


Address:  310, 320, 330, 340 Golden Shore, Long Beach, CA 90802

Project Name:   The Waterfront at Catalina Landing

Total Project SF:   Approx 280,015

Minimum SF:   1,212

Max Contiguous SF:   15,472 Single Floor / 30,889 One Building

WELCOME TO THE WATERFRONT AT CATALINA LANDING
The Future of Oceanfront Business Suites & Creative Office Centers



• One-of-a-kind Waferfront Campus-Style Environment

• Ocean Views & Direct Marina Access

• Range of Small & Large Floor Plans Available

• Individual suites ranging from 1,200 to 14,000 SF

• Could accommodate 30,000 - 60,000 SF for a corporate office

• Only Complex with Direct Offramp & On-ramp Access to FWY

• Walking Distance to

 • The Pike Outlets (Shopping & Restaurants)

 • Shoreline Village (Restaurants)

• Close Proximity to the Metro Blue Line

• Easy Access to 710, 110, 405, 91, 605 & 22 Freeways

• Near Long Beach, LAX & John Wayne Airports



• Over 280,000 Square Feet on a 9.5 Acre 
Campus

• 4 Buildings | 4 Stories
• 3 / 1,000 sf Parking Ratio
• On-Site Gym
• High-Speed Internet
• 8 EV Charging Stations
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S t a r t i n g  R e n t /S F :    $ 2 . 9 5 /S F
L ea s e  Ty p e :     Fu l l  S e r v i c e  G ro s s
U s e :      G e n e ra l  O f f i c e
Ava i l a b i l i ty :     I m m e d i a te
Te r m :      5 +  Yea r s  Pre f e r re d
I n c rea s e s :     3%  A n n u a l
A d d i t i o n a l  R e n t :    R e s p o n s i b l e  f o r  s h a re  o f  exc e s s 
     L a n d l o rd  ex p e n s e s  ove r  t h e  ba s e  yea r
T I  Pa c ka g e :     Te n a n t  I m p rove m e n t  Pa c ka g e s  Ava i l a b l e
Pa r k i n g :     Cove re d  -  $9 5 / M t h  /  R e s e r ve d  $1 75 / M t h
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MARKET OVERVIEW







Space Beach

Former Mayor Robert Garcia has stated that it is his desire to see the city of 
Long Beach become the "Silicon Valley of the South," and he intends to start 
by courting major tech companies to expand into the city as well as create a 
startup-friendly environment with a "startup accelerator" program within the 
World Trade Center. The startup accelerator program will incentivize startups 
by removing the need for securing funding by providing a network of investors 
supported by the program.

Long Beach is now at the center of space technology and innovation, with 
Boeing, Virgin Orbit, Spin Launch, Rocket Lab, SpaceX, and Relativity Space 
all making Long Beach their new home. From SpaceX hosting their launch ve-
hicle recovery operations and adding 6,500 jobs to Relativity's fully 3D-printed 
rockets adding another 2,000 jobs—Long Beach will be seeing significant 
economic growth in the coming decades. 

Future Technology



Civic Center Development

Downtown Long Beach (DTLB)

 Constructed by the Clark Construction group, the new 
Long Beach Civic Center is a $520 million development 

that includes a new city hall, headquarters for the Port of 
LB, new library, revamp of Lincoln Park, as well as public 

plazas and pathways to link the new buildings. The second 
phase of the project is set to include a $350 million mixed-

use project with high-rise residential towers and retail 
space.

Downtown Long Beach is a major economic center that in-
cludes Pine Avenue Shopping, The Promenade, The Civic 
Center, The Queen Mary, The Carnival Departure Port, The 
Aquarium of the Pacific, The Pike Outlets, The Long Beach 
Convention Center and much more. DTLB has become a 
hub for tourists and locals alike to walk, bike and explore 
the plentiful retail, restaurants and attractions. The location 
also hosts the annual Grand Prix which attacts 185,000 
attendees every year.



Long Beach Airport
 The Long Beach Airport is a public airport for domes-

tic flights. The airport has expenditures of almost $130 
million between 2015-2019 for major construction and 

renovation projects, yielding almost 800 new jobs. Airlines 
include JetBlue, Southwest, Hawaiian, American Airlines, 

and Delta.

CSULB is a 322-acre campus that houses almost 
40,000 students with well over 100,000 applicants in 
2018.  The campus encompasses 80 buildings and 63 
academic programs. One of its notable landmarks is 
the gymnasium known as the Walter Pyramid.

California State University
of Long Beach



Aquarium of the Pacific

Queen Mary

With over 1.6 million visitors a year, the Aquarium of 
the Pacific is Long Beach's primary tourist attraction. 

The aquatic zoo is seeing a $53 million expansion 
called the "Pacific Visions" which intends to be a sec-

tion dedicated to education on conservation.

The Queen Mary is Long Beach's other primary attraction 
with over 1.5 million visitors a year. The historic ship and sur-
rounding 65 acres is currently getting a $250 million overhaul 
that will expand the surrounding area into an entertainment 
complex called the Queen Mary Island. The complex will 
contain 700,000 square feet of space including a zoo room, 
a hotel, a boardwalk and a public amphitheater.

1.6 Million Visitors
Per Year

1.5 Million Visitors
Per Year



The Pike Outlets/Shoreline Village

Long Beach Convention Center

 The Pike Outlets and The Shoreline Village are two ad-
jacent shopping destinations that generated almost $150 

million in 2017. Both sites encompass many retail and 
restaurant locations. The Harbor Breeze Cruises which 

takes off from the village waterfront attracts 320,000 
attendees annually.

The Long Beach Convention Center is a special event 
space that hosts major tradeshows, conventions, and 
more. The space had a recent $50 million renovation 
and attracts more than 1.3 million visitors a year.

Several Retail and Restaurant Tenants

STARBUCKS TRUE LOGOS. GENERATED BY CHI NGUYEN (CHISAGITTA)

1.3 Million Visitors
Per Year



Carnival Cruises

The Carnival Cruise ship departs from Long Beach ad-
jacent to the Queen Mary. It is a key economic driver for 

Long Beach's tourism industry attracting over 650,000 
visitors yearly and includes destinations to Catalina Island, 

Baja California (Mexico), the Panama Canal, and Hawaii. 



Port of Long Beach &  
Port of Los Angeles

Economic Impact - $5 billion a year in U.S. Customs revenues 
from the Long Beach/Los Angeles ports & handles a combined 
$500B in cargo value & 30% of all U.S. market share

Port of Long Beach
• Containers account for 1 in 5 moving through all
U.S. ports

• 51,000 jobs (1 in 5 in Long Beach)
• 576,000 jobs (1 in 20) in Southern California
• 2.6 million jobs throughout the U.S. are related to Long 
Beach-generated trade

Port of Los Angeles:
• 124,000 jobs in Los Angeles (1 in 15)
• 446,000 jobs in five-county region (1 in 19)
• 1,349,000 jobs throughout the U.S. (1 in 117)



The Waterfront at Catalina is strategically locat-
ed near the bustling Port of Long Beach and the 
prestigious Port of Los Angeles, offering unpar-
alleled access to the region’s economic jugger-
nauts. This is a golden opportunity to capitalize 
on the thriving business ecosystem that these 
ports fuel.

Proximity to Global Trade: Positioned mere 
minutes away from the Port of Long Beach and 
the Port of Los Angeles, your business will be at 
the epicenter of global trade. These ports collec-
tively handle an impressive share of the nation’s 
cargo, offering
direct access to international markets and a vast 
network of importers and exporters. Your busi-
ness will be at the forefront of a interconnected 
world.

Unmatched Connectivity: Seamlessly connect 
with a multitude of industry leaders, global corpo-

rations, and supply chain partners. The Ports of 
Long Beach and Los Angeles serve as gateways 
to Asia, Latin America, and beyond, attracting 
major players in logistics, manufacturing, retail, 
and technology. Benefit from the ease of col-
laboration, foster new partnerships, and unlock 
boundless opportunities for growth.

Thriving Economic Hub: Immerse your busi-
ness in a thriving economic hub that generates 
billions of dollars in revenue annually. The Port 
of Long Beach and the Port of Los Angeles drive 
employment, foster innovation, and contribute 
to a robust local economy. Experience the ripple 
effect of this economic powerhouse, as increased 
business activity and investment create a vibrant 
ecosystem, attracting top talent and generating 
sustained growth for your organization.

Infrastructure and Support: The location gives 
you access to world-class infrastructure and 

support systems. The ports’ constant focus on 
upgrading facilities, enhancing transportation 
networks, and implementing cutting-edge tech-
nologies ensure streamlined operations and effi-
cient logistics for your business. Benefit from the 
state-of-the-art amenities and resources available 
within close proximity, optimizing productivity and 
maximizing your bottom line.

Unrivaled Potential: With the Port of Long 
Beach and the Port of Los Angeles as your neigh-
bors, your business will enjoy a competitive ad-
vantage and an unmatched potential for success. 
Immerse yourself in an environment brimming 
with opportunities for networking, growth, and in-
novation. Stay ahead of the curve in a region that 
is continually evolving and setting trends, driving 
your organization’s success in the long term.



Innovation at the Port & The 
Green Economy

The Port of Long Beach is leading the way in sustainable 
port operations, reducing emissions, and embracing the 
green economy.

Through its commitment to innovation and environmental 
stewardship, the port strives to create a more sustainable 
future for the region and the global maritime industry.

AltraSea at the Port of Los Angeles – a unique public-pri-
vate ocean institute that joins together the best and brightest 
in exploration, science, business and education.

View More

Former Governor Arnold Schwarzenegger 
Energizes 4-Acre Rooftop Solar Installation at 
AltaSea. This is another historic milestone in 
AltaSea’s history, as the blue technology hub 
becomes the largest ocean R&D facility to be 
powered by renewable energy. The installation 
will provide enough energy to power AltaSea’s 
35-acre campus, sending its excess energy 
to the grid. The energy generated from the 
panels is enough to power 700 homes!

https://altasea.org/our-future-is-blue/


Space-X Comes to Port of  
Long Beach 

Elon Musk’s Hawthorne-based SpaceX is joining the aero-
space hub in Long Beach with a new 6.5 acre facility.

The aerospace giant won a $2.9 billion NASA contract to 
work on sending astronauts to the moon will join a roster 
of space companies in Long Beach including Virgin Orbit, 
Rocket Lab, Boeing, Relativity Space and SpinLaunch.

View More

Wind Turbine Terminal

The proposed 400-acre Pier Wind would accommodate 
assembly of offshore wind turbines as California officials 
look to build up 25 GW of offshore wind capacity. A project 
to build a 400-acre offshore wind turbine assembly terminal 
at California’s Port of Long Beach is expected to cost $4.7 
billion, port officials say.

View More

https://polb.com/port-info/news-and-press/spacex-comes-to-port-of-long-beach-04-26-2021/
https://www.ajot.com/insights/full/ai-port-of-long-beach-outlines-400-acre-pier-wind-offshore-wind-port#:~:text=The%20Port%20of%20Long%20Beach,wind%20farms%20so%20as%20to
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Who We Are
Company formed in 2016 by  
Drew McAllister & Mark Jensen.

More than $1 Billion in combined  
sales & leasing experience.

Drew McAllister | Director - Experience - 10+ Years

Graduated with honors from the University of Southern California with a Bachelor of Science degree with an emphasis in Real Estate Devel-
opment, in just over three years
Served as the starting strong safety for the Trojan’s football team. Played on the 2009 Rose Bowl Championship team while leading the 
team in interceptions
Participated in numerous community outreach programs benefiting underprivileged youth while at USC
One of four scholarship football players to receive the prestigious Marx Scholar Award and was named to the Pac-12 All-Academic Football 
Team, while making the University Dean’s List with a 3.5 GPA or higher
Prior to starting NRE Commercial, McAllister specialized in multi-family investment sales at Colliers International located in Irvine, CA.
While at Colliers, led all junior agents in total sales volume from 2013-2016, during which time he was awarded Rookie of the Year Honors

Mark Jensen | Owner & COO  - Experience - 10+ Years

1998 - 2004 Worked as a surgical assistant for a traveling Oral Maxillofacial surgical team
2005 - 2009 worked at Bel Air surgical center managing the operating room
2009-2011 - Real estate sales associate at Prudential Real Estate sales - top 5 agent out of 1100 agent both years
2011 - Current -  Became COO of Nationwide Real Estate Executives and helped grow company from 20 agents to 950 agents
2014 - Current - CEO of NPS Management - Start with 120 units under management and has grown to 1,000 in an 8 year period
2013 - Current - Active Board member of Escrow Heights
2017 - Current - COO of Pinnacle Docks which is the fastest growing private Dock company in Long Beach area

This document has been prepared by NRE Commercial solely for advertising and providing general information. NRE Commercial does not provide any guarantees, representations, or warranties, whether expressed or implied, regarding the information’s accuracy, 
reliability, or content. Any interested party should verify the accuracy of the information provided independently. NRE Commercial explicitly disclaims all implied terms, conditions, and warranties associated with this document and shall not be held liable for any loss 
or damages arising from its use. This publication is NRE Commercial and/or its licensor(s) copyrighted property. © 2023. All rights reserved. Please note that this communication is not intended to cause or encourage a breach of any existing listing agreement. NRE 
Commercial, Inc.
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