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FAST
  FACTS

Travel and Leisure Magazine

ranks the Pier 11TH I N  T H E  WO R L D , 
just ahead of Disneyland (Anaheim) and 

following the Louvre (Paris)

The Centennial Wheel stands nearly 

200 F E E T  H I G H , 

accommodates up to 420 passengers, 

and features 42 temperature controlled 

gondolas that enable operation year round.

Navy Pier is now home to more than 

50 ACRES 

of parks, restaurants, retail shops, 

sightseeing and dining cruises, 

exposition facilities and more

Iconic Navy Pier, the top-visited 

leisure destination in the 

Midwest, welcomes nearly 

9 MILLION
G U E S T S  A N N U A L LY



The plan reimagines and reinvents Navy Pier as a bolder, greener, more contemporary public 

space that offers expanded arts and cultural programming, and showcases a uniquely 

Chicago experience for the nine million guests who visit it annually.

	Navy Pier has begun work with the iconic Chicago Sh akespeare Theatre on its expansion to create 

	an innovative third perf  	 that marks a significant cultural milestone for the Pier.

	Navy Pier is set to welcome a hotel for the first time in the Pier’s history. The seven-story, 

	 240-room hotel, adjacent to the south side of the Festival Hall exhibition space will allow 

	guests the ability to spend the night on the Pier and wake up to unparalleled 

	views of the city and lake.

 	Key element of the Pier’s Centennial Vision is also the transformation of the 

	Family Pavilion into a more open and refreshed space, mirroring the 

	design of the South Arcade, but with a focus on retail.

OUR VISION
The plan reimagines and reinvents Navy Pier 

as a bolder, greener, more contemporary public 
space that offers expanded arts and cultural 

programming, and showcases a uniquely Chicago 
experience for the nine million guests who visit it 

annually.

Key element of the Pier’s Centennial Vision is 
also the transformation of the The Fifth Third 

Bank Family Pavilion into a more open and 
refreshed space, mirroring the design of the 

South Arcade, but with a focus on experiential 
retail.



   SITE
PLAN

Concessions

608 SF



CONTACT
  DETA I LS

PETER CARUSO 
E X E C U T I V E

V I C E  P R E S I D E N T 

1 312 228 2926 
peter.caruso@am.jll.com

JIM HARRIS
S E N I O R 

G E N E R A L  M A N A G E R

1 312 595 5332
jim.harris@am.jll.com

COURTNEY ROULEAU
S E N I O R  A S S O C I AT E

1 312 228 3431
courtney.rouleau@am.jll.com


