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510 N. LUMPKIN ST. ATHENS, GA 30601

6,332 SF RETAIL SPACE
REAL ESTATL ADVISORS (706) 534-0385 INFO@ATLASREA.COM




EXECUTIVE OVERVIEW

Versatile Commercial Space in Prime Downtown Athens Location

510 N Lumpkin Street offers 6,330 SF of adaptable commercial space ideally
suited for retail, showroom, or professional office use. The current layout
includes a spacious open floor plan, private office, restrooms, storage areq,
and a walk-in cooler and built-in bar that can be repurposed or removed to
suit tenant needs.

Located at the base of Uncommon Athens, a 210-bed student housing
development built in 2015, the property benefits from steady foot traffic and
visibility at the corner of N. Lumpkin and E. Dougherty Streets—just 0.3 miles
from the University of Georgia and downtown Athens.

This"-space is ideal for retail brands, creative studios, fitness or wellness
concepts, or growing professional service providers seeking a high-profile
downtown location.

*Space does not include a grease trap or vent hood required for a
commercial kitchen.

$15/PSF/YR
$5.75 PSF/YR TICAM
m 6,332 SF

= MULTIPLE USE OPTIONS
[T 0=

& HIGHLY VISIBLE LOCATION
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It would be hard to name every business in the downtown area, but suffice it to
say that there are countless nationally franchised & locally owned shops,
restaurants, hotels, and student housing developments within walking distance
of 510 N. Lumpkin St., with plenty more on the way.

Just down the road, The Classic Center, northeast Georgia's premier award-
winning convention center and performing arts theatre, has just completed
major expansion and is kicking off the inaugural season of Athens own pro

hockey team-The Rock Nobsters e
a
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Athens-Clarke County is the hub of a four-county CBSA that includes Clarke, Madison,
‘Oglethorpe, and Oconee Counties. It is the economic center of the ten-county northeast Georgia
- h%ﬁa,prwdlng regional shopping, education, health care, and employment facilities and
ions. Itis the economic center of the ten-county northeast Georgia region, providing
ionc shepprng, education, health care, and employment facilities and institutions.
\thens is located 70 miles east of Atlanta.
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UGA IN ATHENS
o

UGA is one of the states largest
employers, with over 20,000 employees

O

The university generates an
economic impact of $291 Million
annually

1755 4 o

Students contribute $538 million to
the local community per year

UGA has a total enroliment of
over 40,000 students annually

&9

UGA students come from
over 55 different countries
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Sanford Stadium is the 9th largest
stadium in the US packing in 20k
fans on game day.

Between gamedays and move-in, conferences, and commencement, visitors to Athens spend $350 million in Athens each year
(direct spending, domestic visitors only.)
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AREA HIGHLIGHTS

Athens, Georgia has been named one of the "South's Best College Towns" by Southern Living Magazine, March 2022, and one of the
"25 Best College Towns and Cities," Travel + Leisure, September 9, 2022. It is a vibrant college town filled with creative energy
where you will find plenty to do and see. With gardens, museums, breweries, restaurants, and the live music that has made the
town famous, there is something for everyone.

Over 200 bars, restaurants, and businesses line the streets downtown, taking advantage of the proximity to the university and the
volume of tourists that visit the area on a near-constant basis. National brands like Chick Fil A, Mellow Mushroom, Target,
Starbucks, and Urban Outfitters, all have a presence in downtown Athens along with local favorites like Condor Chocolates,
Osteria Athenag, Porterhouse Grill, and dozens more.

The University of Georgia's main campus is centrally located in downtown Athens, but its presence extends far beyond that. There
are additional facilities and countless students living in the surrounding counties, many of whom travel to Athens to eat, drink, and
shop on a regular basis. But it isn't just the 40,000 students that call Athens home that make an impact on local businesses. Move-
in weekend, orientation, graduations and of course game days bring thousands of visitors to the Classic City, and those visitors
spent close to $340 million in 2021 (GA Dept of Economic Development).

The maijority of residents in this area fall within two main consumer profiles: Dorms to Diplomas and College Towns (Esri location
data). Meaning:

¢ They have Part-time jobs help to supplement their lifestyles. e Dress to impress with the latest fashions of the season.
e Are impulse buyers who experiment with different brands. s Try to eat healthy, but often settle for fast food.
e Are heavily influenced by celebrity endorsements and trends. e Are always connected.
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Scholars and Patriots

Dorms to Diplomas

Households: 630,300

Average Household Size: 2.22
Median Age: 21.6

Median Household Income: $16,800

WHO ARE WE? OUR NEIGHBORHOOD SOCIOECONOMIC TRAITS
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Scholars and Patriots

College Towns

Households: 1,176,200
Average Household Size: 2.14
Median Age: 24.5

Median Household Income: $32,2
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MARKET POTENTIAL

Data for all businesses in area 3 miles

Tozal Businesses 3,272

Total Employees:
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Gasoling Stations

Hunting 8 0% 84 0%
1 0% 4 %
1 0% 29 %
127 43 B17 %
79 2% 2,346 %%
73 2% 1.679 %
Ratail Trade 345 11% 2.355 %
Motor Vehicle & Parts Dealers 24 1% 144 %
Furniture & Home Fumishings Stores 14 %% 73 ba
Electronics & Appliance Stores 5 0% 57 %
Bidg Material & Garden Equipment & Supplies Dealers 15 C3e 230 iy
Food & Beverage Stores 62 2% 433 %
Heaith & Personal Care Stores L) 1% 233 %
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Clothing & Clothing Accessories Stores 55 i 314 1%
Sport Gppds, Hobby, Book, & Music Stores 63 % 367 1%
General Merchandise Stores 33 o 382 1%
Miscellanecus Store Retailers N/A N/A N A N/A
Nonstore Retailers N/A N/A N/A N/A
Transportation & Warehousing 42 1% 706 1%
Intormation &3 2% 1,292 2%
Finance & Insurance 120 4% 763 1%
Cantral Bank/Credit Intermediation & Related Activities 43 1% 323 1%
Securities, Commodity Contracts & Other Financial 34 1% 27 0%
Insurance Camiers & Related Activities; Funds, Trusts, Other 41 1% 163 0%
Real Estate. Rantal & Leasing 177 3% 1,238 2%
Professional, Scientific, and Tech Services 308 9% 3,632 6%
Legal Services a3 3% 420 1%
Management of Companies & Enterprises 6 0% 108 0%
Administrative & Support & Waste Management & Remediation 103 3% 1.659 3%
Educational Services 203 €% 17,329 29%
Health Care & Social Assistance 32 16% 13,227 22%
Arts, Entertainmaent & Recreation 76 % B&8 1%
Accommodation & Food Services 284 % 3.381 9%
Accommodation 29 1% 718 1%
Food Services & Drinking Places 255 8% 4,663 8%
Dther Services [eccept Public Administration 47 14% 3.693 6%
Aytomotive Repair & Maintenance 30 2% 242 0%
Public Administration 177 3% 3,811 6%
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ABOUT ATLAS

Atlas provides a full range of solutions, including brokerage, property management and investment services, allowing
us to assist clients at any stage of the real estate life cycle. With over 75 years of industry experience across the globe
in all asset classes, our team strives to deliver strategic insights and maximize returns for our clients.

nt, asset management and
nagement services. Our team

r

viding oversight of and adding

24,’7 'emergency service, rent collectlon
tenant communication, financial reporting,
CAM reconciliation, budgeting, lease
administration and more on behalf of our
managed property owners.

AtlasREA.com
[=]: (706)534-0385



