SECGURE

NET LEASE

Caribou Coffee

Freestanding with Drive Thru

$1,917,000 | 6.00% CAP

SWC Rufe Snow Dr & Stardust Dr, Watauga, TX 76148 (Fort Worth MSA)
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Subject Property

v Rare 15-Year Corporate Absolute NNN with 10% Rental Increases

Every 5 Years

v Freestanding Caribou Coffee with Drive Thru. 800 Locations

Worldwide in 11 Countries.

v Hard Corner Located at a Light on Rufe Snow Dr & Stardust Dr

(28,251+ Combined VPD)

v High Growth & Affluent Area - 301,690+ Residents with an Average

v

HH Income of $128,200+ w/in 5 Miles

Irreplaceable Location in Fort Worth, the
City in the United States

1 Fastest Growing Large



Caribou Coffee is a premium coffeehouse chain based

in Minnesota and known for its cozy

atmosphere, and commitment to and sustainability with

locations in
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OVERVIEW

INVESTMENT OVERVIEW
CARIBOU COFFEE WATAUGA, TX (FORT WORTH)

CONTACT FOR DETAILS

Bob Moorhead

Managing Partner
(214) 522-7210

Subject Property

Thomas House

Assoclate
(214) 295-7848

Absolute NNN

Occupancy

100%

$1,917,000

6.00% CAP

Rare 15-Year Corporate Absolute NNN Lease with 10% rent

= NOI increases every 5 years and during the option periods
- 115,000
e | S ' Freestanding Caribou Coffee With Drive Thru
-Pa) g B . Building Area Hard Corner Located at a Light Along Rufe Snow Drive
M L . = (25,772 VPD) just north of 1-820 (42,411 VPD) & East of
" / +664 SF Denton Highway (41,582 VPD)
=
= E Land Area Supject Pr.operty IS Locatgd 15 Miles from Fort Worth
[ Alliance Airport and 12 Miles from Downtown Fort Worth.
—— This public airport is, in size, the second-largest airport
o +0. 571 AC facility in North Texas. There are 300+ flights per day and is
— one of the Top 20 Cargo Airports in the U.S.
=
—F
e Year Built High Growth and Affluent Area - There are over 301,690
residents and an average HH income over $128,200 within a
2022 / 2025 fast-growing radius.
Lease Type Caribou Coffee is the Second-Largest Premium

Coffeehouse in the U.S. with 800 Locations Worldwide in
11 Countries. Known for handcrafted beverages and
sustainability, it is part of Panera Brands, with products also
sold in stores and hospitality outlets.

Watauga, TX is an Inner Suburb of Fort Worth, the 12th
largest city in the United States and the 4th Largest City in
Texas with a fast-growing population of over 989,878. The
latest census report shows that Fort Worth is the fastest

growing large city in the entire country:.

bob@securenetlease.com thouse@securenetlease.com

This information has been secured from sources we believe to be reliable but we
make no representations or warranties, expressed or implied, as to the accuracy
of the information. Buyer must verify the information and bears all risk for any
Inaccuracies.
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TENANT OVERVIEW

CARIBOU COFFEE WATAUGA, TX (FORT WORTH)

REVENUE

PRIVATE

CREDIT RATING

PRIVATE

STOCK TICKER

PRIVATE

LOCATIONS

800

cariboucoffee.
com

4 SECURE NET LEASE

Caribou Coffee

Lessee: Caribou Coffee Operating Company, Inc.
Parent Company: JAB Holding Company

Founded in 1992, Caribou Coffee is the second largest company

operated premium coffeehouse in the United States with nearly 400
company-owned locations nationwide.

Caribou Coffee also has over 120 domestic license |ocations in 22 states,
and over 200 international franchise stores in 11 countries. Caribou Coffee
provides high quality, handcrafted beverages and food options to fuel life's
adventures, both big and small. Known for a commitment to sustainability,
the Company was the first major U.S. coffeehouse to serve 100%
Rainforest Alliance Certified™ coffees and espresso.

Caribou Coffee products can also be found in grocery stores, mass retailers,
club stores, foodservice providers, hotels, entertainment venues and online.
n the fall of 2021, Caribou Coffee merged with Panera Bread and Einstein
Bagels to form Panera Brands. Panera Brands consist of 4,000 units in total
and over a 100,000+ employees globally The business boasts over 700
owned and franchised locations in 23 states, Washington, D.C., and 12
countries. Its beans sell in grocery stores in all 50 states, and the retall
chain has bragging rights as the No. 1 coffee shop in Kuwait.
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http://www.cariboucoffee.com/
http://www.cariboucoffee.com/

TENANT OVERVIEW
CARIBOU COFFEE WATAUGA, TX (FORT WORTH)

JAB Holding Company

JAB Holding Company is a privately held investment firm headquartered in
Luxembourg, specializing in long-term holdings in consumer goods, particularly
within food service, beverages, coffee, personal care, and pet care sectors.

COFFEEo-

3 4 Keuri
‘( DrPegper

JACOBS DOUWE EGBERTS

ASSETS MANAGED As of mid-2025, the firm manages over S40 billion in assets and has evolved from its
$40 Billion r‘oots as Benckiser, a German chemicals company, into a global powerhouse investing
in established brands with strong growth prospects. JAB was originally founded as a

COMPANIES OWNED

family office and is now partner-led, focusing on consumer-facing businesses across DOUGHNLUT s

30+ Mmultiple continents. JAB operates through three main divisions: JAB Holding, JAB
Consumer, and JAB Insurance, with the latter recently emerging as a strategy pivot
JA B toward global insurance, supplementing their dominant positions in food, beverage, and
et care.
HoOLDING Major Brands Owned by JAB Holding Company:
COMPANY
Coffee & Beverage Personal Care & Cosmetics
M « Peet’'s Coffee « Coty Inc. (fragrance and beauty,
. Jacobs Douwe Egberts (JDE Peet’s) includes brands like Calvin Klein
fragrances)

» Keurig Dr Pepper (controlling stake) Pet Care & Veterinary - Compassion-First

 Caribou Coffee | | | Pet Hospitals
« National Veterinary Associates (NVA)

 EsSpresso House | | |
« Compassion-First Pet Hospitals

« Stumptown Coffee Roasters |
* |ndependence Pet Holdings

 |ntelligentsia Coffee .
& » Several other global veterinary and pet

Food & Fast Casual insurance providers

« Panera Bread

BEAUTY, LIBERATED

» Krispy Kreme Doughnuts

 Pret A Manger

* Au Bon Pain
» Einstein Bros. Bagels Independence N VA
kY) I P H Pet Holdings

NATIONAL VETERINARY ASSOCIATES

5 SECURE NET LEASE


https://www.jabholco.com/

IN THE NEWS
CARIBOU COFFEE  WATAUGA, TX (FORT WORTH)

Caribou Coffee 2024 Year in 2023 Environmental Social
Review Governance Report

JANUARY 6, 2025 (CARIBOU COFFEE) JULY 16, 2024 (CARIBOU COFFEE)

As we settle into 2025, it's a great time to pause and reflect on the We are proud to share and celebrate the progress Caribou Coffee has
whirlwind that was 2024. made on our path to greater sustainability and invite you to read more in
From the moment we first rang in the new year to the very last sips of Ho Ho Mint our 2023 Environmental Social Governance (ESG) report.

Mocha® in our coffeehouses across the country, it's was a BOUming, busy Our founders opened the very first Caribou Coffee in 1992 with a vision to build
year...We achieved, built and celebrated things in 2024 that brands don't just get personal connection into the coffeehouse experience. For over thirty years, that

the chance to do every year, if very often—and the list is long. focus has cultivated our global standard for high-quality ingredients, specialty-grade

coffee, sustainable practices, and real connections.

In 2024, Caribou Coffee achieved significant milestones, including a major
licensing agreement with JDE Peet's, which allowed them to focus more on
their coffeehouses while expanding their consumer goods. The company also
opened new locations across the U.S., especially in the Southeastern states,

Caribou Coffee’'s 2023 Environmental, Social, and Governance (ESG) report
highlights its commitment to sustainability and social responsibility. The
company focused on sourcing sustainably produced coffee, fostering an
inclusive workplace, and supporting community initiatives. Caribou also

and improved operations with new technology like Toast's POS systems.
Caribou continued its commitment to sustainability and community, including
supporting the International Women's Coffee Alliance and contributing to
environmental efforts. Looking ahead, Caribou is poised for continued growth
and positive impact in 2025.

worked on reducing its carbon footprint and increasing the use of renewable
energy. The report underscores progress in its commitment to quality,
environmental impact, and employee development. Looking forward, Caribou
aims to continue embedding sustainable practices into its business
operations.

We opened new locations in several markets, welcomed new partners and team

members, made exciting changes, brought in new technology and continued to Caribou’s third annual ESG Report outlines the development and advancement of
make great strides in our commitment to our people, the environment and the our environmental, social responsibility, and governance initiatives in 2023. The
communities where we make a difference. report is a formal way to document our progress, while also highlighting areas for
2024 laid the groundwork for what's ahead—a year where we'll lean into our transparency and growth.

strengths, fine-tune our craft, and aim even higher. As we |look to the future, let’s “The importance of conducting our business in a sustainable, ethical, and

take a moment to celebrate the extraordinary achievements of the past year and responsible manner guides our brand purpose,” says John Butcher, President, and
get inspired for what's to come. CEO of Caribou Coffee. “And | am energized by the opportunities ahead to deepen

our sustainability work and forge even stronger connections within the
communities we serve — here, near, and far.”

EXPLORE ARTICLE

EXPLORE ARTICLE

6 SECURE NET LEASE


https://www.cariboucoffee.com/2025/01/2024-recap/
https://www.cariboucoffee.com/2024/07/2023-environmental-social-governance-report/

Subject Property

LEASE OVERVIEW
CARIBOU COFFEE WATAUGA, TX (FORT WORTH)

Initial Lease Term 15-Years, Plus (3), 5-Year Options to Renew
Rent Commencement May 2025

Lease Expiration May 2040

Lease Type Absolute NNN

Rent Increases 10% Every S Years, In Primary Term & Options
Annual Rent YRS 1-5 S$115,000

Annual Rent YRS 6-10 $126,500

Annual Rent YRS 11-15 $139,150

Option 1 $153,065

Option 2 $168,372

Option 3 $185,209
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OVERVIEW

SITE OVERVIEW
CARIBOU COFFEE  WATAUGA, TX (FORT WORTH)

| 2022/ 2025

Q Building Area | +664 SF

NEIGHBORING RETAILERS

- Walmart Supercenter
. Sam's Club

- The Home Depot

. Burlington

. WinCo Foods

- Target

. Five Below

. Floor & Decor

. Albertsons

- Big Lots!

12 SECURE NET LEASE

- CASH PI.US
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LOCATION OVERVIEW
CARIBOU COFFEE WATAUGA, TX (FORT WORTH)

FORT WORTH ECONOMIC DRIVERS (EMPLOYEES)

1. AMR Corp. /American Airlines (41,000)

. Lockheed Martin Tactical Aircraft Systems (23,000)
. Fort Worth Independent School District (77,000)

. City of Fort Worth (8,000)

. Network/John Peter Smith Hospital (7,000)

- O A~ W DN

. NAS Fort Worth Joint Reserve Base (5,000)

13 SECURE NET LEASE

Demographics

Population
Households
Average Household Income

Total Household Expenditure

|[
[

7. Alcon Laboratories Inc. (5,000)

8. Tarrant County College (5,000)

9. Bell Helicopter-Textron, Inc. (4,000)
10.Burlington Northern Santa Fe, LLC (2,000)

1 Mile

16,282
6,518
598,828

$625.73 MM

3 Mile

128,323
49,331
$114,435

$5.25 B

5 Mile

301,694
112,643
$128,211

$12.63 B

¢
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LOCATION OVERVIEW
CARIBOU COFFEE WATAUGA, TX (FORT WORTH)

Fort Worth

& 1M+

Population

Fort Worth is the 4th
Largest City in Texas

4TH

Fort Worth Was the
Fastest Growing Large
City in the U.S. in 2024
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Fort Worth, Texas, is the fourth-largest city in the state and
one of the fastest-growing metropolitan areas in the country.

As part of the Dallas-Fort Worth (DFW) Metroplex, the fourth-largest metro area in
the United States, Fort Worth benefits from a diverse and expanding economy.

Fort Worth is one of the fastest-growing large cities in the U.S., with a
booming economy, pro-business environment, and a rapidly expanding
population.

Known as the "City of Cowboys and Culture,” it seamlessly blends a rich Western
neritage with modern urban development, making it a prime destination for
Ousinesses, residents, and investors alike. The city is a major economic hub, with

thriving industries in aerospace and defense, healthcare, logistics, and finance.

Fort Worth is home to some of the nation’s largest employers, including Lockheed Martin
Aeronautics, American Airlines, NAS JRB Fort Worth, and Bell Helicopter-Textron, ensuring
strong job growth and economic resilience. Its strategic location near DFW International
Airport—one of the busiest airports in the world—makes it a critical player in global business
and logistics. Additionally, Fort Worth's pro-business policies, affordable cost of living, and
skilled workforce have attracted corporate relocations and significant investment in both
commercial and residential real estate. Beyond its economic strength, Fort Worth is known for
its quality of life, cultural attractions, and entertainment options. The city's Historic Stockyards
preserve its Western heritage, while Sundance Square serves as a lively downtown district filled
with dining, shopping, and nightlife. The Fort Worth Cultural District boasts renowned
museums, including the Kimbell Art Museum and the Modern Art Museum of Fort Worth,
drawing visitors from around the world. Sports and outdoor recreation also play a major role in
the local lifestyle, with Texas Motor Speedway, numerous lakes and parks, and proximity to the
Dallas Cowboys and Texas Rangers stadiums. With a booming economy, expanding
infrastructure, and a rapidly growing population, Fort Worth continues to position itself as one
of the most dynamic and attractive cities for businesses, residents, and investors in Texas and
beyond.




IN THE NEWS
CARIBOU COFFEE  WATAUGA, TX (FORT WORTH)

Fort Worth surpasses Austin, Prosperous Fort Worth declared No.
becomes Texas' 4th largest city 2 best economic boomtown in
amidst booming growth, report America

Says AMBER HECKLER, JULY 04, 2024 (CULTUREMAP FORT WORTH)

MARC ISTOOK, FEBRUARY 27, 2025 (WFAA.COM)

Move over, Austin: Fort Worth's booming financial prosperity has earned the
city an impressive ranking of No. 2 in a new list of best U.S. cities for economic

Fort Worth goes by a lot of names. And it seems there are more people using growth. It outperformed all major cities in Texas.
those names than ever. The city is in the middle of an all-around boom.

Population. Economic development. Higher education. You name the sector, and
it's growing. The new study, "America's Boomtowns: Top Cities for Economic Growth," from flexible

workspace listing provider CoworkingCafe, ranked America's boomtowns based on
population growth, GDP, employment rates, and other economic factors.

According to the Census Bureau, it's the fastest-growing big city in America. Last July’s
estimate pegged the population at 978,468 residents. But with an average of 59 new
residents every day, city officials say that number is now likely more than a million. This

means Fort Worth has more people than other cities like Denver, Seattle or San Francisco. According to the report, Fort Worth's economic successes can be attributed to

population growth, a steady increase in housing, and an attraction of major

businesses and employers across all industries, including technology,
healthcare, and logistics.

According to the Census Bureau, Fort Worth is the fastest-growing big city in

America.

The top cities were divided into three categories: small cities (populations under 250,000);
mid-sized cities (populations between 250,000 and 500,00); and large cities (populations
According to the Texas Demographics Center’s population estimates, Fort Worth has over 500,000). Fort Worth earned a score of 64 points in the large city category to claim
nassed Austin to become the 4th largest city in the state. the No. 2 spot. Cowtown trailed just two points behind Mesa, Arizona, which was ranked
America's No. 1T boomtown. Rounding out the top five are Phoenix, Arizona (No. 3);
Sacramento, California (No. 4); and Austin, Texas and Fresno, California in a two-way tie
for No. 5.

n one of the city’'s 327,379 housing units. That's a 12.5% increase since 2010, compared
to a 32% population growth, underscoring the city's continual need for more affordable
nousing.

CoworkingCafe says the city's population grew 7 percent to 957,000 residents in 2022,
and the housing sector has grown 11 percent since 2018, the second highest jump in
housing across all major cities.

Though jobs don't seem to be a problem. WalletHub named Fort Worth the 7th best city in
the United States for starting a business. The newly created Fort Worth Economic
Development Partnership boasts more than $2 billion in capital investments since it began
in 2023.

The project calls for more than 300,000 square feet of new commercial space, with room STRIERR AT
for hotels, dining, entertainment, parking and more.

EXPLORE ARTICLE
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https://www.wfaa.com/article/news/special-reports/boomtown-dfw/fort-worth-hits-population-of-more-than-one-million-experts-say/287-35c2d77e-d9dd-4b59-b66c-4509e8045c2f
https://fortworth.culturemap.com/news/city-life/best-boomtowns-economic-growth-no2/
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"I\ A/ DALLAS/FORT WORTH
LI VYV INTERNATIONAL AIRPORT

& 1816 Flights/Day :
¢& 73 Million Annual Passengers
& Itis the third-busiest airport in the world

— —~

. T A N HEADQUARTERS-
AmericanAirlines ¢

¢& 129,700 Employees

& ltis the World's Largest Airline when Measured by :81 3
Fleet Size, Scheduled Passengers Carried, and
Revenue Passenger Mile

SUBJECT PROPERTY

6608 STARDUST DR. s.

LOCKHEED MARTIN ¢

& In 2023, the Revenue was
$65.98 B

& In 2022, the number of Employees '
{ were 116,000

¢

@_‘l—) Te-xas Health_

W/ Resources’

& 720 Beds Facility

¢& Ranked among the Best Hospitals in
North Texas by U.S. News Center Towers Complex

- & Globe Life Field

M TEXAS
A\
& 40,300 Seating Capacity

ARLINGTON
@ Home of the Texas Rangers

& 43,946 Students

& Ranked #236 in National
Universities
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 UNIVERSITY OF
&UNT NORTH TEXAS |

& 44,705 Students
& Ranked #260 in National

FORT
WORTH ARLINGTON

W
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| o
BANKOF AMERICA 7 =
& Itis the 2nd tallest building in Fort Worth
& Itis the taller of the two towers in the City

5%, PGA HEADQUARTERS

| & Consists of nearly 29,000 members

& PGA conducts several tournaments,
including the PGA Championship, the
Senior PGA Championship, and the

Universities Women's PGA Championship

8 - . S
. DE/JTON MCKINNEY
FRISCO
LEWISVILLE N ’
UNIVERSITY OF |
PL lﬂb . TEXAS AT DALLAS

-
1 & 31,570 Students

G

Universities
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DALLAS

CEDAR HILL

=R DALLAS Z0O DALLAS

& Oldest and Largest
Zoological Park in Texas

& Home to Over 2,000
Animals Representing 406
Species
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v
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ATET ~ AT&T
THS™ STADIUM
. & 100,000 Seating Capacity

& Home of the Dallas
Cowboys of the National
Football League (NFL)

CHOCTAW STADIUM

¢& 48,114 Seating Capacity

¢& Home of the XFL's Dallas
Renegades

Dt

V

Q

C & Ranked #115 in National

s

—_ —1 s.L,

s DALLAS MUSEUM

oF ARt OF ART

& One of the Largest Art Museums
In the United States

& Contains Over 50,000 Volumes
Avallable to Curators and the
General Public

 THE STAR I

| @& 91-Acre Campus of the Dallas Cowboys |
1 World Headquarters |

' & Tostitos Championship Plaza Serves
as the Heartbeat of The Star Campus

| . LEGACY SHOPPING MALL L

| 7 WEST '
& Covers an Area of 415,000 Square Feet

ﬁ ¢& Home to the Headquarters of JCPenney,

AmAe_rilqan A N
rlines &
ICénter ®
| @& 19,200 Seating Capacity

| & Home to the Dallas Stars of the
National Hockey League, the |
Dallas Mavericks of the National |

Basketball Association
SOUTHERN METHODIST 271

1 SM | UNIVERSITY —

J & 12,053 Students
. ¢& Ranked #89 in National Universities

ARENA

FedEx Office, NTT Data Systems, and |
Fogo de Chao

h
r

—

| M\ o Love Field
] bt
& 669 Flights/Day | 27

¢& 15.6 Million Annual
Passengers

¢
<!

DALLAS'$

- & 143,558 Students

& 2nd-Largest School District in Texas |
and the 17th-largest in the United
States

 mik BaylorScott&White

HEALTH

2
@ & 914 Beds Facility

& Itis one of the major centers for
patient care, medical training and |
| research in North Texas

(135) a

Q

= AT&T

J
1 & 160,700 Employees

' & Ranked 13th on the Fortune 500 rankings of
the Largest United States corporations, with
T revenues of $120.7 Billion

| & Itis the World's 4" Largest telecommunications
company by revenue and the Largest wireless
carrier in the U.S.
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CALL FOR ADDITIONAL INFORMATION

Dallas Los Angeles

10000 N Central Expressway 123 Nevada Street
Suite 200 El Segundo, CA 90245
Dallas, TX 75231 (424) 320-2321

(214) 522-7200

CALL FOR ADDITIONAL INFORMATION

Bob Moorhead Thomas House

Managing Partner Associate

(214) 522-7210 (214) 295-7848
bob@securenetlease.com thouse@securenetlease.com
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TEXAS DISCLAIMER

Approved by the Texas Real Estate
Commission for Voluntary Use

Texas law requires all real estate licensees to give the tfollowing
iInformation about brokerage services to prospective buyers, tenants,
sellers and landlords.

Information about brokerage services

Before working with a real estate broker, you should know that the
duties of a broker depend on whom the broker represents. If you are a
prospective seller or landlord (owner) or a prospective buyer or tenant
(buyer), you should know that the broker who lists the property for
sale or lease is the owner’s agent. A broker who acts as a subagent
represents the owner in cooperation with the listing broker. A broker
who acts as a buyer's agent represents the buyer. A broker may act
as an intermediary between the parties if the parties’ consent in writing.
A broker can assist you in locating a property, preparing a contract or
lease, or obtaining financing without representing you. A broker is
obligated by law to treat you honestly.

If the broker represents the owner

The broker becomes the owner’'s agent by entering into an agreement
with the owner, usually through a written — listing agreement, or by
agreeing to act as a subagent by accepting an offer of subagency
from the listing broker. A subagent may work in a different real estate
office. A listing broker or subagent can assist the buyer but does not
represent the buyer and must place the interests of the owner first.
The buyer should not tell the owner’'s agent anything the buyer would
not want the owner to know because an owner's agent must disclose
to the owner any material information the owner knows.

If the broker represents the buyer

The broker becomes the buyer's agent by entering into an agreement
to represent the buyer, usually through a written buyer representation
agreement. A buyer's agent can assist the owner but does not represent
the owner and must place the interests of the buyer first. The owner
should not tell a buyer's agent anything the owner would not want the
buyer to know because a buyer’'s agent must disclose to the buyer any
material information known to the agent.

18 SECURE NET LEASE

If the broker acts as an intermediary

A broker may act as an intermediary between the parties if the broker
complies with The Texas Real Estate License Act. The broker must
obtain the written consent of each party to the transaction to act as
an intermediary. The written consent must state who will pay the broker
and, in conspicuous bold or underlined print, set forth the broker's
obligations as an intermediary. The broker is required to treat each
party honestly and fairly and to comply with The Texas Real Estate
License Act. A broker who acts as an intermediary in a transaction:

Shall treat all parties honestly

May not disclose that the owner will accept a price less than the
asking price

Submitted in a written offer unless authorized in writing to do so
by the owner;

May not disclose that the buyer will pay a price greater than the
orice submitted in a written offer unless authorized in writing to
do so by the buyer; and

May not disclose any confidential information or any information
that a part specifically instructs the broker in writing not to disclose
unless authorized in writing to disclose the information or required
to do so by The Texas Real Estate License Act or a court order or
It the information materially relates to the condition of the property.

With the parties’ consent, a broker acting as an intermediary between
the parties may appoint a person who is licensed under The Texas
Real Estate License Act and associated with the broker to communicate
with and carry out instructions of one party and another person who is
icensed under that Act and associated with the broker to communicate
with and carry out instructions.
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