PHASE 2 OVER 98% LEASED
~ 1 UNIT REMAINS SanpowN\ Park |/ plat:form

10330 MCDONALD PARK ROAD, NORTH SAANICH, B.C.

GROCERY DOLLAR LIQUOR

OPPORTUNITIES AT NEWLY CONSTRUCTED RETAIL HUB
SERVICING THE SAANICH PENINSULA Eiing  ———— (Phase2- NOW OPEN) ——

PHASE 2 CONSTRUCTION COMPLETE (50,000 SF)

NOW OPEN: RED BARN MARKET, DOLLARAMA, SANDOWN LIQUOR + OTHERS
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SITE OVERVIEW PROPERTY HIGHLIGHTS

The historic Sandown Racetrack located directly along the Patricia

Bay Highway (Hwy. 17), immediately adjacent to Sidney, B.C.,

is the home of this exciting new retail development. From this

prominent location, the development services the retail needs of -.Q“‘ Regional shopping destination servicing the Saanich Peninsula
North Saanich, Sidney, and Central Saanich as it is the only regional

shopping destination in the north end of the Saanich Peninsula.

Integral to the development, the Patricia Bay Highway is the main
thoroughfare connecting southern Vancouver Island to nearby

Swartz Bay Ferry Terminal (7.1 million passengers - 2023), Victoria s Anchored by the existing Canadian Tire (48,555 SF)

International Airport (1.74 million passengers - 2023), the Town of Phase 2 adds a further 50.000 SF

Sidney, and the District of North Saanich, making it one of the most
active routes on Vancouver Island. Southbound and northbound
vehicles on the Patricia Bay Highway will enjoy direct access to the
development.

SALIENT DETAILS

10326 & 10330 McDonald Park Road,
North Saanich, B.C.

@ Phase 2 anchors include Red Barn Market, Dollarama, and Sandown Liquor
(collectively making up +27,000 SF)

Address:

Q'a Phase 2 offers direct access and exposure to Patricia Bay Hwy

Availability: CRU B5: 2.204 SF (with traffic counts exceeding 32,300 VPD)

Traffic Counts: 32,377 VPD along Patricia Bay Hwy

5-minute drive from Swartz Bay Ferry Terminal
é e The main B.C. ferry terminal to Victoria/South Vancouver Island

Parking: Phase 2 - 189 stalls (Approx. 4 stalls/1,000 SF) * B.C.'s second largest/busiest ferry terminal

Timing: Immediate

TRADE AREA DEMOGRAPHICS

Population 42,244 Population 43,521
Asking Rent: Contact Listing Agent Households 18,540 Households 18,973
Average Household Income $124,916 Average Household Income $146,825
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PHASE 2 BASE BUILDING CONSTR
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UCTIO COMPLETE (50,000 SF)

Marcus g Millichap

SANDOWN CENTRE FOR
REGENERATIVE AGRICULTURE

CRU B5
AVAILABLE
2,204 SF

DOLLAR




SITE PLAN

CRU Status/Tenant

Red Barn Market
(Open)

—_

Dollarama
(Open)

Sandown Liquor
(Open)

Cheeky's Cannabis

(Firm)
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Available

Higgie's Pet
(Open)
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Joe's Family Pharmacy
(Open)
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Barburrito
(Open)
Domino's
(Open)

Popeyes
(Firm)

Noodlebox
(Firm)
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Firehouse Subs
(Open)
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Sleep Country
(Firm)
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2022 Demographics 1KM

1 ; o sy SWARTZ BAY
Population - é FERRY TERMINAL

Average Household Income $98,191 $98,927 $106,804 |$120,701
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b ° Jack Allpress Robert Hamilton Marcus & Millichap
a rCU S l Personal Real Estate Corporation Senior Associate 1100 - 1111 West Georgia Street
Senior Managing Director Investments  (604) 398-2773 Vancouver, BC V6E 4M3

(604) 638-1975 RHamilton@MarcusMillichap.com T (604) 638-2121
JAllpress@MarcusMillichap.com F (604) 638-2122
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The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it fi
Marcus & Millichap. This Marketing Brochure has been prepared to pro
due diligence investigation. Marcus & Millichap has not made any investigation, and

Marcus & Millichap and should not be made available to any other person or entity without the written consent of
nverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough
akes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the
property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any
tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information
contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regz

ding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to
verify all of the information set forth herein.

Marcus & Millichap is not affiliated with, sponsored by,

r endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said
corporation of Marcus & Millichap, its affiliates or subsi

ies, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

s information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all
or any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. Used under license by Marcus & Millichap Real Estate Investment Services Canada Inc. © 2025 Marcus & Millichap. All rights reserved.




