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   LEASE LISTING DETAILS &  
   PROPERTY HIGHLIGHTS 

DOWNTOWN RETAIL - OFFICE - 6,526 SF
1114 WEST FRONT STREET, BOISE, ID 83702

AVAILABLE: 6,526 SF

LEASE RATE: Negotiable

LEASE TERMS: Dependent Upon Use 

T.I. ALLOWANCE: Available - Negotiable  

ALLOWED USES: Retail, Restaurant, Office

PARCEL NUMBER: R1013001431

LOT SIZE: 0.35 Acres

PARKING: On-Site 

ZONING: MX-5 - Allowed Uses Table

FRONTAGE: Front Street - The Connector 

TRAFFIC COUNT: 31,000 ADT

LEASE OPTIONS: As-Is or Custom Build-Out 

AVAILABILITY: Immediate - Contact Agents 

•	 Downtown Boise commercial space for lease near the corner of 12th & Front Streets 

•	 Flexible design options available, tenant can lease the building as-is or negotiate a 
custom build-out for restaurant, retail, or office - service use  

•	 Negotiable tenant improvement allowance available, based on lease rate & terms

•	 Site amenities include busy Front Street frontage, within minutes of the Boise River, 
Greenbelt, and on the Interstate 184 connector - Google Map View

•	 In the downtown core and surrounded by retailers, restaurants, hotels, museums, 
parks, and high-rise office buildings - located between 2 new developments - 725 
apartments and a 271 room hotel 

•	 Traffic generators include Boise State University, the Morrison Center, the Boise 
Library, the Boise Zoo, JUMP, the Grove, Idaho Central Arena, BoDO, & Julia Davis 
Park

•	 Downtown Boise is a high demand service area - within a 15 minute walk time: 
34,004 employees, over 1,600 hotel rooms, over 800 new apartments and condos, 
over 3,126 total housing units, and new developments are adding to this demand

•	 Contact agents for additional information and potential build-out details

https://codelibrary.amlegal.com/codes/boise_id/latest/boise/0-0-0-66566
https://maps.app.goo.gl/6ib5WkmteNzfxmV78
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   6,526 SF AVAILABLE WITH OH-DOORS  
   OPEN SPACE, & PRIME FRONTAGE
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  BUSY FRONT STREET FRONTAGE &  
  SURROUNDED BY TRAFFIC GENERATORS
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  SURROUNDING AMENITIES, TRAFFIC   
  GENERATORS, AND DEVELOPMENT INFO
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Google Map View

Google Street View

Google Earth View

Surrounding Hotels

Boise Dev Project Tracker

Parking in Downtown Boise

See What’s Happening Downtown

Treefort Music Hall

The Warehouse Food Hall

Idaho Central Arena

Idaho Steelheads Hockey

The Grove Plaza

Alive After 5

Capital City Public Market

Boise Center on the Grove

Downtown Restaurants & Bars

https://maps.app.goo.gl/RLa11LxmAUZ2kjDD6
https://maps.app.goo.gl/qsf9skbsFo5uNNua8
https://earth.google.com/web/search/1114+West+Front+Street,+Boise,+ID+83702/@43.61600949,-116.21033268,823.13301213a,1112.56862129d,35y,0.00000331h,0t,0r/data=CpYBGmgSYgolMHg1NGFlZjhlNWYxMDJmOTQ1OjB4YWI3NmVmNjQ0ZmQ3Nzk1NhmmTCDb6M5FQCEnRwGiYA1dwConMTExNCBXZXN0IEZyb250IFN0cmVldCwgQm9pc2UsIElEIDgzNzAyGAIgASImCiQJGjugCu7QRUARZ7P75avQRUAZILLOvooOXcAhj75pWeYOXcBCAggBOgMKATBCAggASg0I____________ARAA
https://maps.app.goo.gl/xGQ11N6U5BrMdWGn9
https://boisedev.com/projects/
https://boiseparking.com/find-parking/
https://downtownboise.org/
https://treefortmusichall.com/
https://www.warehouseboise.com/
https://idahocentralarena.com/
https://idahosteelheads.com/
https://ccdcboise.com/brickfinder/
https://downtownboise.org/events/alive-after-five
https://www.capitalcitypublicmarket.com/
https://www.boisecentre.com/
https://downtownboise.org/dine/dining
https://maps.app.goo.gl/RLa11LxmAUZ2kjDD6
https://maps.app.goo.gl/qsf9skbsFo5uNNua8
https://earth.google.com/web/search/1114+West+Front+Street,+Boise,+ID+83702/@43.61600949,-116.21033268,823.13301213a,1112.56862129d,35y,0.00000331h,0t,0r/data=CpYBGmgSYgolMHg1NGFlZjhlNWYxMDJmOTQ1OjB4YWI3NmVmNjQ0ZmQ3Nzk1NhmmTCDb6M5FQCEnRwGiYA1dwConMTExNCBXZXN0IEZyb250IFN0cmVldCwgQm9pc2UsIElEIDgzNzAyGAIgASImCiQJGjugCu7QRUARZ7P75avQRUAZILLOvooOXcAhj75pWeYOXcBCAggBOgMKATBCAggASg0I____________ARAA
https://maps.app.goo.gl/xGQ11N6U5BrMdWGn9
https://boisedev.com/projects/
https://boiseparking.com/find-parking/
https://downtownboise.org/
https://treefortmusichall.com/
https://www.warehouseboise.com/
https://idahocentralarena.com/
https://idahosteelheads.com/
https://ccdcboise.com/brickfinder/
https://downtownboise.org/events/alive-after-five
https://www.capitalcitypublicmarket.com/
https://www.boisecentre.com/
https://downtownboise.org/dine/dining
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   34,004 EMPLOYEES, 1,600 HOTEL ROOMS,  
  3,126 HOUSING UNITS - WITHIN A 15 MIN WALK
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   SURROUNDED BY SEVERAL PARKING  
   OPTIONS - SURFACE LOTS & GARAGES 
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Click to view parking details
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https://boiseparking.com/find-parking/


15 MINUTE SNAPSHOT 

5,284
POPULATION

3,176
HOUSING UNITS

1,600
HOTEL ROOMS

39,003
DAYTIME POPULATION

35
MEDIAN AGE

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary
1114 W Front St, Boise, Idaho, 83702 Prepared by Esri
Walk time: 5, 10, 15 minute radii Latitude: 43.61650

Longitude: -116.20906
5 minutes 10 minutes 15 minutes

Mortgage Income
2025 Percent of Income for Mortgage 0.0% 85.9% 86.6%

Median Household Income
2025 Median Household Income $36,785 $37,489 $41,651
2030 Median Household Income $84,348 $63,846 $67,511
2025-2030 Annual Rate 18.05% 11.24% 10.14%

Average Household Income

2025 Average Household Income $79,279 $70,365 $76,089
2030 Average Household Income $126,781 $97,982 $103,568
2025-2030 Annual Rate 9.84% 6.85% 6.36%

Per Capita Income

2025 Per Capita Income $48,728 $44,873 $45,670
2030 Per Capita Income $81,174 $63,996 $64,739
2025-2030 Annual Rate 10.75% 7.36% 7.23%

GINI Index

2025 Gini Index 60.2 56.9 55.0
Households by Income

Current median household income is $41,651 in the area, compared to $81,624 for all U.S. households. Median household income is
projected to be $67,511 in five years, compared to $92,476 all U.S. households.

Current average household income is $76,089 in this area, compared to $116,179 for all U.S. households.  Average household income is
projected to be $103,568 in five years, compared to $128,612 for all U.S. households.

Current per capita income is $45,670 in the area, compared to the U.S. per capita income of $45,360.  The per capita income is projected to
be $64,739 in five years, compared to $50,744 for all U.S. households.
Housing

2025 Housing Affordability Index 0 29 29
2010 Total Housing Units 215 997 2,175

2010 Owner Occupied Housing Units 19 85 270
2010 Renter Occupied Housing Units 139 709 1,540
2010 Vacant Housing Units 57 203 365

2020 Total Housing Units 388 1,405 2,761
2020 Owner Occupied Housing Units 53 183 427
2020 Renter Occupied Housing Units 288 1,051 2,060
2020 Vacant Housing Units 47 167 274

2025 Total Housing Units 420 1,697 3,419
2025 Owner Occupied Housing Units 43 184 479
2025 Renter Occupied Housing Units 331 1,376 2,697
2025 Vacant Housing Units 46 137 243

2030 Total Housing Units 811 2,354 4,894
2030 Owner Occupied Housing Units 45 202 512
2030 Renter Occupied Housing Units 701 2,035 4,178
2030 Vacant Housing Units 65 118 204

Socioeconomic Status Index

2025 Socioeconomic Status Index 54.0 46.2 46.6

Currently, 14.0% of the 3,419 housing units in the area are owner occupied; 78.9%, renter occupied; and 7.1% are vacant. Currently, in
the U.S., 57.9% of the housing units in the area are owner occupied; 32.3% are renter occupied; and 9.8% are vacant. In 2020, there were
2,761 housing units in the area and 9.9% vacant housing units.  The annual rate of change in housing units since 2020 is 4.16%. Median
home value in the area is $576,542, compared to a median home value of $370,578 for the U.S. In five years, median value is projected to
change by 3.05% annually to $670,109.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.

August 19, 2025
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Executive Summary

1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Walk time: 5, 10, 15 minute radii

Latitude: 43.61650

Longitude: -116.20906

5 minutes
10 minutes

15 minutes

Population

2010 Population

327

1,463

3,311

2020 Population

521

1,890

4,205

2025 Population

559

2,387

5,284

2030 Population

1,040

3,339

7,451

2010-2020 Annual Rate

4.77%

2.59%

2.42%

2020-2025 Annual Rate

1.35%

4.55%

4.45%

2025-2030 Annual Rate

13.22%

6.94%

7.12%

2020 Male Population

55.1%

53.5%

52.0%

2020 Female Population

44.9%

46.5%

48.0%

2020 Median Age

37.7

37.5

34.6

2025 Male Population

54.4%

53.1%

52.1%

2025 Female Population

45.6%

46.9%

47.9%

2025 Median Age

38.3

37.8

35.1

In the identified area, the current year population is 5,284. In 2020, the Census count in the area was 4,205.  The rate of change since 2020

was 4.45% annually. The five-year projection for the population in the area is 7,451 representing a change of 7.12% annually from 2025 to

2030. Currently, the population is 52.1% male and 47.9% female. 

Median Age

The median age in this area is 35.1, compared to U.S. median age of 39.6.

Race and Ethnicity

2025 White Alone

76.7%

76.5%

77.7%

2025 Black Alone

3.8%

4.7%

3.8%

2025 American Indian/Alaska Native Alone

1.3%

1.1%

0.9%

2025 Asian Alone

4.7%

4.9%

4.3%

2025 Pacific Isl
ander Alone

0.4%

0.2%

0.2%

2025 Other Race

2.7%

2.5%

3.2%

2025 Two or More Races

10.6%

10.0%

9.9%

2025 Hispanic Origin (Any Race)

10.4%

10.0%

10.1%

Persons of Hispanic origin represent 10.1% of the population in the identified area compared to 19.7% of the U.S. population. Persons of

Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from

different race/ethnic groups, is 49.5 in the identified area, compared to 72.7 for the U.S. as a whole.

Households

2025 Wealth Index

39

34

39

2010 Households

158

794

1,810

2020 Households

341

1,234

2,487

2025 Households

374

1,560

3,176

2030 Households

746

2,236

4,690

2010-2020 Annual Rate

8.00%

4.51%

3.23%

2020-2025 Annual Rate

1.78%

4.57%

4.77%

2025-2030 Annual Rate

14.81%

7.47%

8.11%

2025  Average Household Size

1.40

1.42

1.52

The household count in this area has changed from 2,487 in 2020 to 3,176 in the current year, a change of 4.77% annually.  The five-year

projection of households is 4,690, a change of 8.11% annually from the current year total.  Average household size is currently 1.52,

compared to 1.52 in the year 2020. The number of families in the current year is 743 in the specified area.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50

or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households

within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data. August 19, 2025
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Retail Demand Outlook

1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Walk time: 15 minute radius

Latitude: 43.61650

Longitude: -116.20906

Top Tapestry Segments

Percent

Demographic Summary

2025

2030

Metro Renters (D4)

36.6%

Population

5,284

7,451

Social Security Set (A3)

32.3%

Households

3,176

4,690

Emerging Hub (D1)

25.7%

Families

743

1,069

Dorms to Diplomas (B1)

3.3%

Median Age

35.1

35.0

City Greens (K6)

2.0%

Median Household Income

$41,651

$67,511

2025

2030

Projected

Consumer Spending
Forecasted Demand

Spending Growth

Apparel and Services

$5,598,590

$11,291,168

$5,692,578

Men's

$1,128,786

$2,274,242

$1,145,456

Women's

$1,887,959

$3,776,694

$1,888,735

Children's

$716,511

$1,464,803

$748,292

Footwear

$1,277,040

$2,573,145

$1,296,105

Watches & Jewelry

$476,164

$976,347

$500,183

Apparel Products and Services (1)

$112,130

$225,938

$113,808

ComputerComputers and Hardware for Home Use

$536,108

$1,077,404

$541,296

Portable Memory

$9,929

$20,041

$10,112

Computer Software

$47,209

$95,897

$48,688

Computer Accessories

$49,061

$99,011

$49,950

Entertainment & Recreation

$8,376,827

$16,744,999

$8,368,172

Fees and Admissions

$1,835,978

$3,697,875

$1,861,897

Membership Fees for Clubs (2)

$646,752

$1,307,084

$660,332

Fees for Participant Sports, excl. Trips

$296,443

$590,670

$294,227

Tickets to Theatre/Operas/Concerts

$249,873

$502,365

$252,492

Tickets to Movies

$91,141

$183,169

$92,028

Tickets to Parks or Museums

$82,790

$168,141

$85,351

Admission to Sporting Events, excl. Trips

$172,628

$345,399

$172,771

Fees for Recreational Lessons

$291,520

$591,477

$299,957

Dating Services

$4,830

$9,570

$4,740

TV/Video/Audio

$2,636,779

$5,223,989

$2,587,210

Cable and Satellite Television Services

$1,287,857

$2,510,484

$1,222,627

Televisions

$272,107

$544,570

$272,463

Satellite Dishes

$2,836

$5,620

$2,784

VCRs, Video Cameras, and DVD Players

$9,194

$18,352

$9,158

Miscellaneous Video Equipment

$83,073

$163,979

$80,906

Video Cassettes and DVDs

$13,144

$25,968

$12,824

Video Game Hardware/Accessories

$126,498

$257,368

$130,870

Video Game Software

$75,254

$152,319

$77,065

Rental/Streaming/Downloaded Video

$453,161

$915,452

$462,291

Installation of Televisions

$2,656

$5,340

$2,684

Audio (3)

$305,799

$614,354

$308,555

Rental and Repair of TV/Radio/Sound Equipment

$5,199

$10,184

$4,985

Pets

$2,125,950

$4,247,468

$2,121,518

Toys/Games/Crafts/Hobbies (4)

$387,725

$778,130

$390,405

Recreational Vehicles and Fees (5)

$306,485

$612,533

$306,048

Sports/Recreation/Exercise Equipment (6)

$533,975

$1,080,977

$547,002

Photo Equipment and Supplies (7)

$159,784

$325,540

$165,756

Reading (8)

$284,945

$562,377

$277,432

Catered Affairs (9)

$105,207

$216,110

$110,903

Food

$25,796,723

$51,708,293

$25,911,570

Food at Home

$16,532,367

$32,966,544

$16,434,177

Bakery and Cereal Products

$2,189,958

$4,362,643

$2,172,685

Meats, Poultry, Fish, and Eggs

$3,403,131

$6,785,021

$3,381,890

Dairy Products

$1,666,059

$3,315,392

$1,649,333

Fruits and Vegetables

$2,856,999

$5,700,666

$2,843,667

Snacks and Other Food at Home (10)

$6,416,220

$12,802,822

$6,386,602

Food Away from Home

$9,264,356

$18,741,749

$9,477,393

Alcoholic Beverages

$1,478,554

$2,988,198

$1,509,644

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.August 19, 2025
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Retail Demand Outlook
1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Walk time: 10 minute radius

Latitude: 43.61650
Longitude: -116.20906

2025

2030
Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds

$35,266,878
$68,182,761

$32,915,883

Value of Retirement Plans

$102,302,577
$199,106,442

$96,803,865

Value of Other Financial Assets

$9,259,404
$18,065,443

$8,806,039

Vehicle Loan Amount excluding Interest

$3,297,593
$6,686,679

$3,389,086

Value of Credit Card Debt

$2,876,086
$5,706,383

$2,830,297

Health
Nonprescription Drugs

$191,027

$373,284

$182,257

Prescription Drugs

$362,326

$695,819

$333,493

Eyeglasses and Contact Lenses

$117,521

$229,454

$111,933

Home
Mortgage Payment and Basics (11)

$8,217,857
$16,386,841

$8,168,984

Maintenance and Remodeling Services

$2,735,588
$5,363,018

$2,627,430

Maintenance and Remodeling Materials (12)

$412,315

$818,528

$406,213

Utilities, Fuel, and Public Services

$5,470,255
$10,787,683

$5,317,428

Household Furnishings and Equipment

Household Textiles (13)

$120,761

$239,373

$118,612

Furniture

$812,937
$1,631,592

$818,655

Rugs

$34,916

$69,485

$34,569

Major Appliances (14)

$397,367

$786,706

$389,339

Housewares (15)

$101,548

$200,598

$99,050

Small Appliances

$89,311

$177,945

$88,634

Luggage

$24,206

$48,272

$24,066

Telephones and Accessories

$84,694

$170,182

$85,488

Household OperationsChild Care

$508,860
$1,064,351

$555,491

Lawn and Garden (16)

$470,475

$919,757

$449,282

Moving/Storage/Freight Express

$161,309

$319,899

$158,590

Housekeeping Supplies (17)

$859,916
$1,696,156

$836,240

Insurance
Owners and Renters Insurance

$566,506
$1,113,431

$546,925

Vehicle Insurance

$2,164,783
$4,311,088

$2,146,305

Life/Other Insurance

$545,546
$1,070,412

$524,866

Health Insurance

$4,400,591
$8,578,371

$4,177,780

Personal Care Products (18)

$635,965
$1,272,303

$636,338

Educational Books/Supplies/Other Expenditures

$99,198

$198,883

$99,685

Smoking Products

$512,267
$1,001,906

$489,639

TransportationPayments on Vehicles excluding Leases

$2,708,948
$5,459,167

$2,750,219

Gasoline/Diesel Fuel/Electric Vehicle Charging

$3,298,668
$6,588,565

$3,289,897

Vehicle Maintenance and Repairs

$1,289,404
$2,551,674

$1,262,270

Travel
Airline Fares

$800,732
$1,604,993

$804,261

Lodging on Trips

$910,804
$1,818,722

$907,918

Auto/Truck Rental on Trips

$115,935

$232,446

$116,511

Food and Drink on Trips

$761,649
$1,525,349

$763,700

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.

August 19, 2025
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Retail Demand Outlook
1114 W Front St, Boise, Idaho, 83702 Prepared by Esri
Walk time: 10 minute radius Latitude: 43.61650

Longitude: -116.20906

Top Tapestry Segments Percent Demographic Summary 2025 2030
Social Security Set (A3) 54.7% Population 2,387 3,339
Metro Renters (D4) 35.8% Households 1,560 2,236
Emerging Hub (D1) 9.4% Families 338 481
Small Town Sincerity (I1) 0.0% Median Age 37.8 36.9
Scenic Byways (I2) 0.0% Median Household Income $37,489 $63,846

2025 2030 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $2,556,967 $5,111,615 $2,554,648
Men's $516,884 $1,031,798 $514,914
Women's $863,937 $1,712,361 $848,424
Children's $319,621 $651,069 $331,448
Footwear $587,336 $1,171,180 $583,844
Watches & Jewelry $216,651 $440,821 $224,170
Apparel Products and Services (1) $52,538 $104,386 $51,848

Computer
Computers and Hardware for Home Use $242,671 $484,474 $241,803
Portable Memory $4,412 $8,891 $4,479
Computer Software $21,439 $43,234 $21,795
Computer Accessories $22,810 $45,464 $22,654

Entertainment & Recreation $3,806,644 $7,550,488 $3,743,844
Fees and Admissions $825,194 $1,653,088 $827,894

Membership Fees for Clubs (2) $293,806 $589,274 $295,468
Fees for Participant Sports, excl. Trips $130,043 $258,947 $128,904
Tickets to Theatre/Operas/Concerts $114,773 $228,478 $113,705
Tickets to Movies $41,289 $82,413 $41,124
Tickets to Parks or Museums $37,523 $75,658 $38,135
Admission to Sporting Events, excl. Trips $74,628 $149,761 $75,133
Fees for Recreational Lessons $130,764 $263,972 $133,208
Dating Services $2,367 $4,583 $2,216

TV/Video/Audio $1,210,956 $2,375,362 $1,164,406
Cable and Satellite Television Services $608,500 $1,167,960 $559,460
Televisions $123,352 $245,100 $121,748
Satellite Dishes $1,279 $2,519 $1,240
VCRs, Video Cameras, and DVD Players $4,244 $8,380 $4,136
Miscellaneous Video Equipment $36,300 $71,592 $35,292
Video Cassettes and DVDs $6,402 $12,380 $5,978
Video Game Hardware/Accessories $55,911 $113,686 $57,775
Video Game Software $33,548 $67,735 $34,187
Rental/Streaming/Downloaded Video $200,184 $403,900 $203,716
Installation of Televisions $1,208 $2,410 $1,202
Audio (3) $137,657 $275,098 $137,441
Rental and Repair of TV/Radio/Sound Equipment $2,369 $4,600 $2,231

Pets $968,097 $1,918,443 $950,346
Toys/Games/Crafts/Hobbies (4) $173,354 $346,453 $173,099
Recreational Vehicles and Fees (5) $136,253 $271,371 $135,118
Sports/Recreation/Exercise Equipment (6) $238,062 $480,313 $242,251
Photo Equipment and Supplies (7) $72,030 $145,912 $73,882
Reading (8) $134,262 $261,097 $126,835
Catered Affairs (9) $48,437 $98,450 $50,013

Food $11,885,709 $23,571,409 $11,685,700
Food at Home $7,666,207 $15,103,895 $7,437,688

Bakery and Cereal Products $1,016,637 $2,000,531 $983,894
Meats, Poultry, Fish, and Eggs $1,584,831 $3,119,184 $1,534,353
Dairy Products $772,849 $1,519,451 $746,602
Fruits and Vegetables $1,335,087 $2,627,869 $1,292,782
Snacks and Other Food at Home (10) $2,956,803 $5,836,859 $2,880,056

Food Away from Home $4,219,502 $8,467,514 $4,248,012
Alcoholic Beverages $677,449 $1,356,165 $678,716

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.

August 19, 2025
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Retail Demand Outlook

1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Walk time: 5 minute radius

Latitude: 43.61650

Longitude: -116.20906

2025

2030

Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial

Value of Stocks/Bonds/Mutual Funds

$8,945,347
$27,446,659

$18,501,312

Value of Retirement Plans

$26,026,379
$80,711,597

$54,685,218

Value of Other Financial Assets

$2,367,661
$7,366,194

$4,998,533

Vehicle Loan Amount excluding Interest

$907,768
$2,961,094

$2,053,326

Value of Credit Card Debt

$765,586
$2,430,157

$1,664,571

Health

Nonprescription Drugs

$49,513

$154,086

$104,573

Prescription Drugs

$90,497

$275,187

$184,690

Eyeglasses and Contact Lenses

$30,397

$94,498

$64,101

Home

Mortgage Payment and Basics (11)

$2,174,979
$6,966,803

$4,791,824

Maintenance and Remodeling Services

$700,854
$2,197,198

$1,496,344

Maintenance and Remodeling Materials (12)

$106,621

$340,614

$233,993

Utilities, Fuel, and Public Services

$1,439,239
$4,534,050

$3,094,811

Household Furnishings and Equipment

Household Textiles (13)

$32,190

$102,000

$69,810

Furniture

$220,044

$708,932

$488,888

Rugs

$9,328

$29,731

$20,403

Major Appliances (14)

$104,710

$331,855

$227,145

Housewares (15)

$26,961

$85,027

$58,066

Small Appliances

$24,141

$76,915

$52,774

Luggage

$6,506

$20,779

$14,273

Telephones and Accessories

$23,189

$74,675

$51,486

Household Operations

Child Care

$147,795

$498,841

$351,046

Lawn and Garden (16)

$120,915

$377,108

$256,193

Moving/Storage/Freight Express

$43,473

$137,574

$94,101

Housekeeping Supplies (17)

$227,240

$715,547

$488,307

Insurance

Owners and Renters Insurance

$145,860

$458,781

$312,921

Vehicle Insurance

$579,702
$1,848,880

$1,269,178

Life/Other Insurance

$141,851

$444,156

$302,305

Health Insurance

$1,134,546
$3,519,861

$2,385,315

Personal Care Products (18)

$172,254

$552,116

$379,862

Educational Books/Supplies/Other Expenditures

$26,765

$86,143

$59,378

Smoking Products

$133,179

$414,841

$281,662

Transportation

Payments on Vehicles excluding Leases

$736,743
$2,386,410

$1,649,667

Gasoline/Diesel Fuel/Electric Vehicle Charging

$887,767
$2,841,829

$1,954,062

Vehicle Maintenance and Repairs

$340,878
$1,078,955

$738,077

Travel

Airline Fares

$218,259

$700,784

$482,525

Lodging on Trips

$245,198

$784,544

$539,346

Auto/Truck Rental on Trips

$31,416

$101,030

$69,614

Food and Drink on Trips

$206,368

$662,502

$456,134

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail D
emand Outlook

1114 W Fro
nt St, B

oise, Id
aho, 83702

Prepared by E
sri

Walk t
ime: 5

 minute radius

Latitu
de: 4

3.61650

Longitude: -1
16.20906

Top Tapestry
 Segments

Percent

Demographic Summary

2025

2030

Metro Renters (
D4)

63.6%

Population

559

1,040

Social Security
 Set (A

3)

36.4%

Households

374

746

Small T
own Sincerity

 (I1
)

0.0%

Families

84

166

Scenic B
yways 

(I2
)

0.0%

Median Age

38.3

35.4

Heartla
nd Communitie

s (I
3)

0.0%

Median Household Income

$36,785

$84,348

2025

2030

Projected

Consumer S
pending

Forecasted Demand

Spending Growth

Apparel and Services

$692,251

$2,216,453

$1,524,202

Men's

$139,744

$446,537

$306,793

Women's

$230,157

$729,276

$499,119

Children's

$88,951

$291,497

$202,546

Footwear

$158,519

$505,850

$347,331

Watch
es &

 Jewelry

$60,689

$198,269

$137,580

Apparel Products 
and Servic

es (1
)

$14,192

$45,025

$30,833

Computer

Computers a
nd Hardware for H

ome Use

$65,428

$209,219

$143,791

Portable Memory

$1,210

$3,912

$2,702

Computer S
oftw

are

$5,901

$19,087

$13,186

Computer A
cce

sso
ries

$6,183

$19,701

$13,518

Enterta
inment &

 Recreatio
n

$1,013,125

$3,214,521

$2,201,396

Fees a
nd Admissi

ons

$223,033

$716,673

$493,640

Membersh
ip Fe

es fo
r C

lubs (2
)

$79,915

$256,946

$177,031

Fees fo
r Partic

ipant Sports,
 excl.

 Trips

$34,397

$109,945

$75,548

Ticke
ts t

o Theatre/Operas/C
oncerts

$30,899

$98,390

$67,491

Ticke
ts t

o Movie
s

$11,127

$35,572

$24,445

Ticke
ts t

o Parks
 or M

useums

$10,296

$33,318

$23,022

Admissi
on to Sportin

g Events, 
excl.

 Trips

$19,971

$64,477

$44,506

Fees fo
r R

ecre
ational Le

sso
ns

$35,811

$116,140

$80,329

Dating Servic
es

$616

$1,886

$1,270

TV/Video/Audio

$316,409

$989,434

$673,025

Cable and Satellite
 Televisi

on Servic
es

$153,516

$465,697

$312,181

Televisi
ons

$32,929

$104,713

$71,784

Satellite
 Dishes

$336

$1,057

$721

VCRs, V
ideo Cameras, a

nd DVD Players

$1,126

$3,550

$2,424

Misce
llaneous V

ideo Equipment

$9,371

$29,629

$20,258

Video Casse
ttes a

nd DVDs

$1,659

$5,074

$3,415

Video Game Hardware/Acce
sso

ries

$15,538

$50,797

$35,259

Video Game Softw
are

$9,232

$29,918

$20,686

Rental/Streaming/Downloaded Video

$54,626

$177,148

$122,522

Insta
llation of Televisi

ons

$325

$1,039

$714

Audio (3
)

$37,144

$118,944

$81,800

Rental and Repair o
f TV/Radio/Sound Equipment

$605

$1,868

$1,263

Pets

$257,419

$815,696

$558,277

Toys/
Games/C

rafts/
Hobbies (4

)

$46,586

$149,308

$102,722

Recre
ational Vehicle

s a
nd Fe

es (5
)

$36,214

$115,685

$79,471

Sports/
Recre

ation/Exercis
e Equipment (6

)

$65,122

$211,070

$145,948

Photo Equipment and Supplies (7
)

$19,934

$64,852

$44,918

Reading (8
)

$34,827

$107,513

$72,686

Catered Affairs 
(9)

$13,582

$44,290

$30,708

Food

$3,177,182

$10,069,953

$6,892,771

Food at H
ome

$2,026,476

$6,368,931

$4,342,455

Bakery a
nd Cereal Products

$268,159

$841,462

$573,303

Meats, 
Poultry

, Fi
sh, and Eggs

$418,656

$1,313,743

$895,087

Dairy 
Products

$203,470

$637,770

$434,300

Fru
its 

and Vegetables

$353,164

$1,108,108

$754,944

Snacks
 and Other Fo

od at H
ome (1

0)

$783,027

$2,467,848

$1,684,821

Food Away fr
om Home

$1,150,705

$3,701,021

$2,550,316

Alcoholic B
everages

$184,082

$590,249

$406,167

Data Note: The Consumer S
pending data is 

household-based and represents t
he amount sp

ent fo
r a product o

r se
rvic

e by a
ll h

ouseholds in
 an area. D

etail m
ay n

ot su
m

to totals d
ue to rounding.  T

his r
eport i

s n
ot a co

mprehensive
 list

 of all co
nsumer sp

ending va
riables th

erefore the va
riables in

 each se
ctio

n may n
ot su

m to totals.

Source: Esri 
forecasts 

for 2025 and 2030; C
onsumer S

pending data are derive
d fro

m the 2022 and 2023 Consumer Expenditure Surve
ys,

 Bureau of La
bor S

tatist
ics.

August 1
9, 2025
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5, 10 & 15 MINUTE WALK TIME DEMOS
CLICK BELOW TO VIEW

RETAIL DEMAND OUTLOOK
CLICK BELOW TO VIEW

10 MINUTES

5 MINUTES

15 MINUTES

184 184
184 184

©2025 Summit Commercial Real Estate Group All rights reserved.  The material in this presentation has been prepared solely for information purposes, and is strictly confidential. Any disclosure, use, copying or circulation of this presentation (or the information contained 
within it) is strictly prohibited, unless you have obtained Summit Commercial Real Estate Group’s prior written consent. The views expressed in this presentation are the views of the author and do not necessarily reflect the views of Summit Commercial Real Estate Group. 
Neither this presentation nor any part of it shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS GIVEN, EXPRESS OR IMPLIED, AS 
TO THE ACCURACY OF THE INFORMATION CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.

   5, 10 & 15 WALK TIME DEMOGRAPHICS
   & RETAIL DEMAND OUTLOOK 

DOWNTOWN RETAIL - OFFICE - 6,526 SF
1114 WEST FRONT STREET, BOISE, ID 83702

https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Walk-Time-Retail-Demand-8-2025.pdf


10 MINUTE SNAPSHOT 

135,356
POPULATION

61,164
HOUSEHOLDS

$74,422
MEDIAN HH INCOME

$104,842
AVERAGE HH INCOME

151,859
DAYTIME POPULATION

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary
1114 W Front St, Boise, Idaho, 83702 Prepared by Esri
Drive time: 5, 10, 15 minute radii Latitude: 43.61650

Longitude: -116.20906
5 minutes 10 minutes 15 minutes

Mortgage Income
2025 Percent of Income for Mortgage 59.8% 46.4% 41.0%

Median Household Income
2025 Median Household Income $63,726 $74,422 $85,587
2030 Median Household Income $75,319 $83,758 $98,561
2025-2030 Annual Rate 3.40% 2.39% 2.86%

Average Household Income

2025 Average Household Income $93,705 $104,842 $118,062
2030 Average Household Income $108,144 $116,518 $131,373
2025-2030 Annual Rate 2.91% 2.13% 2.16%

Per Capita Income

2025 Per Capita Income $46,356 $47,442 $50,295
2030 Per Capita Income $55,730 $53,840 $56,956
2025-2030 Annual Rate 3.75% 2.56% 2.52%

GINI Index

2025 Gini Index 51.0 45.9 44.5
Households by Income

Current median household income is $85,587 in the area, compared to $81,624 for all U.S. households. Median household income is
projected to be $98,561 in five years, compared to $92,476 all U.S. households.

Current average household income is $118,062 in this area, compared to $116,179 for all U.S. households.  Average household income is
projected to be $131,373 in five years, compared to $128,612 for all U.S. households.

Current per capita income is $50,295 in the area, compared to the U.S. per capita income of $45,360.  The per capita income is projected to
be $56,956 in five years, compared to $50,744 for all U.S. households.
Housing

2025 Housing Affordability Index 42 54 61
2010 Total Housing Units 10,540 58,097 103,322

2010 Owner Occupied Housing Units 3,146 26,701 58,879
2010 Renter Occupied Housing Units 6,247 26,367 36,691
2010 Vacant Housing Units 1,147 5,028 7,753

2020 Total Housing Units 11,467 61,294 115,488
2020 Owner Occupied Housing Units 3,637 28,833 66,235
2020 Renter Occupied Housing Units 6,929 28,867 43,286
2020 Vacant Housing Units 952 3,607 5,894

2025 Total Housing Units 13,014 64,574 123,802
2025 Owner Occupied Housing Units 4,026 31,325 72,220
2025 Renter Occupied Housing Units 8,029 29,839 45,562
2025 Vacant Housing Units 959 3,410 6,020

2030 Total Housing Units 15,115 69,143 133,530
2030 Owner Occupied Housing Units 4,366 33,561 78,085
2030 Renter Occupied Housing Units 9,889 32,217 49,296
2030 Vacant Housing Units 860 3,365 6,149

Socioeconomic Status Index

2025 Socioeconomic Status Index 50.4 50.3 53.3

Currently, 58.3% of the 123,802 housing units in the area are owner occupied; 36.8%, renter occupied; and 4.9% are vacant. Currently, in
the U.S., 57.9% of the housing units in the area are owner occupied; 32.3% are renter occupied; and 9.8% are vacant. In 2020, there were
115,488 housing units in the area and 5.1% vacant housing units.  The annual rate of change in housing units since 2020 is 1.33%. Median
home value in the area is $560,060, compared to a median home value of $370,578 for the U.S. In five years, median value is projected to
change by 4.86% annually to $710,198.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data.

August 19, 2025
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Executive Summary

1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Drive time: 5, 10, 15 minute radii

Latitude: 43.61650

Longitude: -116.20906

5 minutes
10 minutes

15 minutes

Population

2010 Population

18,100

118,383

229,759

2020 Population

21,737

131,169

264,029

2025 Population

23,949

135,356

276,125

2030 Population

27,241

142,528

293,347

2010-2020 Annual Rate

1.85%

1.03%

1.40%

2020-2025 Annual Rate

1.86%

0.60%

0.86%

2025-2030 Annual Rate

2.61%

1.04%

1.22%

2020 Male Population

50.6%

50.0%

49.5%

2020 Female Population

49.4%

50.0%

50.5%

2020 Median Age

32.0

35.1

37.1

2025 Male Population

51.0%

50.5%

50.0%

2025 Female Population

49.0%

49.5%

50.0%

2025 Median Age

33.1

36.2

38.2

In the identified area, the current year population is 276,125. In 2020, the Census count in the area was 264,029.  The rate of change since

2020 was 0.86% annually. The five-year projection for the population in the area is 293,347 representing a change of 1.22% annually from

2025 to 2030. Currently, the population is 50.0% male and 50.0% female. 

Median Age

The median age in this area is 38.2, compared to U.S. median age of 39.6.

Race and Ethnicity

2025 White Alone

78.2%

78.2%

79.5%

2025 Black Alone

2.7%

2.9%

2.4%

2025 American Indian/Alaska Native Alone

0.8%

0.8%

0.7%

2025 Asian Alone

3.4%

3.2%

3.6%

2025 Pacific Isl
ander Alone

0.2%

0.3%

0.3%

2025 Other Race

4.9%

5.2%

4.2%

2025 Two or More Races

9.7%

9.3%

9.3%

2025 Hispanic Origin (Any Race)

11.3%

11.7%

10.7%

Persons of Hispanic origin represent 10.7% of the population in the identified area compared to 19.7% of the U.S. population. Persons of

Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from

different race/ethnic groups, is 47.9 in the identified area, compared to 72.7 for the U.S. as a whole.

Households

2025 Wealth Index

64

80

99

2010 Households

9,393

53,069

95,569

2020 Households

10,566

57,700

109,521

2025 Households

12,055

61,164

117,782

2030 Households

14,255

65,778

127,381

2010-2020 Annual Rate

1.18%

0.84%

1.37%

2020-2025 Annual Rate

2.54%

1.12%

1.39%

2025-2030 Annual Rate

3.41%

1.47%

1.58%

2025  Average Household Size

1.84

2.12

2.28

The household count in this area has changed from 109,521 in 2020 to 117,782 in the current year, a change of 1.39% annually.  The five-

year projection of households is 127,381, a change of 1.58% annually from the current year total.  Average household size is currently 2.28,

compared to 2.35 in the year 2020. The number of families in the current year is 66,219 in the specified area.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50

or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households

within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.

Source: U.S. Census Bureau. Esri forecasts for 2025 and 2030. Esri converted Census 2010 into 2020 geography and Census 2020 data. August 19, 2025
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Retail Demand Outlook

1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Drive time: 15 minute radius

Latitude: 43.61650

Longitude: -116.20906

Top Tapestry Segments

Percent

Demographic Summary

2025

2030

Dreambelt (K5)

12.7%

Population

276,125

293,347

Emerging Hub (D1)

12.3%

Households

117,782

127,381

City Greens (K6)

11.0%

Families

66,219

70,913

Moderate Metros (C6)

9.1%

Median Age

38.2

39.4

Savvy Suburbanites (L1)

8.3%

Median Household Income

$85,587

$98,561

2025

2030

Projected

Consumer Spending
Forecasted Demand

Spending Growth

Apparel and Services

$296,773,814

$357,514,973

$60,741,159

Men's

$58,730,497

$70,765,060

$12,034,563

Women's

$102,300,637

$123,146,696

$20,846,059

Children's

$39,804,731

$47,979,240

$8,174,509

Footwear

$65,834,452

$79,320,822

$13,486,370

Watches & Jewelry

$24,575,434

$29,637,233

$5,061,799

Apparel Products and Services (1)

$5,528,063

$6,665,923

$1,137,860

ComputerComputers and Hardware for Home Use

$28,192,111

$33,954,105

$5,761,994

Portable Memory

$478,945

$576,948

$98,003

Computer Software

$2,135,713

$2,576,532

$440,819

Computer Accessories

$2,399,066

$2,890,697

$491,631

Entertainment & Recreation

$490,101,938

$589,526,732

$99,424,794

Fees and Admissions

$114,210,503

$137,403,828

$23,193,325

Membership Fees for Clubs (2)

$38,292,969

$46,096,104

$7,803,135

Fees for Participant Sports, excl. Trips

$20,558,069

$24,704,445

$4,146,376

Tickets to Theatre/Operas/Concerts

$14,026,994

$16,884,322

$2,857,328

Tickets to Movies

$4,706,303

$5,669,658

$963,355

Tickets to Parks or Museums

$5,014,697

$6,032,274

$1,017,577

Admission to Sporting Events, excl. Trips

$11,263,110

$13,548,082

$2,284,972

Fees for Recreational Lessons

$20,183,151

$24,269,410

$4,086,259

Dating Services

$165,210

$199,533

$34,323

TV/Video/Audio

$146,934,755

$176,721,289

$29,786,534

Cable and Satellite Television Services

$75,796,252

$91,033,938

$15,237,686

Televisions

$14,701,469

$17,699,431

$2,997,962

Satellite Dishes

$152,727

$183,346

$30,619

VCRs, Video Cameras, and DVD Players

$488,667

$588,090

$99,423

Miscellaneous Video Equipment

$4,499,304

$5,422,516

$923,212

Video Cassettes and DVDs

$573,544

$690,414

$116,870

Video Game Hardware/Accessories

$5,936,378

$7,163,071

$1,226,693

Video Game Software

$3,166,485

$3,822,761

$656,276

Rental/Streaming/Downloaded Video

$24,129,750

$29,068,105

$4,938,355

Installation of Televisions

$185,667

$222,909

$37,242

Audio (3)

$17,037,211

$20,505,157

$3,467,946

Rental and Repair of TV/Radio/Sound Equipment

$267,301

$321,550

$54,249

Pets

$124,367,807

$149,565,419

$25,197,612

Toys/Games/Crafts/Hobbies (4)

$21,760,500

$26,187,995

$4,427,495

Recreational Vehicles and Fees (5)

$22,136,206

$26,595,856

$4,459,650

Sports/Recreation/Exercise Equipment (6)

$30,812,619

$37,092,648

$6,280,029

Photo Equipment and Supplies (7)

$8,545,961

$10,297,276

$1,751,315

Reading (8)

$15,618,546

$18,773,707

$3,155,161

Catered Affairs (9)

$5,715,042

$6,888,714

$1,173,672

Food

$1,377,506,867

$1,658,562,106

$281,055,239

Food at Home

$882,858,123

$1,062,667,517

$179,809,394

Bakery and Cereal Products

$118,118,589

$142,159,836

$24,041,247

Meats, Poultry, Fish, and Eggs

$179,977,209

$216,656,925

$36,679,716

Dairy Products

$89,744,810

$107,997,756

$18,252,946

Fruits and Vegetables

$151,480,340

$182,339,442

$30,859,102

Snacks and Other Food at Home (10)

$343,537,175

$413,513,558

$69,976,383

Food Away from Home

$494,648,744

$595,894,589

$101,245,845

Alcoholic Beverages

$82,390,939

$99,213,798

$16,822,859

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.August 19, 2025
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Retail Demand Outlook
1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Drive time: 10 minute radius

Latitude: 43.61650
Longitude: -116.20906

2025

2030
Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds

$2,480,544,168
$2,944,506,979

$463,962,811

Value of Retirement Plans

$7,675,267,391
$9,109,443,583

$1,434,176,192

Value of Other Financial Assets

$667,668,730
$793,315,392

$125,646,662

Vehicle Loan Amount excluding Interest

$197,953,155
$236,899,470

$38,946,315

Value of Credit Card Debt

$168,981,013
$201,882,342

$32,901,329

Health
Nonprescription Drugs

$11,021,401
$13,159,202

$2,137,801

Prescription Drugs

$22,441,989
$26,722,986

$4,280,997

Eyeglasses and Contact Lenses

$7,139,396
$8,510,640

$1,371,244

Home
Mortgage Payment and Basics (11)

$650,521,460
$772,671,247

$122,149,787

Maintenance and Remodeling Services

$223,395,323
$264,926,835

$41,531,512

Maintenance and Remodeling Materials (12)

$36,740,337
$43,571,221

$6,830,884

Utilities, Fuel, and Public Services

$323,912,150
$386,797,205

$62,885,055

Household Furnishings and Equipment

Household Textiles (13)

$6,716,850
$8,034,273

$1,317,423

Furniture

$49,393,248
$59,023,069

$9,629,821

Rugs

$2,181,717
$2,602,577

$420,860

Major Appliances (14)

$26,353,966
$31,402,848

$5,048,882

Housewares (15)

$5,542,934
$6,630,127

$1,087,193

Small Appliances

$4,562,845
$5,471,895

$909,050

Luggage

$1,416,093
$1,692,216

$276,123

Telephones and Accessories

$4,665,883
$5,588,152

$922,269

Household OperationsChild Care

$32,531,375
$38,941,003

$6,409,628

Lawn and Garden (16)

$33,644,814
$39,988,542

$6,343,728

Moving/Storage/Freight Express

$7,806,695
$9,366,985

$1,560,290

Housekeeping Supplies (17)

$48,038,827
$57,439,071

$9,400,244

Insurance
Owners and Renters Insurance

$41,937,273
$49,852,452

$7,915,179

Vehicle Insurance

$123,450,493
$147,688,348

$24,237,855

Life/Other Insurance

$35,398,942
$42,162,637

$6,763,695

Health Insurance

$265,135,240
$316,161,212

$51,025,972

Personal Care Products (18)

$34,582,297
$41,429,143

$6,846,846

Educational Books/Supplies/Other Expenditures

$5,801,466
$6,938,057

$1,136,591

Smoking Products

$26,861,349
$32,156,913

$5,295,564

TransportationPayments on Vehicles excluding Leases

$165,757,716
$198,180,257

$32,422,541

Gasoline/Diesel Fuel/Electric Vehicle Charging

$192,121,931
$229,782,320

$37,660,389

Vehicle Maintenance and Repairs

$76,328,744
$91,172,526

$14,843,782

Travel
Airline Fares

$46,541,974
$55,630,717

$9,088,743

Lodging on Trips

$57,948,512
$69,113,475

$11,164,963

Auto/Truck Rental on Trips

$6,863,469
$8,203,502

$1,340,033

Food and Drink on Trips

$45,759,631
$54,666,727

$8,907,096

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook
1114 W Front St, Boise, Idaho, 83702 Prepared by Esri
Drive time: 10 minute radius Latitude: 43.61650

Longitude: -116.20906

Top Tapestry Segments Percent Demographic Summary 2025 2030
Emerging Hub (D1) 21.7% Population 135,356 142,528
City Greens (K6) 19.9% Households 61,164 65,778
Moderate Metros (C6) 9.7% Families 28,584 30,114
Dreambelt (K5) 8.1% Median Age 36.2 37.7
Metro Fusion (C3) 5.2% Median Household Income $74,422 $83,758

2025 2030 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $140,323,689 $168,030,010 $27,706,321
Men's $27,947,270 $33,472,823 $5,525,553
Women's $48,304,808 $57,771,178 $9,466,370
Children's $18,503,416 $22,171,891 $3,668,475
Footwear $31,294,619 $37,495,332 $6,200,713
Watches & Jewelry $11,634,842 $13,954,762 $2,319,920
Apparel Products and Services (1) $2,638,735 $3,164,024 $525,289

Computer
Computers and Hardware for Home Use $13,478,176 $16,131,626 $2,653,450
Portable Memory $239,018 $286,432 $47,414
Computer Software $1,073,709 $1,289,617 $215,908
Computer Accessories $1,155,039 $1,385,114 $230,075

Entertainment & Recreation $225,853,835 $269,730,254 $43,876,419
Fees and Admissions $51,471,676 $61,439,592 $9,967,916

Membership Fees for Clubs (2) $17,424,230 $20,822,250 $3,398,020
Fees for Participant Sports, excl. Trips $9,095,936 $10,830,517 $1,734,581
Tickets to Theatre/Operas/Concerts $6,509,332 $7,780,771 $1,271,439
Tickets to Movies $2,261,777 $2,707,904 $446,127
Tickets to Parks or Museums $2,249,098 $2,688,342 $439,244
Admission to Sporting Events, excl. Trips $5,072,251 $6,047,621 $975,370
Fees for Recreational Lessons $8,767,432 $10,451,859 $1,684,427
Dating Services $91,619 $110,328 $18,709

TV/Video/Audio $68,993,934 $82,413,256 $13,419,322
Cable and Satellite Television Services $34,833,330 $41,523,438 $6,690,108
Televisions $6,967,467 $8,333,831 $1,366,364
Satellite Dishes $73,525 $87,825 $14,300
VCRs, Video Cameras, and DVD Players $227,626 $272,480 $44,854
Miscellaneous Video Equipment $2,159,345 $2,584,347 $425,002
Video Cassettes and DVDs $286,538 $343,582 $57,044
Video Game Hardware/Accessories $2,977,259 $3,574,155 $596,896
Video Game Software $1,669,099 $2,005,270 $336,171
Rental/Streaming/Downloaded Video $11,591,701 $13,876,014 $2,284,313
Installation of Televisions $81,231 $96,694 $15,463
Audio (3) $7,995,299 $9,558,462 $1,563,163
Rental and Repair of TV/Radio/Sound Equipment $131,514 $157,158 $25,644

Pets $57,355,866 $68,495,781 $11,139,915
Toys/Games/Crafts/Hobbies (4) $10,268,530 $12,273,090 $2,004,560
Recreational Vehicles and Fees (5) $9,522,273 $11,336,753 $1,814,480
Sports/Recreation/Exercise Equipment (6) $14,194,924 $16,976,575 $2,781,651
Photo Equipment and Supplies (7) $4,054,149 $4,854,562 $800,413
Reading (8) $7,340,365 $8,762,519 $1,422,154
Catered Affairs (9) $2,652,120 $3,178,125 $526,005

Food $649,458,015 $777,207,993 $127,749,978
Food at Home $416,748,261 $498,504,515 $81,756,254

Bakery and Cereal Products $55,559,168 $66,438,776 $10,879,608
Meats, Poultry, Fish, and Eggs $85,131,718 $101,858,302 $16,726,584
Dairy Products $42,282,844 $50,560,134 $8,277,290
Fruits and Vegetables $71,373,076 $85,388,144 $14,015,068
Snacks and Other Food at Home (10) $162,401,455 $194,259,160 $31,857,705

Food Away from Home $232,709,754 $278,703,477 $45,993,723
Alcoholic Beverages $38,208,920 $45,712,105 $7,503,185

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook

1114 W Front St, Boise, Idaho, 83702

Prepared by Esri

Drive time: 5 minute radius

Latitude: 43.61650

Longitude: -116.20906

2025

2030

Projected

Consumer Spending Forecasted Demand
Spending Growth

Financial

Value of Stocks/Bonds/Mutual Funds

$390,609,706
$523,457,511

$132,847,805

Value of Retirement Plans

$1,191,649,264
$1,594,538,430

$402,889,166

Value of Other Financial Assets

$105,276,833
$141,311,076

$36,034,243

Vehicle Loan Amount excluding Interest

$35,834,539
$48,925,213

$13,090,674

Value of Credit Card Debt

$29,514,832
$40,219,799

$10,704,967

Health

Nonprescription Drugs

$1,910,358
$2,595,597

$685,239

Prescription Drugs

$3,835,782
$5,151,004

$1,315,222

Eyeglasses and Contact Lenses

$1,230,726
$1,663,518

$432,792

Home

Mortgage Payment and Basics (11)

$99,142,500
$133,351,159

$34,208,659

Maintenance and Remodeling Services

$33,536,613
$44,805,084

$11,268,471

Maintenance and Remodeling Materials (12)

$5,442,160
$7,259,031

$1,816,871

Utilities, Fuel, and Public Services

$57,146,257
$77,548,645

$20,402,388

Household Furnishings and Equipment

Household Textiles (13)

$1,221,241
$1,665,311

$444,070

Furniture

$8,718,010
$11,875,779

$3,157,769

Rugs

$373,651

$507,494

$133,843

Major Appliances (14)

$4,392,939
$5,939,173

$1,546,234

Housewares (15)

$1,007,403
$1,374,526

$367,123

Small Appliances

$864,476
$1,186,222

$321,746

Luggage

$251,951

$343,366

$91,415

Telephones and Accessories

$860,080
$1,177,912

$317,832

Household Operations

Child Care

$5,555,174
$7,669,107

$2,113,933

Lawn and Garden (16)

$5,339,891
$7,172,387

$1,832,496

Moving/Storage/Freight Express

$1,489,426
$2,049,932

$560,506

Housekeeping Supplies (17)

$8,562,936
$11,676,194

$3,113,258

Insurance

Owners and Renters Insurance

$6,682,350
$8,965,401

$2,283,051

Vehicle Insurance

$22,407,250
$30,543,772

$8,136,522

Life/Other Insurance

$5,817,198
$7,867,136

$2,049,938

Health Insurance

$45,282,229
$61,292,492

$16,010,263

Personal Care Products (18)

$6,406,885
$8,770,702

$2,363,817

Educational Books/Supplies/Other Expenditures

$1,127,764
$1,525,290

$397,526

Smoking Products

$5,107,983
$6,940,382

$1,832,399

Transportation

Payments on Vehicles excluding Leases

$29,359,505
$40,017,933

$10,658,428

Gasoline/Diesel Fuel/Electric Vehicle Charging

$34,717,847
$47,291,283

$12,573,436

Vehicle Maintenance and Repairs

$13,559,794
$18,412,340

$4,852,546

Travel

Airline Fares

$8,090,494
$11,078,694

$2,988,200

Lodging on Trips

$9,693,777
$13,189,521

$3,495,744

Auto/Truck Rental on Trips

$1,203,136
$1,643,727

$440,591

Food and Drink on Trips

$7,933,570
$10,828,831

$2,895,261

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum

to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.

Source: Esri forecasts for 2025 and 2030; Consumer Spending data are derived from the 2022 and 2023 Consumer Expenditure Surveys, Bureau of Labor Statistics.

August 19, 2025

©2025 Esri

Page 2 of 9

Retail D
emand Outlook

1114 W Fro
nt St, B

oise, Id
aho, 83702

Prepared by E
sri

Drive
 tim

e: 5
 minute radius

Latitu
de: 4

3.61650

Longitude: -1
16.20906

Top Tapestry
 Segments

Percent

Demographic Summary

2025

2030

Emerging Hub (D
1)

25.8%

Population

23,949

27,241

City 
Greens (K

6)

19.1%

Households

12,055

14,255

Dorms to
 Diplomas (B

1)

15.2%

Families

4,162

4,686

Metro Renters (
D4)

14.1%

Median Age

33.1

34.1

Social Security
 Set (A

3)

11.7%

Median Household Income

$63,726

$75,319

2025

2030

Projected

Consumer S
pending

Forecasted Demand

Spending Growth

Apparel and Services

$25,421,296

$34,845,209

$9,423,913

Men's

$5,119,106

$7,014,541

$1,895,435

Women's

$8,687,252

$11,854,875

$3,167,623

Children's

$3,270,978

$4,504,222

$1,233,244

Footwear

$5,709,981

$7,838,077

$2,128,096

Watch
es &

 Jewelry

$2,138,869

$2,953,057

$814,188

Apparel Products 
and Servic

es (1
)

$495,109

$680,437

$185,328

Computer

Computers a
nd Hardware for H

ome Use

$2,487,140

$3,395,722

$908,582

Portable Memory

$47,334

$64,489

$17,155

Computer S
oftw

are

$208,928

$287,884

$78,956

Computer A
cce

sso
ries

$217,122

$298,495

$81,373

Enterta
inment &

 Recreatio
n

$39,482,345

$53,726,166

$14,243,821

Fees a
nd Admissi

ons

$8,776,496

$11,956,976

$3,180,480

Membersh
ip Fe

es fo
r C

lubs (2
)

$3,024,364

$4,134,880

$1,110,516

Fees fo
r Partic

ipant Sports,
 excl.

 Trips

$1,490,323

$2,012,881

$522,558

Ticke
ts t

o Theatre/Operas/C
oncerts

$1,157,246

$1,580,713

$423,467

Ticke
ts t

o Movie
s

$419,666

$573,408

$153,742

Ticke
ts t

o Parks
 or M

useums

$384,493

$527,142

$142,649

Admissi
on to Sportin

g Events, 
excl.

 Trips

$865,370

$1,170,404

$305,034

Fees fo
r R

ecre
ational Le

sso
ns

$1,415,771

$1,930,925

$515,154

Dating Servic
es

$19,264

$26,624

$7,360

TV/Video/Audio

$12,289,915

$16,690,275

$4,400,360

Cable and Satellite
 Televisi

on Servic
es

$5,973,854

$8,073,118

$2,099,264

Televisi
ons

$1,263,556

$1,722,733

$459,177

Satellite
 Dishes

$13,545

$18,338

$4,793

VCRs, V
ideo Cameras, a

nd DVD Players

$41,826

$57,105

$15,279

Misce
llaneous V

ideo Equipment

$384,466

$521,822

$137,356

Video Casse
ttes a

nd DVDs

$55,349

$75,918

$20,569

Video Game Hardware/Acce
sso

ries

$588,434

$806,335

$217,901

Video Game Softw
are

$345,558

$473,187

$127,629

Rental/Streaming/Downloaded Video

$2,135,104

$2,915,474

$780,370

Insta
llation of Televisi

ons

$13,088

$17,766

$4,678

Audio (3
)

$1,450,813

$1,975,594

$524,781

Rental and Repair o
f TV/Radio/Sound Equipment

$24,324

$32,884

$8,560

Pets

$10,022,293

$13,635,469

$3,613,176

Toys/
Games/C

rafts/
Hobbies (4

)

$1,833,478

$2,497,281

$663,803

Recre
ational Vehicle

s a
nd Fe

es (5
)

$1,527,271

$2,067,008

$539,737

Sports/
Recre

ation/Exercis
e Equipment (6

)

$2,512,917

$3,434,853

$921,936

Photo Equipment and Supplies (7
)

$732,588

$1,006,639

$274,051

Reading (8
)

$1,315,499

$1,785,503

$470,004

Catered Affairs 
(9)

$471,888

$652,163

$180,275

Food

$117,289,656

$160,386,825

$43,097,169

Food at H
ome

$74,955,495

$102,341,979

$27,386,484

Bakery a
nd Cereal Products

$9,944,842

$13,571,468

$3,626,626

Meats, 
Poultry

, Fi
sh, and Eggs

$15,333,896

$20,950,492

$5,616,596

Dairy 
Products

$7,581,219

$10,339,269

$2,758,050

Fru
its 

and Vegetables

$12,840,925

$17,553,734

$4,712,809

Snacks
 and Other Fo

od at H
ome (1

0)

$29,254,613

$39,927,015

$10,672,402

Food Away fr
om Home

$42,334,161

$58,044,847

$15,710,686

Alcoholic B
everages

$6,764,345

$9,271,539

$2,507,194

Data Note: The Consumer S
pending data is 

household-based and represents t
he amount sp

ent fo
r a product o

r se
rvic

e by a
ll h

ouseholds in
 an area. D

etail m
ay n

ot su
m

to totals d
ue to rounding.  T

his r
eport i

s n
ot a co

mprehensive
 list

 of all co
nsumer sp

ending va
riables th

erefore the va
riables in

 each se
ctio

n may n
ot su

m to totals.

Source: Esri 
forecasts 

for 2025 and 2030; C
onsumer S

pending data are derive
d fro

m the 2022 and 2023 Consumer Expenditure Surve
ys,

 Bureau of La
bor S

tatist
ics.
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5, 10 & 15 MINUTE DRIVE-TIME DEMOS
CLICK BELOW TO VIEW

RETAIL DEMAND OUTLOOK
CLICK BELOW TO VIEW
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   5, 10 & 15 MINUTE DRIVE-TIME 
   DEMOGRAPHICS & RETAIL DEMAND

DOWNTOWN RETAIL - OFFICE - 6,526 SF
1114 WEST FRONT STREET, BOISE, ID 83702

©2025 Summit Commercial Real Estate Group All rights reserved.  The material in this presentation has been prepared solely for information purposes, and is strictly confidential. Any disclosure, use, copying or circulation of this presentation (or the information contained 
within it) is strictly prohibited, unless you have obtained Summit Commercial Real Estate Group’s prior written consent. The views expressed in this presentation are the views of the author and do not necessarily reflect the views of Summit Commercial Real Estate Group. 
Neither this presentation nor any part of it shall form the basis of, or be relied upon in connection with any offer, or act as an inducement to enter into any contract or commitment whatsoever. NO REPRESENTATION OR WARRANTY IS GIVEN, EXPRESS OR IMPLIED, AS 
TO THE ACCURACY OF THE INFORMATION CONTAINED WITHIN THIS PRESENTATION, AND SUMMIT COMMERCIAL REAL ESTATE GROUP IS UNDER NO OBLIGATION TO SUBSEQUENTLY CORRECT IT IN THE EVENT OF ERRORS.

84

84
84

20 26

44
44

44

44

44

20 26 20 26

16

16

16

16

21

21

21

EagleEagle

BoiseBoise

https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Retail-Demand-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Demos-8-2025.pdf
https://summitcreg.com/wp-content/uploads/2025/08/1114-Front-Drive-Time-Retail-Demand-8-2025.pdf


   REGIONAL INFORMATION  
   THE BOISE METRO AREA

DOWNTOWN RETAIL - OFFICE - 6,526 SF
1114 WEST FRONT STREET, BOISE, ID 83702

OPPORTUNITY, MEET AMBITION
A company’s greatest asset is its people; the same rings true for a region. In the Boise 
Metro, you’ll discover an educated, ambitious labor force that, in 2019, grew nearly 250% 
faster than the national average. Additionally, the Boise Metro had a higher net migration 
rate than any other metro in the West. Doing business here comes with intangibles 
like accessible decision-makers, encouraged collaborations and a highly sought life/
work integration. Plus, the cost of doing business here is nearly a third lower than our 
Western neighbors of California and Washington. The same intriguing opportunities 
that corporations like Simplot, Albertsons and Micron recognized in the region years ago 
are attracting companies across the country today. The pleasant realities of living life and 
doing business in the Boise Metro is what has brought them here for good.

Consistently in the top 10 metros for net migration, the Boise Metro is undoubtedly on 
the short list for cool places to relocate - and you can bring the whole family along. New 
graduates, young families and retirees have all found the good life here. 

We’ll let the numbers do the talking. If you’re looking for data that speaks more specifically 
to your company’s relocation or expansion, contact us and we’ll provide a report tailored 
to your needs.
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103.2
107.3

105.4
109.5Existing Home Price

Ada County: $540,000

Canyon County: $413,250

New Construction

Ada County: $549,800

Canyon County: $429,990

MEDIAN SALES PRICE

COST OF LIVING Housing Average

Rent Average (monthly)

Household Income Distribution

Sources: 
Cost of Living Index conducted by C2ER, Council for Community and Economic Research, Cost of Living data reflects Q2 2024

MLS July 2024
Footnotes: 

*Average housing prices are based on a single-family home newly built and not previously occupied with 4 bedrooms and 2 full baths with

approximate size of 2,400 SF on an 8,000 SF lot.

*Apartment rents are based on a unit that is 950SF – 1,050 SF in size with two bedrooms and 1.5 or 2 baths.

*The cost of living is expressed as a composite index score, based on six weighted categories: housing, utilities, groceries, transportation, health

care and miscellaneous goods or services. A composite score of 100 is the national average, and any score higher than 100 is above average.

Source:  2020 U.S. Census Bureau, decennial redistricting data

5-Year Estimate American Community Survey 2018-2022 County to County Flow

U.S. Census Bureau,  2022 American Community Survey 1-Year Estimates
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METRO BREAKDOWN
The Boise Metro has seen significant population growth over the last decade and projected to

surpass 1,000,000 by 2032. Additionally, the age breakdown of the Boise Metro continues to

skew younger than the population of the United States with about two-thirds of the population

under the age of 50. 

Current Population Age Breakdown 2023

Under 20
26.1%

20-34 YearOlds

20.1%

35-49
Year Olds

20.1%

50-64
Year Olds

17.7%

65+
Year Olds

16.1%

WHERE WE ARE
The Boise Valley is located in the Mountain Time Zone and
Southwestern Idaho, providing easy non-stop access to all major
cities on the West Coast, the Pacific Northwest and Intermountain
West. The Boise Metro is home to over 80,000 people and has a labor
force of 400,000+ within a 45-minute drive of Boise. The average
commute time is 22 minutes. 

LOGISTICS
There are 50 motor freight companies serving the Boise Valley,
traveling 5 interstates, 20 U.S. highways, and 30 state highways. More
than 1,600 miles of rail line through Union Pacific and Burlington
Northern Santa Fe provide connection points to Canada, Mexico and
the U.S. These rail lines are aided by the State’s regional line and six
short line railroads. Annually, the rail system transports over 11
million tons of freight.

COMMUTING
The major interstate serving the Boise Valley is I-84, running through
the metro area’s major cities Boise, Meridian, Nampa and Caldwell,
and I-184 branches toward the northeast into downtown Boise. Daily
commutes are easy for the Boise Valley’s population with federal
highways 20, 26, and 30 and state highways 21, 44 and 55 providing
access to communities across the Valley. Valley Regional Transit offers
public transportation options throughout the Boise Valley. 

Sources: 2022 U.S. Census Bureau ACS 1-year, Idaho Department of labor, November Local Area
Unemployment Statistics 12/22/2023, LAUS) Growth projection with 2% annual growth rate

THE BOISE VALLEY

Big ideas grow here as evidenced by a legacy of great American business stories from

Albertsons grocery stores to the J.R. Simplot Company to Micron Technology. 

What’s more, the Boise Valley hasn’t rested on its laurels, satisfied with the successes of the

past. It consistently ranks among the top 10 locations for business and family in the U.S. by

the Wall Street Journal, Kiplinger’s and Forbes, among others. 

The Boise Valley is an ideal setting for companies looking for an affordable, pro-business

environment and a superior quality of life for employees and prospective employees.

It truly stands out from the other mid-sized metros. Take a minute to walk through the

downtown and experience the big city feel and small town friendliness. Become immersed in

the local adventure opportunities. It’s obvious that the Boise Valley is one-of-a-kind.

One of the reasons we chose Boise is that it is the right size for us. It needed to

be large enough that it could support a good sized facility and organization, but

we didn’t want it to be so large that we would get lost. 

-Mark Kinsey, Senior Vice President of Operations, Paylocity

As we were walking downtown and interacting with people, we had the opportunity

to meet with a lot of the business leaders in the community. I was surprised at how

close those networks were. You could tell as a business community they really work

together to help each other be successful. 

REGIONAL OVERVIEW

Click here to download the complete Boise Valley 
Regional Overview:
https://rb.gy/ngyz4i
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NATIONAL ACCOLADES 
It’s no news to us – the Boise Metro is a great place to be. We chuckle in agreement when we’re recognized for livability and recreation, and welcome 
visitors to come see what the hype is all about. Most of the time, we just appreciate not being confused with Iowa. Take a look our latest recognition. 
Click the tiles below to view - View All Accolades Here: https://bvep.org/
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