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E X E C U T I V E  S U M M A R Y
CBRE South Texas Retail Investment Properties Team has been exclusively retained to offer for sale Orchid 
Plaza (the “Property”), a newly developed, Walmart-shadow anchord strip center in San Antonio, Texas
This new retail center location is positioned on a large 2.05-acre site along interstate IH-35, an area characterized by 
high traffic counts and robust growth. The Property has long term NNN leases to Starbucks, Action Behavioral Centers, 
Travel Nails & Spa and is shadow anchored by a top-performing Walmart. 

Action Behavior Centers provides personalized therapy for children with Autism and has a dominant regional presence 
of over 280+ locations across 7 states. Starbucks is a global coffee powerhouse with over 40,000 locations worldwide 
and over 360,000 employees. 

This is a rare opportunity for an investor seeking a newly constructed asset with strong credit and solid underlying real 
estate fundamentals. 
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SHADOW ANCHORED BY NATIONALLY TOP-
RANKING WALMART
Orchid Plaza is shadow anchored by a nationwide top 
performing Wal-Mart, which ranks in the top 96% 
percentile nationwide for foot traffic per Placer.ai.

BRAND NEW CONSTRUCTION WITH LONG 
TERM NNN LEASES
Orchid Plaza is a newly constructed, 100% leased strip 
center with long term NNN leases to a mix of high-caliber, 
service-oriented tenants, including: Travel Nails & Spa, 
Starbucks, and Action Behavior Centers. 

STRONG TENANT CREDIT & DIVERSE TENANT MIX 
84% of the GLA is leased to tenants with national or 
regional credit. Starbucks boasts over 40,000 locations 
worldwide and Action Behavior Centers is private equity 
backed with over 280 across 7 states. 

PRIME LOCATION & VISIBILITY
Orchid Plaza is strategically located on the IH-35 Access 
Road in San Antonio, an area characterized by high traffic 
and robust growth. The Property has quick and easy 
access from North and Southbound traffic along IH-35. 
A large pylon sign allows for additional visibility to nearly 
50,000 VPD on IH-35.
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A S S E T  O V E R V I E W

ADDRESS
8530 IH-35 Access Rd 
San Antonio, TX 78211

YEAR BUILT 2023

BUILDING SIZE 12,580 SF

OCCUPANCY 100%

LAND SIZE 2.05 AC



F I N A N C I A L  O V E R V I E W

FINANCIAL OVERVIEW

GLA OCCUPANCY
100%12,580 SF 6.40% $497,437

OFFERING PRICE EXISTING WALT YEAR-5 CAP RATE YEAR-5 NOI
$7,772,000

YEAR-1 CAP RATE YEAR-1 NOI

7.37 Years 6.70% $550,041

7O R C H I D  P L A Z A S A N  A N T O N I O ,  T X



L O C A T I O N 
D E T A I L S

ORCHID PLAZA
SHOPPING CENTER



9

87

281

90

1604

1604

1604

1604

410

410

410

281

151

SA INTL 
AIRPORT RANDOLPH    

AIR FORCE 
BASE

CAMP BULLIS

GOVERNMENT 
CANYON

UTSA

FORT SAM
HOUSTON

BROOKS      
CITY-BASE

JBSA/KELLY      
ANNEX

LACKLAND
AIR FORCE

BASE

SOUTH TX 
MEDICAL 
CENTER

9

R E G I O N A L  M A P

JBSA/KELLY      
ANNEX

ORCHID PLAZA  
SHOPPING CENTER

O R C H I D  P L A Z A S A N  A N T O N I O ,  T X



10

A E R I A L  V I E W  |  F A C I N G  N O R T H

B E N E V I D E Z  E L E M E N TA R Y
6 6 2  S T U D E N T S

S O U T H  S A N  H I G H  S C H O O L
7 , 4 2 9  S T U D E N T S

Z A M O R A  M I D D L E  S C H O O L
4 3 7  S T U D E N T S

	
	

	
	

           S O M E R S E T  R D    		
	

	
	

	
	

	
	

       N O G A L I TO S  S T

	
	

	
	

           S O M E R S E T  R D    		
	

	
	

	
	

	
	

       N O G A L I TO S  S T	 	 	 	 	 	 	 S W  M I L I TA RY  D R

	 	 	 	 	 	 	 S W  M I L I TA RY  D R

    	
	

	

	

	
	

PA LO  ALTO  RD

    	
	

	

	

	
	

PA LO  ALTO  RD	
	

	
	

          

	
	

	
	

            	  	7 1 , 1 0 8  V P D
7 1 , 1 0 8  V P D

*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS

	

	

	

	
	

	
Z A R Z A M O R A  S T

	

	

	

	
	

	
Z A R Z A M O R A  S TB R I G G S  M E D I C A L 

O F F I C E  PA R K

L A C K L A N D  A I R 
F O R C E  B A S E

G O L D E N 
C O M M U N I T Y  PA R K

P O R T  S A N 
A N T O N I O

T I N D A L L 
C O R P O R AT I O NC A R R I L L O  E L E M E N TA R Y

4 6 2  S T U D E N T S

O R C H I D  P L A Z A S A N  A N T O N I O ,  T X

TOP 96% NATIONALLY 
RANKED LOCATIONS

ORCHID PLAZA  
SHOPPING CENTER

D O W N T O W N 
S A N  A N T O N I O



S O S A  AT  PA L O  A LT O
3 6 6  U N I T S

E S P E R A N Z A  AT  PA L O  A LT O
3 2 2  U N I T S

*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS

	

PA LO  A
LTO

 R
D

	

PA LO  A
LTO

 R
D

	

SOM
ERSET  R

D

	

SOM
ERSET  R

D

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
7 1 , 1 0 8  V P D

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
	

	
7 1 , 1 0 8  V P D

	
	

	
	

	
	 	 	 Z A R Z A M O R A  S T

	
	

	
	

	
	 	 	 Z A R Z A M O R A  S T

B E N E V I D E Z  E L E M E N TA R Y
6 6 2  S T U D E N T S

B E N E V I D E Z  E L E M E N TA R Y
6 6 2  S T U D E N T S

H O P E  E L E M E N TA R Y
4 7 3  S T U D E N T S

PA L O  A LT O  C O L L E G E
1 0 , 9 0 8  S T U D E N T S

T E X A S  A & M  U N I V E R S I T Y 
S A N  A N T O N I O

2 5 , 0 0 0  S T U D E N T S
S O U T H W E S T  L E G A C Y 

H I G H  S C H O O L
2 , 1 3 2  S T U D E N T S

S O U T H  S A N  I S D

Z A M O R A  M I D D L E  S C H O O L
4 3 7  S T U D E N T S

TOP 96% NATIONALLY 
RANKED LOCATIONS

ORCHID PLAZA  
SHOPPING CENTER

O R C H I D  P L A Z A S A N  A N T O N I O ,  T X11

A E R I A L  V I E W  |  F A C I N G  S O U T H



	 	 	 	 	 	 	 	 PA LO  A LT O  R D
	 	 	 	 	 	 	 	 PA LO  A LT O  R D

	 	 	 	 	 	 	 	
	

	
	

	
	

	
	

	
	

	
S O M E R S E T  R D

	 	 	 	 	 	 	 	
	

	
	

	
	

	
	

	
	

	
S O M E R S E T  R D

	
	

	
	

N E W  L A R E D O  H W Y

	
	

	
	

N E W  L A R E D O  H W Y

	

	

	
	 	

	 	

7 1 , 1 0 8  V P D

	

	

	
	 	

	 	

7 1 , 1 0 8  V P D

*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS

B E N E V I D E Z  E L E M E N TA R Y
6 6 2  S T U D E N T S

M C A U L I F F E  M I D D L E  S C H O O L
6 3 5  S T U D E N T S

S H E PA R D  M I D D L E  S C H O O L
6 3 5  S T U D E N T S

I N D I A N  C R E E K  E L E M E N TA R Y
6 2 5  S T U D E N T S

I D E A  B R A C K E N R I D G E
6 1 3  S T U D E N T S

G O L D E N 
C O M M U N I T Y  PA R K

TOP 96% NATIONALLY 
RANKED LOCATIONS

ORCHID PLAZA  
SHOPPING CENTER

12

A E R I A L  V I E W  |  F A C I N G  W E S T

O R C H I D  P L A Z A S A N  A N T O N I O ,  T X

F R O N T E R A  L O G I S T I C S 
S U P E R S I T E

P R O P O S E D  1 8 8  A C  I N D U S T R I A L  PA R K



*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS*ALL THE LOGOS/MARKS ARE THE PROPERTY OF THE RESPECTIVE OWNERS

	
	

	
	

SO
M

ER
SE

T  
RD

	
	

	
	

SO
M

ER
SE

T  
RD

	
PA LO  A LTO  R D

	
PA LO  A LTO  R D

	
	

	
	

	
	

	
	 	

	
	

	
	

	
	

	
	

        S W  M I L I TA RY  D R

	
	

	
	

	
	

	
	 	

	
	

	
	

	
	

	
	

        S W  M I L I TA RY  D R

	

	

	

N E W  L A R E D O  H W Y

	

	

	

N E W  L A R E D O  H W Y

	
	

	
	

	
	

	
	 	 	 	 	 	 	 	 	 Z A R Z A M O R A  S T

	
	

	
	

	
	

	
	 	 	 	 	 	 	 	 	 Z A R Z A M O R A  S T

	

	

	

	

	

	

	

    
   7

1 , 108  V
PD 	

	

	

	

	

	

	

	

    
   7

1 , 108  V
PD 	

B E N E V I D E Z  E L E M E N TA R Y
6 6 2  S T U D E N T S

Z A M O R A  M I D D L E  S C H O O L
4 3 7  S T U D E N T S

M C C O L L U M  H I G H  S C H O O L
1 , 4 6 6  S T U D E N T S

H A R L A N D A L E  H I G H  S C H O O L
1 , 6 1 1  S T U D E N T S

D O W N T O W N 
S A N  A N T O N I O

S O U T H  S A N  H I G H  S C H O O L
7 , 4 2 9  S T U D E N T S

B R I G G S  M E D I C A L 
O F F I C E  PA R K

TOP 96% NATIONALLY 
RANKED LOCATIONS

ORCHID PLAZA  
SHOPPING CENTER

13

A E R I A L  V I E W  |  F A C I N G  E A S T

O R C H I D  P L A Z A S A N  A N T O N I O ,  T X

T I N D A L L 
C O R P O R AT I O N

 S O U T H  PA R K  M A L L

G O L D E N 
C O M M U N I T Y  PA R K



DEMOGRAPHIC COMPREHENSIVE 1 MILE 3 MILES 5 MILES

POPULATION

2024 Population 11,851 66,609 188,694

2029 Population - Projection 11,994 70,444 197,208

2024-2029 Annual Population Growth Rate 0.24% 1.13% 0.89%

HOUSEHOLD INCOME

2024 Average HH Income $62,739 $62,363 $61,340

2029 Average HH Income $73,270 $74,049 $72,906

HOUSEHOLDS

2024-2029 Annual HH Growth Rate 0.49% 1.29% 1.13%

PLACE OF WORK

2024 Businesses 193 1,592 3,824

2024 Employees 2,689 19,922 50,673

A R E A  D E M O G R A P H I C S
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San Antonio, Texas is conveniently located in South Central Texas along I-35 and I-10, is 
one of the fastest growing regions in the United States. The San Antonio Metropolitan 
Statistical Area (MSA) occupies approximately 7,387 square miles and spans eight 
counties including Atascosa, Bandera, Bexar, Comal, Guadalupe, Kendall, Medina and 
Wilson County. This area is home to nearly 2.6 million residents which ranks the MSA as 
the 25th largest metropolitan area in the United States, and third in the state of Texas.

From a thriving economy and a culturally diverse workforce, the Alamo City is the perfect 
place for growth and opportunity. San Antonio’s cost of living continuously ranks amongst 
the lowest of U.S. cities which makes not only for an affordable lifestyle, but an attractive 
place to conduct business. Keeping the cost of living low and quality of life high is a 
unique balance offered in San Antonio, and the reason why the Alamo City continues to 
grow and thrive. 

The strength of the city’s economic structure is its diverse business culture, making 
San Antonio’s economic performance in recent years among the strongest of the large 
cities in Texas. The San Antonio-New Braunfels metro registered a job growth rate of 
4.0% in June 2023, according to the Bureau of Labor Statistics.  This is on par with the 
state’s rate and is projected to grow an additional 0.14% by the end of 2023. Moreover, 
San Antonio is expected to outperform most major metros in the nation in regards to its 
GDP and employment growth over the next 5 years, according to Oxford Economics. 
For decades, San Antonio was primarily driven by the military and hospitality industries. 
With growth in energy, healthcare, education, manufacturing, logistics, business and 
tech-related services, San Antonio has a more diverse industry base, which was key to its 
recovery from the Great Recession and continued expansion. 

San Antonio’s robust economy coupled with its historic and diverse culture, strong 
military ties, and festive spirit are just part of what attracts more than 41 million visitors 
and 16,330 net migrating residents per year. From the modern Henry B. Gonzales 
Convention Center, to the historic Alamo and recently expanded Riverwalk, it is of little 
surprise that San Antonio is a top destination for new residents, tourists, and business 
travelers alike. 

f a s t e s t - g r o w i n g  c i t y 
i n  t h e  n a t i o n
U.S. Census Bureau

b e s t  f i n a n c i a l l y  m a n a g e d  b i g  c i t y 
i n  t h e  U . S .
Milken Institute

N u m b e r  1  i n  p o s t - p a n d e m i c 
d o w n t o w n  r e c o v e r y
CityLab/Bloomberg 2023

S A N  A N T O N I O  M S A
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AFFILIATED BUSINESS DISCLOSURE
CBRE, Inc. (“CBRE”) operates within a global family of companies with 
many subsidiaries and related entities (each an “Affiliate”) engaging 
in a broad range of commercial real estate businesses including, but 
not limited to, brokerage services, property and facilities management, 
valuation, investment fund management and development. At times 
different Affiliates, including CBRE Global Investors, Inc. or Trammell 
Crow Company, may have or represent clients who have competing 
interests in the sam e transaction. For example, Affiliates or their 
clients may have or express an interest in the property described in 
this Memorandum (the “Property”) and may be the successful bidder 
for the Property. Your receipt of this Memorandum constitutes your 
acknowledgment of that possibility and your agreement that neither 
CBRE nor any Affiliate has an obligation to disclose to you such Affiliates’ 
interest or involvement in the sale or purchase of the Property. In all 
instances, however, CBRE and its Affiliates will act in the best interest of 
their respective client(s), at arms’ length, not in concert, or in a manner 
detrimental to any third party. CBRE and its Affiliates will conduct 
their respective businesses in a manner consistent with the law and all 
fiduciary duties owed to their respective client(s).

CONFIDENTIALITY AGREEMENT
Your receipt of this Memorandum constitutes your acknowledgment 
that (i) it is a confidential Memorandum solely for your limited use and 
benefit in determining whether you desire to express further interest 
in the acquisition of the Property, (ii) you will hold it in the strictest 
confidence, (iii) you will not disclose it or its contents to any third party 
without the prior written authorization of the owner of the Property 
(“Owner”) or CBRE, Inc. (“CBRE”), and (iv) you will not use any part of 
this Memorandum in any manner detrimental to the Owner or CBRE.
If after reviewing this Memorandum, you have no further interest in 
purchasing the Property, kindly return it to CBRE.

DISCLAIMER
This Memorandum contains select information pertaining to the Property 
and the Owner and does not purport to be all-inclusive or contain all 
or part of the information which prospective investors may require to 
evaluate a purchase of the Property. The information contained in this 
Memorandum has been obtained from sources believed to be reliable, 
but has not been verified for accuracy, completeness, or fitness for 
any particular purpose. All information is presented “as is” without 
representation or warranty of any kind. Such information includes 
estimates based on forward-looking assumptions relating to the general 
economy, market conditions, competition and other factors which 
are subject to uncertainty and may not represent the current or future 
performance of the Property. All references to acreages, square footages, 
and other measurements are approximations. This Memorandum 
describes certain documents, including leases and other materials, in 
summary form. These summaries may not be complete nor accurate 
descriptions of the full agreements referenced. Additional information 
and an opportunity to inspect the Property may be made available to 
qualified prospective purchasers. You are advised to independently 
verify the accuracy and completeness of all summaries and information 
contained herein, to consult with independent legal and financial 
advisors, and carefully investigate the economics of this transaction and 
Property’s suitability for your needs. ANY RELIANCE ON THE CONTENT OF 
THIS MEMORANDUM IS SOLELY AT YOUR OWN RISK.

The Owner expressly reserves the right, at its sole discretion, to reject any 
or all expressions of interest or offers to purchase the Property, and/or to 
terminate discussions at any time with or without notice to you. All offers, 
counteroffers, and negotiations shall be non-binding and neither CBRE, 
Inc. nor the Owner shall have any legal commitment or obligation except 
as set forth in a fully executed, definitive purchase and sale agreement 
delivered by the Owner.

©2025 CBRE, Inc. All Rights Reserved.
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