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| SITE RENDERING
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NORTH BUILDING SOUTH BUILDING
DIVISIBLE BY 1,620 SF DIVISIBLE BY 1,512 SF

19'440 SF 12 units total (10 with glass doors) 30|250 SF 20 units total (10 south facing &
Unit dimensions - 27" W X 60 “ D 10 north facing). Each space is
3 Phase Power, 1200 amp 27.6 W X 55 ‘' D (Retail focused)

3 Phase Power 2000 amp
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| SITE PLAN
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OGDEN

Roy, UT is located in the Ogden—Clearfield, Utah Metropolitan Area, north of Salt
Lake City. Ogden, a vibrant city nestled at the foot of the Wasatch Mountains in
Utah, is known for its rich history, outdoor adventures, and rapidly expanding high-
tech sector. The city is part of the Ogden-Clearfield metro area, which is among
the fastest-growing high-tech sectors in the U.S., with a remarkable 28% growth
from 2015 to 2020, adding over 3,000 jobs. The average annual pay in this industry
is an impressive $142,561, nearly three times the metro area average. Electronic
instrument manufacturing, in particular, has seen explosive growth, with a 109.9%
increase. Ogden offers year-round recreational opportunities, from skiing and
snowboarding in the winter to hiking, biking, and water sports in the summer, and
Forbes has rated the Ogden-Clearfield MSA as the é6th best place to raise a family.

658,133 TOP 10 TOP 100

METRO POP. CITIES WITH FASTEST BEST PLACES TO LIVE
GROWING HIGH TECH IN THE
SECTORS UNITED STATES
Wall Street 24/7 Liveability.com
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SALT LAKE CITY

Roy, UT is located just north of the Salt Lake City MSA, the
capital and most populous city of Utah. As the commercial cen-
ter of the metropolis and the scenic Intermountain West, Salt
Lake City is a hub for travelers, with 70% of America’s national
parks and monuments within a day’s drive. The city boasts a
young, highly educated workforce, bolstered by institutions
like the University of Utah. Known as the “Crossroads of the
West,” its economy thrives on service-oriented businesses,
government, trade, transportation, utilities, professional ser-
vices, and a growing alternative energy sector. Major trans-
portation corridors, such as Interstates 15 and 80, along with
the Salt Lake City International Airport, cement its role as a
global distribution hub. Principal employers include Salt Lake
County, University Hospital, Amazon SLC1, Delta Airlines, and
Primary Children’s Medical Center.

Salt Lake City is home to a vibrant, creative population sup-
ported by a community that values the arts in all forms. The
Salt Lake City Arts Council hosts major events like the Twilight
Concerts and the Living Traditions Festival. The Delta Center
Arena, home to the NBA's Utah Jazz, along with venues like
the Eccles Theater, Abravanel Hall, and the Pioneer Memorial
Theater, offers residents and visitors a rich cultural and enter-
tainment scene.

1.2 MILLION TOP3

amazon
~—

-~
& Intermountain
£ U Health

Liid

o




| £ h S
- | n
¥ -
> R
X
. S s
gi_*"..q;.i” : 5 by _
et | 5 ST A RSy
e 3 :
= f LR TI ! -
L 4}
v.-ﬂll .
i i i)
1 ¢
Ty Ny FREVEM
iy 118 )
- Sl g
1 ]
oy :
L -y
7, . Y
X - ) |
=R # i‘g"k ) 4

Yigs -

! ':i_:lmliuﬂm.,_‘_i{i_-_ % o

e i

=¥ ¥ of
> h ! .
O ‘i’
NP ,.{" 7 =

- W £ I,
2 L4 ‘ o » G = :

! ._“j

L e g SRR

The information contained in this commercial real estate package is provided for general
informational purposes only and should not be relied upon as the sole basis for making
investment decisions. While every effort has been made to ensure the accuracy and
completeness of the information provided, the owner and broker make no representations
or warranties, express or implied, as to the accuracy, reliability, or completeness of the
information.

Prospective buyers and tenants are advised to conduct their own independent investigations
and due diligence, including verification of all property details, financial statements, zoning
regulations, and any other factors that may influence their decision. Neither the owner nor the
broker shall be liable for any errors, omissions, or inaccuracies in the information, or for any loss
or damage resulting from reliance on the information provided in this package.

All projections, opinions, assumptions, or estimates are supplied for illustrative purposes only
and involve significant elements of subjective judgment and analysis. They should not be
construed as guarantees of future performance.

This package does not constitute an offer to sell or a solicitation of an offer to buy any property,
and it is subject to withdrawal or modification without notice. All property pricing, availability,
and other terms are subject to change without notice.

By accepting and using this commercial real estate package, the recipient agrees to hold
harmless the owner, broker, and their respective affiliates, agents, and representatives from any
and all claims, demands, or causes of action arising out of or relating to the use of this package
or the information contained herein.

For further information and to verify any details, please contact the broker directly.



N\
/,/

HG MANOR"

REAL ESTATE GROUP

HUNTER MURRAY

801-628-3140 | HUNTER@HGMANOR.COM


mailto:HUNTER%40hgmanor.com?subject=

