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PRICE: $1,625,000 CAP: 6.30% NOI: $102,410

INVESTMENT SUMMARY
3120 E  M A I N  S T R E E T,  C O L U M B U S ,  O H  43209

OVERVIEW

PRICE $1,625,000

TOTAL GROSS LEASABLE AREA (GLA) 1,780 SF

LOT SIZE .38 Acres

TOTAL NET OPERATING INCOME $102,410

YEAR BUILT 2018

ANNUALIZED OPERATING DATA

BASE TERM ANNUAL RENT

YEARS 6-10 $102,410

YEARS 11-15 $112,651

OPTION 1 $123,916

OPTION 2 $136,308

OPTION 3 $149,938

LEASE ABSTRACT

LEASE TYPE NNN

BASE TERM 15 Years

LEASE COMMENCEMENT 2/7/2019

LEASE EXPIRATION 2/7/2034

RENEWAL OPTIONS 3x5

INCREASES 10% Every 5 Years

LANDLORD OBLIGATION None At All
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LONG-TERM ABSOLUTE NNN LEASE
Absolute NNN structure provides truly passive ownership with 
zero landlord responsibilities

EXPERIENCED FRANCHISE OPERATOR
Operated by the largest Tim Hortons franchisee in the U.S.  
(134 locations), offering operational strength and stability

STRONG NATIONAL BRAND
Tim Hortons is an internationally recognized quick-service brand 
with a large and loyal customer base, recently acquired by RBI

PRIME SIGNALIZED CORNER LOCATION
Situated on a high-traffic, signalized intersection with excellent 
visibility and multiple points of access

MODERN CONSTRUCTION WITH DRIVE-THRU
Built in 2018 with a drive-thru, optimized for high-volume quick-
service operations

DENSE RETAIL CORRIDOR
Surrounded by national and regional retailers, driving strong daily 
traffic and consumer draw

ROBUST DEMOGRAPHICS
Located in a rapidly growing metro with an expanding population 
and dense population base with strong household incomes 
supporting consistent quick-service demand

ESTABLISHED MARKET PRESENCE
Columbus is one of the strongest Tim Hortons markets in the U.S., 
benefiting from brand density and regional familiarity
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T E N A N T S U M M A RY

Headquarters 

MIAMI, FL
Year Founded 

1964
#3 

Largest Coffee Chain  
in the United States

Locations 

6,000+
In 100 Countries  

Parent Company 
RBI (NYSE: QSR)

Restaurant Brands 
International

RBI 2025 Revenue 

$9.43 BIL

$

TIM HORTONS
Tim Hortons® is one of North America’s largest restaurant chains operating in the quick service segment. 
Founded as a single location in Canada in 1964, Tim Hortons appeals to a broad range of guest tastes, 
with a menu that includes premium coffee, hot and cold specialty drinks (including lattes, cappuccinos 
and espresso shots), specialty teas and fruit smoothies, fresh baked goods, grilled Panini and classic 
sandwiches, wraps, soups, prepared foods and other food products. Tim Hortons has more than 6,000 
system wide restaurants located in Canada, the United States and around the world.

In its latest earnings report (February 12, 2026), Tim Hortons posted a solid 2.8% comparable sales 
growth for Q4 2025.

Franchisees reported a significant 27% year-over-year increase in EBITDA entering 2025, driven by a 
“back to basics” menu strategy and lower supply chain volatility.

RESTAURANT BRANDS INTERNATIONAL 
Restaurant Brands International Inc. is one of the world’s largest quick service restaurant companies with 
nearly $45 billion in annual system-wide sales and over 32,000 restaurants in more than 120 countries 
and territories. RBI owns four of the world’s most prominent and iconic quick service restaurant brands 
– TIM HORTONS®, BURGER KING®, POPEYES® and FIREHOUSE SUBS®. These independently operated 
brands have been serving their respective guests, franchisees and communities for decades. Through its 
Restaurant Brands for Good framework, RBI is improving sustainable outcomes related to its food, the 
planet, and people and communities.
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LO C AT I O N OV E RV I E W

COLUMBUS
The Columbus market is centered in the heart of Ohio and serves as the state’s largest 
metropolitan area and its capital city. The local economy is bolstered by the presence 
of The Ohio State University, the state government, and a rapidly expanding tech 
sector, including Intel’s multi-billion dollar semiconductor manufacturing hub. The 
MSA of Columbus is home to over 2,225,000 residents, making it one of the fastest-
growing major cities in the Midwest.

Economy
• �The Columbus economy is currently defined by its transition into a global technology 

and manufacturing hub, often referred to as the “Silicon Heartland.”

• �The economy is further bolstered by a dense concentration of Fortune 500 
headquarters—including Nationwide, Cardinal Health, and American Electric 
Power—which provides a level of sector diversity that outpaces many other 
Midwestern metros.

• �Columbus has secured a spot in the top 10 metropolitan areas for economic 
development for 14 consecutive years. This consistent growth is driven by aggressive 
regional partnerships and a talent pipeline that draws nearly 30,000 new residents 
annually, putting the metro on track to reach a population of 3M by 2050.

METRO HIGHLIGHTS 

HIGHER EDUCATION

The Ohio State University has over 67,000 students 

and more than 41,000 employees. It is estimated the 

school has an over $19 billion impact on the state’s 

economy per year.

MIDWEST ECONOMIC ANCHOR 

Columbus is widely considered the “Economic Engine 

of the Midwest” - it is the only major metropolitan area 

in the region to see consistent, significant population 

and job growth over the last decade.

SEMICONDUCTOR AND EV HUB

Intel’s “Ohio One” campus slated for 2030 start is 

massive long-term economic catalyst. Combined with 

the Honda-LG Energy Solution battery plant and a 

multi-billion dollar data center corridor, Columbus 

has secured its place as a national hub for advanced 

manufacturing and domestic supply chains.
Columbus, OH
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D E M O G R A P H I C S / CO LU M B U S, O H

POPULATION 1 MILE 3 MILES 5 MILES
2030 Projection 17,699 112,972 279,823
2025 Estimate 17,544 111,567 275,871
Growth 2025 - 2030 0.88% 1.26% 1.43%
2010 Census 16,803 106,106 251,473
2020 Census 18,484 113,212 275,342
Growth 2010 - 2020 10.00% 6.70% 9.49%

HOUSEHOLDS 1 MILE 3 MILES 5 MILES
2030 Projections 7,922 49,041 125,537
2025 Estimate 7,831 48,155 122,927
Growth 2025 - 2030 1.17% 1.84% 2.12%
2010 Census 7,198 43,831 106,605
2020 Census 7,655 46,459 117,926
Growth 2010 - 2020 6.35% 5.99% 10.62%

2025 EST. HOUSEHOLDS  
BY INCOME 1 MILE 3 MILES 5 MILES
$200,000 or More 8.93% 5.99% 5.96%
$150,000 - $199,999 7.42% 4.45% 5.18%
$100,000 - $149,999 11.76% 10.90% 13.35%
$75,000 - $99,999 13.49% 12.22% 12.78%
$50,000 - $74,999 15.08% 17.09% 17.52%
$35,000 - $49,999 12.70% 14.52% 14.06%
$25,000 - $34,999 8.58% 10.45% 9.29%
$15,000 - $24,999 8.35% 10.05% 8.80%
$10,000 - $14,999 6.43% 6.58% 5.63%
Under $9,999 7.26% 7.74% 7.44%
 
2025 Est. Average Household Income $92,906 $76,093 $77,362
2025 Est. Median Household Income $77,714 $60,915 $61,974
2025 Est. Per Capita Income $39,411 $32,650 $35,120

POPULATION PROFILE 1 MILE 3 MILES 5 MILES
2025 Estimated Population by Age 17,544 111,567 275,871

Under 4 7.3% 6.9% 6.6%
5 to 14 Years 14.7% 14.3% 13.3%
15 to 17 Years 4.3% 4.0% 3.7%
18 to 19 Years 2.6% 3.0% 2.6%
20 to 24 Years 4.0% 5.2% 5.4%
25 to 29 Years 5.4% 6.9% 8.5%
30 to 34 Years 7.0% 7.7% 9.1%
35 to 39 Years 7.8% 7.3% 7.6%
40 to 49 Years 13.5% 12.4% 12.2%
50 to 59 Years 12.3% 11.8% 11.5%
60 to 64 Years 6.2% 6.0% 5.7%
65 to 69 Years 5.4% 5.1% 4.8%
70 to 74 Years 4.3% 3.9% 3.7%
Age 75+ 5.2% 5.6% 5.4%
 

2025 Median Age 38.0 37.0 36.0

2025 Population 25 + by Education Level 11,769 74,301 188,694
Elementary (0-8) 2.08% 2.13% 1.81%
Some High School (9-11) 5.85% 7.64% 7.80%
High School Graduate (12) 27.92% 32.21% 30.20%
Some College (13-15) 17.96% 21.53% 21.17%
Associates Degree Only 6.21% 6.90% 7.00%
Bachelors Degree Only 24.25% 17.29% 19.13%
Graduate Degree 15.12% 10.70% 11.34%
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CONFIDENTIALITY AND DISCLAIMER
The information contained in the following Marketing Brochure is proprietary and strictly confidential. 
It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be 
made available to any other person or entity without the written consent of Marcus & Millichap. This 
Marketing Brochure has been prepared to provide summary, unverified information to prospective 
purchasers, and to establish only a preliminary level of interest in the subject property. The information 
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has 
not made any investigation, and makes no warranty or representation, with respect to the income or 
expenses for the subject property, the future projected financial performance of the property, the 
size and square footage of the property and improvements, the presence or absence of contaminating 
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical 
condition of the improvements thereon, or the financial condition or business prospects of any tenant, 
or any tenant’s plans or intentions to continue its occupancy of the subject property. The information 
contained in this Marketing Brochure has been obtained from sources we believe to be reliable; 
however, Marcus & Millichap has not verified, and will not verify, any of the information contained 
herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes 
no warranty or representation whatsoever regarding the accuracy or completeness of the information 
provided. All potential buyers must take appropriate measures to verify all of the information set  
forth herein.

© 2026 Marcus & Millichap. All rights reserved.

SINGLE TENANT NET LEASE DISCLAIMER
Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap 
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified 
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information 
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or 
representation about the accuracy or completeness of any information and expressly denies any 
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future 
performance used in this or any other marketing material provided by Marcus & Millichap are for example 
only, represent only what might occur, and do not represent the current, actual, or future performance 
of this property or tenant. The value to any buyer of any property depends on factors that should be 
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors 
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of 
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction 
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be 
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing 
this or any other property. Information provided by Marcus & Millichap, including this marketing material, 
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence 
of this or any other property the buyer might purchase.

Like all real estate transactions, this potential investment carries significant risks. Each buyer and 
Professional Advisors must request and carefully review all information and documents related to the 
property and tenant which the buyer deems material to their particular needs. While the tenant’s past 
performance at this or other properties might be an important consideration, past performance is not a 
guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some 
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s 
projected sales with little or no record of actual performance or comparable rents for the area. Future 
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the 
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow 
may be interrupted in part or in whole due to market, economic, environmental, or other conditions. 
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own 
investigation of all matters affecting the intrinsic value of the property and any lease, including the 
likelihood of locating a replacement tenant if the current tenant should default or abandon the property 
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement 
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make 
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to 
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential 
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory, 
financial and accounting matters, and for questions involving the property’s physical condition or  
financial outlook. 

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus 
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless, 
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee 
identified in this marketing package. The presence of any corporation’s logo or name is not intended 
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & 
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & 
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing 
to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. 
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
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