment rate 

of approximately 4.5%. Alvin offers a mix of small-town charm and easy access to big city amenities. Alvin’s success 

at attracting new residents is its low cost of living. Its reasonable cost of housing makes Alvin more affordable than its 

neighboring communities.

Alvin’s diverse economy is driven by a mix of manufacturing, retail, and educational sectors. Alvin’s proximity to Freeport, 

the nation’s largest petrochemical complex, plays a significant role in Alvin’s growth in the manufacturing sector. The 

multitude of ongoing and announced plant expansions is an indication of the transformation that is currently taking place 

in Alvin, positioning the city on path of continued growth and prosperity. The cornerstone of Alvin’s educational sector 

is Alvin Community College (“ACC”), which is a key component of the Greater Houston education and workforce training 

system. ACC has an average yearly enrollment of approximately 6,000 students. The school offers many degree options in 

the areas of business, academics, health care, law, industrial technologies, and science and engineering.

Area Growth: 
In recent years, Alvin has experienced significant population growth and housing development, driven by the area’s 

strong job market and proximity to Houston and the Texas coast.

Infrastructure: 
Alvin benefits from its proximity to the coast and highway systems which run through the city. In 2028, Highway 35 will 

become part of the Grand Parkway, a massive 180-mile, 7 county orbital tollway around Greater Houston designed to 

reduce congestion as the region’s third, outermost beltway.

INEOS Olefins & Polymers USA			  Chemicals/Plastics			    ±643
Rice-Tec  						      Agriculture/Brotechnology		  ±1,166 
Ascend Performance Materials  		  Chemicals/Plastics				   ±462
Wal-Mart Associates  				    Retail						     ±520 
Ron Carter Automotive  				    Automobile					     ±320
Alvin Community College  			   Education					     ±315



D E M O G R A P H I C S

P O P U L AT I O N 1 M I L E 3 M I L ES 5 M I L ES

2020 Population 3,826 26,839 50,653

2025 Population 3,915 29,460 54,880

2030 Population 4,086 32,090 60,077

Daytime Population 6,210 60,589 46,379

Annual Growth 2025-2030 0.86% 1.72% 1.83%

H O U S E H O L D S

2020 Households 1,373 10,125 17,930

2025 Households 1,461 11,379 20,030

2030 Households 1,549 12,530 22,253

Annual Growth 2025-2030 1.18% 1.95% 2.13%

H O U S I N G

Median Home Value $214,378 $238,499 $293,381

2025 Housing Units 1,572 12,413 21,554

Owner Occupied Households 48.7% 63.2% 73.3%

Renter Occupied Households 51.3% 36.8% 26.7%

Average Households Income $77,646 $85,893 $109,496

Median Household Income $58,954 $70,268 $84,297



D I S C L A I M E R
O F F E R I N G  M E M O R A N D U M

Bruce W. Frankel
bfrankel@frankeldev.com
713.661.0440

Alvin Marketplace
1591 E. Highway 6
Alvin, Texas 77511

This offering memorandum has been prepared for information purposes only, and does not purport 
to contain all the information necessary to reach a purchase decision for the property described 
herein (the “Property”). The information contained herein (the “Information”) has been carefully 
compiled, but not independently verified by the Seller or Frankel Development Group, and there is 
no representation, warranty or guarantee whatsoever as to its completeness or accuracy.

Any potential Purchaser shall rely entirely on its own information, judgment and inspection of the 
Property and its records, and neither the Seller nor Frankel Development Group assume any liability 
whatsoever for errors or omissions in the Information or any other data provided in connection with 
the Property. Each potential Purchaser and any party related thereto agrees that neither Seller not 
Frankel Development Group shall have any liability for any reason, whether for negligence or gross 
negligence, from the use of the Information by any person in connection with the purchase of or any 
other investment in the Property by a Purchaser or any other party related thereto.

Neither the Seller nor Frankel Development Group has any liability whatsoever for any oral or written 
representations, warranties or agreements relating to the Property except as expressly set forth by 
any such party in any contract of sale executed in connection with the Property.

This presentation is subject to changes by the Seller as to price or terms, to prior sale, to withdrawal 
of the Property from the market, and other events beyond the control of the Seller and Frankel 
Development Group. 


