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Hamden Plaza attracts affluent and educated shoppers and is an
excellent location for stores, services, food, entertainment and other
uses

> Hamden Plaza’s trade area population, or market reach, equals 379,498 (an increase of 66%
compared to the prior year), with potential to attract a larger market. Hamden Plaza draws a
dominant percentage of shoppers within a 10-mile travel distance with another 21% of its
customers coming from outside of 10 miles which substantially adds to retail sales potential.

> The Hamden Plaza Shopper Profile has a higher average household income ($132,440), and a
larger percentage of college graduates (45%), than the competitive shopping centers included in
the study as well as the New Haven-Milford MSA in general (§132,440 vs. $94,488 in the case of
HH income).

> Hamden Plaza engages shoppers and is a leader among the competition based on both frequency
of customer visits and dwell time.

> Most of Hamden Plaza’s shoppers do not visit the other specified competitors (excluding Hamden
Mart which is located next to Hamden Plaza). This provides an attractive opportunity for tenants to
reach a different, more affluent shopper with a location at Hamden Plaza.
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HAMDEN PLAZA - HAMDEN, CT

- - - - -
TENANT STORAGE _
AVAILABLE 2070 750 500 194" 148-11" 41-11"_18 16 15 15 44-0" 30-0"
g o E
=
& o 5|
8 AE 8|
[ " PCX Snipes* { 2 E i E N
PLAZA 3 sls 220, | szlele
2100 Dixwell Avenue, Hamden, CT g Sufey 220.[232. [ied] 240. - 250. 270) & | Ji]290.  [§300.
I = | Z 7N\ 7
o oz, I [ ] |
50212 \ @S TTTTTTTTTTTTTTT T ELRRORRI T T T T T T
190.
SPACE AVAILABLE 5 -
e | O T
& N 5w 184) 4 |
0'25'50' 100° [stud' :| i o SUBWAY
== ) A SIS 176, *‘IIIIII\II\IHIHI\IH?
. A
E‘; ourier
166, U*HHIII\II\II\IHH\IIII\II
/ 2000 SO ERNNRRRR AR RANRANARAn
LEGEND  TOTAL LEASE AREA: 255,574 SF. PARKING SPACES: 1,256 S= /
= & ( o i
20. Panera 5,015 SF. 210. Tenant Storage § E | ‘o H } H H i I } { I } { I } I‘ } } ‘! I i I I | }
Available 625 SF. o < 3 Marshalls. 4
30A. Froyo World 1,472 SF. Ly |
214. UBreaklfix 3,200 SF. 2} S L LT
308. Moe's 27625k | RN
) 220. PCX 7,183 SF. 150. / 166-172. =
oo nwewo e L L
) ) 230.-232. Snipes 5,268 SF. Z} | | {7
60./62.  DiMatteo’s SHGSSE 236, Available 2,532 Sk NRERRAR RN RN AR
64. Dry Cleaning Station 2,140 SF.
240.-250. DSW 19,429 SF. 237-21/2" ‘ ‘ ‘ ‘ ‘ ‘
66. Connex 3,810 SF. | *‘*‘* T "
270.  Sherwin Williams 4,200 SF. | T NRNNRRNRN
70. Lovely Nails 1,080 SF. 18
5 T mn
72. Thai Spice 720 F. / 18 o HED LI
284. European Waxing | I UHHIHH| |||H|HHHHII|
74. Johnson Bowling 14,400 SF. Salon 1,600 SF. |
100. ShopRite 63,072 SF. 286. Gamestop 1,500 SF. | HQE I I } I % } I } } } { I ; I } } I I } I |‘ } I " } I ‘l I L/
& I |
150/ 288. Ashley’s 1,500 SF.
166-172. Marshall’s 32,266 SF. 1 |
200, Available 5,552 S I L L UL L
166. Skechers 6,719 SF. 300. Well's Fargo . - 00" Q1215‘ 30 16 436" 100-0" 25 25 50-0"
176. Verizon 3,600 SF. L \TTTTTTTTT 7
400. Jersey Mike’s 1,500 SF. | R THAI SPICE 1
180. Subway 1,080 SF. i || B ‘ of | [72.|70. a
410. Teriyaki Madness 1,000 SF. - . i ‘ 3| b 4 i § E
. le Visi : \ ‘ A G
184 Pearle Vision i 420. T-Mobile 2,500 SF. I & \ LOVELY NAILS—=-TEONNEX 66, E """YC“Y§ CSHE]
186. WingStop 3,000 SF. \ 61| B &
500. Wood N’ Tap 6,051 SF. DRY CLEANING bl |
190. Planet Fitness 19,100 SF. phosi 1’ AN 60/62. | 50.
600. Starbucks 2,261 SF. —— JOHNSON DUCKPIN BOWLING
192. R3 Fitness 3,700 SF. 4|—, o0 N 74
- - - jo— - = -
200. AT&T 2,000 SF.
FOR LEASING INFORMATION CONTACT: o O HAMDEN HIGH SCHOOL
DAN JOHNSON | djohnson@jcorprealty.com | 203-225-7600 0 —

TruTrade® © Copyright 2024, Alexander Babbage // All Rights Reserved, Confidential and Proprietary

ALEXANDER BABBAGE




Hamden Plaza attracts a high-quality shopper that is more affluent
and more educated than the market in general

Hamden Plaza
Visitor Data:

of visitors live within 10 miles of
Hamden Plaza

TOP 5 ZIPS BASED ON
PERCENT OF VISITS

06514: Hamden, CT (27.4%)
06518: Hamden, CT (10.8%)
06511: New Haven, CT (8.0%)
06517: Hamden, CT (5.1%)
06473: North Haven, CT (4.8%)

GENERATIONS

Generation Z _ 24%
Millennials _ 23%
Baby Boomers _ 21%
Generation X _ 20%
Alpha [l 6%
silent [ 6%
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COMPARED TO THE MARKET

‘ {\ DRAWS FROM A VISITOR ORIGIN
|

7 POPULATION OF

OF VISITORS LIVE
WITHIN A 50-MILE
LOCAL TRAVEL
DISTANCE

OF VISITORS COME
FROM 50-MILE
BEYOND TOURIST
TRAVEL DISTANCE

AVG. ANNUAL VISIT FREQUENCY VISIT DWELL TIME
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OF THE VISITOR HOUSEHOLDS
EARN $100K+ A YEAR
VS. 33% IN MSA

AVERAGE VISITOR ANNUAL
HOUSEHOLD INCOME VS. THE MSA

OF VISITORS HAVE A
COLLEGE OR POST-
GRADUATE DEGREE VS.
35% IN THE MSA

OF VISITORS HAVE
CHILDREN UNDER 18
LIVING AT HOME VS.
32% IN THE MSA
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Hamden Plaza

Shopper Personas

Top 4 Shopper Personas

Fresh Ambitions

100.0 % vs. 0.7 % in the US

High Rise Renters

0.0 % vs. 0.5 % in the US

Military Proximity

0.0 % vs. 0.1 % in the US

College Towns

0.0 % vs. 0.9 % in the US

These young families, many of
whom are recent immigrants,
focus their life and work around
their children. Fresh Ambitions
residents have overcome the
language barrier and earned a
high school diploma. They work
overtime in service, in skilled and
unskilled occupations, and spend
what they have on their children.
Multigenerational families
support many families living
together; income is often
supplemented with public
assistance and Social Security.

Source: TruTrade (August 2023 - July 2024); Tapestry Esri
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High-Rise Renters residents are
located predominantly in the
Northeast, especially in New York
City. This market is near the top for
density, diversity, presence of adult
children, linguistic isolation, and
foreign-born population. They travel
far for employment, usually in
service jobs, and depend on public
transportation. These residents are
young and utilize a large portion of
their income toward rent,
demanded by their dense central
city locations.

One of the youngest markets,
residents of Military Proximity
are married-couple families just
beginning parenthood, with an
average household size of 3.38.
The armed forces are the
common bond for these
consumers. Most of the labor
force are on active duty or have
civilian jobs on military bases.
The labor force participation rate,
with the armed forces, is close
to 80%, highest among Tapestry
markets.

© Copyright 2024, Alexander Babbage // All Rights Reserved, Confidential and Proprietary

About half the residents of
College Towns are enrolled in
college, while the rest work for a
college or the services that
support it. Students have busy
schedules but make time
between studying and part-time
jobs for socializing and sports.
Students that are new to
managing their own finances
tend to make impulse buys and
splurge on the latest fashions.
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TruTrade Methodology & Definitions
TruTrade analyzes the behavior of 120M consumers in the physical world

e  Mobile devices anonymously leave digital footprints with an accuracy of ~10 feet. This anonymized data comes from apps that collect location data from
users, such as a weather app that needs to know where you are to perform the service. Each digital footprint is identified by a unique device ID.
Alexander Babbage ingests this data daily from ~120M U.S. consumers and manages this data for the entire U.S. going back to January 2019.

e Alexander Babbage identifies one or more sets of devices we are interested in, such as visitors to a center, and then analyzes millions of trips to provide
context such as who they are, where they live, how long they stay, how frequently they visit, where else they go, etc.

— We identify a home location for a device based on where it is seen at night and then use that device’s home location to append the geographic
location to understand the trade area and market penetration and how that changes over time.

e  Demographics — the demographics of the U.S. block group of the home location for the device. This allows comparisons between the demographic
make-up of the households who are visiting a location but may not reflect the actual visitor. The data is updated annually by ESRI.

e Visitor Distance Traveled — the distance from the center of the U.S. block group to the location, used to compare between locations and compute a
weighted average distance. Note, this will not compare to traditional methods as it includes the distance traveled by people who have flown to the
market (e.g. on business, or for leisure) and who are visiting the location.

—  Local Visitor: shoppers who travel up to 20 miles to visit the center
—  Day Trip Visitor: shoppers who travel between 21 and 50 miles to visit the center
— Domestic Tourist Visitor: shoppers who travel more than 50 miles to visit the center (U.S. home locations)

e  Visitor Frequency — the number of times the same device was seen at a given location in any given month during the tested 12-month period. Note, this
typically understates frequency given privacy and device refresh rates but can be used to compare between locations.

e  Visitor Duration — the duration between the first and last “pings” to the mobile application while at the location. Note, this typically understates
duration given the first ping has to occur after arriving at the location and the last ping may be some minutes before leaving the location but can be
used to consistently compare between studied locations.

e Top 25 ZIPs — trips are organized based on number of trips to a given location, then sorted into the top 25 ZIPs that produce visits to that location. The
table is sorted from high to low on Percent of Visits.

e TruTrade Area — TruTrade Area is defined by ranking U.S. block groups in descending order based on 1.) the number of trips originating from each block
group, and 2.) the Average Household Income for each block group. The percent of visits from each block group, along with a cumulative total, is
calculated and the block groups that represent the top 75% of visits are shown on the TruTrade Area map.

e  TruTrade Visitor Origin Population — sum of the population of the U.S. block groups which comprise the top 75% of location visits.

Source: TruTrade (August 2023 - July 2024)
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THANK YOU!

STRATEGY // INSIGHTS // ACTION

Alan McKeon
CEO
amckeon@alexanderbabbage.com

Stacy Sheldon
Vice President Client Insights

ssheldon@alexanderbabbage.com
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Experience Measurement

1349 WEST PEACHTREE STREET NW // SUITE 1525
ATLANTA, GEORGIA 30309
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