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REGIONAL GROWTH & DEMOGRAPHIC MOMENTUM

Within a 5-mile radius, there are 63,728 households and 190,000+ residents and
growing, with projected household and income growth through 2029 indicating
robust regional expansion.

CENTRAL ACCESS TO EXPANDING RESIDENTIAL HUBS

The site is well located central to new residential developments in La Quinta and
Indio. The immediate area has a variety of housing options, with 848 apartments
listed nearby, catering to different budgets and lifestyles.

STRATEGIC LOCATION IN HEALTH & PROFESSIONAL SERVICES CORRIDOR

The subject property is situated within a growing medical and professional
corridor anchored by JFK Hospital and Kaiser Permanente, indicating strong
consumer base for both essential services and destination retail.
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Indian Palms Country Club & Resort is a gated golf destination
featuring a 27-hole championship course with three distinct
nine-hole layouts, an island green, and recently renovated
practice facilities. The property also offers a 59-room boutique
hotel with scenic views and access to a pool, spa, tennis and
pickleball courts, a fitness center, and a full-service restaurant.

Catering to both casual guests and avid golfers, the resort
provides event space, concierge services, and a relaxed, mid-

range experience Empire Polo Club, a nearly 1,000-acre venue in the Coachella Valley, was established in

1987 as one of the West Coast’s premier polo facilities. Since 1993, it has gained global
recognition as the home of the Coachella and Stagecoach music festivals, hosted
under a long-term lease by Goldenvoice. In recent years, AEG Presents has expanded
its use to include the Coachella Valley Invitational, a professional soccer tournament
launched in 2022.

These flagship events generate over $700 million annually for the regional economy,
with local hotels, restaurants, and retailers seeing significant boosts. The festivals not
only attract global audiences but also play a critical role in sustaining local businesses
during off-peak seasons, making the venue a key economic anchor for the area.
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As of June 2025, the owner of Empire Polo Club announced plans to develop a 218-acre ] - : ALE1OR LEASE
mixed-use project near the venue, aiming to expand Indio’s long-term economic potential. ‘

The proposed development includes residential units, retail, restaurants, and possibly a
sportsvenue,creatingavibranthub forcommunity life,commerce,and year-round tourism.
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With a key land use change already approved by county officials, the project is positioned
to boost local job creation and real estate investment. Located adjacent to the Empire
Polo Club, home to Coachella and Stagecoach, the development is expected to diversify
the regional economy and support a more sustainable, self-contained community beyond
seasonal tourism.




INVESTMENT OVERVIEW

$3,500,000

Purchase Price

$18.00 PSF

Lease Rate

OFFERING DETAILS

ADDRESS 47985 Monroe St
CITY, STATE Indio, CA
TOTAL GLA 17,397 SF
LOT SIZE 1.69 AC

PARKING +69 Spaces
YEAR BUILT 2008

Click to View
Street View

Click to View

Google Map

ADJACENT 0.89-ACRE PARCEL
ALSO AVAILABLE FOR SALE/LEASE

INVESTMENT HIGHLIGHTS

Proven Retail Viability (Former Rite Aid)

Previously occupied by Rite Aid, a national pharmacy
chain, the building is purpose-built for high-traffic retail
and has existing infrastructure for immediate repurposing.
Its layout, loading zone, and utilities already support retail,
medical, or essential services.

Prime Last-Stop Retail Location on Route to Coachella

Strategically positioned as one of the final convenient retail
stops before reaching the world-famous Coachella and
Stagecoach festival grounds, this site offers exceptional
visibility and access for future tenants. With millions
of annual visitors traveling through Indio en route to
surrounding desert resorts, mountain getaways, and major
events, the location presents a compelling opportunity for
value-add or repositioning.

Fastest-Growing City in Coachella Valley

With a2025 population of over191,000 withina 5-mile radius,
the city population has increased 6.97% since 2020. Indio is
the largest and fastest-growing city in the Coachella Valley,
with a long list of new developments and expansions in the
retail, healthcare, housing, and education sectors.

Adjacent Parcel Available from Same Seller/Lessor

Immediately to the west of the former Rite Aid is a parcel of
land, .89 acres, zoned “neighborhood center” (NC). The NC
zoning permits a great deal of development options for a
tenantofthe Subject Property in creating acomplementary
retail/service/storage area. This is an additional element to
the Subject Property and is negotiable.


https://www.google.com/maps/place/47985+Monroe+St+bldg+a,+Indio,+CA+92201/@33.700568,-116.2371595,17z/data=!3m1!4b1!4m5!3m4!1s0x80daf821dc84ca2f:0x9882e3fed5c0a765!8m2!3d33.700568!4d-116.2345846?entry=ttu&g_ep=EgoyMDI1MDgwNi4wIKXMDSoASAFQAw%3D%3D
https://www.google.com/maps/place/47985+Monroe+St+bldg+a,+Indio,+CA+92201/@33.7001275,-116.2345874,3a,75y,1.39h,88.99t/data=!3m7!1e1!3m5!1sNOCTF5mXPf3O4VqE37XOOg!2e0!6shttps:%2F%2Fstreetviewpixels-pa.googleapis.com%2Fv1%2Fthumbnail%3Fcb_client%3Dmaps_sv.tactile%26w%3D900%26h%3D600%26pitch%3D1.0100167717149588%26panoid%3DNOCTF5mXPf3O4VqE37XOOg%26yaw%3D1.3915683928925802!7i16384!8i8192!4m5!3m4!1s0x80daf821dc84ca2f:0x9882e3fed5c0a765!8m2!3d33.700568!4d-116.2345846?entry=ttu&g_ep=EgoyMDI1MDgwNi4wIKXMDSoASAFQAw%3D%3D

17,397 SF GLA

\

1.69 AC LOT SIZE
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PERMITTED & CONDITIONAL USES

« Supermarket and Grocery Store

« Alcoholic Beverage Sales

« Furniture and Home Furnishings Store

- Electronics/Appliance Retailer

- Clothing, Shoes, and Jewelry Store

« Sporting Goods, Hobby, Book, and Musical Instrument Store
« Pharmacy/Drug Store and Convenience Store
- Office Supplies, Stationary, and Gift Store

- Cosmetics, Beauty Supplies

- Automotive Parts and Accessories

« Pet and Pet Supplies Store

CONSUMER SPENDING

The nearby population (within a ten-minute drive
time) spends $3,081,000,000 annually

- Retail Trade: $678,051,000

« Health Care: $230,327,000

- Dining Outside The Home: $125,754,000
« Apparel: $75,755,000

« Pets: $31,600,000
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Indio has experienced significant residential and commercial growth in POPULATION
recent years, fueled by new housing developments, a growing population

= ! : 2024 Population 17,203 98,528 191,854
of over 95,000, and strong regional migration trends.
2029 Projection 18,352 104,818 206,205
~F HOUSEHOLDS
Known as the “City of Festivals,” Indio draws over 1 million annual visitors
with major events like Coachella, Stagecoach, and the Riverside County £02¢: HoussiRlds SHeE P g 3728
Fair—supporting strong retail, hospitality, and service-sector demand. 2029 Projection 6,257 32,473 68,819
Ai HOUSEHOLD INCOME
Located along I-10 and Highway 111, Indio provides excellent connectivity Avg. Household Income $65,938 $83,905 $95,632
to Palm Springs, the' Inla.nd Emplre, ancﬂ Arlzong, with strong visibility and R aLalsehold Incoma $54,212 $60,776 $67,307
access ideal for destination retail and high-traffic tenants.
i% EDUCATION
Some College, No Degree 3,165 16,135 34,515
Associate Degree | A ) 7,151 12,852
Bachelor's Degree 1,423 VAVA 18,573
Advanced Degree 766 4,168 1,617
% EMPLOYMENT
Civilian Employed 7,633 43,982 84,779
Civilian Unemployed 352 3,054 5,981

U.S. Armed Forces 38 68 87







NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it fromn Marcus & Millichap and should not be made available to any other person or
entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with,
or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SINGLE TENANT NET LEASE MARKETING PACKAGE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified or conducted any due diligence, and will
not verify or conduct any due diligence, regarding information commmunicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or representation about the accuracy or completeness of any information and expressly
denies any obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future performance used in this or any other marketing material provided by Marcus & Millichap are for example only, represent only what might
occur, and do not represent the current, actual, or future performance of this property or tenant. The value to any buyer of any property depends on factors that should be evaluated by each buyer together with the buyer's tax, financial, legal, and
other professional advisors (collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of any property, tenant, and information deemed material to that buyer, to determine to their satisfaction the suitability
of a particular property for each buyer's particular needs. All potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing this or any other property. Information provided by
Marcus & Millichap, including this marketing material, is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and Professional Advisors must request and carefully review all information and documents related to the property and tenant which the buyer deems
material to their particular needs. While the tenant'’s past performance at this or other properties might be an important consideration, past performance is not a guarantee or necessarily a reliable indication of future performance. Similarly, the
lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant's projected sales with little or no record of actual performance or comparable rents for the area. Future performance
and investment returns are never guaranteed. Tenants and guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow may be interrupted in part or in whole due to market,
economic, environmental, or other conditions. Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement tenants, considering the location
of the property, market rental rates, and the buyer’s legal ability to make alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential buyers are admonished and advised to engage
Professional Advisors on legal issues, tax, regulatory, financial and accounting matters, and for questions involving the property’s physical condition or financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus & Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless, from any claim, cost, expense, or
liability arising out of your purchase of this property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must
verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2025 Marcus & Millichap. All rights reserved.

Marcus &MiIIiChap OFFICES NATIONWIDE AND THROUGHOUT CANADA
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MARK THIEL
Senior Managing Director
San Diego | (858) 373-3206
Mark.Thiel@marcusmillichap.com
License: CA 01469342

iy JAKE BORDELON
First Vice President Investments
San Diego | (858) 373-3133
v Jake.Bordelon@marcusmillichap.com
i License: CA 02048307

BRUCE HAULLEY, CCIM
Director Investments
Inland Empire | (760) 567-4338
bruce.haulley@marcusmillichap.com
License: CA 01239289
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