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CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Conroy Commercial and should not be made available to any other person or
entity without the written consent of Conroy Commercial. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject
property. The information contained herein is not a substitute for a thorough due diligence investigation. Conroy Commercial has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the
subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained
in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Conroy Commercial has not verified, and will not verify, any of the information contained herein, nor has Conroy Commercial conducted any
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein. Any rent or income information in this offering memorandum, with the exception of actual, historical rent collections, represent good faith projections of potential future rent only, and Conroy Commercial makes no representations as
to whether such rent may actually be attainable. Local, state, and federal laws regarding restrictions on rent increases may make these projections impossible, and Buyer and its advisors should conduct their own investigation to determine whether
such rent increases are legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from
the continuing COVID-19 pandemic. Conroy Commercial has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Conroy Commercial principal expertise is in marketing investment properties
and acting as intermediaries between buyers and sellers. Conroy Commercial and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage
other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given
the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.

NON-ENDORSEMENT NOTICE
Conroy Commercial is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or
sponsorship or endorsement by, said corporation of Conroy Commerecial, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Conroy Commercial, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.




LEASE OPPORTUNITY

Across the street from Whole Foods and close to many
coffee shops and restaurants

Down the street from the Grove, LACMA and the
Academy Museum

Parking lot across the street

7900 SANTA MONICA BOULEVARD L[S, ™ Opensspace

Stellar auto traffic counts

LEASE TYPE

Free Standing building

SPACES AVAILABLE WALKSCORE

4-Way Signalized Corner
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WEST HOLLYWOOD

West Hollywood is one of the strongest and most affluent
submarkets in all of Los Angeles County. Ideally situated in
the westside of Los Angeles, West Hollywood submarket
boasts strong high-end demographics with an average

household income of $102,000.

1.15M $1.09B $102,000
ANNUAL VISITORS RETAIL SALES AVG HH INCOME

West Hollywood is known for its thriving entertainment and creative
industries. It is home to numerous production companies, talent agencies,
music labels, and post-production facilities. The presence of popular
venues like the Whisky a Go Go and The Troubadour makes it a significant
destination for live music. West Hollywood attracts a substantial number of
tourists due to its vibrant nightlife, cultural events, luxury hotels, and
upscale shopping districts like the Sunset Strip and Melrose Avenue. The
city's proximity to popular tourist attractions such as the Hollywood Walk

of Fame and the Beverly Center further contributes to its tourism industry.



MT OLYMPUS OUTPOST ESTATES

WHITLEY
HOLLYWOODHE|GHTS

hHoiclTe
DIDOLBY. THEATRE

OVATION

ooooooooo

ranklin Ave

\ Fwood BV Hollywood Blvd OWN Hollyw

THE BIRI:I g
STREET (S UV [ | o SHQL ]2
— \— NETWORKS [ ©
= - Sunset Blvd
SOULCYGLE ) WeWOI‘k
sweetgreen 1 =1 \ULDING 1
S TH earthbar- T | o QUARE =
= =]
—é: THEATRE ||, S 1 I fp—— a ou ‘;:g:-:un | PLUMMER PARK | % F
& A —— WOKCANO [l FOODS 2 HOL
e 7 noreiezices | [ unceoL z
P S SL.!"SSEEZR R|..c%. MONDRIAN 3 b Y ‘
\ H u J . sanz\fist Santa Monica Bl
olNEEHS z
g y[BRICK o o1
D h GELSONS[ (HPVS| = Buy||
m lb(lé%fl/_\’l\kkll [ _ a
Bﬂﬂ‘g" t Blvd = J1g|| wework T S >
A . PROUTS| ™%
ol Q ~ool § @ R
itk | | rRI-WEST 3
1 | - ogse Ave s 1 MELROSE Melrose Ave
. 3
Gracias Madre} leparc z
e THE FLATS WEST @©CBS =
BEVERLY HILLS GOLDEN TRIANGLE HoLLvywaan [ pEVERLY 7 [N mc NORDSTROM 2
PRADA Di Beverly Blvd @ Sinai [: E TEH | TY : &NOBLE o
MILANO LACOSTE —— Bovhrly Bivd . ; : . E‘..m@ s @ = Beverly Blvd
Yy 8B =& || i
y B BALENCIAGA qorm i T I g' w
&m/ BUC! SAINT LAURENT W 3rd St BEVERLY |GROVE o g; ade §|D 'm GR
PARIS everly T FARMERS MARKEL NONGIA NIL=0n WIL
L2 11 YT @mm‘m ® ¢ L FAHEY/KLEIN HANC
1 ’(Sﬁ A4 o erkshire @ el
: SIS ¢ : JBHH | £ | oo
BEVERLY HILTON %, Foun Stasons 8 b S ——
o Academy
X w =k Museur SUSAREISH AMERICAN RAG CIE
l Wilshire Blvd Wilshire Blvd =3 ;; n of Wotion LAC MA =
2 5th st 3 £ PARKLAB c
& Wilsp,, % 6thst 3
W : "8 T >
E) WALDQI\TF«(:F‘!ORM § § Lf w”Shk B MUSEUM 5
3 z E: f ] NG BROOKSIDE
2, =
% H I CARTHAY CIRCLE
Ve =
=X ‘Q% W Olympic Blvd W Olympic Blvg MIRACLE MILE 13




DESIGN DISTRICT
West Hollywood Design District is a cultural destination for high-

caliber design, art, fashion, dining, beauty and more. Trends start

here. More than 250 global visionaries and creative leaders have
chosen the walkable radius of Melrose Avenue, Beverly

Boulevard and Robertson Boulevard as their West Coast home.

Today, West Hollywood Design District is an extraordinary mix of
district pioneers that include such influential brands as Phyllis
Morris, J. Robert Scott, Rag & Bone, Christian Louboutin Men's as
well as the latest up and coming businesses and designers.
Together, WHDD businesses are championing progressive style

and timeless sophistication.

SUNSET STRIP DISTRICTS

Created in 2002, the Sunset Strip Business Improvement District is
an assessment district that improves the business and
neighboring residential environment on Sunset Blvd. through
support services in digital and experiential marketing, event
programming, municipal brand partnerships, special promotions,
and much more. Our primary goal is to work together to support

our commercial district's economic growth and vitality.

RAINBOW DISTRICT

On the Westside of West Hollywood from La Cienega to Doheny
is an inspiring walking exploration of Los Angeles culture,
featuring a vibrant LGBT community, lively cafes and restaurants.
Larger-than-life public art exhibits line the boulevard as you head
to the award winning West Hollywood Library and West
Hollywood Park.
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Metro's Proposed Stations for the City of West Hollywood

The Northern Extension of the Metro Crenshaw/LAX Line will create a new north-south connection from LAX and Inglewood through Mid City and West
Hollywood to Hollywood where it will connect with the Metro Red Line (B)—and potentially even the Hollywood Bowl. By connecting five Metro rail lines from the
South Bay to the San Fernando Valley, this key project will transform regional mobility in the most congested part of LA attracting more daily riders than any light
rail line in the nation (over 90,000 daily boardings).

There are currently three different route options being studied by Metro, all of which travel through West Hollywood and major destinations across Central Los
Angeles. This line will provide safe, reliable, and affordable rail transit to places like Cedars-Sinai, the Beverly Center, the Hollywood Bowl, the Grove, LACMA,

and many more LA hotspots.




West Hollywood has a $3 billion
economy, larger than the economies in 33
small countries. The WeHo by the
Numbers report estimates West
Hollywood’s GDP to be $3.3 billion as of
2019. That is the economic value added
within the city by workers, businesses,
government entities, and non-profits. It

excludes the economic value residents

i city’s GDP.

i 'or Employers

WEST HOLLYWOOD RESORT

NIGHTCLUB MEDIA

SUNSET MARQUIS | | | [ | | MONDRIAN | ==

WEST HOLLY WOOD

AT BEVERLY HILLS California 1984

1-0AK GTYeRDE (®) ‘LAz paviions

ECONOMY & WORKFORGE

West Hollywood's economy is only 0.3% of metro Los Angeles’ $1 trillion
total. However, the city's GDP is still more than that of 33 small countries,
including many island nations. West Hollywood's GDP per capita (per

resident) is higher than average for metropolitan Los Angeles.

Known for its creative workforce and affluent customer base, West
Hollywood is a favorite among professional services, new media firms, and

all aspects of the entertainment and hospitality industries. The area

continues to attract more new talent to fulfill positions in a broad range of

creative fields including entertainment, technology, design, fashion,
publishing, education, tourism, health, and science. The energy and
creativity generated here are found in products and services enjoyed

around the world.

City of West Hollywood
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THE CREATIVE GITY

West Hollywood has been dubbed “The Creative City,” and
for good reason. Bordering Beverly Hills and Los Angeles,
“WeHo” is where fashion and the arts rule, easy to see as you
travel the streets of the West Hollywood Design District. This
trendsetting area includes galleries and the Pacific Design
Center on Melrose Avenue, and interior design showrooms
along Beverly Boulevard. Shop at leading boutiques (and keep
your eyes open for celebrities and stars) along ever-stylish

Robertson Boulevard.

LOCATION ADVANTAGE

The property boasts an unbeatable location in one the most walkable
areas in greater Los Angeles, guests can easily stroll to some of the
city’s most sought-after restaurants, including Catch, Gracias Madre,
Craig's, Roku, Pump, and E.P./L.P. Home to L.A.'s best art galleries,
WeHo's Design District is also where you'll find world-class boutiques
like Christian Louboutin, 3.1 Phillip Lim, and Rag & Bone. The Sunset
Strip’s storied music venues, including The Roxy Theatre, Whisky a Go-
Go, continue to draw crowds night after night, while world-class cultural

attractions like the L.A.'s Museum Row are also close by.

West Hollywood is a constant indulgence of the senses, which is exactly
why its locals love it. It is considered one of the most vibrant and

exciting parts of Los Angeles.

WeHo, as the locals call it, is home to fantastic restaurants, hotels,
nightlife, and shopping. Its creative energy is palpable throughout the
entire neighborhood, which has become a destination for modern
furniture and decor. With no shortage of things to do in West

Hollywood, it's a popular place for both tourists and locals to visit.
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