FOR SALE OR LEASE




CONFIDENTIALITY & NOTICES

CBRE Group, Inc. operates within a global family of companies with many subsidiaries and/or related entities (each an “Affiliate”) engaging in a broad range of commercial real estate businesses including, but not limited to, brokerage services,
property and facilities management, valuation, investment fund management and development. At times different Affiliates may represent various clients with competing interests in the same transaction. For example, this Memorandum may
be received by our Affiliates, including CBRE Investors, Inc. or Trammell Crow Company. Those, or other, Affiliates may express an interest in the property described in this Memorandum (the “Property”) may submit an offer to purchase the
Property and may be the successful bidder for the Property. You hereby acknowledge that possibility and agree that neither CBRE Group, Inc. nor any involved Affiliate will have any obligation to disclose to you the involvement of any Affiliate
in the sale or purchase of the Property. In all instances, however, CBRE Group, Inc. will act in the best interest of the client(s) it represents in the transaction described in this Memorandum and will not act in concert with or otherwise conduct
its business in a way that benefits any Affiliate to the detriment of any other offeror or prospective offeror, but rather will conduct its business in a manner consistent with the law and any fiduciary duties owed to the client(s) it represents in the
transaction described in this Memorandum.

This is a confidential Memorandum intended solely for your limited use and benefit in determining whether you desire to express further interest in the acquisition of the Property.

This Memorandum contains selected information pertaining to the Property and does not purport to be a representation of the state of affairs of the Property or the owner of the Property (the “Owner”), to be all-inclusive or to contain all or part
of the information which prospective investors may require to evaluate a purchase of real property. All financial projections and information are provided for general reference purposes only and are based on assumptions relating to the gener-
al economy, market conditions, competition and other factors beyond the control of the Owner and CBRE Group, Inc. Therefore, all projections, assumptions and other information provided and made herein are subject to material variation. All
references to acreages, square footages, and other measurements are approximations. Additional information and an opportunity to inspect the Property will be made available to interested and qualified prospective purchasers. In this Memo-
randum, certain documents, including leases and other materials, are described in summary form. These summaries do not purport to be complete nor necessarily accurate descriptions of the full agreements referenced. Interested parties are
expected to review all such summaries and other documents of whatever nature independently and not rely on the contents of this Memorandum in any manner.

Neither the Owner or CBRE, Inc, nor any of their respective directors, officers, Affiliates or representatives make any representation or warranty, expressed or implied, as to the accuracy or completeness of this Memorandum or any of its con-
tents, and no legal commitment or obligation shall arise by reason of your receipt of this Memorandum or use of its contents; and you are to rely solely on your investigations and inspections of the Property in evaluating a possible purchase of
the real property.

The Owner expressly reserved the right, at its sole discretion, to reject any or all expressions of interest or offers to purchase the Property, and/or to terminate discussions with any entity at any time with or without notice which may arise as a
result of review of this Memorandum. The Owner shall have no legal commitment or obligation to any entity reviewing this Memorandum or making an offer to purchase the Property unless and until written agreement(s) for the purchase of the
Property have been fully executed, delivered and approved by the Owner and any conditions to the Owner’s obligations therein have been satisfied or waived.

By receipt of this Memorandum, you agree that this Memorandum and its contents are of a confidential nature, that you will hold and treat it in the strictest confidence and that you will not disclose this Memorandum or any of its contents to
any other entity without the prior written authorization of the Owner or CBRE Group, Inc. You also agree that you will not use this Memorandum or any of its contents in any manner detrimental to the interest of the Owner or CBRE Group, Inc.
Purchaser acknowledges that CBRE is acting on behalf of Owner as exclusive broker in connection with the sale, and also acknowledges that CBRE is not the agent of the Purchaser. Purchaser agrees to pay all brokerage commissions, finder’s
fees, and other compensation to which any broker (except CBRE) finder or other person may be entitled in connection with the sale of the Property if such claim or claims for commissions, fees or other compensation are based in whole or in
part on dealings with Purchaser or any of its representatives; and Purchaser agrees to indemnify and hold harmless CBRE and Owner, their respective affiliates, successors, and assigns, employees, officers, and directors against and from any
loss, liability or expense, including reasonable attorneys fees arising out of any claim or claims by any broker, finder or similar agent for commissions, fees, or other compensation for bringing about any sale of the property to Purchaser if such
claim or claims are based in whole or in part on dealings with Purchaser or any of its representatives.

DISCLAIMER

© 2025 CBRE Group, Inc. The information contained in this document has been obtained from sources believed reliable. While CBRE Group, Inc. does not doubt its accuracy, CBRE Group, Inc. has not verified it and makes no guarantee,
warranty or representation about it. It is your responsibility to independently confirm its accuracy and completeness. Any projections, opinions, assumptions or estimates used are for example only and do not represent the current or future
performance of the property. The value of this transaction to you depends on tax and other factors which should be evaluated by your tax, financial and legal advisors. You and your advisors should conduct a careful, independent investigation
of the property to determine to your satisfaction the suitability of the property for your needs.

Paul Gaither Nick Goss

Senior Vice President Senior Associate
+1 615 294 6538 +1 812 455 6282
paul.gaither@cbre.com nick.goss@cbre.com




PROPERTY SUMMARY

Property Address 2405 12th Avenue South, Nashville, TN 37204 2405 12th Avenue S features a retrofitted 1920’s style home with the
3,864 consisting of 2 separate buildings with food truck opportunity to develop a two-story boutique building consisting of

Building Size (SF) e e e bliags approximately 5150 SF, designed for either high-end retail on the ground
constructed in 2024. level and a destination restaurant with rooftop patio above, or a two-story

Lot Size 019 Acres (8,276 SF) single tenant boutique. A variety of build-to-suit or expansion options are
5150 5F permitted.

Total Potential Retail SF Available - 1st Floor: + 3,800 SF
- 2nd Floor: + 1,350SF

Parking No Requirements
THE OFFERING HIGHLIGHTS : :

Click here for virtual walk through
CBRE is pleased to offer 2405 12th Avenue South for + Bullseye location in the heart of Nashville’s iconic 12 South
sale or lease. Located in the heart of Nashville’s most Shepriltgandgentertaipreant diSinigt '

influential shopping district, this offering provides a rare . 1+ miles of walkable shopping, dining, and entertainment
opportunity to acquire one of the 44 eclectic properties

within the dynamic 12 South neighborhood.
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- + 3.8 million visits per year (Source: Placer.ai)

EXISTING UNBWPROVE D PRIVATE ALLEY

« Surrounded by influential global luxury brands

Ensconced among a who'’s who list of luxury retailers,
and authentic, Instagram-able restaurants, bars, coffee
houses, bakeries, and boutiques, 2405 12th Avenue is . Culturally signi'ficant “1of 1” I.ocation, comparable to other
perfect for anyone looking for a foothold in one of the premier US neighborhoods like South Congress, Soho, the West

. . . 11. | Loop, or Abbott Kinney
premier shopping and entertainment districts in the US.

« Affluent local customer base

« High barriers to entry and growing demand

« Bucket list destination for Nashville’s + 20 million tourists



https://www.playdatenash.com/virtual-tour



https://www.dropbox.com/scl/fi/g1i7l0pqxmt148j5its1j/2405-12TH-AVE-S-DRONE-FOOTAGE.mov?rlkey=xnfwoqbq66yu15d2cbqrvoa26&e=1&st=jy1wqiwb&dl=0

Bullseye locatiofrin the heart i?wPMGE_ Ty [MTODA e FAHERTY

¥ BOUTTO L
LELE SADO : . RANCH .
of Nashville’s Iconi¢ 12 South JENNIKAYNE OLIVER PEOPLES W ' e o STAG
covvtm 12SOUTH" e 2RoVISIoys

LOVESHACKFANCY

shopping.and entertainment MEJURI 1ag & bone B Marine Layer MINOR () JEWELRY - THE
SALTY

district- mHENRY AWAY
1+ miles of walkablesshopping, j

dining,and entertainment

= . e S ‘_.-.-I 7 4 -; '; S "W DRAPER g i N AN - - . ‘
7 R JAMES sl S . | . . aeml S I
-y i = ' s . &t ¥ o I = . | = i - Hy - . '. -

GRACE LOVES LACE

séran-din'i-té .S-U e L:"R I & A T I L/ .5. -“.II S A N T |
CLASSICS 5
KIIG BABY ._ . BIRKENSTOCK WDEE wSy!lRKYDER

.- Reformation

FINNLEYS e bl tlont
== CLAYTON AP mines @
& CRUME () rrrms o SIEH 51

LA LIGNE EMBERS ESm
skl LODOg

FULL RIDE




nu:nz;;:

. Brandon  Winnipeg ONTARID

NATIONAL TRADE AREA — - el

— L} &
!A._-JMRTH

3.8M annual visits (+10.3% Y-O-Y) . -M:m

2.5M out of market visitors with avg hh income of $HE MINNESOTA
55% of out of market visitors live 250+ miles away s - mwus

Average dwell time - 100 minutes '| I\ e, W wised
Sougralls. * 0 T @ '

|
I'T_"l-—__. =

Source: Placer.ai ||
I

NEBRASKA ik Y | " ol :
. W'I-I!)’Enﬂ_l! : - { . ] i - - - y = e
“Eureka ity z | \ a i Pre. g

-
KANSAS

San ﬁ&- " - . ; .

'"ﬁ : cfu&am"r._ ) ¥ 3 L il ____b

k. ' L
“Santa Barba

DrL‘EMA‘ . ‘

-
L
- X | L] Ehrg}gpnr: i
- o T ang.muia . & o3 “' !g-_'_i__ _' 5
§ ., . y - 4 B 'll
o’ s - My ~| - ‘ - v e S lassee J -
SONORA (el o~ 3 Nﬂr leans L C
- CHIHUAHUA 'g_ann i

. = = = ¥ = - ’
tiormosillo . a4 : U
e Chihuahua 3

COAHUILA il

CorpusEhnSHE

r.o.
tawrionos -

Torreon
- .

& NULL

DURANGD

TAMAULIPASH
L ]

CULTURALLY SIGNIFICANT “1 OF 1” LOCATION

12 South

Nashville, TN

Walkable, boutique, culturally rich with
Southern charm

High pedestrian flow driven
by locals + tourism

$274,291 avg

Luxury-leaning indie
brands + national

Combines creative authentic-
ity with upward momentum;
culturally resonant for discov-
ery retail




2405 12th Avenue S is strategically located in an affluent, highly educated area of Nashville that boasts a population of 246,386 within a 15-minute drive
time, with average household incomes of $140,741 and total visits of +3.8 Million per year. But this only tells part of the story. 2405 12th Avenue S’s central
location within a densly populated area of Nashville makes it easily accessible to a large trade area either on foot or by car. The asset’s trade area stretches
well beyond a conventional radius of shoppers and office users.

15-Minute Drive

246,386
2.26%
$140,741
61.3%
63.1%
471,397
$809,341

20-Minute Walk

POPULATION 12,916
POPULATION GROWTH 0.46%
AVERAGE HOUSEHOLD INCOME $180,523
POPULATION GEN Z OR MILLENIAL 71.8%
BACHELOR’S DEGREE OR HIGHER 80.4%

DAYTIME POPULATION 11)313

AVERAGE HOME PRICE $1.03M

SURROUNDEDBY INFLUENTIAL GLOBAL
LUXURY BRANDS
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WHERE NASHVILLE NEWBIES ARE
INTRODUCED TO THE CITY OUTSIDE OF
BROADWAY

Spanning half a mile along 12th Avenue South, the 12 South neighborhood
is a vibrant stretch filled with vintage shops, gourmet eateries, and one-
of-a-kind local businesses. Since 2001, the area has evolved into one of
Nashville’s trendiest destinations, with nearly 20 new storefronts opening
between 2001 and 2015, transforming the eight-block corridor into a lively
hub. Known for its walkability, 12 South offers a dynamic mix of restaurants,
coffee shops, bakeries, bars, and boutiques showcasing local designers
and artisans. Iconic murals add to its charm, attracting weekend crowds
and tourists alike. Whether you’re a local exploring the neighborhood or
hosting out-of-town guests, 12 South is a picture-perfect spot for shopping,
dining, and soaking in Nashville’s creative spirit.

LHE.NATLIONS | IMUSIG,ROW, LHEGULCH

Heart of Nashville’s entertainment
industry with famous recording
studios. Transforming into a live-
% work-play environment.

Former industrial area now
featuring chic hotels, high-end
fashion, trendsetting eateries and :
Class A office towers. - _““"3-:"}

| Former industrial area now home to creative and adaptive
reuse projects featuring craft breweries/eclectic bars
) and a wide variety of food options. Large contingency
S8 of young renters and homeowners with significant new
: home developments.

: B T = - s Nashville. -
A s '
Natlonséé"-.-ﬁb

E 40, .

P = ’ NR(E S _ i 45 i AR Ty oW —
SYLVAN PARI( e Ay : il § £ gl Young artists, musicians,
& 3 P S5 o . < ' and entrepreneurs make up
P this community where major

developments and redevelopments *=—~-
-3
are shaping the area.

Charming and bustling in-town
neighborhood offering a wide variety
of shopping and dining for tourists

B and locals. The park, community

. center and farmers market provide a
] strong sense of community for young
{ families in the area.

Quaint and active residential neighborhood

% with young families and professionals.
Anchored by a public golf course, community
A center and longstanding local eateries and
new home developments.
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NASHVILLE MARKET - A BULLSEYE CITY

| 72 #3

Ranked Real Estate Prospect Ranked Metros for High-Tech Ranked on Downtown
Third Year in a Row Job Growth Vitality Index
- PWC & ULI, 2024 - CBRE Tech Talent Report, 2023 - Business Journal, 2024

ONE AY 17.5M Visitors

Of the Top Metros Identified Of the U.S. Market within Expected in 2025
as Having the Largest Draw for a 2-Hr Flight
Company Headquarters
- CPE 2024

MOVERS AND SHAKERS

ORACLE aMmazon  MeSmith. Schneider

<HaNKooK » petainer opmobility ﬁ Lazestar, Inc. *

14

Most Attractive Markets for
Real Estate Investment

- CBRE U.S. Investor Survey, 2024

$11.49B

Estimated Visitor Spending
In 2025
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RETAIL ANNOUNCED
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BEER. WINE. GOOD VIBES.

RIVER NORTH

River North is being developed on 13 acres of land in a designated
Opportunity Zone across the river from Germantown, a historic
district with restaurants, retailers and the Tennessee State
Museum. Phase | of the River North development will feature
817,070 square feet of development, including approximately
78,000 square feet of office space, 80,000 square feet of retail
space, 651 luxury multifamily units, and a 4-acre riverfront park
spread across four buildings on the site.



A WORLD CLASS
TRANSPORTATION
HUB

The Nashville International Airport (BNA) has completed a
$1.5 billion expansion and renovation. The project, titled BNA
Vision, was officially completed as of early 2024 with the
only remaining efforts being surrounding road relocations

SNA

NEW HORIZON

——————

- EXPANSION
< 2027

BAGGAGE
HANDLING SYSTEM
EXPANSION
2029
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NEW CONCOURSE A
2028

" GARAGE & RENTAL CAR|
COMPLEX
2025-2029

and terminal access improvements. The project included six
domestic aircraft gates with new dining and retail options, an
international airways facility for international travel, as well as
an expansion to the ticketing lobby and baggage claim. A new

?:T )U’i.'

concourse, additional security wing, more parking garages NONSTOP
and improved roadways were also included. Additionally, the
first on-airport hotel, Hilton branded, opened with 298 rooms, INTERNATIONAL CONCOURSE D

EXPANSION ’ . L SURFACE LOT
Recently Completed| 2025-2026

grand plaza including open-air dining, innovative meeting and .
event spaces totaling 26,500 SF, and a covered pedestrian SERVICE TO:
bridge connecting the hotel, plaza, and garage to the terminal

building.
BNA is currently served by 15 airlines and offers 540 flights @ *

daily. This year, the airport traffic is anticipated to grow

more than 25 million. The multi-billion-dollar investment

into expansion and modernization at Nashville International CABO SAN LUCAS E:/I%)LNGTARREY,& LE I?I'h(ggg-lz(?r(l\)j’ DOMINICAN

Airport also bodes well for the area’s post-pandemic recovery. ) ) REPUBLIC
CANCUN VANCOUVER & WINNIPEG

Building on the success of BNA Vision, New Horizon marks
the next chapter in the ongoing transformation. This new
phase will cost an additional $1.5B and will be phased over six
years with an expected completion in late 2028.
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Increase from 2020 2024 fiscal year ” \ - \ . _
2:22I7y'\jar B Seene “When we broke ground on BNA® Vision, ourgoal was to expand the infrastructure of BNA to better support Nashville’s , .
' impressive growth trajectory over the next 20 years. The passenger volume we’ve séen at Nashville International Airport 6¢ It’s paramount for us to focus on a new horizon and
continues to outpace our previous projections, which is a great sign for our city, but it also means that we have to continue . . . 99
building for thefuture”, “It’s paramount for us to focus on a new horizon and continue to build a world-class airport to support continue to build a world-class airport

Additional 1O0M+ PURETO RICO TOKYO more and more domestic and international travelers.”
EXPECTED BY 2028
23

Passengers by 2034
Doug Kreulen, president and CEO of BNA
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