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THE SPACE

Location 2515 Springs Rd NE
Hickory, NC 28601

County Catawba

APN 372309271091

HIGHLIGHTS

® 23,000 Vehicles per Day Springs Road NE. 17,500 Vehicles per Day
McDonald PArkway. Total Combined Traffic Count 41,000

® Major Retail Corridor

® Appalachian State University opening a Satellite Campus in the area in the
near future

@ High Performing Walmart Neighborhood Market Neighboring the Property

Tenant Square Feet Rent Per SF (Annual) Lease Type

2515A 39,601 Contact Broker Subject to Offer

2473 630 $15 NNN
POPULATION AVERAGE HOUSEHOLD INCOME NUMBER OF HOUSEHOLDS
1.00 MILE 3.00 MILE 5.00 MILE 1.00 MILE 3.00 MILE 5.00 MILE 1.00 MILE 3.00 MILE 5.00 MILE
5,670 34,778 71,933 $64,699 $74,293 $85,236 2,367 14,466 29,793
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PROPERTY FEATURES

BUILDING SF
GLA (SF)

LAND ACRES

YEAR BUILT

YEAR RENOVATED

ZONING TYPE

BUILDING CLASS
TOPOGRAPHY

NUMBER OF STORIES
NUMBER OF PARKING SPACES

81,208
70,583
10.08
1995
2001
CC-1

Level

300

Property Features | Springs Corners Shopping Center




About Hickory, NC
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Hickory is known for its pro-business attitude and supportive ' '
ecosystem. The local government fosters an environment that
encourages entrepreneurship, innovation, and economic growth.
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ADDITIONAL ACCESS TO

SIGNALIZED INTERSECTION

/\ SPRINGS CORNERS
SHOPPING CENTER

&4 Walmart
[ Neighborhood Market

EEEENEgguuERENEE
-

v
pEEmE I_II-...
o WL P

MCDONALD PKWY NEk
17,500 VPD

SPRINGS RD NE
23,500 VPD

High Performing Walmart | Springs Corners Shopping Center Jli§



oD gl
MOTOR
ROOM
1,508 SF
(INCLUDED)
gxe e
DOCK HIGH |
W LEVELER _
-
14-0 £ ELECTRIC
COOLER COOLER COOLER ROOM

1 ) i | l H\I:I
SRR 18’ 7" FFE TO ROOF TRUSS

DOCK HIGH
W LEVELER

COOLER cooLer
COOLER

151"

153-9"
156'-5
21" 1 FFE TO ROOF TRUSS
24' 6" FFE TO ROOF DECK
OVEN 13 117 FFE TO ACT
EP. COOLER
COOLER
i HE -]

2515 SPRINGS RD NE
HICKORY NC
39,601 TOTAL SF

Floor Plan | Springs Corners Shopping Center g




Property Images | Springs Corners Shopping Center ]



33,097 SF ANCHOR
SPACESPACE




E;r BWAY 2

7
/

Y i

/ .."l;ll ’." / |

f !f /
JAvp
/ .'f /

ZZZ

=7

Property Images | Springs Corners Shopping Center JiK§]



Property Images | Springs Corners Shopping Center




POPULATION 1MILE 3 MILE 5 MILE HOUSEHOLDS 1MILE 3 MILE 5 MILE
2000 Population 5,200 31,401 63,563 2000 Total Housing 2,146 13,232 27,055
2010 Population 4,897 32,074 67,588 2010 Total Households 1,997 12,878 27,265
2022 Population 5,670 34,778 71,933 2022 Total Households 2,367 14,466 29,793
2027 Population 5,607 35,219 72,837 2027 Total Households 2,360 14,788 30,440
2022-2027: Population: Growth Rate -1.10% 1.25% 1.25% 2022 Average Household Size 2.38 2.32 2.35
2000 Owner Occupied Housing 1,196 7,536 16,412
2022 HOUSEHOLD INCOME 1MILE 3 MILE 5 MILE
less than $15,000 439 1004 3.608 2000 Renter Occupied Housing 849 4,899 8,838
$15,000-$24,999 238 1,493 2.803 2022 Owner Occupied Housing 1,389 9,000 19,948
$25,000-$34,999 276 1373 2.474 2022 Renter Occupied Housing 978 5,466 9,845
$35,000-$49,099 302 1.854 3,548 2022 Vacant Housing 181 1,313 2,806
$50,000-$74,999 346 2738 5.560 2022 Total Housing 2,548 15,779 32,599
$75,000-$99,099 364 1,085 3,906 2027 Owner Occupied Housing 1,421 9,421 20,789
$100,000-$149,999 281 1,970 4478 2027 Renter Occupied Housing 939 5,367 9,651
$150,000-$199,999 66 615 1,607 2027 Vacant Housing 184 1,273 2,687
$200,000 or greater 55 534 1,810 2027 Total Housing 2,544 16,061 33,127
Median HH Income $45 582 $53.965 $58.721 2022-2027: Households: Growth Rate -0.30 % 2.20% 2.15%
Average HH Income $64,699 $74,293 $85,236

Demographics | Springs Corners Shopping Center

Source: esri




2022 POPULATION BY AGE LMILE 3 MILE 5MILE 2027 POPULATION BY AGE 1MILE 3MILE 5MILE
2022 Population Age 30-34 396 2,335 4,499 2027 Population Age 30-34 316 1,989 4,226
2022 Population Age 35-39 354 2,128 4,395 2027 Population Age 35-39 380 2,264 4,556
2022 Population Age 40-44 381 2,160 4,558 2027 Population Age 40-44 340 2,123 4,455
2022 Population Age 45-49 342 2,055 4,468 2027 Population Age 45-49 371 2,131 4,544
2022 Population Age 50-54 347 2,107 4,609 2027 Population Age 50-54 333 2,050 4,445
2022 Population Age 55-59 350 2,099 4,594 2027 Population Age 55-59 334 2,073 4,529
2022 Population Age 60-64 353 2,089 4,696 2027 Population Age 60-64 328 1,988 4,389
2022 Population Age 65-69 310 1,852 4,258 2027 Population Age 65-69 327 1,999 4,421
2022 Population Age 70-74 293 1,800 3,905 2027 Population Age 70-74 276 1,690 3,815
2022 Population Age 75-79 242 1,288 2,719 2027 Population Age 75-79 247 1,566 3,370
2022 Population Age 80-84 148 890 1,782 2027 Population Age 80-84 198 1,119 2,272
2022 Population Age 85+ 133 945 1,727 2027 Population Age 85+ 157 1,092 2,016
2022 Population Age 18+ 4,430 27,424 56,752 2027 Population Age 18+ 4,374 27,878 57,602
2022 Median Age 41 40 42 2027 Median Age 42 41 42
2022 INCOME BY AGE LMILE 3 MILE 5MILE 2027 INCOME BY AGE 1MILE 3MILE 5MILE
Median Household Income 25-34 $49,759 $55,217 $57,433  Median Household Income 25-34 $58,726 $62,696 $64,679
Average Household Income 25-34 $67,960 $71,584 $75,988  Average Household Income 25-34 $80,045 $83,978 $88,820
Median Household Income 35-44 $53,719 $63,646 $71,936  Median Household Income 35-44 $66,753 $74,223 $82,241
Average Household Income 35-44 $71,748 $83,899 $94,547  Average Household Income 35-44 $84,995 $97,338 $108,571
Median Household Income 45-54 $62,360 $68,599 $76,204  Median Household Income 45-54 $72,909 $77,075 $85,616
Average Household Income 45-54 $78,319 $91,312 $104,592  Average Household Income 45-54 $90,667 $103,666 $119,110
Median Household Income 55-64 $55,242 $60,019 $65,992  Median Household Income 55-64 $66,360 $69,075 $77,462
Average Household Income 55-64 $71,327 $83,464 $97,494  Average Household Income 55-64 $84,671 $97,149 $113,014
Median Household Income 65-74 $45,238 $50,904 $53,864  Median Household Income 65-74 $53,859 $58,349 $62,713
Average Household Income 65-74 $62,770 $69,959 $80,453  Average Household Income 65-74 $73,657 $82,823 $95,702
Average Household Income 75+ $42,356 $51,221 $61,280  Average Household Income 75+ $47,882 $60,313 $72,460

Demographics | Springs Corners Shopping Center




2022 Household Occupancy - 1 Mile Radius 2022 Household Income Average and Median
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Springs Corners Shopping Center

Exclusively Listed By

CONFIDENTIALITY and DISCLAIMER

The information contained in the following offering memorandum is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
One Alliance Companies and it should not be made available to any other person or
entity without the written consent of One Alliance Companies.

By taking possession of and reviewing the information contained herein the recipient
agrees to hold and treat all such information in the strictest confidence. The
recipient further agrees that recipient will not photocopy or duplicate any part of the
offering memorandum. If you have no interest in the subject property, please
promptly return this offering memorandum to One Alliance Companies. This
offering memorandum has been prepared to provide summary, unverified financial
and physical information to prospective tenants, and to establish only a preliminary
level of interest in the subject property.

The information contained herein is not a substitute for a thorough due diligence
investigation. One Alliance Companies has not made any investigation, and makes
no warranty or representation with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of
contaminating substances, PCBs or asbestos, the compliance with local, state and
federal regulations, the physical condition of the improvements thereon, or financial
condition or business prospects of any-tenant, or any tenant’s plans or intentions to
continue.its occupancy of the subject property.

The information contained in this offering memorandumrhas been obtained from
sources we believe reliable; however, One Alliance Companies has not verified, and
will not verify, any of the information contained herein, nor has One Alliance
Companies conducted any investigation regarding these matters and makes no
warranty or representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate measures to
verify all of the information set forth herein. Prospective buyers shall be responsible
for their costs and expenses of investigating the subject property.

Mark Quincy

One Alliance Companies

Broker

(704) 765-4620
mark@onealliancecompanies.com

a

L.J. Kleger

One Alliance Companies
Broker

(704) 765-4620
lj@onealliancecompanies.com



