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THE INLAND EMPIRE IS ABOUT TO BE

REVOLUTIONIZED.

Capital City will propel Ontario into a brilliant new future. From its position at the
heart of the Inland Empire, Capital City will stand as the destination for entertain-
ment, immersive cultural experiences and an exquisite selection of dining.




WHY

POPULATION GROWTH

Already home to 188,077 residents, On-
tario is poised for massive expansion, with
its population expected to nearly double
) to 400,000 by 2050. This dramatic growth,
- Mk e ha driven by arising wave of high-income
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_%'f_i 2 . . ol - . . seasonal productions. Capital City will
= : : propel the City of Ontario to an un-
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RESIDENTIAL DEVELOPMENT

The City of Ontario is a magnet for
" growth, boasting Ontario Ranch,
; ; I - oW ‘I' : ' . the #5 top-selling masterplanned
P 2 " P /2 . == : . g community in the U.S. This surge in resi-
4 V4 ' 4 Y — 3 _ dential development across Ontario and
' ' _ '_ its surrounding areas is a direct response
V4 ! ) \ to escalating population demands.
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CURTAIN UP ON A
NEWwW ERA

With Phase | already underway and o
projected for completion in Q1 2027, - -
CGPITCH City is set to become an _eogerly SO Orange County, San Diego, and the
anticipated and seamless extension of fl \ & e

X . . : greater Coachella Valley. All eyes are
The VIbI’GI’]T TOYOTG AreﬂCI eXperleﬂce Wi i ',.:! / e - now on the Inland Empire as Southern
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. - ’ )/ o : : . e : Strategically positioned, Ontario serves as
' the central nexus connecting Southern
California’s major markets: Los Angeles,
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YOUR TABLE IS
READY, YOUR
EXPERIENCE AWAITS,
IN THE HEART OF THE

INL_AND
EMPIRE

Located on ground floor.

Access from Plaza and
outdoor patio level.

Located on ground
floor. Access from
outdoor patio level.

Located on two levels. Access

We've made parking simple
and convenient from the
moment guests arrive at
Capital City. Customers
can park in surface lots,
garages, or use valet — all
conveniently located near

the main plaza and the
Arena. Plus, getting around
is a breeze with pedestrian-
friendly walkways lined with
shops and restaurants.

RETAIL PARKING

(FUTURE PARKING STRUCTURE
5,000 SPACES)

RETAIL
PARKING

ol (FUTURE STRUCTURE

200 SPACES)

RETAIL
PARKING
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on ground from plaza through Ty e
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10,280 SF
Combined I1st + 2nd Floor
INTERIOR AREA

5,680 SF
Combined 1st + 2nd Floor

EXTERIOR AREA

ONTARIO CENTER PARKWA,Y::;:::::ﬂ

GROUND LEVEL FLOOR PLAN
6,457 SF INTERIOR | 4,341 SF EXTERIOR

UPPER LEVEL FLOOR PLAN
3,832 INTERIOR | 1,339 EXTERIOR
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6,036 SF
INTERIOR AREA

3,286 SF
EXTERIOR AREA

ONTARIO CENTER PARKWAY

FLOOR PLAN
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8,923 SF

[
INTERIOR AREA 4

1,846 SF
EXTERIOR AREA

ONTARIO CENTER PARKWAY
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HIGH GROWTH, HIGH
DEMAND

The City of Ontario boasts an ide-
al demographic profile for retail
success: a rapidly growing popu-
lation with increasing disposable
income and a strong appetite for
sophisticated offerings. This robust
consumer base, combined with
the city's probusiness environment
and ongoing urban revitalization,
creates an exceptionally attrac-
five landscape for retail opera-
tors looking to expand and thrive
in Southern California's dynamic
Inland Empire.
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POPULATION

188,077

2026

400,000

2050

HOUSING

53,940 $593,268

CITY OF ONTARIO

© GENERATION ALPHA

TOP INDUSTRIES

KL

MEDIAN AGE

GENERATION Z
MILENIALS

11.3%

Healthcare

11%

Logistics

PLAN TO GROW OVER BY

The population of

the City of Ontario
Increased by 11%

since 2014.

GENERATION X
BABY BOOMERS
@ GREATEST GENERATION

12.1%

Retail

10.5%

Manufacturing

R[OJININ(ERUNIN AVG. HOUSING VALUE

TOTAL HOUSING PRODUCTION

Ontario Ranch is the #5 Top Selling Master
Planned Community in the U.S. and is built on

a Gigabit-speed broadband network making it
the best-connected community in the region.
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2002 2004 2006 2008 2010 2082 2014 2006 2008 2020 2022 2023

LABOR & INCOME HOUSING

%t $108,809 {0) 96,470

Average Household Income Housing Units
in the City of Onatario

= 73%

Residents are High School Total Businesses
Graduates or Higher

fot 55,991 41,709,600

Households Project Jobs by 2035




2025 Average Household Income
estimated by block group
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$60k to $80k

DIVE INTO THE
DETAILLS o~
g Toyota Arena
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¢ Victoria Gardens

$80k to $100k
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Beyond projections, the hard - ' of
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CREESIRE STALER ()

70 PERCENT OF VISITORS
WITHIN 5 MILES 5 - .
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FOR MORE INFORMATION,
PLEASE CONTACT:

JARED HIMES

Lic. 01921954
+1 949 344 1200
jared.himes@cbre.com

BRANDON BEAUCHEMIN

Lic. 01338753

+1 909 418 2213
brandon.beauchemin@cbre.com

CRISTIAN GOODSON
Lic: 01982883

+1 213 613 3003
cristian.goodson@cbre.com

JENNY ENG

Lic. 01931224 CBRE

+1 239 631 8788

jenny eng@cbre com © 2026 CBRE, Inc. All rights reserved. This information has been obtained from sources

believed reliable but has not been verified for accuracy or completeness. CBRE, Inc. makes
no guarantee, representation or warranty and accepts no responsibility or liability as to
the accuracy, completeness, or reliability of the information contained herein. You should
conduct a careful, independent investigation of the property and verify all information.

EDWARD MATEVOSIAN

Lic. 01358783 Any reliance on this information is solely at your own risk. CBRE and the CBRE logo are

service marks of CBRE, Inc. All other marks displayed on this document are the property
+1 818 8238967 of their respective owners, and the use of such marks does not imply any affiliation with or
edward.matevosian@cbre.com endorsement of CBRE. Photos herein are the property of their respective owners. Use of

these images without the express written consent of the owner is prohibited.




