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OVERVIEW

INVESTMENT SUMMARY

1013 N STATE RD 7, ROYAL PALM BEACH, FL 33411

PRICE: $4,565,000 CAP: 6.65%

PRICE $4,565,000 BASE TERM
GROSS LEASABLE AREA (GLA) 8,840 SF

YEAR 2025
LOT SIZE 0.24 Acres*

YEAR 2026
BASE RENT $303,609

YEAR 2027
YEAR BUILT 2001

) . ) . YEAR 2028

* Lot size to be increased to include outdoor playground, see site plan (page 13)

YEAR 2029

YEAR 2030
LEASE ABSTRACT

YEAR 2031
TENANT 02B Early Education Holding, Inc. (Corporate) VEAR 2032
LEASE TYPE NN+ VEAR 2033
BASE TERM 15 Years VEAR 2034
LEASE COMMENCEMENT 11/15/2019 OPTION 1
LEASE EXPIRATION 11/30/2034
REMAINING TERM 9.2 Years
RENEWAL OPTIONS 1x10

INCREASES

LANDLORD OBLIGATIONS

Annually by Greater of 2.5% or CPI

Foundation, Structure, CAM Reconciliation**

**Paid as additional rent and passes through from tenant to shopping center management

Marcus g Millichap
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ANNUALIZED OPERATING DATA

NOI: $303,609

ANNUAL RENT
(Estimated based on 2.5% increases)

$303,609
$311,199
$318,979
$326,954
$335,128
$343,506
$352,093
$360,896
$369,918
$379,166

FMV



INVESTMENT HIGHLIGHTS
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LONG TERM PASSIVE NNN OPPORTUNITY
Minimal landlord responsibilities, roof & structure only

RENTAL ESCALATIONS
Annual scheduled increases of 2.5% or CPI, whichever
is greater

STRONG STABLE EARLY EDUCATION TENANCY
02B Kids is a proven and expanding industry leader in early
education, with 76 locations nationwide

RECESSION-RESISTANT INDUSTRY
Steady enrollment through economic cycles, with a growing
demand from rising number of dual-income households

ACCREDITED LOCATION

The center holds APPLE accreditation (Accredited
Professional Preschool Learning Environment) and is
recognized by national bodies such as NAC and NECPA

PRIME ROYAL PALM BEACH LOCATION

Strategically situated on , this center serves families
from nearby neighborhoods like La Marcha, Willows, and
Madison Green, neighborhoods with extremely high average
household incomes (over $134,000 in a 1-mile radius)
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SITE PLAN

Parking Lot and Common Area
managed by Regal Center Property
Owners Association, CAM’s pass
through from tenant

Tenant has easement access to this area
for use as an outdoor playground.
Parcel to be reconfigured to include
this area at time of sale.

All Paws
Animal Clinic
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TENANT SUMMARY

02B Kids — Fast-growing, industry leader with 76 schools in
7 states, redefining childcare through its activity-rich Supercenter
model and focus on providing quality education.

Founded in 1998 and headquartered in Gainesville, Florida, 02B Kids operates a leading
chain of early childhood education centers built around a distinctive Supercenter
model. Each location features a variety of specialty rooms and offers a broad range of
on-site extracurricular classes, creating an engaging, enrichment-focused environment
for young learners. With a strong commitment to national accreditation and ongoing
teacher development, O2B Kids has experienced rapid growth in recent years, earning
a place on the Inc. 5000 list of fastest-growing companies in both 2023 and 2024.
The company has also pursued strategic acquisitions to expand its footprint beyond
Florida, and now operates 76 locations nationwide. With 38 centers across Florida,
02B Kids is a major regional player and one of the most recognizable early education

brands in the state.

Headquarters Year Founded Ownership

GAINESVILLE, FL 1998 PRIVATE

O =t
T

Locations 2024 Estimated Revenue
More expected soon with According to Growjo
ongoing expansion efforts and CompWorth



LOCATION OVERVIEW

ROYAL PALM BEACH, FLORIDA

Royal Palm Beach, Florida is a steadily growing, family-oriented community with a
current population of around 39,800. Growth has been consistent, and approximately
35% of households have children, with 76% classified as family households, which is
an ideal demographic mix for early childhood education services. The area is relatively
affluent, with a median household income of $92,000 and an average income of
$112,000. A suburb of West Palm Beach, Royal Palm beach is known for its quiet,
safe neighborhoods and a strong sense of community, making it an attractive place
for families to settle, and contributes to strong market potential for preschools and
childcare centers. With a stable economy, a growing base of young families, and strong
local incomes, Royal Palm Beach presents a promising opportunity for preschool

investment or expansion.

Royal Palm Beach, Florida

PALM BEACH COUNTY MSA

Situated along the southeastern coast of Florida, Palm Beach County encompasses 47
miles of Atlantic coastline with extraordinary beaches and numerous golf courses that
draw tourists and residents. The county is Florida’s third-most populous, with nearly
1.5 million people, and it is expected to add 51,000 citizens through 2028.

West Palm Beach has no state income tax and a low
property tax rate, attracting residents to the metro.
Growth is especially prevalent in the 20- to 34-year-old and
65-plus groups.

South Florida’s significant growth in recent years has
incentivized a number of financial firms to open offices in
Palm Beach County. Headline names in this segment include
Goldman Sachs, Colony Capital and BlackRock.

The Palm Beach County economy has benefited from an
expanding population that supports strong growth in the
real estate, construction and services-related sectors.
Tourism plays an important role, generating billions of
dollars in revenue annually. Agriculture is also an important
industry in the western portion of the region, where
crops include winter vegetables, citrus, sugar cane and
ornamental plants.



DEMOGRAPHICS / ROYAL PALM BEACH, FL

POPULATION 1 MILE 3 MILES 5 MILES POPULATION PROFILE 1 MILE 3 MILES 5 MILES
2029 Projection 7,867 63,439 158,806 2024 Estimated Population by Age 15,956 95,077 203,853
2024 Estimate 7,762 62,593 155,931 Under 4 6.8% 5.9% 5.9%
Growth 2024 - 2029 1.35% 1.35% 1.84% 5 to 14 Years 13.4% 10.6% 11.0%
2010 Census 7,168 55,111 137,896 15 to 17 Years 3.3% 3.0% 3.2%
2020 Census 7,970 63,763 155,550 18 to 19 Years 2.0% 2.0% 2.1%
Growth 2010 - 2020 11.19% 15.70% 12.80% 20 to 24 Years 7.1% 6.6% 6.2%
25 to 29 Years 8.0% 8.4% 7.5%
30 to 34 Years 8.4% 8.6% 7.8%
REREATENS 7.0% 7.1% 6.8%
HOUSEHOLDS 1 MILE 3 MILES 5 MILES 40 to 49 Years 11.1% 11.3% 11.4%
2029 Projections 3,119 24,666 60,461 50 to 59 Years 12.5% 11.8% 11.9%
2024 Estimate 3,070 24,273 59,284 60 to 64 Years 5.8% 5.8% 6.0%
Growth 2024 - 2029 1.59% 1.62% 1.98% 65 to 69 Years 4.6% 5.0% 5.3%
2010 Census 2,599 20,161 50,911 70 to 74 Years 3.9% 4.5% 4.7%
2020 Census 3,004 23,740 57,675 Age 75+ 6.0% 9.5% 10.1%
Growth 2010 - 2020 15.55% 17.76% 13.29%
2024 Median Age 35.0 40.0 40.0
2024 EST. HOUSEHOLDS 2024 Population 25 + by Education Level 10,738 68,343 145,977
BY INCOME 1 MILE 3MILES 5 MILES Elementary (0-6) 5.72% 4.72% 5.32%
$200,000 or More 15.13% 12.54% 12.07% Some High School (9-11) 12.75% 6.77% 7.90%
$150,000 - $199,999 7.93% 10.67% 9.78% High School Graduate (12) 28.89% 22.56% 25.77%
$100,000 - $149,999 20.29% 19.98% 19.28% dame Celiare (il LR 20 L
$75,000 - $99,999 12.90% 14.34% 14.29% Associates Degree Only 8.98% 9.09% 9.40%
$50,000 - $74,999 18.34% 16.24% 16.33% Bachelors Degree Only 13.33% 21.92% 19.30%
$35,000 - $49,999 9.06% 8.48% 9.11% Graduate Degree 9.58% 13.85% 11.64%
$25,000 - $34,999 4.27% 6.12% 6.43%
$15,000 - $24,999 7.57% 5.43% 5.96%
$10,000 - $14,999 2.90% 2.29% 2.42%
Under $9,999 1.61% 3.91% 4.33%
2024 Est. Average Household Income $120,198 $118,865 $115,468
2024 Est. Median Household Income $95,097 $99,240 $96,334
2024 Est. Per Capita Income $44,491 $44,160 $42,176

Marcus g Millichap

15



CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential.
It is intended to be reviewed only by the party receiving it from Marcus & Millichap Real Estate
Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to any
other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to
establish only a preliminary level of interest in the subject property. The information contained herein
is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation, with respect to the income or expenses for
the subject property, the future projected financial performance of the property, the size and square
footage of the property and improvements, the presence or absence of contaminating substances,
PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s
plans or intentions to continue its occupancy of the subject property. The information contained
in this Marketing Brochure has been obtained from sources we believe to be reliable; however,
Marcus & Millichap has not verified, and will not verify, any of the information contained herein,
nor has Marcus & Millichap conducted any investigation regarding these matters and makes no
warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein.

SINGLE TENANT NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future
performance used in this or any other marketing material provided by Marcus & Millichap are for example
only, represent only what might occur, and do not represent the current, actual, or future performance
of this property or tenant. The value to any buyer of any property depends on factors that should be
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing
this or any other property. Information provided by Marcus & Millichap, including this marketing material,
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence
of this or any other property the buyer might purchase.

Marcus g Millichap

Like all real estate transactions, this potential investment carries significant risks. Each buyer and
Professional Advisors must request and carefully review all information and documents related to the
property and tenant which the buyer deems material to their particular needs. While the tenant’s past
performance at this or other properties might be an important consideration, past performance is not
a guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s
projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow
may be interrupted in part or in whole due to market, economic, environmental, or other conditions.
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own
investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory,
financial and accounting matters, and for questions involving the property’s physical condition or
financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless,
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
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