Oliver Smith Realty & Development Co.
www.oliversmithrealty.com
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840 DOLLY PARTON PARKWAY
SEVIERVILLE, TN

CONCEPT PHOTO
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INVESTMENT PROPERTY FOR SALE

Property Information

¢ 2,190 SF; 0.75 Acres

¢ $2,800,000

¢ 6.43% CAP rate

¢ 15-year Lease term with six 5-year options, 10% bumps every 5 years

¢ Contiguous with new Culver’s

¢ Access to Dolly Parton Parkway and intersection of Robert Henderson Road and Dolly Parton Parkway
¢ Traffic Count: 42,160 Dolly Parton Parkway; 31,287 Forks of the River Parkway

¢ Retail Nearby: Food City, Aubrey’s, Andy’s Frozen Custard, Dunkin, McDonald’s, Bojangles, Wendy’s, AutoZone

¢ Demographics: 5-Mile 7-Mile 10-Mile
Population: 32,914 49,724 80,533
Avg Household Income: $70,193 $72,726 $76,656
Will Wegner

7216 Wellington Drive, Suite One
Knoxville, Tennessee 37919
Office: (865) 584-2000 Cell: (408) 859-6154
Email: william@oliversmithrealty.com
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Site Plan
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Rent Schedule

R Annual Base Rent/Monthly Base Rent: The Annual and Monthly Base Rent shall
be as follows plus NNN:

Lease Years Annual Rent Monthly Rent
1-5 S180,000.00 $15,000.00
6-10 S198,000.00 516,500.00
11-15 §217,800.00 S18,150.00
5. Option to Extend: Six (&) separate five (5) vear options.
T. Option Base Rent:
Annual Rent Monthly Rent
Option 1 vears 16-20 $238,700.00 519.591.67
262,570.00 1,880.83
Option 2 vears 21-25 S262.5 5t
Option 3 vears 26-30 S1ER,B17.00 524,068.92
Option 4 vears 31-35 $317,709.70 526,457.81
Option 5 vears 36-40 $349.480.67 §29.123.39
Option 6 vears 41-45 $384,428.74 §32,035.73

L. NNMN:

Tenant shall directly pay all NNN.




Sevier County
Sevier County Travel Snapshot (2023) TENNESSEE

Values represent the direct impact for both domestic and international travel TNVACATION.COM
Direct Visitor Economic Impact Daily Tourism Impact
Spending On an average day, visitor spending generated:
$3,851,460,800 3 $10,551,947 in daily expenditures
Employment State faxes county Rank $2,916,782 in daily labor income
26,564 $247,836,400

2023 visitor spending ranking

compared to all 95 counties. $679,004 in daily state tax collections

Labor Income Local Taxes PrevicuslRank R
$1,064,625,500 $182,429,300 $499,806 in daily local tax collections
Direct Visitor Spending Over Time Direct Visitor Spending by Industry
YOY Change
c =
& . I 2.29% — $0.6bn (17%) ®Food
; 5 ﬁ $1.5bn (38%) — A o Food & Beverage
$3bn - ~ i @ Lodging*
a
@ Amusement & Rec
— $0.4bn (12%)
$2bn @ Retail
@ Transportation**
$0.7bn (19%) ! — $0.6bn (15%)
$1bn
This economic impact report attributes 59.05% of retail and non-retail sales in
Sevier County to travel and tourism.
$0bn 2019 2020 2021 2022 2023 * A small portion of Lodging comes from second home spending

** Transportation includes both ground and air transportation

What is “direct visitor spending” and why does it matter?
Direct visitor spending are those dollars that a visitor exchanges with businesses in the five categories shown in the pie chart (below). It does not include indirect spending
(ex: B2B purchases) or induced spending (ex: employee wages spent in the local economy). Visitor spending injects real money into the local economy and generates taxes

for local and state government budgets.

Sevier County includes Sevierville, Gatlinburg, Pigeon Forge, Pittman Center and surrounding communities.
Sevierville: Just north of Pigeon Forge and Gatlinburg, Sevierville is known to be a major shopping destination and tour-

ism hub with a wide variety of lodging and family-oriented attractions.

Pigeon Forge: Pigeon Forge is a popular vacation area that is home to Dollywood, an amusement park that was named
the #1 theme park in America by Tripadvisor. Other attractions include Soaky Mountain Water Park, dinner theaters, and

popular restaurants.

Gatlinburg: Gatlinburg is located next to the Great Smoky Mountains National Park, the most visited National Park in
America. The town offers unique lodging and experiences that center around views of the neighboring park.




Demographics

EASI Updated Site Selection Reports & Analysis
Executive Summary

Address: 840 Dolly Parton Parkway Sevierville TN
Latitude: 35%: 51": 52
Longitude: -83° : 32" : 50"
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Description 5 Miles 7 Miles 10 Miles

POPUILATION BY YEAR
Population [4/1/2000] 2,713 35,954 55,514
Population [4/1/2010) 2E,522 43 B&3 70,882
Population [4/1/2020] 32,653 43 187 7B,580
Population [1/1,/2024) 32,014 45,724 80,533
Population [1/1/2029) 33,535 50,572 82,241

Percent Growth [2024/2020) 0.50 109 1.85

Percent Forecast [2025/2024) 1B 151 212

HOUSEHOLD'S EY YEAR

Households [4/1/2000) 8,328 14452 22,302

Households [4/1/2010) 11,280 17,218 27,821

Households [4/1/2020) 13,213 15,557 31,580

Houssholds [1/1/2024) 13,280 15,515 32,110

Households [1/1/2029) 13444 20,052 32,575
Percent Growth ([2024/2020) 0.58 0.82 165
Percent Forecast [2020,/2024) 116 118 1.45

GEMERAL POPULATION CHARACTERISTICS

Median Age s 429 440
Male 16,701 25,137 40,506
Female 16,213 24,587 30,937
Density 3T 77 7L
Urban 21,306 25,285 32,802

Rural 11,518 23432 7,541




Demographics

GEMERAL HOUSEHOLD CHARACTERISTICS

Houssholds [1/1/2024) 13,290 19,519 32,110

Families B544 12,089 21,963

Mon-Family Households 4,745 £,E30 10,147

Averape Size of Household 245 2.48 2.40
Median Age of Householder 550 55.3 552
Median Value Owner Occupied (3] 254,611 242,531 247,577
Median Rent (5] BOL 797 810

Median Vehicles Per Household 24 24 15

GEMERAL HOUSING CHARACTERISTICS

Housing, Units 16,778 26,240 42 93E

Housing, Cwner Occupied 7,753 12 743 22,727

Housing, Renter Occupied 5,567 7,076 §,383

Housing, Vacant 34BE 6421 10,82E
POPULATION BY RACE

white Alone 25,560 35,523 67,748

Black alons 438 5E7 798

Asian Alons G65E 551 1,159

american Indian and Alzaska Mative Alons 174 244 383

other Race Alone 3,275 4,056 4,622

Tweo or More Races 2,801 3,853 5,823

POPULSTION EY ETHMICITY
Hispanic 5,522 5,255 B,181
White Non-Hispanic 23,048 37,796 &5,090

GEMERAL INCOME CHARACTERISTICS
Total Personal Income ($) 042 510,731 1,452, 710,422 2,472 750,855
Total Household Income (5] 032,862,336 1,441,362, 262 2,461,421,705

Median Household Income (5] 50,759 53,447 57,512
Average Household Income (5] 70,193 72,726 76,556
Per Capita Income (5] 2E,538 29,215 30,705

RETAIL SALES

Total Retail sales (including Food Services) (3] 1,758,045 2,545,357 3,226,623

COMSUMER EXPENDNTURES
Total &nnual Expenditures (S000)  BE3,3527  1,305315.9 2,159,255.1

EMPLOYMENT BY PLACE OF BUSINESS

Employess, Total (by Place of Work] 21,728 29,058 33,917

Establishments, Total by Place of Work] 1,170 1,705 2,208
EASI QUALITY OF LIFE

EAs] Quality of Life Index (US Aug=100] 103 103 104

EAS| Total Crime Index [US Avg=100; A=High) 115 108 1m

EAS] Wieather Index [US Avg=100] 106 105 106

BLOCK GROUP COUNT 21 32 52




Oliver Smith Realty & Development Co.
www.oliversmithrealty.com

This is a confidential Memorandum intended solely for your limited use and benefit in deter-
mining whether you desire to express further interest in the acquisition of the Property. The in-
formation contained in the following Memorandum is proprietary and strictly confidential. It is
intended to be reviewed only by the party receiving it from Oliver Smith Realty & Development
Company Inc. and should not be made available to any other person or entity without the writ-
ten consent of Oliver Smith Realty & Development Co. Inc. This Memorandum has been pre-
pared to provide summary, unverified information to prospective purchasers, and to establish
only a preliminary level of interest in the subject property. The information contained herein is
not a substitute for a thorough due diligence investigation. All financial projections and infor-
mation are provided for general reference purposes only and are based on assumptions relating
to the general economy, market conditions, competition and other factors beyond the control of
the Owner and Oliver Smith Realty & Development Co. Inc. Therefore, all projections, assump-
tions and other information provided and made herein are subject to material. In this Memo-
randum, certain documents, including leases and other materials, are described in summary
form. These summaries do not purport to be complete nor necessarily accurate descriptions of
the full agreements referenced. Interested parties are expected to review all such summaries
and other documents of whatever nature independently and not rely on the contents of this
Memorandum in any manner. Oliver Smith Realty & Development Co. Inc. has not made any
investigation, and makes no warranty or representation, with respect to the income or expenses
for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The
Owner expressly reserves the right, at its sole discretion, to reject any or all expressions of inter-
est or offers to purchase or lease the Property, and/or to terminate discussions with any entity at
any time with or without notice which may arise as a result of review of this Memorandum. The
Owner shall have no legal commitment or obligation to any entity reviewing this Memorandum
or making an offer to purchase the Property unless and until written agreement(s) for the pur-
chase or lease of the Property have been fully executed, delivered and approved by the Owner
and any conditions to the Owner’s obligations therein have been satisfied. Photos herein are the
property of their respective owners and use of these images without the express written consent
of the Owner is prohibited. Recipient also agrees not use this Memorandum or any of its con-
tents in any manner detrimental to the interest of the Owner or Oliver Smith Realty & Develop-
ment Co. Inc. The information contained in this Memorandum has been obtained from sources
we believe to be reliable; however, Oliver Smith Realty & Development Co. Inc. has not verified,
and will not verify, any of the information contained herein, nor has Oliver Smith Realty & De-
velopment Co. Inc. conducted any investigation regarding these matters and makes no warranty
or representation whatsoever regarding the accuracy or completeness of the information provid-
ed. All potential buyers must take appropriate measures and efforts to verify all the information
set forth herein or provided by Oliver Smith Realty & Development Co. Inc.

Will Wegner
7216 Wellington Drive, Suite One
Knoxville, Tennessee 37919
Office: (865) 584-2000 Cell: (408) 859-6154
Email: william@oliversmithrealty.com




