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NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in
this marketing package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation
with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any
agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of provid-
ing tenant lessee information about this listing to prospective customers.

DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended
to be reviewed only by the party receiving it from Marcus & Millichap and should not be made available to any other
person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of inter-
est in the subject property. The information contained herein is not a substitute for a thorough due diligence inves-
tigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect
to the income or expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating substances,
PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements
thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue
its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from
sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the informa-
tion contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes
no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All
potential buyers must take appropriate measures to verify all of the information set forth herein.Any rent or income
information in this offering memorandum, with the exception of actual, historical rent collections, represent good faith
projections of potential future rent only, and Marcus & Millichap makes no representations as to whether such rent
may actually be attainable. Local, state, and federal laws regarding restrictions on rent increases may make these
projections impossible, and Buyer and its advisors should conduct their own investigation to determine whether such
rent increases are legally permitted and reasonably attainable.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough
due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes
resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot
conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in market-
ing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its invest-
ment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers
are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting
matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers
should be comfortable with and rely solely on their own projections, analyses, and decision-making.

Activity ID: ZAG1050468
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470 ANGELENO

THE OFFERING

44-UNIT VALUE-ADD
OPPORTUNITY IN
DOWNTOWN BURBANK, CA

Originally constructed in 1963 and extensively renovated in 2015, the property
features an ideal mix of 29 studio units, 12 one-bedroom units, and 3 two-bedroom
units, catering to a diverse tenant base. Spanning approximately 33,273 square
feet on a 22,764-square-foot lot with on-site parking, the building has been
exceptionally maintained by current ownership, which has completed numerous
interior and exterior upgrades over the past decade. Additional upside remains
through continued unit turnover and strategic renovations, allowing investors to
enhance income and capture market-rate rents. This well-positioned, meticulously
maintained property presents an outstanding opportunity to acquire a stabilized
asset with proven performance, strong tenant demand, and long-term appreciation
} potential in one of Los Angeles County’s most resilient multifamily submarkets.
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INVESTMENT BlkaHLIEHTS

Ideal Unit Mix for Downtown Burbank Consisting ADU Potential to Boost NOI Further! IE 33 2’73
Mainly of Studios and 1 Bedrooms! (Buyer to Verify) = ’
Rental Upside thru Unit Turnover and Renovations! Offers an Investor one of the Lowest
(Buyer to Verify) Vacancy Rates in the Zip code. Under 3%)!
4 0
,:f_ Walker’s Paradise 93/100! Two Blocks from Burbank Well Maintained w/ Current Ownership 93
Town Center featuring 170+ Shops, Restaurants and Consistently Upgrading Interior/Exterior
‘ Entertainment Venues! (Buyer to Verify) Elements for Past Decade+!
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FINANCIALS

Price: $11,500,000
Number of Units: 44
Cost per Unit: $261,364
Current GIM: 11.59
Market GIM: 10.64
Current GRM: 11.82
Market GRM: 10.87
Current CAP: 5.47%
Market CAP: 6.22%
Year Built: 1963/2015
Approx. Lot Size: 22,764
Approx. RSF: 33,273
Cost per RSF: $345.63

This information has been secured from sources we believe to be reliable, however we make no representations or warranties, expressed
or implied, as to the accuracy of the information. References to square footage or age are approximate and obtained from Public Records
or other sources. Buyer is advised and must independently verify the accuracy of all information through personal inspection and with
appropriate professionals and bears all risk for any inaccuracies. ©2025 Marcus & Millichap
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RENT ROLL

CURRENT

PRO FORMA

INCOME CURRENT PRO FORMA
Scheduled Gross Rent: $972,624 $1,057,620
Office Income: $5,592 $9,600
Storage Income $7,200 $7,200
Pet Rent Income: $730 $730
Laundry Income: $6,000 $6,000
Gross Operating Income: $992,146 $1,081,150
Less Vacancy Rate Reserve: $(29,179) 3% $(31,729)
Less Expenses: $(334,004) 34% $(334,004)
Net Operating Income: $628,962 $715,417
* As @ percent of Scheduled Gross Income.
** As a percent of Down Payment.
EXPENSES % PER UNIT CURRENT PRO FORMA
Insurance: $1.35 $45,000 $45,000
Maintenance/Repairs: $1,000 $44,000 $44,000
Reserves/Replacement: $500 $22,000 $22,000
Utilities- Water, Sewer & Electric $14,406 $14,406
Utilities- Gas $1,679 $1,679
Trash: $6,607 $6,607
Janitorial: $3,000 $3,000
Licenses/Permits: $2,673 $2,673
Pest Control: $1,500 $1,500
Professional Fees/Misc. Expenses: $7,500 $7,500
Landscaping: $1,525 $1,525
Elevator Contract $2,500 $2,500
Laundry Equipment $3,457 $3,457
Fire Service Charge: $655 $655
Mgmt. Fee (Off-Site): $19,452 $19,452
Mgmt. Fee (On-Site): Unit 209 $25,800 $25,800
Property Taxes: 115% $132,250 $132,250
Total Expenses: $334,004 $334,004
Per Net Sq. Ft: $10.04 $10.04
Per Unit: $7,591 $7,591

# OF UNITS UNIT TYPE AVG. MO. RENT/UNIT MONTHLY INCOME AVG. MONTHLY RENT/UNIT MONTHLY INCOME
29 0/1.00 $48,951 $1,855 $53,800
12 1/1.00 $25,272 $2,213 $26,550
3 2/2.00 $6,829 $2,595 $7,785
Monthly Scheduled Rent: $81,052 $88,135
Annual Scheduled Rent: $972,624 $1,057,620
UNIT # UNIT TYPE CURRENT RENT PRO FORMA UNIT # UNIT TYPE CURRENT RENT PRO FORMA
101 0/1.00 $1,750 $1,850 207 0/1.00 $1,750 $1,850
102 0/1.00 $1,700 $1,850 208 0/1.00 $1,449 $1,850
103 0/1.00 $1,750 $1,850 209 1/1.00 (Manager’s Unit) $2,150 $2,200
104 0/1.00 (Vacant) $1,775 $1,850 210 2/2.00 $2,400 $2,595
105 0/1.00 $1,525 $1,850 21 0/1.00 $1,750 $1,850
106 0/1.00 $1,750 $1,850 212 1/1.00 (Vacant) $2175 $2,200
107 0/1.00 $1,750 $1,850 213 0/1.00 $1,800 $1,850
108 0/1.00 $1,595 $1,850 214 0/1.00 $1,591 $1,850
109 1/1.00 (Vacant) $2175 $2,200 215 1/1.00 (Vacant) $2,215 $2,300
10 2/2.00 $2,289 $2,595 216 11.00 $2,000 $2,200
m 0/1.00 $1,775 $1,850 217 1/1.00 $2,150 $2,200
12 1/1.00 $1,712 $2,200 301 0/1.00 $1,750 $1,850
13 0/1.00 $1,526 $1,850 302 0/1.00 $1,399 $1,850
14 1/1.00 $2,150 $2,200 303 0/1.00 $1,750 $1,850
15 1/1.00 (Vacant) $2,175 $2,200 304 0/1.00 $1,578 $1,850
16 111.00 (Sec. 8) $2,120 $2,250 305 0/1.00 $1,750 $1,850
201 0/1.00 (Vacant) $1,775 $1,850 306 0/1.00 $1,750 $1,850
202 0/1.00 $1,550 $1,850 307 0/1.00 $1750 $1,850
203 0/1.00 $1,595 $1,850 308 1/1.00 $2,100 $2,200
204 0/1.00 $1,750 $1,850 309 11.00 $2,150 $2,200
205 0/1.00 $1,750 $1,850 310 2/2.00 $2,140 $2,595
206 0/1.00 $1,750 $1,850 3N 0/1.00 $1,819 $2,000
Total: $80,079 $88135
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CITY OF
BURBANK

The Media Capital
of the World

Home to major entertainment giants such as
Warner Bros., Walt Disney Studios, and Nick-
elodeon Animation, the City of Burbank has
long been recognized as the “Media Capi-
tal of the World.” Over the past two decades,
Burbank has experienced steady revitalization
and economic growth, driven by its strong stu-
dio presence and proximity to Hollywood and
Downtown Los Angeles. The city’s Downtown
Burbank district offers a lively mix of shop-
ping, dining, and entertainment, supported
by a highly educated workforce and robust
infrastructure. With continued investment in
creative office space, multifamily housing, and
mixed-use projects, Burbank remains one of
the most desirable and stable rental markets in
the San Fernando Valley—anchored by a deep
employment base, walkable amenities, and en-
during demand from professionals in the enter-
tainment and tech industries.

7 | MARKET OVERVIEW

No. 15 Healthiest Places to Live in America
- Niche.com, 2025

No. 14 Best Cities For Outdoor Activities

- Niche.com, 2025 ;

DEMOGRAPHIC INSIGHTS
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TOTAL WHITE COLLAR BACHELOR’S AVERAGE HOUSE- MILLENNIAL
POPULATION EMPLOYMENT DEGREE OR HIGHER HOLD INCOME POPULATION

106,590  74.5%  50%  SI47,683 30.3%

SOURCE: WWW.SITESUSA.COM, 2025
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RENTER-OCCUPIED HOUSING UNITS %

LOS LONG SAN
BURBANK ANGELES BEACH ANAHEIM DIEGO

57% B3% 59% 5%  52%

Over 1,000 media and
entertainment companies
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STEPS FROM
¢ DOWNTOWN

Located just moments from Downtown Bur-

bank, 470 Angeleno offers residents a walk-
able, amenity-rich lifestyle surrounded by some
of the city’s most dynamic retail, dining, and
entertainment destinations. The ,.-
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Retail, dining, and entertainment
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MAJOR NEARBY
DESTINATIONS

Surrounded by some of the region’s most prominent lifestyle, retail/andentertainment destina-
tions, Burbank offers unmatched connectivity and convenience, Just minutes from The Ameri-
cana at Brand and Glendale Galleria, residents and visitors enjoy access to over a million square
feet of premier shopping, dining, and entertainment. These vibrant mixed-use centers have be-
come cultural landmarks—offering everything from luxury retailers-and chef-driven restaurants
to movie theaters and open-air promenades that create a true live-work-play environment.

NOHO WES]T | 5.6 MILES UNIVERSAL STUDIOS HOLLYWOOD | 5.3 MILES

& o '_ — O
To the west, NoHo West and Universal Studios He . . . Eagaes =
Hollywood further expand the area’s appeal with - A N”.:RKA N ‘\ - : _ = s MAJOR EMPLOYERS
immersive entertainment, nightlife, and creative AERAY S @) Whicont ) ' ' ' e ' Burbank is home to some of the world’s most influential companies, led by industry

energy. NoHo West blends modern retail, restau-
rants, and residences in a contemporary urban
village, while Universal Studios serves as a world-
class tourist destination and major employment
hub for the entertainment industry. Together,
these nearby centers highlight Burbank’s strate-
gic location at the heart of Los Angeles’ most dy-
namic submarkets—offering residents and inves-
tors alike the lifestyle and accessibility that define
Southern California living.

THE AMERICANA AT BRAND | 4.5 MILES
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giants like Warner Bros., Walt Disney Studios, DreamWorks Animation, and Nickelode-
on. Alongside these creative powerhouses, major employers such as Providence Saint
Joseph Medical Center, Glenair, and The Burbank Studios contribute to a diverse and
stable economic base that continues to drive growth and innovation across the globe.
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GLENDALE GALLERIA+4.4 MILES
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SURROUNDED
BY EXCELLENT
SCHOOLS

A strong mix of top universities
and community colleges minutes
from Burbank

WOODBURY
UNIVERSITY (2.9 MI)

Woodbury University is known for
its strong programs in architecture,

design, business, and media. Its Bur-
bank campus fosters creativity and
innovation through hands-on learn-
ing and close industry connections.

GLENDALE COMMUNITY
COLLEGE (5.5 MI)

Founded in 1927, Glendale Community College of-
fers a wide range of academic and career programs
serving over 15,000 students annually. The college is
recognized for its strong transfer rates to top univer-
sities and its commitment to accessible, high-quality
education.

LOS ANGELES
VALLEY COLLEGE (10 MI)

Located in Valley Glen, Los Angeles
Valley College serves more than 18,000
students and offers diverse academic,
technical, and transfer programs, pre-
paring graduates for success in both
university and professional pathways.

UNIVERSITY OF CALIFORNIA
LOS ANGELES (18.3 MI)

Consistently ranked among the nation’s top public univer-
sities, UCLA is a global leader in research, innovation, and

10 | MARKET OVERVIEW

LOS ANGELES
CITY COLLEGE (8.8 MlI)

' Established in 1929, Los Angeles City College
provides comprehensive academic and voca-
tional programs, serving as a key transfer insti-
‘ ‘ tution within the Los Angeles Community Col-
‘ lege District and offering students affordable

access to higher education.

higher education—offering over 125 majors and serving
as a major hub for arts, science, medicine, and entrepre-
neurship in Los Angeles.

Burbank benefits from proximity to a wide range of educational in-
stitutions that support both academic excellence and professional
growth. From prestigious universities like UCLA to respected local

colleges such as Glendale Community College, Los Angeles Valley

College, and Los Angeles City College, the region offers diverse

pathways for students at every level. These schools contribute to
the area’s highly skilled workforce and make Burbank an appealing
home for families and professionals seeking access to quality educa-

tion and lifelong learning opportunities.
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