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Holy Matcha is San Diego’s
destination for all things Matcha.
After discovering matcha on a trip
to Japan and learning about it's

benefits, founder Geraldine Ridaura,

decided to bring the vibrant green
tea to San Diego.

Recognized for it's signature pink
and green colors, Holy Matcha's
popularity grew throughout social
media and the community, while
the high demand for a healthy and
natural substitute for coffee helped
fuel it's success.

Known for their authentic
Mexican cuisine and energetic
atmosphere, Carmelita’s Kitchen
de Mexico uses traditional cocina
techniques based on fresh &
organic ingredients.

Using seasonal vegetables &
seafood the kitchen prepares
the menu from scratch daily to
ensure that their standards are
on par with leading restaurant
organizations.




Achilles Coffee Roasters

Roasting in small batches at
their roastery and coffee shops
located in downtown San Diego,
Achilles Coffee Roasters offers
a variety of origins and profiles.
Whether you prefer a floral and
fruity Ethiopian or a nutty and
chocolatey bold blend, Achilles
Coffee has offerings for every
palette.

In addition to their rich coffee
is a delicious assortment of
breakfast sandwiches, using
locally sourced and organic
ingredients whenever possible.

Creamistry is a revolutionary
ice cream shop that uses
liquid nitrogen to hand-craft
premium ice cream, fresh

to order! Specially trained
Creamologists create your
customized mixtures using
more than 60 flavors and
topping options.




F45 Fraining

Started in Australia, F45 Training
has opened up new locations
throughout the world. Based

on the concept of a 45-minute
high-intensity, circuit training
workout, they have developed
over 27 different classes for their
members.

F45 Training workouts are
designed to unify the muscle
groups of the body and to make
you look, move and perform
better in all aspects of your life.
The “F" stands for Functional
Training and the “"45" stands for
the total-time of the classes.




rrﬂli‘.“lllllliiﬂi
Eﬁlﬁllli!’llm

| 0 N AW EEae-=t
i a2ERRe ﬁlﬁﬂﬁlﬂ

”d & d‘ .
Alaek (1), W W




*This site plan, artistic rendering and/or other graphics is not a representation, warranty or guarantee as to size, location, or identity of any tenant,
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and the improvements are subject to such changes, additions, and deletions as the architect, landlord, or any governmental agency may direct.

RESTAURANT CEILING
SPACES HEIGHT
Restaurant 1 Mi4'5o3, +20' 2"
2 levels izzzlasnsl;e. Mezz height: £9’
+4,292 Lo Lo
Restaurant 2 Patio: 41166 +13'9"-14'9
Carmelita’s +3,254 +13' 5"
Kitchen de Mexico Patio: 825 B
+4,475 i A
Restaurant 4 Patio: +1,335 +17"7"-18"'3
+2,396 o
Restaurant 5 Patio: +627 14" 3

RETAIL CEILING
SPACES HEIGHTS
Achilles Coffee 41280 +19' 4"
Roasters
Retail 2 +1,795 19" 4"
Retail 3 +2,374 18" 4"
Creamistry +1,31 +18" 4"
Retail 5 +1,782 +22' 3"
Retail 6 *4,349 24" 3"
Retail 7 +1,413 +13' 5"
Retail 8 +2,234 17" 5"
Retail 9 +1,465 +18" 4"
Retail 10 +1,415 +19' 2"
Retail 11 +2,078 +18'6"-19' 2"
F45 Fitness 2,023 16" 1"
Holy Matcha +821 +16' 2"




RARE DEDICATED RETAIL PARKING PROVIDES
A DISTINCT ADVANTAGE FOR TENANTS IN THE
DOWNTOWN MARKETPLACE




CONVENTION CENTER
HILTON SAN DIEGO BAYFRONT
HILTON GASLAMP QUARTER
HARD ROCK HOTEL SAN DIEGO
OMNI SAN DIEGO HOTEL
PETCO PARK
A. HOME PLATE GATE ENTRANCE
B. TICKET OFFICE

C. PADRES CORPORATE OFFICE &
LEXUS PREMIER CLUB ENTRANCE

D. PARK BLVD. GATE ENTRANCE
E. EAST VILLAGE GATE ENTRANCE
F. GASLAMP GATE ENTRANCE
SAN DIEGO CENTRAL LIBRARY
DIAMONDVIEW OFFICE TOWER
PARK AT THE PARK
SEMPRA ENERGY OFFICE TOWER
KIMPTON SOLAMAR HOTEL
THE PENDRY SAN DIEGO
Y i L] SAN DIEGO INTERNATIONAL AIRPORT &
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Under Construction

956 units
Phase 2 -
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" o - 313 units
Recently Completed

Béllparkfillage
Conventlon Center Hotel
1,600 rooms.
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s, 066 SF
¢ Island Ave
Gaslamp
City

Square
., 223 Units | °

|Legacy |
|
! 168 Units 5 343 4th

Ave
Crowy_n ] (.}'1240 Rooms
Bay, Apts 9 201 SF

I:l Hotels

- Notable Office
Buildings

[ Mutti-Family E
Residential / Mixed Use

- School / Non-Profit/

Government

I:I Under Construction
/ In Planning

{42§ units‘

I 66,000 SF "
4| " Ucsp

extension
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As a mixed-use development that truly reflects all the unique characteristics
of San Diego, Park 12 will play an important role in the continued neighborhood
integration of Downtown San Diego.
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Pe/éw Pak Stadiwm

Home of the San Diego Padres.

2.4M annual attendees.

81 Padres home games.

300 private and public events annually.

Petco Park visitors spend $70M annually in Downtown Stadium.




+497,650 SF.
Nine stories.

320-seat auditorium.
e3 Civic High - Charter High School with 460 students.
Over T million annual visitors.




+2,600,000 SF.

108 annual events held.

+862,408 individual attendees

+$724.1M direct attendee spending.

Largest event: Comic-Con International (135,000 attendees).




Cedar St.
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Popdalation growth

Population of Walkability since 2000
Downtown Scofe

Sl LS Projected

i i opulation

Total jobs located Tech & Innovation Srgwth by

Downtown Startups

2050




88% of residents dine out
more than twice per week

38% of residents have pets,
73% of those are dogs

85% of residents exercise
at least three times a week

*Demographics produced using private and government sources deemed to be reliable. The information
herein is provided without representation or warranty. Additional information available upon request.

Population of
San Diego County

Annual visitors to
San Diego

Visitor spending around
San Diego

Annual air passengers
at San Diego
International Airport

41%
of Downtown

residents are
millenials
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