$3,523,810

5.25% CAP RATE

10034 BROADWAY ST
PEARLAND, TX 77584
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Absolute NNN Lease | Extremely High Performing Location (Inquire w/ Broker) | Prime Frontage Location Al.t_):n-g TTpRR
Broadway Street (FM 518) Positioned Within the Houston MSA - The Nation's 5th Largest Metro | Guaranteed By MarCUS &MIIIIChap
Delect Foods, LLC - A 50-Unit Subsidiary of Emerge Inc. (180+ Unit Multi-Brand Operator) NFB GROUP




Experienced Franchisee | Global Brand . Dual-Branded Taco Bell/KFC Concept Backed By Yum! Brands,
Y Strength l Enduring QSR Investment Combining The Reach Of Two Of The World’s Most Recognized QSR
Leaders Under One Roof

I WHY INVEST?

Prime Frontage Location | Dense Retail + Lease Guaranteed By Delect Foods, LLC, A Strong 50-Unit Subsidiary + Global Brand Presence — Taco Bell With 8,000+ Locations And KFC
Corridor in the Houston MSA Of Emerge Inc. (180+ Unit Multi-Brand Operator), Showcasing Scale, With 30,000+ Units Across 150+ Countries, Ensuring Lasting Consumer
Commitment, And Proven Operational Strength Demand And Long-Term Investment Security

«  Prime Frontage Location Along Broadway Street (FM 518), One of

Pearland’s Busiest Thoroughfares With Strong Daily Traffic Counts ek ; - S Pearland Town Center Shadow Creek Ranch
- Freestanding 2,952 SF Taco Bell/KFC With Drive-Thru Situated On = - - |- : ' = e >, e ) BEST < p—
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+ Located Within The Houston MSA, The Nation’s 5th Largest Metro
With A Population Exceeding 7.3 Million

+ Dense Retail Corridor Surrounded By National Tenants Including
Walmart Supercenter, H-E-B, Target, Academy Sports, And
Home Depot

+  Strong Local Demographics with Over 170,000 Residents And More Silverlake Village
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Strong Rental Increases and Zero s P : T -
Landlord Obligations = ; o
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Absolute 20-Year NNN Lease Commencing Upon Close of Escrow,

Offering Passive Ownership with Zero Landlord Responsibilities =

Long-Term Commitment with Four (4) Five-Year Renewal Options, M&
Extending the Potential Lease Term to Over 40 Years

Scheduled 10% Rent Increases Every Five Years, Delivering
Predictable and Growing Cash Flow Over Time

Extremely High Performing Location, with Strong Rent-to-Sales Ratio
(Inquire w/ Broker for Details)



i | % O e T e L Ll W o
; \ff st e IS?L; ' : SO At W
A I{
2025 DEMOGRAPHICS oy
I N v E ST M E N T L EAS E Population Workforce ﬁ1ngOfl;I1(|‘-3| W 3-mile ¥ .
SUMMARY TERMS . mosne b
~
% “‘ NgYail B 10-mile
=T ] 4 h - ) -, :_ i' % .
—_— - -sw r - - ®CVS Al B BLE ke T 80,873 43,314 $157,356 =t
10034 Broadway Street, Lease Commencement: Close of Escrow ("COE") : V! @ﬂ l ‘J — = TR B/ N 'l 173,748 82,893 $143,347
VAo [e[(=F GOOGLE MAPS Q Pearland. TX 77584 @ pharmacy @%& TACOBELL (e [ _ : ) P ! e 755,515 379,490 $109,756
! Lease Term Expiration: 20 Years from COE , , — " ; v / - ol r; i e o ; 4‘ o R
Concept: Taco Bell /KFC Lease Type: Absolute NNN LISTING PRICE iie a..?'“*‘ A R NS =l ige o P —
Delect Foods, LLC I S % ,:- el 1) sl I g3
. 5 Ay .._,..—--1-—--« I ook 5 Qs
Guarantor: (50-Unit Subsidiary of Emerge Inc Landlord Responsibilities: None : han i Ber N - ik S r _\\ (" ?_; ¥ i | Glenda Dawson High School |4
[180-Unit Multi-Brand Franchisee]) Monthly Rent: $15,417 i 7 o S i AT The Crossmg at 288 R g 2,548 Students
Price: $3,523,810 Annual Base Rent: $185,000 5 250/ <A 40 m | ‘ BEST .
n (o] o < e : | .JCPenney @ .
Cap Rate: 5.25% Rental Increases: 10%/5-Years iy o i £ : Y - i -
NOI: $185,000 Renewal Options: 4 X 5-Year CAP RATE S e ) _' P P e e el 0 0 B At sE A | e arLderL F!U‘!Gﬁsﬁ}i!ss
= : . : ot Pearland Hospital ] y Rk a
Eilelng Sfe (B35 R No. 3 hospital in the Houston MSA s Wl -;__
Lot Size (AC): +1.00 AC o\ =

Year Built: 2002

; Shadow Creek Ranch

LEASE TERM iy MOBBY 7bAcademy (CEZD

s’ ASHLEY 11l Walmart >

P R, ey % Rt
. - 1 Supercenter iy : h | pisssaggpesntrore
Q)mlmﬂtml DENnys <qjLONGHORN PNC | LAZSO R mpoo A Giat o LLaits i . ) ' % mbsiat

@ verizon’ FecIEx

$185,000 | M ‘ WD, e

N[e] _ N\ ks
: ; . : it hs ‘-“‘-“[l : .-
%] shadow Creek High School BELL T T TR s o] L : Tn_m 8 m ’fm
NNN ‘}_ 2,582 Students TR % e ?:'. for ysutesr ; ? P I
PG | s eties m vt B Silverlake Village - Pk iy e Tl
LEASE TYPE Sk K : ol ) e
i — | o = I KOHLS TiomeGoods Kirklands %ﬂ@? el |
R < 1OC)S Dillards [JIHE] BiiiED BRI B Randatts Marshalls Wichaells b A ' -
: wowill - TA Office ROSS BOOT
+2.952 SF B © M PINIK =XEEEss ngel;;;a (ULTA oy s DSW. me o] soues |
— , T ’ Lt , |55 A e ! ) 7 assi's . ¥
: | ZLIMIEZ AEROPOSTALE ChiCO'S : , . é Dimassi's TR
BUILDING SIZE )8 o u”kmh”m:‘,

CAVA i W francesca's ZALES



https://www.google.com/maps/place/Taco+Bell+%2F+KFC/@29.5583762,-95.3805852,3639m/data=!3m1!1e3!4m15!1m8!3m7!1s0x8640933cf7414e81:0xac54a868ca84017e!2s10034+Broadway+St,+Pearland,+TX+77584!3b1!8m2!3d29.5555928!4d-95.3763499!16s%2Fg%2F11bw41_y11!3m5!1s0x8640933cf7493c11:0xe231575e7280c956!8m2!3d29.5556043!4d-95.3763522!16s%2Fg%2F11c1s2k1z1?entry=ttu&g_ep=EgoyMDI1MDkyMi4wIKXMDSoASAFQAw%3D%3D

g~ G ( . AN w

—t [ MOOTHI 1 4 otzsky's
. ﬁ 7 s golden " Sch

’ : ™ E ""’ KoiNoGT il corral ””Mﬁ chiotzs

SRISRET




HOUSTON

TEXAS

@ 288

West Angleton
Columbia

|
N Humble
I/‘_{],(%I
| (299)
(99) ' M
Katy 70, i et
Cinco Ranch OUE;tOﬂ
Sugar'Land '
0senberg Peatand

{Eﬁ] Mont Belvieu
110,
Baytown @

r
La Porte N
&§

)

<@

League City
Dickinson

Texas Cit
@ y

(Galveston

Galveston
Island

Jamaica‘Beach

The Houston Metropolitan Statistical Area (MSA) is the largest in
Texas and the fifth-largest in the United States, home to over 7.5
million residents across nine counties. As a dynamic global city,
Houston is a powerhouse for energy, healthcare, aerospace, and
international trade. Known as the “Energy Capital of the World,”
the city is home to the headquarters of ExxonMobil, ConocoPhillips,
and Halliburton, along with hundreds of supporting firms in oil,
natural gas, and renewables. The Texas Medical Center, the

world’s largest medical complex, anchors a thriving life sciences

sector, while companies like United Airlines and Sysco strengthen
the region’s position in logistics and corporate services.

Strategically located just inland from the Gulf of Mexico, Houston
enjoys direct access to global commerce via the Port of Houston,
one of the busiest in the country. The city is connected by a robust
freeway system, including Interstates 10, 45, and 69, providing
access to major U.S. markets and supporting a vast logistics
and distribution network. Ongoing investment in infrastructure,
master-planned communities, and urban revitalization—
particularly in areas like Midtown, EaDo, and the Innovation
District—continues to drive both population and employment
growth across the region.
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Culturally, Houston is one of the most diverse cities in America, with over
145 languages spoken and a vibrant international community. The city is
known for its world-class museums—including the Museum of Fine Arts,
Houston Museum of Natural Science, and the Contemporary Arts Museum.
Local districts like Montrose, the Heights, and the East End offer a rich
mix of art galleries, independent restaurants, breweries, and festivals. With
a food scene that ranges from global street fare to James Beard-awarded
chefs, Houston has become a culinary destination in its own right.

LARGEST EMPLOYERS

Methalist

LEADING MEDICINE

THE UNIVERSITY OF TEXAS

MDAnderson

CancerCenter ~ Walmart

Houston is also a major hub for education and sports. The region

is anchored by top-tier universities like Rice University and the
University of Houston, both known for academic excellence and
research output. The city boasts a passionate sports culture, with
major league teams including the Houston Texans (NFL), Astros
(MLB), Rockets (NBA), and Dynamo (MLS) drawing widespread
support. It also hosts marquee events like the Houston Livestock
Show and Rodeo—the largest of its kind in the world—cementing
its role as a center for both entertainment and Texas tradition.
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#1 MOST INNOVATIVE COMPANIES LIST

\ TACO 2024 | DINING CATEGORY 2024 Revenue | g -
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NO.7 BEST FAST FOOD RESTAURANT - TAC

2024 USATODAY 10 BEST Locations _ BEL(L)
Founded in 1962 in Downey, California, Taco Bell® has grown
into a globally recognized quick-service brand, celebrated for Employees -
its bold take on Mexican-inspired cuisine. Known for inventive 2OOK+ i Ta TACO BELL PROMOTES EXECS FOCUSED ON
offerings sgch as the CErunchwrap Supreme®, Doritos . Locos LS ; QQBE BRAN D|NG, TECHNOLOGY
Tacos, burritos, quesadillas, and nachos, Taco Bell consistently Parent Compan LS e & L
embraces creativity and value. The brand has built a strong ' pany y ~ — — _ = fy - September 22, 2025 | Restaurant Dive
foIIgwmg by Cétermg .tO dl.verse taSt.es’ from vegeta.n.an Yum' : %"M E As Taco Bell works to triple its international store count in five years, these new
§h0|ce§ to Iate-nlght dining. With a Commltmen.t to affordability, executive promotions can help replicate the brand’s U.S. success abroad. Taco Bell
|nnovat.|on, and.uqu.let fIavor;, Taco Bell continues to expand Founded gl - : promoted Taylor Montgomery to global chief brand officer, Luis Restrepo to chief
worldwide, serving millions daily across thousands of locations. 1962 T = B marketing officer for the U.S. and Dane Mathews to global chief digital and technology

officer, as part of a series of executive changes announced Monday. The promotions

- are intended to strengthen Taco Bell’s brand, technology strategy and development...
FULL ARTICLE

Kentucky Fried Chicken gzé Ii;\lgue
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£14 MOSTINNOVATIVE COMPANIES LIST Locations HOW KFC’S POTATO WEDGE LTO TIES INTO ITS
30K+ COMEBACK STRATEGY
Founded in 1952 by Colonel Harland Sanders in Corbin, August 11, 2025 | Restaurant Dive -
Kentucky, KFC® has become one of the world’s most iconic quick- Employees O —
service brands, best known for its “finger lickin’ good” Original The chain said consumer demand pushed it to revive the side after a five-year hiatus &
- ChiCke,n seasoned with 11 herbs and spices. KFC built its 800 K+ and bring back Hot & Spicy wings, as well. Kentucky Fried Chicken is bringing back 'Es
. . . . . Potato Wedges and Hot & Spicy Wings as limited-time offerings starting Aug. 18, the =
reputation on quality, freshly prepared chicken served in classic : X . -
Parent Company l chicken chain announced Monday. The menu play comes as KFC looks to improve

buckets, sandwiches, tenders, and family meals. With a focus
on tradition, flavor, and hospitality, the brand has grown into a Yum!
global powerhouse with thousands of restaurants across more

than 150 countries. KFC continues to connect with customers by Founded
blending its rich heritage with modern innovation, offering both

timeless classics and new menu creations. 1952

U.S. sales, which have struggled for years. KFC’s move resembles sister brand Taco
Bell’s strategy of bringing back fan favorites, sometimes after years of absence...



https://www.restaurantdive.com/news/taco-bell-chief-brand-officer-promotions-international-growth/760733/
https://www.restaurantdive.com/news/kfc-potato-wedges-wings-return/757333/
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NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or
lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confiden-
tial. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the written consent of Marcus & Milli-
chap. This Marketing Brochure has been prepared to provide summary, unverified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject proper-
ty. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation,
with respect to the income or expenses for the subject property, the future projected financial
performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial con-
dition or business prospects of any tenant, or any tenant’s plans or intentions to continue its oc-
cupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified,
and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.Any rent or income
information in this offering memorandum, with the exception of actual, historical rent collections,
represent good faith projections of potential future rent only, and Marcus & Millichap makes no
representations as to whether such rent may actually be attainable. Local, state, and federal laws
regarding restrictions on rent increases may make these projections impossible, and Buyer and
its advisors should conduct their own investigation to determine whether such rent increases are
legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations
to conduct thorough due diligence and seek expert opinions as they may deem necessary, espe-
cially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus
& Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment prop-
erties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its invest-
ment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All
potential buyers are admonished and advised to engage other professionals on legal issues, tax,
regulatory, financial, and accounting matters, and for questions involving the property’s physical
condition or financial outlook. Projections and pro forma financial statements are not guarantees
and, given the potential volatility created by COVID-19, all potential buyers should be comfortable
with and rely solely on their own projections, analyses, and decision-making.)
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