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AFFILIATED BUSINESS DISCLOSURE

CBRE, Inc. ("CBRE") operates within a global family of companies with many
subsidiaries and related entities (each an “Affiliate”) engaging in a broad range

of commercial real estate businesses including, but not limited to, brokerage
services, property and facilities management, valuation, investment fund
management and development. At times different Affiliates, including CBRE
Investment Management, Inc. or Trammell Crow Company, may have or represent
clients who have competing interests in the same transaction. For example,
Affiliates or their clients may have or express an interest in the property described
in this Memorandum (the “Property”) and may be the successful bidder for the
Property. Your receipt of this Memorandum constitutes your acknowledgement

of that possibility and your agreement that neither CBRE nor any Affiliate has an
obligation to disclose to you such Affiliates’ interest or involvement in the sale or
purchase of the Property. In all instances, however, CBRE and its Affiliates will act
in the best interest of their respective client(s), at arms’ length, not in concert, or in
a manner detrimental to any third party. CBRE and its Affiliates will conduct their
respective businesses in a manner consistent with the law and all fiduciary duties
owed to their respective client(s).

CONFIDENTIALITY AGREEMENT

Your receipt of this Memorandum constitutes your acknowledgement that (i) it is
a confidential Memorandum solely for your limited use and benefit in determining
whether you desire to express further interest in the acquisition of the Property,
(i) you will hold it in the strictest confidence, (i) you will not disclose it or its
contents to any third party without the prior written authorization of the owner of
the Property ("Owner”) or CBRE, Inc. ("CBRE"), and (iv) you will not use any part of
this Memorandum in any manner detrimental to the Owner or CBRE.

If after reviewing this Memorandum, you have no further interest in purchasing the
Property, kindly return it to CBRE.

DISCLAIMER

This Memorandum contains select information pertaining to the Property and

the Owner and does not purport to be all-inclusive or contain all or part of the
information which prospective investors may require to evaluate a purchase of
the Property. The information contained in this Memorandum has been obtained
from sources believed to be reliable, but has not been verified for accuracy,
completeness, or fitness for any particular purpose. All information is presented
“as is” without representation or warranty of any kind. Such information includes
estimates based on forward-looking assumptions relating to the general economy,
market conditions, competition and other factors which are subject to uncertainty
and may not represent the current or future performance of the Property.

All references to acreages, square footages, and other measurements are
approximations. This Memorandum describes certain documents, including leases
and other materials, in summary form. These summaries may not be complete nor
accurate descriptions of the full agreements referenced. Additional information
and an opportunity to inspect the Property may be made available to qualified
prospective purchasers. You are advised to independently verify the accuracy and
completeness of all summaries and information contained herein, to consult with
independent legal and financial advisors, and carefully investigate the economics
of this transaction and Property’s suitability for your needs. ANY RELIANCE ON
THE CONTENT OF THIS MEMORANDUM [S SOLELY AT YOUR OWN RISK.

The Owner expressly reserves the right, at its sole discretion, to reject any or all
expressions of interest or offers to purchase the Property, and/or to terminate
discussions at any time with or without notice to you. All offers, counteroffers,
and negotiations shall be non-binding and neither CBRE, Inc. nor the Owner shall
have any legal commitment or obligation except as set forth in a fully executed,
definitive purchase and sale agreement delivered by the Owner.

Copyright Notice
© 2026 CBRE, Inc. All Rights Reserved.
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EXECUTIVE SUMMARY

CBRE is pleased to offer for sale 1220 - 1224
Lincoln Boulevard. The subject property is
located in the heart of Santa Monica, which is
the epicenter for tourism, technology, media and

entertainment tenants in Los Angeles.

The westside is the content capital of the world
and Santa Monica is one of the most vibrant
markets in Los Angeles County and on the West
Coast. With the convergence of technology, media
and entertainment, companies continue to focus
their operations on the westside.

1220-1224

LINCOLN BOULEVARD

OFFERING

ADDRESS ZONING APNS BUILDING SF LAND SF
1220 - 1224 LINCOLN
BOULEVARD TRLA'\'?\ICS?TL%N 4291-007-004 3,276 SF +7,480 SF
SANTA MONICA, CA
ASKING PRICE: $3,495,000
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EXISTING BUILDING BREAKDOWN

Residential Units Commercial Spaces

SINGLES No. 1220 (street address)
(one room, bath and kitchen) No. 1222 (street address)
Unit Nos. 1,2, 3,5, 6,7 Currently combined into one space
2 bathrooms

2 BEDROOM / 1 BATH UNIT
(with 2 balconies)
Unit No. 4
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Property to be delivered vacant at
close of escrow

All residential units have been
vacated

Ground floor office

No current income

Perfect for an owner / user
looking for a mixed use property in
downtown Santa Monica.

b 4 A Building could be converted to 100%
g all office, renovated for apartments
S on m and residential, or redeveloped.

| E I‘Y New 232 unit residential project to
= . 8 be completed on the parcel adjacent

| F to the Property.
¥ .
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OVERVIEW

LOS ANGELES

The Westside is the Los Angeles Basin's largest submarket making up nearly 26% of the approximate 205 million-square-foot
office inventory in Los Angeles. The market serves as the preeminent “core” office market for deploying capital in Los Angeles
County and continues to be the most sought after location for tenants and investors alike. The Westside is defined by some
of the most dynamic tenants in entertainment, technology, media, and business services including Google, Apple, Facebook,

Amazon, and Microsoft—placing significant value on the market's ability to attract and retain top talent while providing proximate

access to executive housing in a coastal environment. The West Los Angeles market continues to achieve the highest rental
rates in Los Angeles by a wide margin. Known for its unrivaled quality of life, West Los Angeles is supported by a wide variety
of residential neighborhoods, high-end boutiques and lifestyle centers, first-class restaurants, leading educational centers, and
cultural attractions that have drawn a diversified and educated labor force. The West Los Angeles office market is historically
characterized by high and stable occupancy rates, strong net absorption, and an extremely limited number of large blocks of
available space, all of which contribute to significant increases in rental rates during strong economic times. The area is home
to a diverse tenant base comprised of technology, entertainment, financial, advertising, public relations, professional services,
telecommunications, hardware, software, publishing, and healthcare companies, among others. Unimproved commercial sites

are virtually non-existent and face prolonged and expensive entitlement efforts.

SIGNIFICANT EMPLOYERS

N
umv:-:;sm_
N4
Hw ﬁ edmunds UNIVERSAL MUSIC GROUP
HBO Edmunds.com Universal Music Group
2500 Broadway 2401 Colorado Avenue 2100-2110 Colorado Boulevard
128,273 SF 30,556 SF 64,665 SF

*Recent transactions completed in the last 18 months within a short distance of the subject property.

v «ite

Kite Pharma
2701 Olympic Boulevard
87,822 SF

SANTA MONICA

Santa Monica has been Los Angeles’
Westside's top performing submarket
throughout the last decade and is
home to some of the region’s most
successful retailers and innovative
companies in tech, social media and
entertainment. Santa Monica is a

city rich in tradition and diversity.
Historic roots, central access and
beach-side location have established
Santa Monica as an economic hub,
accentuated by its vibrant commercial
districts, affluent residential
communities, celebrated hospitals,
recreational and art venues, high
profile corporate headquarters,

and booming tech, media and
entertainment sectors. Serving as
Southern California’s tech hub, Santa
Monica's “Silicon Beach” has attracted
major tech companies and start-ups
like Google, Microsoft, Meta, Snap,
Hulu and YouTube.
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SANTA MONICA
Incorporated in 1886, Santa Monica is Southern California’s leading coastal city,

possessing a 3.5-mile stretch of the region’s famed coastline. A renowned global
destination, the city hosts more than 7 million annual visitors who are drawn 94 301 41_5 57 260
to the city’s year-round Mediterranean climate, laid-back attitudes and many ’ ) : ’

. : . . ) . Population Median Age College-Educated
attractions. Totaling 8.3 square miles, this walkable city offers a cosmopolitan Population
environment that is also a short distance to many of Southern California’s most P
popular destinations.

Santa Monica is also a leader in sustainability, successfully building an economy
that both protects the environment and promotes innovation. As a hub for artists
and technologists and entrepreneurs, the city has emerged as the center of $ $

gists and entrepreneurs, the city his emerg _ 173,854 1,676,425
Southern California’s ‘Silicon Beach' and home to hundreds of venture capital

: . . ) Average Household Average Property

funded startup companies. Prominent technology and entertainment companies Income Value
call Santa Monica “home”.
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TOP EMPLOYERS
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SILICON BEACH

Silicon Beach, loosely defined as the three-mile area stretching between Santa
Monica and Playa Vista along the Pacific Ocean and inland towards Culver City,
has emerged as the strongest submarket in Los Angeles due to its proximity to
cutting edge creative/tech business and workers. Playa Vista is part of the Lower
Westside, which is also comprised of Marina Del Rey, Culver City and Westchester.
This infill area has experienced rapid rent growth as new supply has tightened
and demand continues to soar. New entitlements west of the 405 freeway are

exceedingly difficult to obtain.

CULVER CITY

Culver City’s unigue combination of small-town charm and urban amenities makes it

a great place to live, work, and play. Some of Los Angeles’ best art galleries, graphic
design houses, architectural and advertising firms, entertainment, technology and
media companies, and more have recently moved to Culver City in search of realizing
this live, work, and play lifestyle. Businesses are attracted to the area’s central
location, Metro access, and proximity to major freeways (I-405, 1-105, I-10, CA-90) and
LAX. Additionally, tenants can save up to 45% in gross receipts tax by locating in Culver
City versus Santa Monica and the City of Los Angeles. Culver City has been an integral
part of the motion picture and television production world since the 1920s. It was home
to the first MGM Studios and still houses the headquarters for National Public Radio
West and Sony Pictures Entertainment. The area underwent massive revitalization in
the 1990s and now prides itself on being a thriving cultural hub, while still maintaining
strong ties to Hollywood. Centrally located between the beach and Downtown Los
Angeles, Culver City offers a vibrant business environment and an exceptional quality
of life in a safe, modern, and progressive community with exceptional transit, shopping,
dining, and entertainment.

VALUE DELIVERED

WY STATIo,

CULVER CITY

IVY STATION

Venice and National
5.52 Acre Mixed Use TOD Project

CUMULUS
3321 LA CIENEGA BLVD.
1,210 RESIDENTIAL UNITS

s’

APPLE

5500 Jefferson Boulevard
80,000 SF




PLAYA VISTA

Playa Vista is the first new master-planned community to be established
in West Los Angeles in more than 50 years. Nearing completion of
development, the 1,087 acre site is expected to serve 12,000 residents
and contain 3.3 million square feet of commercial space, with 70% of its
acreage dedicated to permanent open space. The community is attracting
some of the best and brightest to live, work and play. Playa Vista has
become a burgeoning hub of EMT (Entertainment, Media, Technology)

tenants, that are driving strong, high wage jobs directly within the
community. Google anchors the office market in Playa Vista but other
major area employers include YouTube (Google), Electronic Arts, Sony
PlayStation Facebook, Microsoft, TMZ, Belkin, IMAX, California Pizza
Kitchen, Yahoo, Verizon and the USC Institute for Creative Technology.
Playa Vista also boasts world-renowned advertising agencies such as
72andSunny, TBWA/Chiat/Day, OmniCom/OMD, Team One and Deutsch.
Additionally, Los Angeles is home to a number of educational institutions,

including UCLA, USC, Pepperdine, Occidental, Cal Tech and Loyola

Marymount University.

DEMOGRAPHICS
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POPULATION

MEDIAN AGE

AVERAGE HOUSEHOLD
INCOME

MEDIAN HOME
VALUE

39,103

1 mile

41.2

1 mile

$169,857

1 mile

$1,817,086

1 mile

182,763

3 miles

40.1

3 miles

$179,665

3 miles

$2,095,153

3 miles

417,547

5 miles

37.9

5 miles

$176,422

5 miles

$1,310,471

5 miles
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LINCOLN BOULEVARD
SANTA MONICA, CA

JEFF PION MICHELLE ESQUIVEL-HALL DREW PION

Vice Chairman Executive Vice President First Vice President

Lic. 00840278 Lic. 01290582 Lic. 02085229 CBRE, Inc.

+1 310 550 2537 +1 310 550 2525 +1 310 550 2566 2000 Avenue of the Stars, Suite 800N

jeff.pion@cbre.com michelle.esquivel@cbre.com drew.pion@cbre.com Los Angeles, CA 90067 C B R E

© 2026 CBRE, Inc. All rights reserved. This information has been obtained from sources believed reliable but has not been verified for accuracy or completeness. CBRE,
Inc. makes no guarantee, representation or warranty and accepts no responsibility or liability as to the accuracy, completeness, or reliability of the information contained
herein. You should conduct a careful, independent investigation of the property and verify all information. Any reliance on this information is solely at your own risk. CBRE
and the CBRE logo are service marks of CBRE, Inc. All other marks displayed on this document are the property of their respective owners, and the use of such logos does
not imply any affiliation with or endorsement of CBRE. Photos herein are the property of their respective owners. Use of these images without the express written consent
of the owner is prohibited. CMPM 1220-1238 Lincoln_OM_Pion_v14_BB 08/04/26



