RIPCO

RETAIL LEASING

Rome & Fig
Plaza

East block between East Fig North Hyde Park
Street & West North B Street Tampa, FL

Space 311

| +1,485 SF

Former wine bar available for lease in growing
entertainment district

BOTTLESMITH

Contact Exclusive Agents

Corinna Gattasso

cg@ripcofl.com | 813.607.5291




Space Details

Space 311
Former Wine Bar

Location

Size

Rent
Neighbors

Comments
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Corinna Gattasso

cg@ripcofl.com | 813.607.5291

Contact
Exclusive Agents

RIPCO

RETAIL LEASING

East block between East Fig Street & West North B Street

Space 311 11,485 SF

Upon request
Willa's, Giancarlo’s, Duckweed Urban Grocery, Walmart

Centrally located, urban walkable neighborhood
surrounded by dense residential and multifamily with
$123,000+ household incomes.

Eclectic and growing blend of bars, restaurants, and coffee
shops.

Over 4,300 multifamily units within walking distance to the
project.

High daytime population of over 243,059 within 3 miles.

2916 North Miami Avenue, Ste 705, Miami, FL 33127 | ripcofl.com

Information is from sources deemed reliable; however, accuracy is not guaranteed. Square
footage is approximate; Buyer must independently verify and assumes risk for inaccuracies.



Additional Photos

Space 311 Interior

RIPCO

RETAIL LEASING

Contact
Exclusive Agents

Corinna Gattasso

cg@ripcofl.com | 813.607.5291
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2916 North Miami Avenue, Ste 705, Miami, FL 33127 | ripcofl.com

Information is from sources deemed reliable; however, accuracy is not guaranteed. Square
footage is approximate; Buyer must independently verify and assumes risk for inaccuracies.
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Area Demographics

2025 ESRI Summary Report
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Map Callout - Crimsonite

For use on maps and aerials, ensure that the callout is positioned to not
obstruct valuable geographic information.

Design Elements | 8.5x11 Pages

All of the elements on this page can be copied and pasted directly into the appropriate
section of your flyer

« Name or Address O
O Name or Address »

« Name or Address »

Site Callout Lines

Use these line treatments and effects to denote retail space presentation. 5 pt is the standard stroke weight,
flexibility is permitted depending on size and image/photo context, however do not exceed 10 pt.

On photos: default to solid white lines. If visibility is poor, add a faint drop shadow, and if needed, switch to a
Midnight stroke. On aerials or site plans, use solid or dashed lines or closed shapes.

Name
or Address

Suite 101

« Name or Address »

O O

Suite 101 |

Plan Labels

Use 100% Lake on multiply as the default shading for floor plan treatment, if showcasing more than one
vacancy, tint Lake between 40-100% to differentiate the available suites
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Aerial Roadway Labels & POI Icons

Street Name
Use these labels to give context to your roadways and points of interest
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For use on zoom aerials or site plans to showcase
availability with additional description information.

Name or Address

) :
SHAKE &= SHACK

For use on aerials where co-tenants are
present; window to aerial callout box.

Name or Address

X, XXX SF

.Pylon Signage Pylon Signage

X, XXX SF i S
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Use a 25% Midnight overlay with Multiply
opacity as the standard for aerial imagery.
Adjust the opacity as needed to soften or
enhance satellite image detail.

Shopping Center

FIVE GUYS “':Ks
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