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UPLAND HIGHLIGHTS |orrude

Brooklyn Center, MN

o Corporate Lease: Starbucks is on a Corporate, NN lease with
approximately 4 years remaining on the lease term.

o High-Visibility Retail Location: Starbucks is strategically positioned along
Brooklyn Boulevard with 23,700+ vehicles per day, and offers convenient
access to major transportation routes including Highway 100 (69,000+
VPD) and Interstate 694 (116,000+ VPD).

o Dense Surrounding Retail: The property is surrounded by a large
concentration of national and regional retailers including Shingle Creek
Crossing with Cub Foods, Taco Bell, McDonald’s, LifeTime Fitness,
Burlington, HOM Furniture, Panda Express, and numerous other dining
and shopping destinations that drive consistent consumer traffic.

o Strong Demographics: The site benefits from a 5-mile population of
approximately 323,199 residents with an average household income of
$104,653.

o Seasoned Location: Starbucks has successfully operated at this site for
over 20 years.

o Corporate National Tenant: Starbucks is one of the most recognized and
creditworthy brands in the quick-service coffee industry, drawing
consistent traffic throughout the day.

o First Ring Suburb: Brooklyn Center is a first-ring suburb northwest of
Minneapolis known for its convenient access to major highways, diverse

community, and strong retail and commercial presence anchored by
Shingle Creek Crossing and nearby regional amenities.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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U PL A N D PROPERTY OVERVIEW |t

Brooklyn Center, MN

INVESTMENT SUMMARY LEASE INFORMATION
PRICE $1,350,000 LEASE TYPE NN
CAP 5.50% LEASE TERM 4 Years
NOI $74,250.00
RENT COMMENCEMENT 09/01/2025 ik—‘__
RENT/SF $45.00
LEASE EXPIRATION 08/31/2030
RENT ADJUSTMENTS
RENEWAL OPTIONS Two 5-Year
YEARS 1-5: $74,250.00
LEASE NOTES:
OPTION 1: $81,675.00 ; ; L . _
Net, Net. Landlord is responsible for maintaining, repairing and replacing roof and structure.
OPTION 2: $89,842.50
PROPERTY INFORMATION DEMOGRAPHIC INFORMATION
5512 Brooklyn Blvd 1-MILE RADIUS 3-MILE RADIUS 5-MILE RADIUS
ADDRESS Brooklvn Center. MN
rooxlyn Lenter, 2026 POPULATION 13,191 123,171 323,199
BUILDING SIZE 1,650 SQ.FT.
2031 POPULATION 13,277 123,276 325,283
LOT SIZE 0.42 Acres 2026 MEDIAN HOUSEHOLD INCOME $74,951 $76,295 $80,667
COUNTY Hennepin 2026 AVERAGE HOUSEHOLD INCOME $88,877 $96,021 $104,653
YEAR BUILT 2005 All demographic information is obtained from Site To Do Business, which compiles US Census Bureau data and Esri projections for 2026 and 2031.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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Starbucks

TENANT INFORMATION

Brooklyn Center, MN

PROPERTY Starbucks

TENANT Starbucks Corporation
REVENUES $32.3 Billion

NET WORTH $8.7 Billion

S&P RATING BBB+

WEBSITE https://www.starbucks.com/

Starbucks is the world’s #1 specialty coffee retailer offering a variety of coffee drinks, teas, food items, coffee accessories, roasted coffee
beans, and more. With nearly 38,100+ stores worldwide and 15,000+ stores in the United States, Starbucks is the premier coffee roaster.

From the beginning, Starbucks mission is to not only celebrate coffee and the rich tradition, but to also bring a feeling of connection. Their
mission is to inspire and nurture the human spirit—one person, one cup, and one neighborhood at a time.

Beyond its extensive menu, Starbucks has become a social hub and a place for people to connect. Its comfortable ambiance, free Wi-Fi, and
inviting atmosphere have made it a popular spot for studying, working, or simply relaxing. The company has also embraced sustainability
initiatives, focusing on ethical sourcing, reducing waste, and promoting environmental responsibility.

Starbucks' impact extends beyond its coffee offerings. It has played a significant role in shaping coffee culture, introducing new brewing
methods, and elevating the coffee experience. The brand's strong brand identity, customer loyalty programs, and strategic expansion have
solidified its position as a leading global coffeehouse chain, setting the standard for the industry.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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UPL A N D AREA INFORMATION |r>ucke

Brooklyn Center, MN

Starbucks is located in Brooklyn Center, MN, a suburb located just north of Minneapolis.
This property is located off of Brooklyn Blvd near Highway 100, where traffic counts
average 69,000 vehicles per day. Other nearby tenants include Cub Foods, Taco Bell,
McDonald’s, Jimmy John’s, Burlington, HOM Furniture, etc. This property is also located
approximately 3 miles from TopGolf.

Brooklyn Center offers a mix of residential neighborhoods, commercial hubs, and
community amenities. Its central location along major corridors like Brooklyn Boulevard
and Highway 100 provides easy access to the Twin Cities, making it a convenient spot
for both residents and visitors. The city features a variety of housing options, parks, and
schools, making it an appealing choice for families and professionals alike.

Brooklyn Center offers a diverse mix of shopping and dining options along major
commercial corridors such as Brooklyn Boulevard and Shingle Creek Parkway. The area
features a variety of national retailers, grocery stores, and locally owned businesses that
serve the surrounding community. Visitors can find convenient everyday shopping as
well as a wide selection of restaurants ranging from quick-service favorites to locally
owned eateries offering international cuisine. With coffee shops, casual dining spots,
and neighborhood restaurants throughout the city, Brooklyn Center provides plenty of
options for residents and visitors to shop, dine, and gather.

For outdoor and recreational activities, Brooklyn Center offers numerous parks and
green spaces, including Palmer Lake Park and Centennial Park. Palmer Lake Park is a 271
-acre basin with more than three miles of trails around the lake, as well as beautiful
views of the Mississippi River and the surrounding woods and prairie. Sports enthusiasts
can enjoy local golf courses, sports complexes, and community centers. With easy
access to Minneapolis attractions, residents can also explore museums, theaters, and

sporting events just a short drive away.

THIS INFORMATION HAS BEEN SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE, BUT WE MAKE NO REPRESENTATIONS OR WARRANTIES, EXPRESSED OR IMPLIED, AS TO THE ACCURACY OF THE INFORMATION. REFERENCES TO SQUARE FOOTAGE OR
AGE ARE APPROXIMATE. UPLAND HAS NOT REVIEWED OR VERIFIED THIS INFORMATION. BUYER MUST VERIFY THE INFORMATION AND BEARS ALL RISK FOR ANY INACCURACIES.
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Starbucks

CONFIDENTIALITY & DISCLAIMER

Brooklyn Center, MN

NET LEASED DISCLAIMER
Upland Real Estate Group, Inc. hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Package has been obtained from sources we believe to be reliable. However, Upland Real Estate Group, Inc. has not and will not verify any
of this information, nor has Upland Real Estate Group, Inc. conducted any investigation regarding these matters. Upland Real Estate Group, Inc. makes no guarantee, warranty or
representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any
purchase. This Marketing Package is not a substitute for your thorough due diligence investigation of this investment opportunity. Upland Real Estate Group, Inc. expressly denies any
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Package are for example only and do not represent the current or future performance of this property. The
value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial, legal and other advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with
the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal, financial and other advisors must request and carefully review all legal, financial and
other documents related to the property and tenant. While past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease
guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential
replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

All information, including price change and withdrawal from the market, is subject to change without notice.

By accepting this Marketing Package you agree to release to Upland Real Estate Group, Inc. and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property. Property to be sold ‘where is, as is.’

CONFIDENTIALITY AND DISCLAIMER: The information contained in the following Marketing Package is proprietary and strictly confidential. It is intended to be reviewed only by the party
receiving it from Upland Real Estate Group, Inc. and should not be made available to any other person or entity without the written consent of Upland Real Estate Group, Inc. This Marketing
Package has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Upland Real Estate Group, Inc. has not made any investigation, and makes no warranty or representation, with
respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, the financial
condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property or any other matter related to the subject property. The
information contained in this Marketing Package has been obtained from sources we believe to be reliable; however, Upland Real Estate Group, Inc. has not verified, and will not verify, any of
the information contained herein, nor has Upland Real Estate Group, Inc. conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.
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