AUGUSTA, ME MARKETPLACE

AT AUGUSTA



#1

MOST VISITED
OUTDOOR SHOPPING CENTER

in Maine

Marketplace at Augusta

At 1,300,000 square feet, the center is Maine's largest and most
successful open-air shopping center. Located on 1-95, it boasts
superior visibility and accessibility for shoppers throughout
central Maine. Opened in 1995, the property includes anchor
retailers Home Depot, Walmart, Sam’s Club, Barnes & Noble,
and Kohl's. The site also offers several restaurants, including
craft pizza maker and brewery Brickyard Hollow, as well as a
14-screen Regal Cinemas theater, and soon a satellite campus

for the University of Maine at Augusta.
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Average Household Income $104,046
Projected Average Household Income (2028) $112,519
Household Income $75K+ 48%
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AGE

25-34 13%
35-44 12%
45 - 54 12%
55 - 64 15%
Estimated Median Age 43

EDUCATION 25+
Any College 66%
Bachelors Degree or Higher 38%

DAYTIME POPULATION
Number of Businesses 38,159
Number of Employees 416,861

TOTAL ANNUAL CONSUMER EXPENDITURE
Retail $14.5B
Food & Beverage $4.5B

Source: Census Data - SitesUSA
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to the center are from loyal customers VOLUME OF VISITS
who visit at least 10x A YEAR I 42 e
Low High
58% of visitors to the center travel from S ed

Heat map shows home locations for customers
who visit 3+ times a year. Gradient demonstrates
where the greatest volume of customers who

visit 3+ times a year live.

OVER 30 MILES AWAY

Customers visit the center on average

Source: Placer.ai, 2023
10x A YEAR

Source: Placer.ai, 2023



Distance to Area Retail

Lewiston Mall 33 miles
Lewiston, ME
Auburn Mall 37 miles
Auburn, ME
The Maine Mall 62 miles
Portland, ME
Bangor Mall 75 miles
Bangor, ME
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“Marketplace at Augusta is such a happy place. There’s
always something going on at the center: it’s addicting

YSS

- MARKETPLACE GUEST

HOLIDAY HITS

Free seasonal events featuring family-
centric fun draw THOUSANDS OF
VISITORS throughout the year.

BLACK FRIDAY FAVORITE

Shoppers flock to Marketplace for major deals, live music and plenty

of fun at the center’s annual post-turkey-day celebration.

MAINE’S 1 BLACK FRIDAY 50 OOO+
DESTINATION )

VISITORS

COMMUNITY CONNECTION

Several local radio stations broadcast live from Marketplace,

which creates a lively atmosphere complete with character

appearances, giveaways, and more family fun.




WS

Massachusetts-based WS Development is a
mixed-use developer with a singular mission:
creating places people want to be. With an
approach that values art, science, innovation
and, above all else, people, WS strives to engage
each community it serves with best-in-class
experiences, designed with our customers,

tenants and partners in mind.

Established in 1990, WS is one of few
vertically-integrated real estate companies that
conceptualizes, owns, operates and leases more
than 100 properties that range from cutting-edge
urban spaces to lifestyle and community

centers. With over 22 million square feet of
existing space and an additional nine million
square feet under development, it is one of the
largest privately-owned development firms

in the country.



Thank you

Leasing Information

NICK MARGITZA
207 660 2114
NICK.MARGITZA@WSDEVELOPMENT.COM

WS



