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PRICE: $2,908,286

OVERVIEW

PRICE
GROSS LEASABLE AREA (GLA)
LOT SIZE

BASE RENT

YEAR BUILT

LEASE ABSTRACT

INVESTMENT SUMMARY

7546 103rd STREET, JACKSONVILLE, FL 32210

CAP: 7.00%

$2,908,286 BASE TERM
13,821 SF YEARS 1-25
2.08 Acres OPTIONS 1-11
$203,580
1999

LEASE TYPE

BASE TERM

LEASE COMMENCEMENT
LEASE EXPIRATION
RENEWAL OPTIONS
INCREASES

LANDLORD OBLIGATION

NNN

20 Years
12/27/2013
12/31/2033

11x5
Flat
None At All
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NOI: $203,580

ANNUALIZED OPERATING DATA

ANNUAL RENT




idl

-

INVESTMENT HIGHLIGHTS
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ABSOLUTE NNN LEASE
N N N | Long-term lease with zero landlord responsibilities
allows for a truly passive income stream

LARGE GLOBAL TENANT

Walgreens is one of the largest retail pharmacy
chains in the world, offering essential healthcare
services and reliable tenant stability

Checkers Rallys

A MAVIS COMPANY

TAX-FREE STATE ADVANTAGE
Florida has no state income tax, making it attractive , o : & TR
for businesses, investors, and residents alike 4 % : WM @ DOLLAR TREE McDoald's
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HIGH-TRAFFIC RETAIL CORRIDOR
9 Strategically located at a signalized corner
h‘ intersection, the subject site is adjacent to a busy
Publix super market on the largest retail corridor in o o ; , ‘ . .
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TENANT SUMMARY

WALGREENS OVERVIEW

Walgreens is one of the largest and most established retail pharmacy chains in the
United States, operating over 8,700 locations in the United States.

Founded in 1901 in Chicago, Walgreens has grown from a single neighborhood
pharmacy into a national brand synonymous with community-based healthcare and
convenience. The company merged with the UK’s Boots in 2014 to form Walgreens
Boots Alliance, significantly expanding its global reach. Over the decades, Walgreens
has demonstrated a strong ability to navigate economic cycles. During the 2008
financial crisis, the company remained stable due to the recession-resistant nature of
its core business. Similarly, during the COVID-19 pandemic, Walgreens played a critical
role in national testing and vaccination efforts, reinforcing its position as an essential
healthcare provider and will continue to be a major player in the pharmacy sector with
the recent acquisition from Sycamore Partners.
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SYCAMORE
PARTNERS

SYCAMORE PARTNERS FINISHES DEAL
TO TAKE DRUGSTORE CHAIN
WALGREENS PRIVATE

THE ASSOCIATED PRESS, August 28, 2025

DEERFIELD, Ill. (AP) — The acquisition of Walgreens by a private equity firm
is complete, ending the drugstore chain’s run as a publicly traded company.

Walgreens had announced in March that it agreed to be acquired by Sycamore
Partners in a deal valued at around $10 billion. Its shareholders approved that
deal last month.

Walgreens, like its rivals, has been struggling with thin prescription
reimbursement, persistent theft and rising operating costs among other
challenges. Going private gives the company more flexibility to make changes
to improve its business without worrying about Wall Street’s reaction.

FUTURE OUTLOOK

With Sycamore Partners’ recent acquisition, WBA aims to leverage private ownership
toimplement strategic changes without the pressures of public market expectations.
The company plans to focus on its core strengths in pharmacy and health services,
potentially divesting non-core assets like Boots to streamline operations.




LOCATION OVERVIEW Marcus g Millichap

NNN DEAL GROUP
JACKSONVILLE, FL ECONOMY
The Jacksonville metrois in the northeastern corner of Florida, just south of the Georgia e Once rooted in its military bases, a commercial port, tourism and paper mills,
border. It is composed of five counties: Duval, Clay, St. Johns, Nassau and Baker, with the Jacksonville economy is diversifying.
the Atlantic Ocean providing its eastern border. Jacksonville’s access to road, rail, sea
and air transportation has made it an intermodal hub for the Southeast. JAXPORT e The metro is home to four Fortune 500 companies: Fidelity National
is one of the largest ports in the region and is equipped to handle cargo, as well as Information Services, Fidelity National Financial, CSX Corp. and
cruise ships and the local ferry service. Naval Air Station Jacksonville and Naval Station Landstar System.
Mayport contribute to a strong military presence in the market. The metro houses
1.7 million people, with over 968,000 residents in the city of Jacksonville. No other city e The city has developed a large financial services sector, led by Bank of
in the market contains more than 50,000 citizens, though suburbs in St. Johns County, America, Citibank, Deutsche Bank and Wells Fargo.

such as Fruit Cove and Palm Valley, have been growing rapidly in recent years.
e Jacksonville has an emerging industrial base in medical research and
manufacturing.

METRO HIGHLIGHTS | .

BUSINESS ATTRACTION
A lower cost of doing business than other nearby cities and a large,

skilled labor pool help draw relocating and expanding companies to the
region.

[ 4
op® STRONG POPULATION GROWTH
In past decades, the metro’s population growth has outpaced that of the
nation — a trend that is projected to continue over the next five years.

DEEPWATER PORT
@ Cargo activity through JAXPORT provides $31 billion in annual economic

impact to the metro and generates 138,000 jobs in Florida.
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Downtown Jacksonville, FL




DEMOGRAPHICS / JACKSONVILLE, FL

POPULATION 1 MILE 3 MILES 5 MILES
2029 Projection 16,168 87,024 203,535
2024 Estimate 15,795 83,743 195,864
Growth 2024 - 2029 2.37% 3.92% 3.92%
2010 Census 14,501 70,952 168,700
2020 Census 15,872 81,460 190,094
Growth 2010 - 2020 9.45% 14.81% 12.68%
HOUSEHOLDS 1 MILE 3 MILES 5 MILES
2029 Projections 6,351 34,056 81,079
2024 Estimate 6,155 32,504 77,544
Growth 2024 - 2029 3.18% 4.77% 4.56%
2010 Census 5,287 26,617 64,109
2020 Census 5,885 30,377 72,710
Growth 2010 - 2020 11.32% 14.12% 13.42%
2014 EST. HOUSEHOLDS

BY INCOME 1 MILE 3 MILES 5 MILES
$200,000 or More 2.17% 2.54% 4.84%
$150,000 - $199,999 2.95% 4.57% 6.58%
$100,000 - $149,999 12.39% 16.05% 17.32%
$75,000 - $99,999 17.58% 16.65% 16.84%
$50,000 - $74,999 17.54% 18.87% 17.84%
$35,000 - $49,999 16.89% 13.98% 12.66%
$25,000 - $34,999 10.14% 8.81% 8.42%
$15,000 - $24,999 9.41% 8.13% 7.05%
$10,000 - $14,999 5.23% 4.24% 3.24%
Under $9,999 5.70% 6.17% 5.21%
2024 Est. Average Household Income $66,697 $73,369 584,638
2024 Est. Median Household Income $54,626 $62,684 $71,797
2024 Est. Per Capita Income $26,057 $28,537 $33,509

POPULATION PROFILE 1 MILE 3 MILES 5 MILES
2024 Estimated Population by Age 15,795 83,743 195,864
Under 4 7.0% 7.1% 7.0%
5 to 14 Years 15.5% 14.7% 14.2%
15 to 17 Years 4.5% 4.2% 4.0%
18 to 19 Years 2.6% 2.4% 2.4%
20 to 24 Years 6.0% 6.1% 6.1%
25 to 29 Years 7.2% 7.3% 7.2%
30 to 34 Years 7.8% 8.0% 7.9%
35 to 39 Years 6.8% 7.0% 7.1%
40 to 49 Years 12.2% 12.0% 12.1%
50 to 59 Years 11.5% 11.9% 12.4%
60 to 64 Years 5.7% 5.9% 6.1%
65 to 69 Years 4.8% 4.8% 5.0%
70 to 74 Years 3.4% 3.6% 3.7%
Age 75+ 5.0% 5.0% 5.1%
2024 Median Age 34.0 35.0 36.0
2024 Population 25 + by Education Level 10,162 54,804 130,180
Elementary (0-8) 1.63% 1.97% 1.61%
Some High School (9-11) 13.29% 10.13% 7.66%
High School Graduate (12) 36.81% 36.98% 32.71%
Some College (13-15) 22.60% 22.61% 23.12%
Associates Degree Only 10.03% 10.79% 11.24%
Bachelors Degree Only 10.70% 11.98% 15.80%
Graduate Degree 3.87% 4.43% 6.33%
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real
Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to
any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to
establish only a preliminary level of interest in the subject property. The information contained
herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not
made any investigation, and makes no warranty or representation, with respect to the income
or expenses for the subject property, the future projected financial performance of the property,
the size and square footage of the property and improvements, the presence or absence of
contaminating substances, PCB’s or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business
prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject
property. The information contained in this Marketing Brochure has been obtained from sources
we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of
the information contained herein, nor has Marcus & Millichap conducted any investigation regarding
these matters and makes no warranty or representation whatsoever regarding the accuracy or
completeness of the information provided. All potential buyers must take appropriate measures to
verify all of the information set forth herein.

SINGLE TENANT NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future
performance used in this or any other marketing material provided by Marcus & Millichap are for example
only, represent only what might occur, and do not represent the current, actual, or future performance
of this property or tenant. The value to any buyer of any property depends on factors that should be
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing
this or any other property. Information provided by Marcus & Millichap, including this marketing material,
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence
of this or any other property the buyer might purchase.

Marcus g Millichap

Like all real estate transactions, this potential investment carries significant risks. Each buyer and
Professional Advisors must request and carefully review all information and documents related to the
property and tenant which the buyer deems material to their particular needs. While the tenant’s past
performance at this or other properties might be an important consideration, past performance is not a
guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s
projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow
may be interrupted in part or in whole due to market, economic, environmental, or other conditions.
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own
investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory,
financial and accounting matters, and for questions involving the property’s physical condition or
financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless,
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
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