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Demographic & Psychographic Profile

2024 and 2029 Esri Forecasts. Converted Census 2000 data into 2010 geography
Lat/Lon: 38.93290/-76.90230

INCOME L IMLE_3MIE_SMILE

POPULATION

9 3 2000 Total Population 16,802 140,778 384,070
454/ 1 7 5 '4 2010 Total Population 18,101 143,811 402,221
. 2024 Total Population 19,313 163,013 456,197

CH EVE RLY M D Population Median Age Households leelEm Hew
’ P 9 2029 Total Population 19116 162,321 456,656
- q [ 4 0, o o
DEMOGRAPH'C PROF”_E (2024) 2024-2029 Annual Rate 0.20% 0.09% 0.11%
EDUCATION Median Age 35.9 35.6 35.4

6498 Landover Road

Rlng of 5 miles Per Capita Income HOUSEHOLDS

2000 Households 6,031 48,707 139,212
v v v 2010 Households 6,248 48,326 142,293
2024 Households 6,718 54,250 163,400
23% 20% 'I 6% 2029 Households 6,750 54,871 167,247
High School Diploma Bachelor's Degree raduate/Professional AVERAGE HH INCOME (%) 2024 Average Household Size 2.87 2.97 2.68
JUR CORNERS ™™~ “‘%% Degree INCOME
", 52000000 2024 Average Household $108,844 $101,227  $108,173
% SILVER SPRING T
g@; ADELPHI / $150000-199999
s r . $100000.149999 2024 Median Household $80,370  $76,775  $79,845
NG, g Groenbey GREENBELT p Income
3 COLLEGE PARK SN FETTDERRRS 2024 Per Capita Income $37,788  $33,940  $39,128
; LANGLEY. ;‘§ \\State Hwy-193 !
A PARK X ¢ $50000-74999
TAKOMA = ) 2024 POPULATION BY RACE/ETHNICITY
5 PARK College $35000-49999
RSP A'i’;r:n SEABROOK %, White Alone 11.1% 8.0% 12.2%
D SEW O ) $25000-34999 Black Alone 532%  549%  58.3%
¢ 14,531 409,388 808 RIS ﬁlrgre];ican Indian/Alaskan Native 1.5% 1.5% 1.2%
RIVERDALE EAST { "Napolis:
&Q PARK RIVERDALE| /Q’sﬁ‘\wﬁmmmm & L:N:.A::d Total Businesses Daytime Population Food Srv & Drinking DA Asian Al 2 0% 2 6% 3.8%
s, lon Places 4,000 8000 12,000 16,000 20,000 24,000 28,000 stan Alone - °r =P
LT ﬁ\g Pacific Islander Alone 0.1% 0.1% 0.1%
.z/ N, @"& Other Race 23.5% 24.5% 16.9%
X MouNT :T o o Two or More Races 8.6% 8.4% 7.7%
N\ RIS . . .. o, o o,
: 0 Tapestry segments Hispanic Origin (Any Race) 32.9% 34.1% 24.3%

\'-anam,,,,?

2024 POPULATION 25+ BY EDUCATIONAL
ATTAINMENT

GLENARDEN

4 ALl () L ANDOVER City Strivers 2 Family Foundations : Pleasantville
-
: , “; 22,142 (13.6%) of households - ‘ 18,067 (11.1%) of households 15,735 (9.6%) of households Total 12,793 107,323 300,240
- Less than 9th Grade 9.6% 9.0% 7.0%
These high-density city neighborhoods are characterized by a relatively Family and faith are the cornerstones of life in these communities. Older children, Prosperous domesticity best describes the setlled denizens of 9th - 12th Grade, No Diploma 5.4% 7.3% 6.5%
CD\ cenaDr \ LAKE ARBOR young foreign-born population who have embraced the American lifestyle, still living at home, working toward financial independence, are common within Pleasantville. Situated principally in older housing in suburban areas ’ P e 7 o
- \ et retai i i ir lifes sidents ‘ are stab he Northeast (especially in New York and New Jersey) and
SUMMERFIELD \ yet retained their cultural integrity. To support their lifestyle, these residents these households. Neighborhoods are stable: little household in the Nor 2 SRy 2 Y High School Graduate 26.8% 28.3% 23.4%
commute long distances to find work in the service, healthcare, or retail growth has occurred for more than a decade. Many residents work in the health secondarily in the West (especially in California), these slightly older 9
industry. Their hard-earned wages and salary income goes toward relatively care industry or public administration across all levels of government. Style is tcr.;:zl‘te\zr:;OclvteoleeSrf\;”t‘s:\ZZtye?sthemran;sr:j-sm?’;{;::tpc‘)easdhual\t/edjw‘lrj:‘eiy. GED/Alternative Credential 3.5% 3.7% 3.4%
PEPPERMILL high rents in older multiunit buildings. Single parents rely on this close-knit important to these consumers, who spend on clothing for themselves and their I i P q "
i X Families own older, single-family homes and maintain their standard ® ® ®
VILLAGE ) community to provide invaluable support while they work. Thse consumers children, as well as on smartphones. of living with dual incomes. These consumers have higher incomes Some College, No Degree 13.9% 16.9% 17.1%
a <0, SETTERING are bold in their purchasing decisions; they seek out deals on branded and home values and much higher net worth. Older homes require . s A N
[z anve clothing, sometimes indulge in restaurants and personal services, and splurge « Over one-third of households currently receive Social Security benefits; more upkeep; home improvement and remodeling projects are a Associate Degree 6.0% 6.4% 6.4%
7 CGent 3 on their cable TV package. D S A MUY SO N priority—preferably done by contractors. Residents spend their spare ,
5 anaqua ° ‘ € > time participating in a variety of sports or watching movies. They Bachelor's Degree 22.8% 17.4% 20.1%
N ",’z WALKER MILL _ . - . Ao * Astrong focus is on religion and character. shop online and in a variety of stores, from upscale to discount, and
e ] " Walker,MillRd~ ° Gt i eliea sieie) il eies e Sisppig ek « Style and appearance is important. use the internet largely for financial purposes. Graduate/Professional Degree 12.0% 11.0% 16.0%
k 2 * Often make impulse purches and try new brands and technologies, but do
W g / v look for the approval of friends. * Not cost-conscious, these consumers are willing to spend more for BUSINESS
/'k(;% © * These sociable consumers exhibit boldness in their decisions and aren’t " "
L "Ho;,e g quality and brands they like.
& Bl e B .
- & S /’i/ﬁ/\v, afraid to share their opinion o Prefer fashion that is clasic and timeless as opposed to trendy. Total Business 424 4,662 14,531
) - Z / - DISTRICT 2 i
& (AN 4 % %  Use all types of media equally (newspapers, magazines, radio,
£ @ % e HEIGHTS
H 8/ 0, y RORESIVILLE internet, TV). Total Employees 4,834 48,559 191,465
2 \ < suITLAND
3 ] 2
3 i £ N 3 Employee/Residential Popula- 0250:1  0.300:1  0.420:1
£ 1 3 R g 2 q
£ aweg 7/ \.\é WESTPHALIA E3 tion Ratio
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A MEMBER OF CHAIN.INKS RETAIL ADVISORS

6498 LANDOVER RD SUBLEASE
For retail leasing information, please contact:

Alex Shiel Geoffrey Mackler
240.482.3601 240.482.3616

ashiel@hrretail.com gmackler@hrretail.com
B WASHINGTON, DC B BALTIMORE, MD
3 Bethesda Metro Center, Suite 620 2 Hamill Road, Suite 348W
Bethesda, MD 20814 Baltimore, MD 21210
Telephone: 301.656.3030 Telephone: 410.308.0800

Information herein has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. Independent confirmation of its accuracy and completeness is your responsibility, H&R Retail, Inc.





