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Property Details

THE OPPORTUNITY

ICON Park is a 20-acre, global leader in location-based entertainment in
the most-visited destination in the U.S, Orlando, Florida.

ICON Park is located at the epicenter of Orlando’s Entertainment District
with entrances on both Universal Blvd and International Drive.

The park destination attracts ~5 million guests each year with its unique,
world-famous entertainment attractions, over a dozen immersive restau- UNPARALLELED EXPOSURE
rants and bars, nightly live music, and an extensive shopping and outdoor
marketplace - all anchored under the brilliant lights of The Orlando Eye

; ) At 400-ft, the park boasts the tallest observation wheel on the East Coast,
by Merlin Entertainments.

called The Orlando Eye, which is visible day and night, and by air or on the
o ground

Open 365 days a year and no admission cost
Exceptional views and diverse experiences allow the Park to serve as a
magnet to Central Florida’s 74 million annual visitors, as well as the three
million residents within a 30-45 minute drive and a total of five million
residents within a two hour drive.

Features an open-air, pedestrian-friendly layout with a center lawn and
winding brick promenade

Within walking distance from thousands of hotel rooms

Located in the middle of the world-famous International Drive Resort Area, with
easy access to major highways, such as Interstate 4, the Florida
Turnpike and the Beachline.

Abundant covered parking, featuring 1-600 spaces with two floors of pre-
mium parking, four floors of free parking and ground floor valet service
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WORLD-CLASS TENANCY

ICON Park’s portfolio of 50+ tenants include globally recognized
brands that appeal to both families and adults.

Guests can dine on a diverse selection of authentic cuisine at Blake
Shelton’s Ole Red, Darden’s Yard House, Gordon Ramsay’s Fish &
Chips, Shake Shack, Uncle Julio’s, Sloppy Joe’s, and The Sugar Facto-
ry. Enjoy restaurants with live entertainment at Blake Shelton’s Ole Red
and Tin Roof.

ICON park also hosts live events and music in the main courtyard area.

Attractions for the whole family to enjoy include Merlin Entertainments’
Madame Tussauds, the world’s most famous celebrity wax museum;
Merlins Sea Life Aquarium, an immersive marine habitat with a 360-de-
gree viewing tunnel; Build-a-Bear Workshop, sky-high views from The
Orlando Eye and a host of optical illusion, virtual reality, escape room
and family gaming experiences.

ICON Park is the only nightlife entertainment destination in Orlando
with multiple locations that feature nightly live entertainment, and

its car traffic-free layout encourages guests to remain on-site and
create their own walkable “bar crawl” throughout its collection of bars,
entertainment activities like immersive museums, VR, live music, and
late-night dining.

NEIGHBORING AMENITIES AND
GROWTH OF SURROUNDING AREA

The Park is surrounded by 150+ hotels, consisting of 45,500 rooms
(40% of the tri-county inventory)

World-famous theme parks including, Universal Studios, SeaWorld,
Aqguatica, Walt Disney World and Epic Universe (2025 opening) are
within a 3-mile radius

Orange County Convention Center, the second largest convention
center in the US and commands ~1.4 million attendees, is only 1 mile
from ICON Park

Brightline opened the first leg of a $1.75 billion investment in the
region, connecting high speed rail between Miami and Orlando’s
International Airport.

Two future phases in planning are a second leg directly from the
airport into the International Drive Resort Area, and a route
continuing to Tampa.

Hundreds of millions of dollars to be invested in the expansion of
Orange County’s 7 million-square-foot convention center, already
the second-largest in the nation.

An additional $4 billion in new and expanding hotels, attractions,
restaurants, convention space, entertainment venues and roadwork
enhancements. In total, 65 projects are planned with the majority to
be complete by the end of 2024.
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Availabilities

DESCRIPTION BUILDING LOCATION

NaAlb | 6509 gF | OuibackSteakhouse Outparcel - North » N’VEQ
Carrabba's Italian Grill B S4; 81y,

A2 5,430 SF | Shake Shack QOutparcel - North E D( 4,500

A3 7,006 SF | Buffalo Wild Wings Outparcel - North » 440

A4 12,366 SF | Yard House Qutparcel - North =
Ab, A7 11,360 SF | Tin Roof Orlando North Building

Ab 4,725 SF | Sloppy Joe’s North Building

A8 6,000 SF | Sugar Factory North Building )

A9 3545SF | RSI North Building

A10 1,400 SF | Breathe Oxygen Bar North Building

AN 1,360 SF Build-A-Bear Workshop North Building

B1 8,620 SF | Uncle Julio's Mexican From Scratch| Outparcel - South L n&

B2 17,289 SF | Ole Red Orlando Outparcel - South b4 THE WHEELHOUSE

B3 ;1(;?0(2;;: Vacant Pad : International Dr  Outparcel - South o 0

B4 ;Z?OOOOOtSF Orlando Slingshot Outparcel - South :; - : e

Bb5a 5,065 SF | Helena Modern Riviera South Building o : Irk 8

B5b 7,285 SF | Brother Jimmy's South Building .— PARKING GARAGE 6
Bé6,B7b 7,775 SF Museum of lllusions South Building i l 5

B7 8,000 SF Coming Available Soon South Building E

C1 1460 SF | Gordon Ramsay Fish & Chips | Central Lawn >

Cc2 1130 SF Ben & Jerry’s Central Lawn

C3 1,438 SF The Winery & Tasting Room by Brewlando| Central Lawn g’ L

C4 1,220 SF | iCafe de Paris Central Lawn - 2 G2

D1 22,950 SF | Madame Tussauds Wheelhouse Building o b

D2 2,854 SF | Wheelhouse Market Food Hall | Wheelhouse Building 9 é § 2

D3 25,616 SF | Sea Life Aquarium Wheelhouse Building g. S- %

D4 7500 SF | InThe Game Wheelhouse Building "g-g . “'_':'..' .“.’.*F_" o | <

G1 1,078 SF | Caleoni Sunglasses North Garage Building ; g ;;‘.'.‘.E.':‘.'..EE B

G2 3,202 SF | ICON Park Gifts North Garage Building E 3 ATA, AB

:E:t INTERNATIONAL DR (27,000 AADT)
=
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THE LAST OPPORTUNITY ON I-DRIVE

The last remaining vacant outparcel within the
Orlando Entertainment & Convention Districts
along International Drive

Parcel Dimensions are approximately:
- International Drive: 96.78'

- South Boundary: 184.8'

- ICON Park Promenade: 73.76'

- North Boundary: 168.83'

Conceptual Floor Plans contemplated
a building floor plate of 80’ x 143’

A Building Height of 64’ is possible, for a
2-story building with a tall first floor as well
as a rooftop pavilion

The Conceptual Elevations herein are for
reference purposes only, to provide an idea
of scale, massing, etc.




Universal Boulevard Outparcels
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Hotels and Accommodations
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Baymont By Wyndham Orlando Universal Blvd

Drury Inn & Suites Orlando

Heart Of I-dr

Econo Lodge International Dr

Enclave Suites

Westgate Palace Resort

The Point Orlando Resort

Holiday Inn Express & Suites Orlando - International Dr
Coco Key Hotel And Water Resort-orlando

Quiality Suites

Rosen Inn International

The Floridian Hotel & Suites

Comfort Inn & Suites Near Universal Orlando Resort
Hampton Inn & Suites Orlando Intl Dr N

Staysky Suites - | Dr Orlando

Country Inn & Suites By Carlson, Orlando Universal, F
Crowne Plaza Orlando-universal

Wyndham Orlando Resort International Dr

Comfort Inn International Dr.

Best Western International Dr - Orlando

Embassy Suites By Hilton Orlando International Dr Jamaican Court
Quiality Inn At International Dr

Red Roof Plus Orlando Conv Ctr

Fairfield Inn & Suites Orlando International Dr/conv Ctr
Allure Resort

Rodeway Inn International Dr

Sonesta Es Suites - Orlando

Courtyard Orlando International Dr/conv Ctr

Castle Hotel, Autograph Collection

La Quinta Inn & Suites By Wyndham Orlando | Dr/conv Ctr
Avanti Resort Hotel

Hyatt Place Orlando/conv Ctr

33.
34.
35.
36.

37.

38.
39.
40.

41.

2.
43,
44,
45,
46,

47.

48.

49.

50.

51.

52.
53.
54.
55.
56.

57.

58.

59.

60.

61.

62.
63.
64.

Extended Stay America Orlando Convention Ctr Pointe
Hampton Inn Orlando International Dr/conv Ctr

Residence Inn Orlando Conv Ctr

Springhill Suites Orlando Conv Ctr/international Dr Area
Embassy Suites By Hilton Orlando International Dr Conv Ctr
Homewood Suites By Hilton Orlando-international Dr/conv Ctr
Rosen Inn At Point Orlando

Quality Suites

Rosen Plaza On International Dr

Las Palmeras By Hilton Grand Vacations

Extended Stay America - Orlando - Southpark - Commodity Circle
Extended Stay America - Orlando - Southpark - Equity Row
Intown Suites Extended Stay Orlando FI - Presidents Dr
Hampton Inn & Suites Orlando-john Young Pkwy/s. Park
Home2 Suites By Hilton Orlando South Park

Econo Lodge Inn & Suites Near Florida Mall

Baymont By Wyndham Florida Mall

Hyatt Regency Orlando

Rosen Centre Hotel

Hilton Orlando

Rosen Shingle Creek

Vista Cay Resort By Millenium

Midpointe Hotel By Rosen Hotels & Resorts At International Dr
Days Inn By Wyndham Orlando Conv. Center/international Dr
Hometowne Studios Orlando South

La Quinta Inn & Suites By Wyndham Orlando South

Westgate Lakes Resort & Spa Universal Studios Area

Tru By Hilton Orlando Conv Ctr

Extended Stay America - Orlando - Convention Ctr

Four Points By Sheraton Orlando Conv Ctr

Best Western Orlando Conv Ctr Hotel

Extended Stay America Orlando Conv Ctr

65.
66.

67.

68.
69.
70.

71.

72.
73.
74.
75.
76.

77.

78.
79.

Doubletree By Hilton Hotel Orlando At Seaworld
Courtyard Orlando South/john Young Pkwy
Woodspring Suites Orlando South

Hilton Garden Inn Orlando At Seaworld
Renaissance Orlando At Seaworld

Holiday Inn Express & Suites Orlando At Seaworld
Holiday Inn Express & Suites Orlando At Seaworld
Springhill Suites Orlando At Seaworld

Fairfield Inn & Suites Orlando At Seaworld

The Ritz-carlton Orlando, Grande Lakes
Residence Inn Orlando At Seaworld

Homewood Suites By Hilton Orlando At Seaworld
Staybridge Suites Orlando At Seaworld

Hampton Inn & Suites Orlando At Seaworld

Hilton Grand Vacations At Seaworld
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Orlando Attraction & Tourist Corridors

2022 VISITOR ATTENDANCE
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Major Demand Generators

WITHIN 5-MILES OF ICON PARK

ORANGE COUNTY UNIVERSAL
CONVENTION CENTER ORLANDO RESORT

- Located 1 mile south of ICON Park « Located 1.5 miles north of ICON Park

- 2nd largest convention center in the United States + 10.7 million visitors in 2022

- Hosted 193 events & 1.5 million attendees (2022) - Orlando’s 3rd largest employer with 25,000 employees
- 7 million total square feet of space: 2+ million square feet of exhibit space - 444-acre resort

and 479,000+ square feet of dedicated meeting space
- 2 theme parks: Universal Studios Florida and Universal’s Islands

+ 74 meetings rooms & 232 breakout rooms of Adventure - 1 water park: Volcano Bay

. 2018 estimated economic impact of $2.1 billion to Central Florida economy - 7 hotels and resorts
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WALT DISNEY
WORLD RESORT

- Located 5 miles southwest of ICON Park

+ 47 million visitors in 2022

- 40-square mile resort

- 4 theme parks: Magic Kingdom, Epcot, Disney’s
- Hollywood Studios, Disney’s Animal Kingdom

- 40 resort hotels, 4 golf courses, 2 water parks

- Orlando’s #1 largest employer with over 74,000 Cast Members
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SEAWORLD
ORLANDO

- Located 1.9 miles south of ICON Park
« 6 million visitors in 2022

- Consists of SeaWorld Orlando, Discovery Cove and Aquatica
water park

- Ranked in the Top 15 amusement park in the United States



Epic Universe

COMING 2025

1-MILE AWAY TO
EPIC UNIVERSE

S

Universal Orlando’s much-anticipated fourth theme park will be located 5 miles
southeast of the existing theme parks and across from ICON Park

- Orlando’s first park to open in 20 years

- 750-acre development, making the investment the largest construction site

underway in the US

- Already the 2nd largest amusement park in Central Florida, Universal Studios will

double in size with the addition of Epic Universe

- $11 billion economic impact for Central Florida — prior to opening

- 1,500 construction workers onsite currently, with 10,000 workers poised to be

onsite prior to the 2025 opening

- An estimated 14,000 jobs will be created for the new theme park
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Daytime Population
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ICON Park Trade Area
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The primary trade area is derived by calculating the ratio between the
visitor’'s home locations and the base population. This penetration

percentage along with a distance decay analysis determines a market

baseline. Each census tract is compared to the baseline and the highest

indexes are selected until our trade area totals between 60- 70% of the

visitors home locations.

2.4M

Population

1.3M 37

Employees

$67K

Median Age Median HH Income

Origin Breakdown

49% 50% 1%

Local Regional/U.S.
Visitors Tourists

International
Tourist

Shoppers
Workers I 3.2%

A ‘worker’ is defined by a device whose common daytime location is within a half-mile of the study area.

Workers can also be shoppers; however, we filter these devices as they are typically within the study
area for other reasons other than shopping.

9M 65

Extrapolated
Visitor Estimate

37%

Repeat
Visitors

Minutes of
Linger Time

Extrapolated Visitor Estimate uses a straightforward extrapolation model to estimate the number of
‘real-world’ visitors/Visits to a location. This report is an estimate only.

Linger Time is the average time spent at the site by each visitor.

Repeat Visitors were observed within the geofence more than once during the study period.

200

Average / \
100 /2 \
) \-‘—o—"/

The sum of all devices seen within the geofenced area broken down by specific days of the week.
Unique devices may be counted on different days but not twice in the same day.

0

25%
20%

15%

10%

5%

0%
Mon Tue Wed Thu

Fri Sat Sun



Sidewalk Foot Traffic
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Median Household Income 1CN

W Gore St

Raleigh St l‘

Curry Ford Rd

\
Lake Margaret Dr
> | d
Q_ (
RIS - I .
Cont® ,\g\, Holden Ave \ atlin Ave

Ve

Bumby Ave S

]
(05
D
&
=)
5
@
=

S Kirkman Rd
Bruton Blvd

S"Fern Creek A

(@)
(@)
zZ
=
>
=<

Centr

5
k3

W Oak Ridge Rd z e
X
(©
™ =
4 OAK RIDGE =
(S)

ROCORIRHILLIRS McCoy Rd

© 1C«:N
Y
PA R K Landstreet Rd W
@ Thorpe Rd 4th St ORLANDO
INT'L
AIRPORT

()

B <

(23} ()

> Al Florid? AL %O)
S
%)

WILLIAMSBURG

S
John Young Pkwy

\

Orange Blossom Trl S

Q,\%
2023 Median Household Income =
by block group S
Less than $50k é
[}
$50k - $75k £ @ o G
$75k - $100k

[ 3100k - $125k
I Greater than $125k

rIBI vd.

®



ORLANDO

ENTERTAINMENT DISTRICT

(TERNATIONAL DRIVE, £y "




Orlando
Entertainment District

In 2017 Orange County adopted the 2040 Vision Plan for the International Drive
Resort Area that aimed to “create a vibrant, dynamic and safe pedestrian-cen-
tered environment with dedicated transit lanes and sidewalk enhancements for
local residents, conventioneer and visitors alike.” That plan, adopted in February
2017 by the county, provided a framework for future development and contained
an “entertainment sub-district” centered around ICON Park. In 2020, the ICON
Park leadership team branded this area the Orlando Entertainment District and
began marketing it to locals and visitors.

- The Orlando Entertainment District is an easy to access and walkable gateway

to the International Drive resort area that provides endless opportunities for
#|DriveFun at our attractions, bars, dining, shopping, and lodging.

- The Entertainment District also features a new website that connects visitors to

the various businesses in the district, nearby hotel accommodations and even
information on pandemic safety measures. The businesses work together to raise
awareness and market the roughly 1-mile stretch of |-Drive — from Carrier Drive
to Via Mercado — where they are located.



Awards & Accolades

Awarded “2020 Travelers 10 Best List : Selected Amongst Selected Amongst
Choice” As Popular Vooted #1 Attraction “The 7 Best Attractions “The Top 10 Free Things
Destination for Kids in Orlando in Orlando” To Do In Orlando”
“Best Orlando Attraction Giving Disney, Universal How to have a bachelorette Check out the latest at
for Kids” a run for their money party in Orlando (Ride The Universal’s future

Orlando Eye at ICON Park)

Epic Universe theme Park



World'’s tallest rollercoaster
in Orlando’s I-Drive Corridor

Awards & Accolades

Selected Amongst
“World’s Greatest Places”

Here’s When this new
I-Drive Celebrity Restaurant

Orlando Curated!
History, Art & Science Await

nabs FAA approval will debut at its Top Museums
(Madame Tussaud’s Ranked #5)
“2020 Travelers’ Choice” Voted Amongst Top 5 ICON Park 2023 “The 7 Best Attractions
Time Magazine: “World’s “Most Romantic Things “Innovator Award” in Orlando”

Greatest Places”

To Do In Orlando”




National Press

TIME

Orlando The Magic Continues

In October, Walt Disney World, the crown jewel of American theme parks, will begin

an 18-month celebration of its 50th anniversary, debuting several attractions and activities.
Scurry through a larger-than-life Parisian kitchen on the new Remy’s Ratatouille Adventure
ride, or take in Epcot’s forthcoming Harmonious waterfront spectacular, a dynamic show
incorporating music, fountains and pyrotechnics. Thrills abound at neighboring parks as well,
with a new Jurassic World-themed VelociCoaster boasting a 140-ft. drop and zero-gravity
stall—in which the track rotates 360 degrees above the surface of a lagoon—at Universal’s
Islands of Adventure. Other attractions, including SeaWorld Orlando’s tundra-themed Ice
Breaker and a drop tower at ICON Park—the world’s tallest, at 430 ft.—are slated to open by
year’s end. Among the newest lodging options: the AC Hotel by Marriott Orlando, and the
349-room Walt Disney World Swan Reserve. —Carlye Wisel
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10 Free Things to Do in Orlando

From art galleries to nature preserve, these are the best things to do in Orlando for free.

Whether you're heading to Central Florida to visit Disney World or Universal Orlando - two of the world’s most
popular theme park resorts - or just hoping to explore the city, there’s plenty to see and do in Orlando. But if you're
traveling on a budget, you know that paying for admission to the city’s top attractions can pretty pricey. Disney
World and Universal Orlando theme park admission prices start at over $100 for a one-day ticket, and other area
attractions can be expensive, too, so you'll want to find ways to save money when exploring the city. With a plethora
of public parks, galleries, and fun shopping and dining destinations, you can find many free things to do in Orlando
S0 you can enjoy your time in the Sunshine without breaking the bank.

There’s always something happening along International Drive, a bustling thoroughfare in the heart of Orlando.
ICON Park is home to tons of attractions, shops, and restaurants, and parking for the complex is free.

Most Romantic Things to Do in Orlando

Classic to Creative: 10 Orlando Date Nights to Dazzle

Romance. Sure we all want it. But we all have our own ideas about what it is. And sometimes even that varies
depending on the weather, our moods, even our diets...! No matter your preference, or that of the person to
whom you are pitching woo, Orlando, the City Beautiful, is rife with options. Jetting off to California winery
likely isn’t in the cards for a while. No worries. We've got a great one right here in Central Florida.

Romance Capsule at ICON Park

Take your love to new heights, literally. You and your sweetheart can take a spin on The Orlando Eye, which
includes a ride in a climate-controlled capsule and takes guest 400 feet in the air. Instead of sharing the capsule
with others, rent it out for a romantic date. The “I'm Sweet on You Package” for $110 includes two rotations on
The Orlando Eye, a box of chocolates and a bottle of sparkling wine. A complete spin on The Orlando Eye takes
about 23 minutes. Guests can make reservations, but they are not required. When you’re done, walk around
ICON Park and enjoy the outdoor entrainment complex that has restaurants and shops.
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@ 8375 International Dr, Orlando, FL 32819

CBRE

© 2023 CBRE, Inc. All rights reserved. This information has been obtained from sources believed reliable, but has not been verified for accuracy or completeness. Any projections, opinions, or estimates are subject
to uncertainty. The information may not represent the current or future performance of the property. You and your advisors should conduct a careful, independent investigation of the property and verify all informa-
tion. Any reliance on this information is solely at your own risk. CBRE and the CBRE logo are service marks of CBRE, Inc. and/or its affiliated or related companies in the United States and other countries. All other
marks displayed on this document are the property of their respective owners. Photos herein are the property of their respective owners and use of these images without the express written consent of the owner is
prohibited. PMStudio_ OCT2023



