
P O S I T I O N  Y O U R  B U S I N E S S  W H E R E  T H E  J O U R N E Y  B E G I N S
Retail, Restaurant, & Office Opportunities



Welcome to Watersound West Bay Center 
where travelers, locals, and vacationers 

converge at the gateway to the World’s Most 
Beautiful Beaches.

	 Ideally located just minutes from Northwest 
Florida Beaches International Airport and 
situated at the entrance to Latitude Margaritaville 
Watersound, this high-visibility lifestyle center 
offers unmatched accessibility and exposure. 
Positioned along the dynamic Highway 79 corridor, 
Watersound West Bay Center captures the 
attention of more than 5.9 million annual visitors 
and a rapidly expanding year-round residential 
population.

	 As the first stop for those arriving to 
experience Florida’s Gulf Coast, Watersound 
West Bay Center presents a rare and exciting 
opportunity to establish your business in a vibrant, 
welcoming destination—where commerce meets 
coastal charm.



ROBUST RESIDENTIAL & DEMOGRAPHIC GROWTH

• The trade area is experiencing explosive residential expansion, with four 
subdivisions permitted and under development, totaling an additional 
1,600 new homes—a strong indicator of long-term housing demand.

• Demographic trends are favorable and accelerating, with a growing 
population of 62,816 residents, an average household income of 
$89,821, and a strong housing market with an average home price of 
$495,307.

STRATEGIC RETAIL & COMMERCIAL INVESTMENT

• A flagship 50,000 square foot Publix will anchor Watersound West Bay 
Center, with an expected opening in Spring 2027, signaling institutional 
confidence in the market’s growth and consumer demand.

• Planned for 500,000 square feet of commercial space at build-out, the 
center will continue to expand to meet the growing consumer demand.

THRIVING TOURISM & ECONOMIC IMPACT

• Bay County continues to be a major tourism destination with 5.9 million annual 
visitors contributing $3.1 billion in economic impact—driving retail, hospitality, and 
service sector performance.

• Walton County complements the regional appeal with 5.1 million annual visitors 
spending an impressive $4.7 billion, reinforcing the area’s significance as a premier 
travel and leisure market.

EXPANDING TRANSPORTATION & REGIONAL ACCESSIBILITY

• Northwest Florida Beaches International Airport (ECP) is experiencing 
sustained growth, with a 13% increase in passenger volume in 2024, from 1.7 
million to 1.9 million—enhancing both leisure and business travel access.

• Watersound West Bay Center offers convenient proximity to major attractions, 
including a less than 10-minute drive to the Gulf’s white sand beaches, 
supporting both quality of life and visitor experience.

TRANSFORMATIONAL HEALTHCARE & INSTITUTIONAL DEVELOPMENT

• The nearby FSU/TMH medical campus includes plans for a
600-bed acute care, teaching and research hospital at build-out (Phase I - 100+ 
beds under construction) and approximately 320,000 SF of medical office 
buildings.

• Primary care, urgent care cardiology and pulmonary services are already operating in 
the 80,000 square foot medical office building.
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PROJECTS AND STATUS

NAME PLANNED/COMPLETED*
1  Pier Park North Commercial 320,310 SF/320,310 SF

2  Pier Park Crossings Apartments 360 DU’s/360 DU’s

3  FSU/TMH Medical Campus 320,000 SF/78,670 SF**

4  Gateway Crossings Apartments 620 DU’s/0

5  West Bay Crossings Mixed Use 965,000 SF/0 and 600 DU’s/0

6  Ward Creek Residential 1,600 DU’s/521 DU's

7  Watersound West Bay Center  500,000 SF/3,366 SF

8  Latitude Margaritaville Watersound JV 3,500 DU’s/1,855 DU’s           

9  ICW Marina 600 slips/0

10  West Bay Creek Mixed Use 5,250 DU’s/0 and 157,000 SF/0

11  Pigeon Creek Mixed Use 3,330 DU’s/0 and 450,000 SF/0

*As of March 31, 2025. Planned estimates are subject to change. Completed DU’s in Latitude 
are homes completed and closed/sold. Completed DU’s in Ward Creek are homesites completed 
and closed/sold.

**Planned/completed SF does not include proposed hospital
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ANNUAL  
TOURISM 
IMPACT 

PANAMA CITY BEACH

20,749,844
VISITOR DAYS IN 2024

OVEROVER
$3 BILLIONBILLION

IN VISITOR SPENDING IN 
2024

$323 MILLIONMILLION
IN DAY TRIP VISITOR 

SPENDING IN 2024

Source: Panama City Beach Fall 2024 
Tourism Impact and Year-End Report

Source: Esri (2024,2029), Esri-Data Axle (2024), Esri-U.S. BLS (2024), ACS (2018-2022), AGS (2024)
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LATITUDE MARGARITAVILLE WATERSOUND WARD CREEK RESIDENTIAL COMMUNITIES

SALT GRASS 
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3,5003,500
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BAYSIDE 

As of June 30, 2025

1,9921,992
HOMES COMPLETED

N E A R B Y  R E S I D E N T I A L 
C O M M U N I T I E S
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L AT I T U D E  M A R G A R I TAV I L L E  WAT E R S O U N D

The Latitude Margaritaville Watersound community 
will serve as the primary engine of ongoing demand 

for Watersound West Bay Center, providing a built-in, 
year-round customer base just steps away. As this 
vibrant, fast-growing residential community continues 
to expand, its active and affluent residents will drive 
consistent foot traffic, support a diverse mix of 
businesses, and serve as the foundation for long-term 
success at Watersound West Bay Center.



F O R  L E A S I N G  I N F O R M A T I O N

Rebecca Waters
Director of Commercial Sales & Leasing 

850.231.6531 
rebecca.waters@joe.com

Lawson Trantina
Commercial Sales & Leasing Coordinator 

850.738.5053 
lawson.trantina@joe.com

Logan Yates
Commercial Sales & Leasing Coordinator 

850.231.6430 
logan.yates@joe.com

® The St. Joe Company 2025. All Rights Reserved. “JOE®”, “St. Joe®”, “St. Joe and the Taking Flight Bird design®” , “The Taking Flight Bird design®,” “Watersound®,” “Watersound Origins®,” “Watersound Origins CrossingsSM,” “Camp Creek®,” “Camp CreekSM,” “Pier Park®,” and “Watercolor® ” are 
service marks of The St. Joe Company. Regarding Watersound Fountains, a managed independent living community, “Fountains” is a service mark of Watermark Retirement Communities, LLC and is used under license. The maps depicted are to show proximity to communities/areas for illustrative 
purposes only and is not to scale.  All drive times are approximate and fluctuate at varying times of the year. This material contains artists’ renderings based on current development concepts, which are subject to change without notice. No guarantee is made that the facilities depicted will be 

built as currently proposed, or, if built, will be of the same type, size or nature as depicted. The development of the center is expected to take several years and the development plan will likely be modified from time to time to respond to varying market conditions and changes in circumstances. The developer 
reserves the right to modify the plans for the development described or depicted herein at any time without notice. No part of this project is currently for sale and this brochure does not constitute an offer to sell real property. This material contains selected information pertaining to the project and does not 
purport to contain all the information which prospective tenants and vendors may desire. Prospective tenants and vendors should review all available information either from the owner or from independent sources and make decisions based upon their own conclusions.	 25020 7/31/25
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