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| Executive Overview

Luke Whittaker and Mitchell Glasson are pleased to present this
exceptional opportunity to acquire the well-positioned 73-room
Hampton Inn in Marion, Indiana. Located along North Baldwin Avenue
in Marion’s primary commercial corridor, the property benefits from
proximity to a steady base of corporate and institutional demand,
including major employers such as General Motors’ Marion Metal
Center. The hotel also draws consistent university-related demand
from Indiana Wesleyan University, which attracts visiting faculty,
athletic teams, student families, conference attendees, and year-round
campus activity. Additional demand is driven by Marion’s convenient
regional connectivity between Indianapolis and Fort Wayne. Marion
continues to experience stable economic activity supported by a diverse
employer base and ongoing regional investment. With limited upper-
midscale competition in the immediate area, the Hampton Inn Marion
offers investors an attractive opportunity to capture reliable demand
and benefit from the long-term strength of a Hilton-backed, nationally
recognized brand.




The Opportunity

Property Name

Total Keys

Address

City, ST

Year Built/Renovated

Building Size (SF)

Lot Size (AC)

Daily Traffics (Hwy 9)

Hotel Location Type

Market Name

Submarket Name

Class

Corridor

Stories

Amenities

Demand Drivers

Hampton Inn Marion

73

1502 North Baldwin Ave

Marion, IN

199972024

+44,296 SF

+2.24 AC

+23,000 VPD

Small Metro/Town

Indiana North

Indiana North Area

Upper Midscale

Interior

Three (3)

Fitness Center, Event Space, Pool

Interstate Travel, University, Manufacturing

B——

Welcome




| Investment Highlights

Property Highlights

e Proximity to Multiple Demand Drivers — Ideally positioned along Marion’s
primary commercial corridor with convenient access to State Road 9 and
regional routes connecting to Indianapolis and Fort Wayne. Additional
demand is driven by nearby corporate employers—including GM’s Marion
Metal Center—local healthcare facilities, retail and dining, community event
venues, and recreational attractions throughout Grant County.

o Established University Market — Located just minutes from Indiana
Wesleyan University, the hotel benefits from steady, year-round demand
generated by university athletics, visiting faculty, student families,
conferences, and campus events.

o Cash-Flowing Business — As an efficient limited-service Hampton by
Hilton operation, the property delivers strong operating margins and
predictable performance, allowing a new owner to capture attractive cash-
on-cash returns backed by a top national brand.




Property Photos




Property Amenities

Dining
Free Hot Breakfast

Fithess and Recreation

Indoor Pool & Fitness Center

Business and Work

Meeting Rooms

Guest Services
EV Charging

Conveniences
Free Parking

Free WiFi

Connecting Rooms
Streaming Entertainment




Market Dverview Hampton Inn Marion

1502 North Baldwin Ave | Marion, IN 46952
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Marion, IN

Market Demographics

27,384 $43,349 11,070 58.9%

Total Population Median HH Income # of Households Homeownership Rate

11,513 15% 34.8 $83,200

Employed Population % Bachelor’s Degree Median Age Median Property Value

Local Market Overview Property Demographics

Marion, Indiana, the county seat of Grant County, is strategically located in

east-central Indiana with direct access to major regional roadways, including POPULATION
Interstate 69 and State Roads 18 and 9. These transportation arteries connect
the city efficiently to Indianapolis, Fort Wayne, and the broader Midwest,
supporting robust drive-in demand for lodging. The city benefits from a blend of 2025 Population
institutional, industrial, and recreational attractions that help sustain hospitality
needs year-round. HOUSEHOLDS

Marion is home to Indiana Wesleyan University, one of the largest private

universities in Indiana, which draws students, families, faculty, and event 2025 Households

attendees from across the country. The city also features the Mississinewa

Riverwalk, Matter Park botanical gardens, and historic downtown architecture,

which attract both regional tourists and local visitors. Business travel is INCOME

supported by the presence of General Motors Marion Metal Center and other

manufacturing employers, as well as Marion Health, the city’s leading healthcare

provider. These dynamics create a dependable base of leisure and commercial Avg Household Income $74.658 $58.513 $68.748

lodging demand for midscale hotel assets.




Economic Drivers

A core manufacturing and logistics base supports business travel and hospitality demand.

Located in east-central Indiana with regional highway access and a modest population base.

Economic Overview

Marion’s economy is driven by manufacturing, healthcare, and education, with major employers including
General Motors, Marion Health, and Indiana Wesleyan University. Located along the [-69 corridor, the city
offers strong logistical advantages and a stable labor force. Ongoing industrial investment and workforce
development initiatives support a resilient, diversified economic base ideal for value-focused operations.

Geographic Advantages

Located roughly equidistant (~85 miles) fo Indianapolis and Fort Wayne, alongside 1-69 corridor providing
strong regional connectivity. The region is anchored by major employers such as General Motors Marion
Metal (manufacturing), Marion Health (healthcare) and Indiana Wesleyan University (education).

Primary Industries

e Manufacturing

e Healthcare & Social Assistance
e Education & Service

Top Employers

e General Motors — Metal Fab (Marion)
»  Marion Health

* Indiana Wesleyan University

o Hartson-Kennedy Cabinet Top Co.

e Walmart Supercenter

Recent Developments

o Major manufacturing investment expansions (e.g., Café Valley facility expansion)
Grant County Growth Council

o Downtown riverfront redevelopment & streetscape improvements (Mississinewa riverfront)
Grant County Growth Council

»  Workforce pipeline programs linking K-12, technical college, university to local employers 12




Hospitality Demand Drivers

Higher Education

Indiana Wesleyan University (IWU) is located within a short drive (under 10
minutes) of the subject site and is the largest private university in Indiana, with a
student population exceeding 10,000 (including online). The residential Marion
campus serves thousands of undergraduates, hosting a wide variety of events

throughout the academic year.

Strategic Value: This institutional proximity supports recurring academic lodging
demand from prospective students and their families, athletic teams, visiting
faculty, alumni, and event attendees. Seasonal patterns (e.g., orientation, move-

in weekends, homecoming, and commencement) provide predictable base
business. Additionally, the university frequently hosts regional conferences, athletic
tournaments, and summer camps, offering opportunities for contracted room
blocks and group partnerships.

Transportation & Connectivity
Well-Connected Regional Access for Business and Leisure Travelers

e U.S. Route 35 / State Road 9 — Located directly along Marion’s primary
commercial corridor, the hotel offers immediate access to these key regional
routes connecting travelers to Kokomo, Muncie, and northeastern Indiana.

e Interstate 69 — Approximately 20 minutes from the property, 1-69 provides
direct connectivity to Indianapolis to the south and Fort Wayne to the north,
facilitating both business and regional leisure travel.

o Fort Wayne International Airport (FWA) — Roughly 55 minutes away, FWA
offers nonstop service to major national hubs, providing broader air access for
both corporate and leisure guests.

e Indianapolis International Airport (IND) — Approximately 1 hour and 20
minutes from the property, IND is the state’s largest airport with extensive
domestic and international connectivity.

Vestwood
Square

Shady Hills

IAY NY3LSIM S

+10 minutes from SP

INDIANA WESLEYAN UNIVERSITY

Shadaland Hanfield

#
’*‘wwmsmw?
o

Marion

Lake Wood
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Local Industry

Corporate & Contract Stays: Hampton Inn in Marion, IN location, just
2.8 miles (under 10 minutes) from the General Motors Marion Metal
Center, establishes it as the primary lodging choice for all GM-related
business. This facility drives stable corporate demand through regular
Supplier and Vendor Visits (for quality checks and contracts) and GM
Corporate/Executive Visits (for operational reviews). Crucially, future
demand is secured by GM’s recent $491 million investment to convert
the plant for EV components (Chevrolet Silverado EV, Cadillac LYRIQ).
This ongoing expansion generates high-value, long-term extended-stay
demand from specialized construction crews, installation technicians,
and future training/start-up teams.

Major Investment & EV Transition: The GM Marion Metal Center is undergoing
a $491 million transformation to manufacture stamped parts for future Electric
Vehicles (EVs), including the Chevrolet Silverado EV and Cadillac LYRIQ.

This multi-year project is a potent source of demand, creating a long-term,
predictable stream of extended-stay revenue. This demand comes from
specialized construction crews, technicians, and equipment vendors installing
new press lines, followed by corporate and supplier tfeams arriving for necessary
training, commissioning, and launch support for the new EV-focused operations.

14
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Financial Overview Hampton Inn Marion

1502 North Baldwin Ave | Marion, IN 46952




Financial Overview

2025 2024 2023 - Renovation Year

Number of Rooms 73 Number of Rooms 73 Number of Rooms 73

Available R Available R 26,645
Available Rooms 26,645 vailable Rooms 26,645 vailable Rooms

Occupancy 63.80% Occupancy 58.40%
Occupancy 62.16%

ADR $126.77 ADR $115.29
ADR $127.34

RevPAR $80.91 RevPAR $67.33
RevPAR $79.15 Room Revenue $2,155,847 Room Revenue $1,794,008
Room Revenue $2,108,952 Total Revenue $2.,191,952 Total Revenue $1,817.195




| Financial Overview

$7,250,000 +3.44 $99,000

List Price Room Revenue Multiple Price Per Key
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Exclusively Listed By

Luke Whittaker Mitchell Glasson
Associate Vice President
+1(317) 493-0055 +1(949) 432-4502
luke.whittaker@matthews.com mitchell.glasson@matthews.com
License No. 02185614 (CA) License No. 02016029 (CA)

Kyle Matthews | Broker of Record | License No. RC52200195 (IN)

This Offering Memorandum contains select information pertaining to the business and affairs of the property owner and its tenant for real property located at 1502 North Baldwin Ave Marion, IN 46952(“Property”). The Offering

Memorandum may not be all-inclusive or contain all of the information a prospective purchaser may desire. The information contained in this Offering Memorandum is confidential and furnished solely for the purpose of a review by a
prospective purchaser of the Property. It is not to be used for any other purpose or made available to any other person without the written consent of Seller or Matthews™. The material and information in the Offering Memorandum is
unverified. Matthews™ has not made any investigation, and makes no warranty or representation, with respect to square footage, income and expenses, the future financial performance of the property, future rent, and real estate value market
conditions, the condition or financial prospects of any tenant, or the tenants’ plans or intentions to continue to occupy space at the property. All prospective purchasers should conduct their own thorough due diligence investigation of each
of these areas with the assistance of their accounting, construction, and legal professionals, and seek expert opinions regarding volatile market conditions given the unpredictable changes resulting from the continuing COVID-19 pandemic.
The information is based in part upon information supplied by the Owner and in part upon financial information obtained from sources the Owner deems reliable. Neither owner, nor their officers, employees, or real estate agents make any
representation or warranty, express or implied, as to the accuracy or completeness of this Offering Memorandum, or any of its content, and no legal liability is assumed or shall be implied with respect thereto. Prospective purchasers should

make their own projections and form their own conclusions without reliance upon the material contained herein.

By acknowledging your receipt of this Offering Memorandum for the Property, you agree:

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and
3. You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner.

Matthews™ is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum. The presence of any entity’s name or logo, including any commercial tenant’s name or logo, is informational only

and does not indicate or suggest any affiliation and/or endorsement of Matthews™, the property, or the seller by such entity.

Owner and Matthews™ expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to purchase the Property and to terminate discussions with any person or entity reviewing this Offering

Memorandum or making an offer to purchase the Property unless and until a written agreement for the purchase and sale of the Property has been fully executed and delivered.

If you wish not to pursue negotiations leading to the acquisition of the Property or in the future you discontinue such negotiations, then you agree to purge all materials relating to this Property including this Offering Memorandum.

A prospective purchaser’s sole and exclusive rights with respect to this prospective transaction, the Property, or information provided herein or in connection with the sale of the Property shall be limited to those expressly provided in an
executed Purchase Agreement and shall be subject to the terms thereof. In no event shall a prospective purchaser have any other claims against Owner or Matthews™ or any of their affiliates or any of their respective officers, directors,

shareholders, owners, employees, or agents for any damages, liability, or causes of action relating to this solicitation process or the marketing or sale of the Property.

This Offering Memorandum shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the state of affairs of the Property since the date of this Offering Memorandum.
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