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DISCLAIMER

The information contained in the following listing presentation is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from RE/ MAX Market Force
and it should not be made available to any other person or entity without the written consent of
RE/MAX Market Force. By taking possession of and reviewing the information contained herein the
recipient agrees to hold and treat all such information in the strictest confidence. The recipient
further agrees that recipient will not photocopy or duplicate any part of the listing proposal. If you
have no interest in the subject property, please promptly return this listing proposal to RE/MAX
Market Force. This listing proposal has been prepared to provide summary, unverified financial and
physical information to prospective purchasers, and to establish only a preliminary level of interest
in the subject property. The information contained herein is not a substitute for a thorough due
diligence investigation. RE/MAX Market Force has not made any investigation, and makes ho
warranty or representation with respect to the income or expenses for the subject property, the
future projected financial performance of'the property, the size and square footage of the property
and improvements, the presence of absence of contaminating substances, PCBs or'asbestos, the
compliance with local, state and federalregulations, the physical condition of the improvements
thereon, or financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of-the subject property: The information contained in this
listing proposal has been obtained from:sources we believe reliable; however, RE/ MAX Market
Force has not verified, and will not verify, any of the information.contained-herein,-nor has RE/MAX
Market Force conducted any investigation regarding-these matters-and makes-no warranty or
representation whatsoever regarding the accuracy or completeness of the information provided. All
potential buyers must take appropriate measures to verify all of the information set forth herein.
Prospective buyers shall be responsible for their costs and expenses of investigating the subject
property.

RE/MAX Market Force hereby advises all prospective purchasers of Net Leased property as
follows:

The information contained in this Marketing Brochure has been obtained from sources we believe
to be reliable. However, RE/MAX Market Force has not and will not verify any of this information,
nor has RE/MAX Market Force conducted any investigation regarding these matters. RE/MAX
Market Force makes no guarantee, warranty or representation whatsoever about the accuracy or
completeness of any information provided.

As the Buyer of a net leased property, itis the Buyer’s responsibility to independently confirm the
accuracy and completeness of all material information before completing any purchase. This
Marketing Brochure is not a substitute for your thorough due diligence linvestigation of this
investment opportunity. RE/MAX Market Force expressly denies any obligation to conduct a due
diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for
example only and do not represent the current or future performance of this property. The value of
a net leased property 'to you depends on factors that should be evaluated by you and your tax,
financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful,
independent investigation of any net leased property to determine to your satisfaction with the
suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal
and financial advisors must request and carefully review all legal and financial documents related
to the property and tenant. While the tenant’s past performance at this or other locations is an
important consideration, it is not a guarantee of future success.Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be set based on
a tenant’s projected sales with little or no record of actual performance, or comparable rents for
the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent
or property taxes, or may fail to comply with other material terms of the lease; cash flow may be
interrupted in part or in whole due to market, economic, environmental or other conditions.
Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own
investigation of all matters affecting the intrinsic value of the-property and the value of any long-
term lease, including the likelihood of locating.a replacement tenant if the current tenant should
default or abandon the property, and the lease terms that Buyer may be able to negotiate with a
potential replacement tenant considering the location of the property, and Buyer’s legal ability to
make alternate use of the property.

Byraccepting this Marketing Brochure you agree to release RE/MAX Market Force Real Estate
Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising
out of your investigation and/or purchase of this net leased property.
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Executive Summary

, as exclusive advisor to the Seller, is pleased to present 4508 US-1, St.
Augustine, FL to the market for sale.

4508 US-1 is a freestanding 2"9 generation restaurant building located on approximately .46
acres. Zoned Commercial General in St. Johns County, the property is zoned for restaurant,
liguor store, drive thru, bank, cannabis/medical dispensary, and othergeneral retail uses.

St. Johns.County is one of the fastest growing counties in the entire U.S., with over 416,000
square:-feet-of retail recently delivered in the last 12 monthsi However, the urban core of St.
Augustine still remains underdeveloped,and prime retail opportunities on US-1 this close to
downtown St. Augustine are few.

This property’s competitive advantage is its proximity to the downtown St. Augustine core,
while still being accessible to over 20,000 newly built homes in;St. Johns County.

US-1 acts as the primary commuter corridor from St. Augustine to Jacksonville FL, and this
property’s positioning along the northbound side provides an ideal opportunity 'to not only
capture morning commuter business, but also the captive workforce populations at the St.
Johns County Government Complex less than 500’ away across US-1 and the Northeast
Florida Regional Airport and Northrup Grumman Northeast FL headquartersless than 400’
to the north.

With 585 luxury apartments recently delivered in 2018 and the luxury-waterfront Madeira
master planned subdivision (228 units in delivery), there-is an extremely affluent-local
demographic located less than 1 mile from the site.









>
b
[
(]
Q
(o)
b
(a




> 4
Northeast Florida
Regional Airport

NORTHROP
GRUMMAN

Madeira Master
Xy i Planned
Development

Subject
Property

¥ L VAVAV

US-1 N

i T = i 1

- Landing
AN 538 Units
g T Luxury
4 Apartments

St. Johns County "3 %dygns
Government Complex | \

Retail Map



BATH
5'9" x 35"

eeee—— L

BATH

5'9" x 4'8" 5'11" x 4'8"

—— n

HALL
« 11'11" x 3'8"

SERVICE ROOM
14'4" x 22'6"

BATH
511" x 3'5"

BATH

ROOM
55" x 6'3"

KITCHEN
24'0" x 15'4"

KITCHEN
28'3" x 16'5"

STORAGE
511" x 20'0"

SERVING AREA
27'7" x 300"




_ 5/8" IRON ROD , .
SHEET 2 OF 2 ~ } SEpRARS 0072 ; GRAPHIC SCALE UNDERGROUND UTILITIES, FOOTERS, ROOF OVERHANGS
| & WETLANDS (IF ANY) NOT LOCATED OR SHOWN
e et i - b 30 5 30 60 BY THIS SURVEY. ) {
28' il 122.00 i i i ; | ADDITIONS OR DELETIONS TO THIS SURVEY DRAWING EY T
] B REMAINDER OF { ] OTHER THAN THE SIGNING PARTY IS PROHIBITED WITHOUT
! z8 SEE DETAIL ON SHEET 1 LOT 15 19.60° | THE WRITTEN CONSENT OF THE SIGNING PARTY.
3 & SOUTHERLY DEED |
CORNER FALLS ON = U S29°00°00°E l ( IN FEET )
UNKNOWN UTILITY & N 61°00°00" £ f ' 1 inch = 30 ft
SERVICE BOX —-7E 2 EASTERLY DEED A"x4" L . ae
3 80.20' MEASURED NOID # ® | FENCE CORNER g
B 1 s §0.00' DEED | / ‘ D= N LOT 8 &
| 5 - (o s FENCE CORNER ~ NOT INCLUDED é:
7Y S RO 0.4 SOUTH 3
FENCE CORNER : : s
SIGN o J 02" SOUTH  170.00° 0% WEST Mooy oo Ss
. : NORTH LINE LOT 9& _‘
l_..f‘____ [l N S| £ L oL I, |
= | - | N
> 1
| ._ ; 1111.80° MEASURED f % o
RESTAURAN w0 1/2" IRON ROD 112" DEED R e .
1 STORY BUH_TDING 3l & CAP! #6338 S a 308.50
> o ADDRESS # 4508 “r. , N 81°00°00" E g W ——
= ] z SEE DETAIL ON SHEET 1 o | eAsTERLY pEp PART OF 8 0% .
o 3 LOT 9 5082 REMAINDER OF 3"'
> [ o = p 5 [= 3| 3
£93 %-Sl jralds -+ \ 5 — | £53= LOT 9 < =
z b & e -gg o = o N -\ sepTic RN O RAL § N F NOT INCLUDED o o 5
F O B < 53 > HOT 1 TANK ' FENCE 17, - o< g
Tght ~w§8e e L 4 - = ") . 2.
Beh 2288 — Foq = — — — — A s Bl = i =R
% ¥ 5, Ng - TR e R R I, T T T T e e e e e e e 4| = 35
o~ - M w o £
= TR 2 | _ ' 3 |- =) E5]8
< S . FENCE CORNER TS 5|4a
- ¢ . K 0.4 WEST | hoa "
s = . ' | . - FEgTE o REMAINDER OF ECF
= s . E
g af L. POINT OF BEGINNING . LOT 10 [[7— raw o Q= 1L
& Iz ' s oas . ) FENCE 188 : A
| &l -5 5 LOT 13 | o - NG INCLUDED R 3
g 4 . g ; <
| " / SHED ' . >
: : =
’ : ‘ RAMP i
E o 21 ol 100" o] §
%523 if ¢ QL Qx ol Qi QH T ey st et Sle s me i g
Bz x< N 61°00°00" E  192.00’ | g “y
S%SQ:CL @D WESTERLY DEED | # 894 LOT 11 ER
o0 5 | . 5
=" w 122" 70’ 5/8” IRON ROD o 4
35']]_%% e | NORTHERLY DEED LOT 12 NOT INCLUDED bl e =
o 0 z 'N 29°00°00" W : 4
u%m 58 E:‘l 3 100.00' DEED NOT INCLUDED I BLOCK 19 e PP
SEL<q g 100.26' MEASURED 501.50° "
F"OS < s} S iy
z3~ 3 o8 SOUTH LINE BLOCK 19 | S 61°00°00" W e e
a NN s10000" £ L ¥ -
EASTERLY DEED| cpnT rEAD P € DENOTES POLE ANGHOR 1/5’(’) %ot; PIPE
FLORIDA COASTAL SURVEYORS, INC. o EUROEE R ey o e
602 MULLIGAN WA+ f i (D  DENOTES TELEPHONE MANHOLE ? SRS (D DENOTES TELEPHONE MANHOLE
DENOTES CATCH BASIN
ST. AUGUSTINE, FLORIDA 32080 W DENOTES WATER METER ) ThEEEEEs e
(904) 826—0060 JoB # ti-clo —a~  DENOTES SIGN ©  DENOTES GUARD posT (B) DENOTES GRINDER UNIT

Survey and Site Plan




The Nations Oldest City

Founded in 1565, St. Augustine is the oldest continually
habited city in the continental United States and the biggest
tourist destination in Northeast Florida. Home to over 5
centuries of history from the pre-Colonial Period to the Civil
Rights Movement, St. Augustine hosts 8 million highly
affluent tourists a year, generating more than 1.1 Billion in
Tourism-related revenue in a micro-market of less than
600,000 square feet of retail, with no typical “off-season”
seen in other tourism hubs. Besides the typical summer
vacation season, St. Augustine boasts the “Nights of Lights”
during the holiday season, where the whole downtown
district is lit by Christmas lights from November to
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A TYPICAL VACATIONER1 VISITOR

" o The typical Vacationer! Visitor:
' o Was 54 years old

o Had a median household income of
$87,500
o 22% traveled with children
o Was from:
o Southeast (31%)
o Florida (22%)

o 'Tmlpuﬂusmsh,udhsmuht&
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TYPICAL LONG-TERM? VISITOR

o The typical Long-Term' Visitor:
o Was 61 years old
o Had a median household income of $79,600
o 7% traveled with children
o Was from
| o Northeast (29%)
o International (25%)
o Midwest (22%)

™ 'Travel parties who stayed 6 nights or more.
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X ORIGIN OF VISITORS

: ST. JOHNS COUNTY
- 499 TOURIST DEVELOPMENT COUNCIL

27% of visitors were from Florida

8% of visitors to St. Johns County were
from Canada, and 3% were from other
countries

ST. JOHINS COUNTY
4 [=]-2 TOURIST DEVELOPMENT COUNCIL

ORIGIN OF VISITORS

» 30% of visitors came from 6

% @ Noworkciy U.S. markets

5% . Atlanta
3% Ocala
3% Miami-Ft. Lauderdale

* New York City includes parts of New York, New Jersey and

Comestont .. downs & st. germain
’ W RESEARCH

21%

@ 119% Intemational
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2 mile 5 mile 10 mile

2022 Households 4,518 19,220 52,229
2027 Household 5,840 24,762 67,537
Projection
Avg Household Income $98,218 $89,765 $103,043
Median Household $73,275 $64,279 $76,227
Income
% 2022 Population 7,290 46,754 128,847
2027 Population 14,200 60,847 168,432
Projection
Annual Growth 2010- o o o
2022 4.1% 3.5% 4.6%
Annual Growth 2022- 6.1% 6.0% 6.1%
2027
Median Home Value $258,533 $248,197 $289,961
atinns Median Year Built 2000 1992 1999
Consumer Spending Per Capita & Avg Household Spending

Education & Daycare Education & Daycare

Health Care Health Care
Transportation & Maintenance

Transportation & Maintenance

Household Household

Food & Alcohol Food & Alcohol

Entertainment, Hobbies & Pets

Entertainment, Hobbies & Pets

Apparel Apparel

S0 S50M $100M $150M $200M $250M $300M S0 $1K $2K §3K $4K §5K $6K §7K $8K §9K  S10K

M 5 mile Households [ 5 mile 2022 Per Capita [ 5 mile 2022 Avg Households




Listing Contacts



ARKE T FURCE

C OMMERC I A L

Sales

We are Commercial Investment Listing Brokers, experts in analyzing,
valuing, and packaging an asset to bring to market to extract the highest
possible value for the seller.

Leasing
In our ongoing quest to provide value to our clients, we do landlord
representation as part of the total asset life cycle.

Advisory

For us, the broker-client relationship is an ongoing process of analysis,
discourse, and research to determine the right course of action to serve the
investment needs of the client.

Valuation
Using the latest market data, statistical tools, and our years of experience,
we value every asset to extract maximum equity from the market.

Marketing
Our marketing expertise is second to none. As affiliates of the World’s
Largest Real Estate Brand, our network of affiliate brokers is unmatched.

Negotiation
We put the clients needs first at the negotiation table, period.
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Zach Lemke

Commercial Associate

904.501.5210
zach@marketforcecre.com

Zach Lemke specializes in retail sales and
leasing, with a focus on restaurant and bar
properties. He holds a bachelors degree in
Chemistry from the United States Military
Academy at West Point, and previously
served 6 years as an Infantry Officer in the
United States Army.


mailto:zach@remaxzach.com
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