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PROPERTY HIGHLIGHTS
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Newly renovated Attentive property 24-Hour On-site Lenox Square
suites in 2025 management team security Mall, Phipps Plaza,
hotels, fine dining
and entertainment in
walking distance

LENOX CENTER

Lenox MARTA
Station
across the
street




SUITE 250
1,995 RSF
SUITE 320
4720 RSF
SUITE 400
2,232 RSF

SUITE 440

3,332 RSF

LENOX CENTER

MOVE-IN READY
OFFICE SPACE

CLICK SUITE TO VIEW FLOOR PLAN @

SUITE 450
1,843 RSF
SUITE 630
2,428 RSF
SUITE 800
2,450 RSF

SUITE 1150

3,203 RSF


https://f.tlcollect.com/fr2/525/70060/Lenox_Center_-_Suite_250_-_1994_RSF.pdf
https://f.tlcollect.com/fr2/825/47285/Lenox_Center_-_Suite_320_-_4720_RSF.pdf
https://f.tlcollect.com/fr2/325/29761/Lenox_Center_-_Suite_440_-_3332_RSF.pdf
https://f.tlcollect.com/fr2/825/96479/Lenox_Center_-_Suite_400_-_2232_RSF.pdf
https://f.tlcollect.com/fr2/725/53042/Lenox_Center_-_Suite_450_-_1843_RSF.pdf
https://f.tlcollect.com/fr2/725/12237/Lenox_Center_-_Suite_630_-_2428_RSF.pdf
https://f.tlcollect.com/fr2/225/65870/Leonx_Center_-_Suite_1150_-_3203_RSF.pdf
https://f.tlcollect.com/fr2/726/99263/Lenox_Center_-_Suite_800_-_2450_RSF.pdf

LENOX CENTER
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-NOX CENTER

3355 LENOX ROAD NE | ATLANTA, GEORGIA

BRAD KIRSCHNER

Senior Managing Director

404-509-5030 | Brad.Kirschner@nmrk.com

LINDSAY KALSKI

Associate Director

414-897-2811 | Lindsay.Kalski@nmrk.com

STEWART THRASH

Senior Managing Director

404-926-1074 | StewartThrash@nmrk.com

NEWMARK NMRK.COM

Newmark has implemented a proprietary database and our tracking methodology has been revised. With this expansion and refinement in our data, there may be adjustments in historical statistics including availability, asking rents, absorption and effective
rents. Newmark Research Reports are available at nmrk.com/insights.

All information contained in this publication is derived from sources that are deemed to be reliable. However, Newmark has not verified any such information, and the same constitutes the statements and representations only of the
source thereof and not of Newmark. Any recipient of this publication should independently verify such information and all other information that may be material to any decision the recipient may make in response to this publication
and should consult with professionals of the recipient’'s choice with regard to all aspects of that decision, including its legal, financial and tax aspects and implications. Any recipient of this publication may not, without the prior written
approval of Newmark, distribute, disseminate, publish, transmit, copy, broadcast, upload, download or in any other way reproduce this publication or any of the information it contains. This document is intended for informational purposes
only, and none of the content is intended to advise or otherwise recommend a specific strategy. It is not to be relied upon in any way to predict market movement, investment in securities, transactions, investment strategies or any other matter.




