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4454 Van Nuys Blvd, 8hérman Oaks, CA

RETAIL « RESTAURANT « FITNESS « BEAUTY « MEDICAL « WELLNESS

~J PEGASUS
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The Valley's Premier
Retaill Destination.

Ventura Boulevard, meet your match.
Van Nuys Boulevard is leading the retall renaissance.

Van Nuys Boulevard now oasts the highest concentration of natienal and.regional street-front
retailers in the trade area — and demand continues to surge. Historically, opportunities along this
key corridor have been limited. But that's changing.

Enter Sherman Oaks Square.

The largest retail transformation on Van Nuys Blvd — and a landmark repositioning for Sherman
Oaks.

Located steps from the intersection of Van Nuys Blvd and Ventura Blva, with + /0,000 daily
drivers, Sherman Oaks Square offers unbeatalle visibility and access. Just off-the 101 and 405, it's
directly in the flow of the Valley's daily commute.

This 4.5-acre center will feature upgraded warm and inviting landscaping and outdoor seating

areas, new vanilla shell spaces, and a carefully curated tenant mix that will make good use of the
ample +300 parking stalls avallable.

Now pre-leasing for flagship retail, beauty and wellness, food & beverage.
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Prime Location with High Visibility.

Strategically positioned at the signalized intersection of Van Nuys Boulevard and
Moorpark Street, Sherman Oaks Square sits at the gateway to the Ventura Blvd
commercial corridor—capturing constant commuter flow from Sherman Oaks, Studio
City, and Encino, and delivering unmatched convenience and accessibility for daily
traffic.
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Sherman Oaks Square:
Designed for How People
Live, Shop, & Move

Sherman Oaks Square delivers an intentionally curated
experience in the core of the Valley.

Strategically located at Van Nuys Blva & Moorpark St, the project orings togetner a.synergistic.mix offood
& beverage, boutique fitness, retail, beauty & wellness, and dally needs tenants to create an ecosystem of
complementary offerings that also-serves as a third gathering place for a community in need of a retall
destination.

Surrounded by top-performing anchors including:

- Best Buy: ~$50M annually
- Gelson's: ~$20M annually
- Pavilions: ~$50M annually
- Ralph’s: ~$60M annually

*Estimated sales numbers. Tenant to verify.

Sherman Oaks Square delivers the modern, multi-tenant synergy
that today’s retailers demand in a format that’s accessible, walkable,
and designed for sustained foot traffic from morning to night.



A Can’t-Miss Market for Growth

Sherman Oaks: Where LA’s Affluence Meets Everyday Accessibility

Sherman Oaks sits at the heart of the San Fernando Valley, offering a rare blend Of sUDUrDaR“charm anc
uriban convenience. Framed by the Santa Monica Mountains and easily accessible via US-101and |-405, this
neighporhood draws affluent professionals, young families, and legacy residents who value walkability, schoaols,
and a viorant commercial core.

Neighborhood Highlights

® Highly Affluent & Established
Avg. Household Income (2-Mile): $135,000+
Known for top-rated schools, luxury homes, and multi-generational residents.

® Retail Magnetism
Anchored by Ventura Blvd and proximiity to Fashion Square Mall, with powerhouse neighlboors like Gelsons,
VWhole FOods, and Best Buy.

@ Lifestyle at Every Corner
From fine dining and _boutique itness to dalyessentials;Sherman Oaks is built around.convenience-driven

consurnption.

® Commercial Synergy
Situated directly.in the middle of the San Fernando Valley's traffic drivers, sherman Oaks sits directly to the
east of Woodland Hills and Encino and directly to the west of Studio City, Burbank and Toluca Laxe.

DEMOGRAPHICS 1-MILE 3-MILE 5-MILE
POPULATION 30,869 182,996 511,882
HOUSEHOLDS 14,863 75,312 200,410

AVERAGE HOUSEHOLD INCOME $127,608 $125,060 $109,299
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The information contained in this Leasing Package is proprietary and strictly confidential. It is intended to lbe reviewed only by the party receiving it from Pegasus Asset Managerment and should not e made available to any other person or entity
without the written consent of Pegasus Asset Management. This Leasing Package has lbeen prepared to provide summary, unverified information to prospective purchasers, and to estalolish only a preliminary level of interest in the subject property.

The Information contained herein is not a substitute for a thorough due diigence investigation. Pegasus Asset Managerment has not made any investigation, and makes No warranty or representation, with respect to the income or expenses for the
supject property, the future projected financial performance af the property, the size and sguare footage of the property and Improvements, the presence or albsence of contaminating substances, PCB's or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition of the business prospects of any tenants, or any tenant’s plans or INtentions to continue its occupancy of the sulbject property.

The information contained in this Leasing Package has lbeen obtained from sources we believe to e reliaole; however, Pegasus Asset Management has not verified, and will not verify, any. of theinformation contained herein, nor has Pegasus Asset
Management conducted any investigation regarding these miatters and makes No warranty or representation whatsoever regarding the accuracy or completeness of the information provided. Some or all of the photographs contained within may
have lbeen altered from therr original format. All potentiel buyers must take appropriate measures to verify all of the information set forth herein.

Andrew Cohen

Executive Vice President - Leasing
424.363.7800

acohen@pegasusam.com

LIC # 01996397 (CA)

Emmet Pierson

Senior Associate- Leasing
424.363.7800
epierson@pegasusam.com

LIC # 02048600 (CA)

Daniel Woznica

Associate - Leasing
424.363.7800
dwoznica@pegasusam.com
LIC # 02211034 (CA)

Josh Dembo

Associate- Leasing
424.363.7800
jdembo@pegasusam.com
LIC # 02242456 (CA)

Eg PEGASUS

1901 Avenue of the Stars, Suite 630
Los Angeles, CA 90067
424.363.7800

pegasusam.com

LIC # 02119442 (CA)



