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OFFERING SUMMARY ‘/‘\

Pricing $1,810,000

Net Operating Income $99,550

Cap Rate 5.50%

Blended Cap Rate 6.34%

Property Address 6611 W. Colonial Drive, Orlando, Florida 32818
Rentable Area 2,698 SF

Land Area 0.73AC

Year Built / Remodeled 1989/ 2024

Tenant Bravo Foods, LLC (35 units)
Lease Signature Franchisee

Lease Type Absolute NNN

Landlord Responsibilities None

Lease Term 15 Years

Increases 2% annually

Options 3 (5-Year)

Rent Commencement COE

8,239 $8.21B S&P: BB+

LOCATIONS TOTAL CREDIT
GLOBALLY REVENUE RATING

CLICK HERE FOR A FINANCING QUOTE

JORDAN YAROSH
Vice President, Debt & Equity
jordan.yarosh@srsre.com | M: 516.382.1873




RENT ROLL

Tenant Name

Taco Bell

Square Feet

2,698

LEASE TERM

Lease Start

COE

Lease End

15 Years

Year1

Year 2

Year 3

Year 4

Year 5

Year 6

Year 7

Year 8

Year 9

Year 10

Year 11

Year 12

Year 13

Year 14

Year 15

Increase

2%

2%

2%

2%

2%

2%

2%

2%

2%

2%

2%

2%

2%

2%

$8,296
$8,462
$8,631
$8,804
$8,980
$9,159
$9,342
$9,529
$9,720
$9914
$10,113
$10,315
$10521
$10732

$10,946

RENTAL RATES
Annually Cap Rate
$99,550 550%
$101,541 5.61%
$103,572 5.72%
$105,643 5.84%
$107,756 595%
$109,911 6.07%
$112,109 6.19%
$114,352 6.32%
$116,639 6.44%
$118971 6.57%
$121,351 6.70%
$123,778 6.84%
$126,253 6.98%
$128,779 711%
$131,354 7.26%
Blended Cap Rate: 6.34%

Options
3 (5-Year)
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INVESTMENT HIGHLIGHTS

15-Year Sale-Leaseback | Experienced Operator |
Options To Extend | Annual Rental Increases
+ The Taco Bell is operated by Bravo Foods, LLC, an experienced Taco Bell
operator with 35 locations
+ New 15-year lease with 3 (5-year) option periods to extend, demonstrating the
tenant’s commitment to the site
* The lease features 2% annual rental increases throughout the initial term and
option periods

Absolute NNN | Fee Simple Ownership |
Zero Landlord Responsibilities
« Tenant pays for CAM, taxes, insurance and maintains all aspects of the
premises
* No landlord responsibilities
« Investor benefits from fee simple ownership of the building and the land
+ |deal, management-free investment for a passive investor

Strong Demographics In 5-mile Trade Area | Orlando FL
* More than 280,800 residents and 106,200 employees support the trade area
« Orlando, Florida is a rapidly growing city with a 2026 population estimated at
over 348,000, growing at nearly 2% annually
- $92,650 average household income

(e

Highland Lakes Center | West Colonial Oaks | Dense Retail Corridor

+ The subject property is located in close proximity to Highland Lakes Center,
which features national/credit tenants such as Burlington, Ross, Conn’s, Dollar
Tree, Chili's, and many others

+ Located near West Colonial Oaks, a Home Depot anchored center with other

major tenants including Ollie’s Bargain Outlet, Mattress Warehouse, Olive
Garden, Superfresh Market, Family Dollar, and more

+ The asset is located in the center of a dense retail corridor with other

national/credit tenants including Walmart, Sam’s Club, Publix, Lowe’s, H Mart,
McDonald’s, Taco Bell, and others

« Strong tenant synergy promotes crossover shopping to the subject property

Signalized, Hard Corner Intersection | Excellent Visibility & Access
+ The asset is located near the signalized, hard corner intersection of W Colonial

Drive and N Hiawassee Road, which combine to average over 59,000 vehicles
passing by daily

+ The asset has excellent visibility from W Colonial Dr and multiple points of

ingress/egress
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OPERATOR PROFILE

www.celebrationrg.com/bravo-foods.html
Company Type: Private (Franchisee)
Headquarters: Celebration, FL

Restaurants: 35

Brands Operated: Taco Bell

Bravo Foods, LLC is a regional quick-service restaurant operator specializing

in the ownership and operation of Taco Bell franchises across Central Florida.
Headquartered in Celebration, Florida, the company has established a strong
presence in the Orlando metropolitan area, where it operates a portfolio of 35
locations. Bravo Foods focuses on high-volume, limited-service dining, with many
restaurants offering extended or 24-hour service to capture consistent demand.
Its scale and geographic concentration allow for operational efficiencies, strong
brand visibility, and consistent customer experience across its footprint.

The company benefits from its alignment with Taco Bell, one of the leading
brands under Yum! Brands, leveraging national marketing, a well-recognized
menu, and ongoing product innovation. Bravo Foods emphasizes disciplined
operations, employee training, and customer service to maintain brand standards
and drive store-level performance. Its multi-unit structure enables centralized
management, streamlined supply chain coordination, and the ability to quickly
implement systemwide initiatives, positioning the company as a strong regional
franchise operator within the quick-service restaurant sector.



BRAND PROFILE

10  REPRESENTATIVE PHOTO

TACO BELL

tacobell.com

Company Type: Subsidiary
Locations: 8,239+

Parent: Yum! Brands

2025 Employees: 49,000
2025 Revenue: $8.21 Billion
2025 Net Income: $1.56 Billion
2025 Assets: $8.20 Billion
Credit Rating: S&P: BB+

For more than 63 years, Taco Bell has brought innovative, craveable Mexican-
inspired food to the masses, and was recently recognized as one of TIME's
Most Influential Companies, one of Fast Company’s World's Most Innovative
Companies and Nation’s Restaurant News' Brand Icon. Under the parent
company, Yum! Brands Inc. Taco Bell is part of a family of fast food powerhouses
which include both KFC and Pizza Hut. There are 8,239 Taco Bell restaurants in
the United States as of March 02, 2026.

Source: tacobell.com/about-us, finance.yahoo.com
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PROPERTY OVERVIEW

PARKING

LOCATION
Orlando, Florida
Orange County
Orlando-Kissimmee-Sanford MSA
ACCESS

®

There are approximately 45 parking spaces on the owned
parcel.

The parking ratio is approximately 16.67 stalls per 1,000 SF
of leasable area.

::> W. Colonial Drive: 2 Access Points

TRAFFIC COUNTS

PARCEL
— Parcel Number: 24-22-28-3562-00-020
U — Acres: 0.73
1 r Square Feet: 31,769
CONSTRUCTION

Hiawassee Road: 16,000 VPD
% W. Colonial Drive: 43,000 VPD
State Highway 408: 98,000 VPD

IMPROVEMENTS

ZONING

E 5 Year Built; 1989

11

% There is approximately 2,698 SF of existing building area
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PD: Planned Development



LOCATION MAP
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ORLANDO
INTL. AIRPORT

DOWNTOWN

ORLANDO

7 miles

o
1 Mile 16,140
3 Miles 128,670
5 Miles 280,805
1 Mile $67112
3 Miles $77116
o 5 Miles $92,650

2025 Estimated Total Employees

1 Mile 3914
3 Miles 30,809
5 Miles 106,232
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AREA OVERVIEW

Population

2025 Estimated Population
2030 Projected Population

2025 Median Age

Households & Growth
2025 Estimated Households

2030 Projected Households

2025 Estimated Average Household Income

2025 Estimated Median Household Income

Businesses & Employees

2025 Estimated Total Businesses

2025 Estimated Total Employees

1 Mile

16,140
15974

359

5,256

5204

$67112

$52,529

523

3914

3 Miles

128,670
128,906

357

44,494

44,667

$77116

$58,505

4,483

30,809

5 Miles

280,805
283,998

36.7

99,438

100,840

$92,650

$65,173

12,025

106,232

Orlando is a city in the U.S. state of Florida and the county seat of Orange County.
Located in Central Florida. The City of Orlando is the 4th largest city in Florida with a
population of 337,253 as of July 1, 2025.

The City of Orlando is nicknamed “The City Beautiful” and its symbol is the fountain
at Lake Eola. Orlando is also known as “The Theme Park Capital of the World” and
in 2024 its tourist attractions and events drew more than 75 million visitors. The
Orlando International Airport (MCO) is the thirteenth busiest airport in the United
States and the 29th busiest in the world.

Orlando is a major industrial and hi-tech center. Orlando has the 7th largest research
park in the country, Central Florida Research Park, with over 1,025 acres. It is home
to over 120 companies, employs more than 8,500 people, and is the hub of the
nation’s military simulation and training programs. The region’s infrastructure offers
reliability, affordability and efficiency - giving businesses seamless access to the
people and places they need to reach. Companies can depend on a diverse variety
of transportation modes that are critical to the city’s thriving economy. One of the
main driving forces in Orlando’s economy is its tourism industry and the city is one
of the leading tourism destinations in the world. Nicknamed the ‘Theme Park Capital
of the World', the Orlando area is home to Walt Disney World Resort, Universal
Orlando Resort, and SeaWorld Orlando. The convention industry is also critical to the
region’s economy. The Orange County Convention Center is now the second-largest
convention complex in terms of space in the United States, trailing only McCormick
Place in Chicago. The city vies with Chicago and Las Vegas for hosting the most
convention attendees in the United States.

The nearest major airport is Orlando International Airport.



AREA OVERVIEW ‘/\

ORLANDO

i 7 WALT DISNEY MAGIC KINGDOM PARK UNIVERSAL STUDIOS ORLANDO

Orlando is best known around the

world for its many popular attractions.
DISNEY’S HOLLYWOOD STUDIOS UNIVERSAL ORLANDO RESORT
Walt Disney World. the most visited vacation resort in 11.5 MILLION VISITORS PER YEAR (2026) TWO THEME PARKS, ONE WATER PARK

the world with more than 50+ million visitors every year.
The property covers 66 square miles with four theme
parks, 24 themed resort hotels, two water parks, and
four golf courses.

Universal Orlando Resort the largest property oper-

ated by Universal Parks & Resorts and the largest resort THE WALT DISNEY WORLD RESORT SEA WORLD ORLANDO

in Orlando with two theme parks: Universal Studios 27,258 ACRES OF THEME PARKS, HOTELS, & GOLF COURSES 4.2 MILLION VISITORS PER YEAR (2026)
Florida and Islands of Adventure. Universal Orlando

Resort, and Wet ‘n Wild Water Park, the first water park
in America.

SeaWorld features marine animals like sea lions, orcas
and dolphins with displays and shows. SeaWorld had

the first birth of a killer whale in captivity and the first THE WALT DISNEY EPCOT CENTER DISNEY’S ANIMAL KINGDOM
hatching of captive green sea turtles. 121 MILLION VISITORS PER YEAR (2026) 9 MILLION VISITORS PER YEAR (2026)
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AREA OVERVIEW ‘a

AVERAGE MEDIAN MEDIAN MEDIAN
HOUSEHOLD CITY OF ORLANDO HOME RENTAL
INCOME AGE COST COST

ORLANDO

“THE TOP TOURIST DESTINATION IN THE U.S"

$100,135 $407,440

LARGEST EMPLOYERS
Company Employees
Walt Disney World 80,000 OVER 132,000 HOTEL ROOMS, 20,000 VACATION-HOME RENTALS
& 22,000 VACATION-OWNERSHIP PROPERTIES
Advent Health 37,600
Orange County Public Schools 28,125
Universal Orlando Resort 25,000
Orlando Health 24,978
Publix Supermarkets Inc. 19,783
Orlando International Airport (MCO) 18,000
Seminole County Public Schools 10,000 $217 Billion
University of Central Florida 10,000 GDP of Orlando MSA (as of 2023)
Lockheed Martin 9,000 ‘

Ranked #1 in the Country for

4TH MOST POPULOUS CITY
in Florida

17 K4 sSrs

JOB GROWTH

U.S. DEPT. OF LABOR, BUREAU OF LABOR STATISTICS, 2015-2018

Read Fuii Ariicie Here
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© 2026 SRS Real Estate Partners, LLC. All rights reserved.

SRSRE.COM/CapitalMarkets

$3.5B+

CAPITAL MARKETS
TRANSACTION
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in 2025

Allinformation in this document and related marketing materials is confidential and intended solely for the recipient and their authorized representatives. This document was prepared by SRS Real Estate Partners, LLC
(“SRS™) and approved for distribution. While reasonable efforts were made to ensure accuracy, SRS and those represented by SRS make no guarantees, representations, or warranties—express or implied—regarding
the completeness or accuracy of the information provided, whether in this document or any other form of communication. Documents have been referred to in summary and should not be considered legal analysis.
This material is not all-inclusive and may not contain all the information you require. Any financial projections are provided for reference only and reflect assumptions as of the date of preparation. They may not
account for changes in economic performance, market conditions, or future activities related to the property. These materials were created for marketing purposes only and no recipient should make any investment

decision predicated on the information contained within. Recipients are strongly encouraged to conduct their own independent evaluation and analysis of any received information and of the subject property.



